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Half  Century  V ision  Realized  by  Opening 
of  Chicago  Tribune^  Tower  Home 

3ig  Daily  Is  Moved  Without  Hitch  in  Three  Days — Ray  Hahne  of  Purchasing  Department  in  Charge — 

Unique  Color  System  Used  for  Transfer 


E  Chicago  Tribune  opened  its  new 
Tower  building  for  business  on  Mon-  1 
',  March  30,  when  after  three  days  of 
moving  and  a  week  of  extensive 
pqtration.  the  business  departments, 
lib  two  exceptions,  were  moved  into  the 
■vitructure  on  upper  Michigan  avenue. 

Tkt  transfer  was  effected  with  the  re¬ 
adable  record  of  less  than  half  an 
hoar's  delay  in  the  work  of  these  depart- 
aats,  under  the  direction  of  the  purchas- 
a  department,  in  charge  of  Mr.  Ray 
mhne 

The  only  two  departments  which  are  to 
naun  out  of  the  Tower  are  the  Want 
Ad  office  and  the  Public  Service  Bureau. 
These  will  be  kept  at  Dearborn  and 
Jildison  streets,  in  the  Union  Trust 
hiding.  where  under  lease  from  the 
Daioo  Trust  Company,  the  Want  .^d 
dke  will  stay  for  another  half  century. 

The  opening  of  the  Tower,  built  after  a 
IMIIOOO  prize  competition  which  attracted 
6e  world's  most  renowned  designers  and 
■Mtects.  is  the  materialization  of  a 
laion  of  fifty-seven  years’  standing,  dur- 
ia(  which  time  the  newspaper  has  out- 
ftown  two  types  of  buildings. 

The  task  of  moving  was  a  tremendous 
mt,  but  was  accomplished  in  three  days, 
liter  twice  as  many  days  of  preparation. 
The  last  article  of  furniture  was  set  in  its 
in  the  Tower  at  midnight  on  Sun- 
March  29,  and  the  following  morn- 
■(ffic  Tribune  was  prepared  to  carry  on 
its  business  just  as  regularly,  but  in  a 
■0  home. 

The  telephone  service  was  continued 
uiffioot  a  moment’s  interruption,  despite 
thewnstrous  switching  involved  in  the 
■t  board.  The  new  switchboard  in  the 
Tower  was  prepared,  and  twenty-eight 
■a  cut  in  all  the  lines.  In  the  evening, 
■th  office  had  been  furnished  with  a  new 
kme  tdephone  directory. 

The  system  which  was  worked  out  by 
•tflB^asing  department  to  effect  the 
•uial  involved  tags  and  charts,  a  sys- 
I®  fhborafe  and  detailed.  Each  floor 
w  4esignated  by  a  color,  and  corres- 
•■tfng  colored  tags  indicated  what  ar- 
frs  were  to  be  moved  to  that  particular 
■w.  For  example,  evervthing  that  was 
red  was  charted  for  the  fifth 
■w.  In  addition  to  the  floor  scheme,  a 
•ftten  of  locations  was  worked  out  for 
«h  loor.  These  included  stars,  dia- 
circles,  seals,  crescents,  and  vari- 
■Iri  tags,  indicating  to  the  movers 
*dly  where  in  the  new  building  each 
Was  to  go.  .\nd  each  item  in  turn, 
with  ts  corresponding  chairs 
*  Bes  and  other  furniture  were  keyed 
2**uinber  series.  The  movers  were 
■WW  with  diagrams  of  the  floors  in 
PiTwer,  with  numbers  of  desks  and 
marketl.  Large  colored  tags 
*ks  were  placed  in  the  building  to 
Hovers. 

^J*task  involved  the  employment  of 
vans,  working  with  seventy-five 
*  entire  period.  Eight  floors  were 
*^ind  when  le  work  was  completed, 
S  **wme  gave  the  moving  men  and 
a  special  supper  served  by  a 

^  Be  new  building,  the  Tribune  in- 
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The  tallest,  and,  many 
believe,  the  most  beauti¬ 
ful  newspaper  building 
in  the  world,  took  its 
place  this  week  as  a  full- 
fledged  element  in  Chi¬ 
cago’s  skyline.  “Tribune 
Tower,”  uliich  adjoins 
the  plant  placed  in  opera¬ 
tion  three  years  ago,  now 
houses  practically  all  de¬ 
partments  of  the  Chicago 
T  ribune  organization. 
Leading  architects  of  the 
Americas  and  Europe 
competed  for  the  prize 
aicarded  by  the  Tribune 
for  the  best  design  which 
was  awarded  to  Howells 
and  Wood,  .\eu)  York 
architects 


mm 


tends  to  occupy,  in  addition  to  the  plant 
in  the  rear,  five  floors  underground  and 
fourteen  floors  above.  The  boiler  room, 
the  paper  storage  rooms,  where  print 
paper  is  received  from  freight  cars  from 
the  northern  forests  and  mills  of  the 
Tribune  Company,  and  the  pressrooms 
will  occupy  the  lower  floors.  The  ma¬ 
chinery  room  and  the  mailing  room  for 
Liberty  magazine  are  on  the  floor  which 
reaches  the  level  of  the  boulevard. 

It  is  planned  to  rent  the  first  and  second 
floors  to  tenants.  The  composing  room 
will  occupy  the  third.  On  the  fourth, 
will  be  the  news  departments,  Sunday 
room,  and  the  quarters  of  the  syndicate 
features. 

The  fifth,  sixth,  and  seventh  are  oc¬ 
cupied  by  the  auditors’  and  controllers’ 
departments,  while  the  eighth,  ninth,  and 
tenth,  are  the  advertising  floors.  These 
floors,  in  addition  to  the  twelfth,  where 
the  business  manager,  the  real  estate  man¬ 
ager,  traffic  and  purchasing  departments, 
are  located,  and  the  eleventh,  where  Lib¬ 
erty  will  have  its  offices,  are  the  sections 
of  the  Tower  filled  during  the  three  days 
of  moving. 

The  Tribune  editors,  editorial  writers, 
and  the  library  will  be  on  the  twenty- 
fourth  floor.  The  Tower  begins  with  the 
twenty-fifth  floor,  and  on  the  thirty- 
second,  John  T.  McCutcheon,  eminent 
artist,  will  have  his  studio.  The  thirty- 
third  floor  will  house  the  observation 
room. 

The  Tower  is  456  feet  above  the 
upper  level  of  Michigan  avenue,  while  the 
flagstaff  reaches  110  feet  additional. 

The  floors  from  fifteen  to  twenty-four 
are  to  be  rented,  and  seventy-five  per  cent 
of  them  have  been  leased  already,  accord¬ 
ing  to  the  building  managers. 

The  total  space  occupi^  by  the  Tribune 
in  the  Tower  is  295,000  square  feet,  115,- 
000  feet  more  than  the  total  area  of  the 
entire  of  the  old  building. 

Perhaps  one  of  the  most  remarkable 
features  of  the  new  home  of  the  Tribune 
is  the  telephone  system.  A  new  700  c. 
type  automatic  switchboard  is  expected  to 
relieve  the  congestion  on  the  Tribune’s 
telephone  wires.  Seventy-five  per  cent 
of  the  work  which  was  handled  by  prl 
operators  will  now  go  over  its  machine 
switching  apparatus,  leaving  the  girls  to 
handle  only  incoming  calls  to  the  'Tribune 
and  Liberty  Magazine.  The  transfer  was 
made  from  the  old  system  without  an  in¬ 
stance  of  trouble  on  any  of  the  150  trunk 
lines  or  550  inside  phones.  The  service 
is  in  charge  of  Miss  Anna  Garrow,  chief 
operator. 

In  1868,  before  the  Chicago  fire,  the 
Tribune  moved  to  what  was  considered  a 
fine  building  at  Madison  and  Dearborn 
streets.  This  was  destroyed  in  the  fire, 
and  replaced  with  a  finer  building  five 
stories  higher.  In  1901,  the  growth  of  the 
newspaper  made  another  plant  necessary, 
resulting  in  the  erection  of  the  Union 
Trust  building,  into  which  the  Tribune 
moved  on  .April  30,  1902  from  temporary 
quarters  in  Market  street.  This  was  fol¬ 
lowed  by  the  erection  of  the  Plant  on 
Michigan  avenue,  and  then  the  Tower, 
units  in  Tribune  square. 


4 


Editor  &  Publisher  for  April  4 ,  1925 


*  S'/ 

/  1  * 


FREDERICK  ROY  MARTIN  RESIGNS  AS 
A.  P.  GENERAL  MANAGER 


SHAFFER  EXONERATED  TO  AWARD  PULITZES 
Held  Fr..  of  All  Bl.m.  i.  T-pot  PRI7ES  APRIL  20 


Dome  Oil  Leaae  Case 


John  C.  Shaffer,  publisher  of  the  Chi-  Members  of  American  Society  d 
Quits  Service  April  21,  After  4  Years  in  Present  Position —  cfgo  Ez'cning  Post  and  the  Shaffer  group  Newspaper  Editors  Serve  on  Jurt 

Successor  to  Be  Appointed  by  Board  at  Meeting  blaml7n‘’X'\ea^\  iXi^Xs^e  ?n  the  —Increased  Interest  Reported 

this  Year 


April  22  in  New  York 


of  newspapers,  was  exonerated  of  all 
blame  in  the  Teapot  Dome  case  in  the 
lease  annulment  suit  heard  at  Cheyenne, 
Wyo.,  closed  recently. 

Owen  J.  Roberts,  counsel  for  the  gov- 


pREDERlCK  ROY  MARTIN,  for  upwards  of  18  months  visiting  Berlin,  ernment,  declared  to  Federal  Judge  T.  awarded  April  20  at  a^meetinir"*f*L 
four  years  general  manager  of  the  Paris,  Rome  and  other  European  capitals.  Blake  Kennedy  that  “Mr.  Shaffer  is  not  Advisory  Board  of  the  School  of  f"  ™ 
.\ss(Kiated  Press,  will  resign  effective  During  his  term  as  general  manager,  he  at  all  to  be  blamed.”  alism,  Columbia  University  \ew 

.\pril  21,  it  was  announced  in  New  York  has  always  been  particularly  intereste<l  “He  had  expended  a  large  sum  in  the  jj  announced  this  week'  The  o  ■ 
this  week  in  the  .\.  P.  personnel,  particularly  development  of  projKrty  adjacent  to  Tea-  provided  for  under  the  will  of  W 

He  will  not  make  known  his  definite _  pot  Dome,  he  said,  and  he  was  the  PuUtzer  late  owner  of  the  Vat’ 

holder  of  placer  mining  claims  to  land  on  H  Wrf, 'at  the  commencement  exerci^ 
the  Dome  itself,  on  or  about  March  1,  i,,„^  %  ^ 


future  plans  until  after  that  date,  simply 
stating  at  this  time  that  he  resigns  to  bie 
free  to  form  other  business  connections. 

A  successor  will  be  appointed  by  the 
board  of  directors  at  their  meeting,  sched¬ 
uled  for  .April  22. 

President  Frank  B.  Noyes,  of  Wash¬ 
ington,  on  l)ehalf  of  the  Board  expressed 
its  regret  at  Mr.  Martin's  determination 
to  retire  and  its  appreciation  of  his  “intel¬ 
ligent  and  unremitting  devotion  to  the 
interests  of  the  organization."  explaining 
that  Mr.  Martin's  continuance  in  his 
present  position  during  the  past  year  has 
been  due  to  the  President's  earnest  re- 

(|UCSt. 

Mr.  Martin's  lette-'  to  President  Noyes 
is  as  follows : 

“My  dear  Mr.  Noyes:  In  accordance 
with  views  expressed  to  you  a  year  ago 
and  formally  stated  to  the  Board  of  Di¬ 
rectors  in  January,  I  beg  to  present  my 
resignation  as  general  manager,  to  be 
effective  after  the  next  annual  meeting 
of  the  members. 

“While  the  satisfactions  of  the  position 
are  many,  the  sacrifices  involved  convince 
me  that  I  owe  it  to  my  family  and  myself 
to  be  free  to  form  other  business  con¬ 
nections. 


1923.  Mr.  Shaffer  asked  Secretary  Fall  .  '  f  c  i  „• 

for  land  on  Teapot  Dome,  and  March  20  r  time,  member- 

lie  renewed  his  request.  There  was  no  .American  ScKiety  of  J^wspaper 

secrecy  in  connection  with  anv  of  his  K'l'tors,  chosen  1^  President  Casper  S 
dealings.”  '  '  juries  which  pass  ai 


COAST  UTIUTY  STARTS  DRIVE 


Yost,  served  on  the  juries  which  pass  cb 
the  submissions  for  the  prizes  in  journal¬ 
ism  and  make  the  recommendations  « 
which  the  advisory  Board  makes  its  final 
selections. 


Pacific  Electric  Railway  Placing  Copy  The  men  from  the  Society  were  Harri- 
in  Citie.  on  lU  Line.  Crist  managing  editor  of  the  Brool- 

O'li  Eagle,  Maurice  S.  Sherman,  editor  oi 
D.  W.  Pontius,  vice-president  and  gen-  the  Springhcld  (Mass.)  Union,  aw 


to  be  free  to  form  other  business  con-  Frederick  Roy  Martin  rnontns.  me  appropriation  inade  to  cover  An  increased  number  of  .submis.sinr- 

nections.  ''’'s  special  campaign  is  in  ^dition  to  the  considered  this  year,  as  a  result  oi 

“My  withdrawal  is  accompanied  by  abroad,  making  numerous  trips  to  Europe  regular  yearly  expendit^e  by  the  Pacific  systematic  notification  of  the  newspaper’ 
sincere  regret  at  severing  happiest  asso-  and  one  trip  to  South  .America.  Electric  of  about  $.SO,000  for  advertising  j|,p  country  and  the  service  of  Jeronit 

ciation  with  directors,  members  and  the  The  biggest  development  of  the  .\.  P.  in  newspapers.  l^ndfield  as  executive  secretarv  of  the 


eral  manager  of  the  Pacific  Electric  Rail-  Frank  E.  Gannett,  publisher  of  tht 
way,  has  announced  that  that  corporation  Rochester  ('N.  Y.)  Times-Union  and  tli 
is  now  launching  what  he  believes  to  be  Elmira  Adi'crtiscr.  As  representatives  oi 
one  of  the  largest  advertising  campaigns  the  faculty  of  Columbia  College,  l)ear 
ever  put  on  by  a  public  utility  in  Cali-  Herbert  E.  Hawkes  and  .Ashley  H 
fornia  through  the  medium  of  news-  Thorndike,  professor  of  English  sentd 
papers.  _  while  from  the  faculty  of  the  School  oi 

The  camiiaign  consists  of  a  series  of  Journalism  were  Director  John  W.  Cur 
advertisements  to  appear  daily  in  the  liffe.  Prof.  Roscoe  C.  E.  Brown.  Prof 
newspapers  of  Los  .Angeles  and  all  cities  Walter  B.  Pitkin,  Prof.  Qiarles  P 
liKated  on  the  lines  of  the  company.  Fol-  Cooper,  Prof.  .Allen  S.  Will,  Henry  W 
lowing  this  series  will  be  weekly  adver-  Sackett  and  W.  P.  Beazell,  assistant  mar 
tisements  appearing  over  a  period  of  six  aging  editor  of  the  New  York  World, 
months.  The  appropriation  made  to  cover  An  increased  number  of  submission. 


ciation  with  directors,  members  and  the 


staff.  Particularly  would  I  acknowledge  the  past  four  years  has  been  the  greatly 
the  unfailing  consideration  shown  me  by  increased  market  and  sports  service,  re¬ 


newspapers.  l^ndtleld  as  executive  secretary  of  tht 

-  Advi.sorv  Board,  recently  appointed  for 

Chicago  A«Iverti.ing  Agency  Move.  ‘^e  purixisc  of  making  'the  competitinn 

more  truly  representative  of  the  achieit- 
Carpenter  &  Co.,  national  advertising  nieiits  of  American  journalism. 


BROADCASTING  PLAN  NIPPED 


ST.  LOUIS  POST-DISPATCH  LOSES  SUIT  TO 
CHANGE  TEXAS  NAMESAKE’S  TITLE 


Geneva  Corp.  Prote.t.  Radiocaitini 
League  of  Nation.  Deliberation! 


Mr.  Stone,  lioth  while  1  was  for  eight  suiting  in  extensive  expansion  of  the  *  S  8  Y  more  truly  representative  of  the  achieit- 

years  his  assistant  and  during  the  five  press  association’s  wire  services.  Three  Carpenter  &  Co.,  national  advertising  nieiits  of  American  journalism, 
years  since  he  withdrew  f  rom  active  years  ago  double  wire  circuits  were  ex-  representatives,  have  moved  from  the 
service.  tended  to  the  Coast,  through  the  South.  Peoples  Gas  Building  in  Chicago,  to  the 

“With  assurances  of  high  regard,  I  am  and  to  the  South  West.  Tribune  Tower.  BROADCASTING  PLAN  NIPPED 

“Faithfully  yours,  _ _ _ _ _ 

“Frederick  Roy  Martin." 

President  Noyes  replied  as  follows  on  CT  I  TIC  D/ACT*  FMOIl  A  I  /"VOCO  0¥  TIT*  T'/'V  Corp.  Prote.t.  Radiocaitini 

behalf  of  the  Board  of  Directors:  3  1  •  uv/xJld  A  1  'UlOa  1  1  1  1  v-r  League  of  Nation.  Deliberation! 

change  texas  namesake’s  -nTLE 

resignation  to  go  into  effect  after  the  next  -  ,i„„s  Geneva  has  been  nipped  in  tir 

''Tl“Xurs^'k,?oX,  o7  your  de-  Unfair  Competition  by  Houston  Paper  in  Using  Names  of 

cision  to  take  this  action  for  almost  a  Consolidated  Units,  Federal  Judge  Holds -  An  enterprising  person  approached  tlr 

year  aiuj,  indeed,  your  continuance  in  Appeal  Will  Be  Taken  Secretariat  of  the  League  with  a  propoai 

your  position  for  this  time  has  been  due  to  install  microphones  at  the  council  tabit 

to  my  earnest  request.  j,y  wireless  amateurs  the  world  over 

formar"?ecord  ’of  wha77  have  S"to  HOUSTON,  TEX.,  March  31.-U.  S.  both  publications,  that  the  words  “Post-  to  the  weighty  deliberation- 

you  iKith  personally  and  on  behalf  of  the  .  were  Pi.WiVf  Juris  and  could  J^^Xgges^lim  w’as  awomranied  bv  aw 

Board  of  Directors  in  Tanuarv  when  thev  Texas  has  ruled  that  the  Houston  not  be  appropriated  as  a  valid  trade  mark,  '”8  suggestion  was  accompanie<l  riy  .. 

iioara  oi  uirectors  in  January  wnen  tney  />  .  ,  ;  u  .  infrinired  imon  the  that  there  is  no  comnetition  between  the  ""t  only  of  a  most  wonderful  propa 

were  made  aware  of  vour  purpose.  It  is  ^  nas  noi  miringea  upon  tne  o’ti  uicic  is  no  voiiiijtiuion  nnwetn  ine  .  ,  rov-pniie  wtiid 

a  matter  nf  tieen  retmet  to  lA  that  von  trade-mark  of  the  St.  Eoliis  Post-Du-  St.  Louis  publication  and  the  Houston  8‘maa  but  ot  a  share  in  reienue 


CHANGE  TEXAS  NAMESAKE’S  TITLE  Paris,  March  20. — .\  project  to  bnad 

cast  deliberations  of  the  League  ot  .Na- 
tions  at  Geneva  has  been  nipped  in  tht 

No  Unfair  Competition  by  Houston  Paper  in  Using  Names  of  .\s.sociation  of  Journalist- 

r'  v-j  iij  till  .Accredited  to  the  League  of  Nations. 

Consolidated  Units,  Federal  Judge  Holds -  An  enterprising  person  approached  tht 

Appeal  Will  Be  Taken  Secretariat  of  the  League  with  a  proposal 

to  install  microphones  at  the  council  tabit 
so  that  wireless  amateurs  the  world  ovei 


TmatXr  or'leep  regret7rurthat  you  trade-mark  of  the  .S'f.  EonLs  Po.st-Dis-  St.  Louis  publication  and  the  Houston  a  share  in  revenue  whkt 

are  convinced  that  7our  best  interns  Hutcheson’s  ruling  was  brought  pa^r  and  that  the  two  names  are  clearly 

make  necessarv  this  action  on  vour  oart  through  a  suit  bled  by  the  Pulitzer  and  easily  distinguishable.  was  found,  were  to  be  triaterl  ’ 

-ind  the  Board  reouested  me  when  I  re-  Publishing  Companv  against  the  Houston  The  complainant  alleged  that  it  had  summarizing  the  work  of 

ceived  formal  notice  of  your  desire,  to  C^pany  seeking  an  injiinction  spent  $175,(^  in  advertising  its  name  dur-  journalists  V 

exoress  on  its  behalf  its  ureat  anore-  >n  f  ederal  Court  to  prevent  the  Houston  mg  the  past  five  years  and  its  name  was  \V  hen  the  Committee  ot  Journalists^ 
cialinn  ot  ,.ur  inlHfeen,  and  unromi..  c™™,n  fron,  using  ,1,.  na™ -P„.,  Di,.  ^v  n..-,  deal,.,.,  credued  .o  d,e_Lc.,j,..  ^ 

SaaS'lS  ,1  IL'rToTlL",  Adomeys  tor  the  Sl.  land,  nouspaper  The  evidoaee  lor  the  Houston  Post-  the  director  of  the  section  of  inf.rntaj.  I 

tion  with  it  and  of  its  affectionate  wishes  "'**  caT''  the  case  to  the  U.  S.  Circuit  Dispatch  developed  that  the  combined  pointing  out  that  not  only  would  such 
or  sZr  fullX  success  Court  of  .\ppeals  at  New  Orleans,  and.  if  name  was  adopted  merely  as  a  way  of  w  ireless  service  prejudice  the  interests  oi 

ities’ in  which  YOU  will  enter  in  which  ex-  diat  the  use  of  the  name  “Post-Dispatch”  maintaining  go^  will  established  by  both  professional  journalists  and  the  orpir 


express  on  its  behalf  its  great  appre¬ 
ciation  of  your  intelligent  and  unremit¬ 
ting  devotion  to  the  interests  of  the  or¬ 
ganization  in  the  years  of  your  connec¬ 
tion  with  it,  and  of  its  affectionate  wishes 
for  your  fullest  success  in  the  new  activ¬ 
ities  in  which  you  will  enter,  in  which  ex- 


W'hen  the  Committee  of  Journalists  .V- 
credited  to  the  League  of  Nations  learntc 
of  this  they  at  once  filed  a  protest  witf 


nress^on"  vou  'imow '  I^lm  sure  ^Tha^^I  ‘‘•nn't’s  decision,  will  carry  it  to  the  the  Dispatch  and  the  Post  and  with  no  they  represented,  but  that  it  cn^Id  ban 

J  ‘ .  ’  ■  ’  Ssimrpmc  P nnr!  Idea  of  reanlniz  anv  benefit  frnm  tbe  crave  Dolitical  inconveniences.  M  ho.  tff 


“Very  sincerely. 

“Frank  B.  Noyes.” 


lieartilv  loin  '  '  Supreme  Court.  idea  of  reaping  any  benefit  from  the  grave  political  inconveniences.  Who.  W 

,  .  Judge  Hutcheson’s  decision  denies  the  publicity  given  the  name  of  the  Pulitzer  instance,  asks  I.’Opinion,  which 

.^i’,  V  -”  Pulitzer  Company  an  injunction.  The  Publishing  Company’s  paper,  that  it  was  the  news,  could  j^iarantee  that  tlie  hoKKr- 

‘  Frank  B.  Noyes.  Pulitzer  Company  in  its  petition  alleged  practically  the  universal  custom  upon  the  of  the  broadcasting  concession  would  i*’ 

In  1912,  when  editor  of  the  Prenddcncc  that  the  use  of  tlie  name  “Post-Dispatch"  consolidation  of  two  newspapers  to  use  give  a  particular  color  nr  bias  to  event^ 

(  R.  1.)  Journal,  Mr.  Martin  was  elected  by  the  Houston  Printing  Companv  ma-  the  combination  of  the  names,  that  prac-  their  daily  summary  according  to  thr 

a  director  of  the  .Associated  Press.  That  terially  affected  its  circulation  in  Texas,  tically  one  out  of  every  14  papers  in  the  nationality  or  their  interests, 

same  year  he  retired  from  the  board  to  ibat  tlie  name  was  a  trade-mark  which  had  I'.  S.  used  either  the  name  “Post”  or  No  decision  has  yet  been  taken.  IJ 
liecome  assistant  general  manager.  In  been  copyrighted  and  that  the  certificate  “Dispatch,”  that  the  name  “Post"  has  been  L'Opinion  warns  the  Press  of  the  won 

1920  he  serve<l  a  year  as  acting  general  of  registration  had  been  issued  on  March  used  as  a  new  spaper  name  as  far  hack  to  tie  on  its  guard  against  tbe  grantiiiR 


manager,  and  succeeded  Melville  E.  Stone  Ls,  1924.  whereas,  the  Houston  Post-Dis-  as  lf>43. 


as  general  manager  the  next  year. 


When  the  World  War  was  declared  in  .-Kiig.  1,  1924. 


patch  did  not  come  into  existence  until  The  evidence  also  showed  that  90  jK-r 


such  a  broadcasting  concession. 


cent  of  the  Houston  Post-1  Wspatch  cir- 


1914,  .Mr.  Martin  as  assistant  general  In  its  answer  the  Houston  Printing  Co.  culation  is  confined  to  an  area  of  fifty  Coloroto  Corporation  Change!  N»i* 
manager  went  to  London  for  the  .Asso-  declared  that  when  the  Dispatch  took  over  miles  from  Houston.  _  i  <-  •  hlishtr- 

elated  Press,  taking  in  ix’r.son  a  large  sum  the  Po.st  on  .Aug.  1,  1924,  the  combined  Judge  Hutcheson  in  summing  up  the  The  Coloroto  Corjxiration.  puD  -  ^ 
in  gold  to  make  certain  .A.  P.  coverage  in  name  of  the  two  papers  “Post-Dispatch”  case  declared  that  no  unfair  competition  of  Lil’crty  .l/aga::»i<’.  has  chang  ^ 

the  war  zone.  He  expected  to  remain  was  adopted  in  order  to  conserve  the  had  been  shown  as  a  result  of  the  use  of  name  to  Liberty  Weekly,  Inc.,  acco 

only  a  few  weeks,  but  actually  stayed  good-will  that  had  been  established  by  the  name  by  the  Houston  Post-Dispatch.  to  a  recent  announcement. 


Sji 


only  a  few  weeks,  but  actuallv  stayed 


to  a  recent  announcement. 
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advertising  club  applauds  fighting  editor 

Carl  Magee  Tells  New  Yorkers  Ideals  Behind  Successful  Newspaper  Battle  in  Albuquerque  Against 

Corrupt  Government  and  Judicial  Tyranny 


VE\V  YORK  met  Carl  C.  Magee, 
lighting  editor  of  the  Southwest, 
(his  week  and  liked  him.  The  editor 
of  Nw  Mexico  State  Tribune,  who  gal¬ 
lantly  defeated  the  infamous  principle 
that  a  state  judge  might  sit  in  unchecked 
power  and  silence  a  newspaper’s  honest 
criticisms  of  governmental  evils,  was 
honored  on  W  ednesday  when  '  several 
hundred  members  of  the  Advertising 
Llub  of  New  York  attended  a  ncron-day 
luncheon  in  his  honor.  On  Friday  eve¬ 
ning  Roy  W.  Howard  gave  a  dinner  at 
the  Lotus  Club  for  Mr.  Magee  whose 
newspaper  fortunes  were  rescued  during 
the  bitterest  hours  of  his  fight  in  New 
Mexico  by  financial  aid  by  the  Scripps- 
Howard  newspaper  organization. 

In  his  address  at  the  Advertising  Chib 
the  New  Mexico  editor  outlined  the  mor¬ 
al  and  political  principles  which  have 
animated  his  free  press  fight  and  de¬ 
clared  that  ‘‘no  one  is  safe  unless  all  are 
safe  under  our  institutions.”  He  ex¬ 
pressed  a  passionate  belief  in  democracy. 

Carl  C.  Magee’s  story  is  an  epic  in 
,\inerican  journalism.  He  is  an  interest¬ 
ing  survival  of  the  American  editor  who 
battles  in  the  open  for  principled  objects. 
He  believes  that  “personal  journalism” 
may  serve  as  good  purposes  today  as  in 
past  generations.  For  20  years  he  was 
a  practising  attorney.  Owing  to  the  ill- 
health  of  Mrs.  Magee  he  left  Tulsa, 
ilklahoma,  for  Albuquerque,  N.  M., 
and  five  years  ago  satisfied  a  life-long 
ambition  to  enter  the  newspaper  field. 

He  bought  the  Albuquerque  Journal 
from  Albert  B.  Fall  and  associates  for 
$115,000.  In  Oklahoma  Magee  had  been 
a  Republican,  and  regular  in  his  party  af- 
nliations.  He  says  that  he  entered  the 
N'ew  Mexico  field  with  respect  for  Fall 
and  his  party. 

A  man  of  fifty,  tall,  keen,  gray  tem- 
r.kd,  and  very  active,  Magee  began  writ¬ 
ing  editorials  which  were  at  first  ordi- 
n^-,  but  soon  began  to  take  on  indi¬ 
viduality.  He  made  an  intensive  study 
Ilf  governmental  conditions  in  his  state 
and  wrote  about  them.  He  also  began 
to  hear  rumors  and  investigate  them  and 
presently,  he  says,  he  discovered  condi¬ 
tions  which  cried  to  heaven  for  correc¬ 
tion. 

Magee  began  to  speak  plainly  in  his 
paper.  Politicians  advised  him  to  “lay 
off.”  According  to  Magee,  he  was  vis¬ 
ited  by  Fall,  and  given  more  violent  ad- 
ntonition  of  the  same  nature.  The  at¬ 
tacks  in  his  paper  became  more  regular 
and  effective. 

Magee  began  to  use  the  sledge  hammer 
in  his  editorials.  He  was  convincingly 
'incere.  He  developed  a  way  of  meeting 
a  counter  attack  by  anticipating  it.  He 
irankly  admitted  mistakes  when  he  made 
and  got  the  jump  on  his  opponents. 
He  never  once  allowed  them  to  place  him 
on  the  defensive,  and  he  steadily  and 
surely  began  to  win  reader  support. 

The  Journal  attained  a  top  circulation 
of  8J<K)  and  along  with  the  assets  Magee 
tamed  a  creditable  number  of  powerful 
enemies  who  began  to  work.  Suddenly 
jnl921  the  Ixittnm  fell  out  of  the  Okla- 
oil  business  and  the  investments 
of  Magee  in  that  section  became  tem- 
lorarily  worthless,  lie  had  ordered  a 
"fw  $40,000  press.  The  press  arrived 
‘nnultaneously  with  the  fact  that  re¬ 
newal  dates  on  notes  for  the  purchase 
"I  Journal  would  not  be  renewed. 
Ao  help  was  coming  from  New  Mexico 
^kers.  Then  Magee  turned  to  the 
people. 

Tl»  state  was  then  in  the  throes  of  a 
lernfic  slump  in  the  live  stock  industry. 
>et  m  two  months.  Magee,  against  the 
■PPwition  of  practically  every  big  politi- 
^  *nd  financial  interest  in  the  state, 
n*>sed  $60,000  in  a  liond  sale.  The  Jour- 
™  was  saved  temporarily.  Later  he  was 

under  pressure  for 


“It  is  silly  to  think  that  a 
newspaper  editor  can  be 
silenced  by  political  corrup¬ 
tionists  for  very  long  if  he 
means  business.*' — CARL  C. 
MAGEE. 


Going  three  doors  up  the  street,  Magee 
started  a  weekly.  In  a  month  it  had 
6,000  subscribers.  Later  it  was  turned 
into  the  daily  New  Mexico  State  Tribune. 
He  continued  to  hammer.  He  made  defi¬ 
nite  accusations  against  state  officials.  He 
accused  several  of  theft.  He  named 
names.  He  asked  for  a  court  trial  to  give 
him  a  chance  to  present  his  evidence. 
•Among  other  things  he  bitterly  attacked 
what  he  called  the  “unholy  alliance”  of 
the  courts  and  a  certain  political  party 
in  San  Miguel  county.  He  bade  Judge 
D.  J.  Leahy  get  out  of  politics  and  tend 
to  his  court.  The  stage  was  now  set  for 
round  two. 

A  bank  failed  in  Santa  Fe  and  among 
the  losses  were  the  monies  of  the  State 
Supreme  Court  held  in  the  account  of  the 
clerk  of  court,  Jose  Sena.  By  law,  all 
state  monies  were  required  to  be  turned 
over  to  the  state  treasurer  every  24  hours. 
This  had  never  been  done  by  Sena,  and 
Magee  demanded  an  explanation.  He 
asked  that  Sena  be  investigated.  Inci¬ 
dentally  he  said;  “I  call  the  case  to  the 
attention  of  Judges  Bratton  and  Botts. 
Judge  Parker  is  too  accustomed  to  old 
methods  to  give  it  notice.” 

Magee  was  arrested  for  libel.  He  was 
not  tried  for  direct  charges  about  Sena 
but  for  the  words  about  Judge  Parker. 
Was  he  to  be  tried  in  his  home  county 
of  Bernalillo?  Was  he  to  be  tried  in 
J  udge  Parker’s  home  county  in  Santa  Fe  ? 
He  was  to  be  tried  in  the  distant  county 
of  San  Miguel  before  Judge  D.  J.  Leahy. 
Was  he  to  be  prosecuted  by  the  regular 
district  attorney?  No,  by  “friends  of  the 
court,”  before  Supreme  Court  Judge  Rob¬ 
erts  and  former  Attorney  General  As- 
kren,  bitter  Magee  enemies.  The  twelve 
men  of  the  jury  were  Spanish- Americans, 
none  of  whom  could  read  or  write  Eng¬ 
lish.  Judge  Parker  as  a  witness  for  the 
defense  testified  he  had  not  asked  that 
the  action  be  brought,  did  not  think  it 
should  have  been  brought,  did  not  con¬ 
sider  Magee’s  words  libelous. 

Magee  refused  to  be  railroader!,  as  he 
said  half  a  dozen  editors  before  him 
had  been  in  I-eahy’s  court.  He  began 
to  write.  As  he  wrote  he  was  cited  for 
contempt.  The  state  was  aroused.  When 
he  was  sentenced  on  many  and  divers 
charges.  Governor  Hinkle  pardoned  him 
immediately,  declaring  the  proceeding  a 
“blot  on  the  state  name.” 

Magee  was  tried  later  in  Santa  Fe 
county  before  Judge  Holleman  for  al¬ 
leged  libel  before  former  Judge  Roberts, 
one  of  his  San  Miguel  prosecuters.  In 
this  case  Magee  was  clearly  in  the  wrong, 
said  so  and  apologized.  He  wrote  noth¬ 
ing  about  the  case,  made  no  attempt  to 
influence  public  opinion,  st<x)d  trial  and 


was  acquitted  although  the  judge  virtu¬ 
ally  had  instructed  the  jury  to  bring  in 
a  verdict  of  “guilty.” 

Magee  was  after  bigger  game  now. 
He  got  on  the  trail  of  Albert  B.  Fall’s 
prosperity  following  his  resignation  from 
Harding’s  cabinet.  What  Magee  found 
in  this  regard  was  turned  over  to  Sena¬ 
tor  Walsh  when  he  inaugurated  the  Tea¬ 
pot  Dome  investigation. 

There  was  a  contempt  of  court  case 
still  lingering  in  Judge  Leahy’s  court  and 
it  was  tried  on  July  18,  l'924.  Magee 
refused  to  plead,  listened  to  an  hour’s 
denunciation  from  Judge  I-eahy  in  which 
he  was  compared  unfavorably  with  a 
“horse  thief,”  a  “train  robber,”  and 
“skunk.”  He  was  sentenced  to  three 
months  in  San  Miguel  jail  and  was  re¬ 
manded  there  without  delay.  A  pardon 
from  Governor  Hinkle  was  not  recognized 
by  Sheriff  Delgado.  .An  irate  crowd  in  Las 
Vegas,  Leahy’s  home  town  begged  to  be 
allowed  to  take  Magee  from  jail.  Adju¬ 
tant  General  Skipwith  asked  permission 
of  Governor  Hinkle  to  call  state  militia 
to  remove  Magee  forcibly  from  the  hands 
of  Sheriff  Delgado.  Magee  personally 
stopped  all  action,  remained  in  jail  three 
days  and  was  released  on  habeas  corpus 
proceedings  before  the  supreme  court. 

When  Judge  Leahy  came  up  for  re- 
election  several  months  later  Magee 
stumped  the  district  and  drove  the  judge 
out  of  public  life  and  broke  an  ironclad 
political  machine. 

Twice  Magee  has  been  “beaten  up”  by 
younger  and  heavier  men.  Once  he  was 
manhandled  in  the  halls  of  the  state  capi- 
tol  while  grinning  state  employees  looked 
on,  and  his  own  eleven  year  old  daughter 
screamed  and  tried  to  help  her  father 
before  a  crowd  entirely  hostile. 

“I  have  never  written  anything  in  an¬ 
ger,”  said  Magee  to  Editor  &  Publisher, 
this  week.  “My  policy  has  been  to  try 
to  think  out  a  problem  and  decide  a 
policy  and  then  go  through  with  it,  de¬ 
pending  upon  the  public  to  finally  ac¬ 
cept  it.  If  I  go  wrong  I  shall  be  prompt 
to  say  so.  I  think  that  one  of  the  silliest 
things  that  newspapers  do  is  attempt  to 
pussy-foot  on  retractions.  When  the  pub¬ 
lic  understands  that  you  are  prompt  to 
correct  your  errors  they  naturally  ac¬ 
cept  your  facts. 

“I  have  had  no  axe  to  grind  in  New 
Mexico.  I  am  not  seeking  any  public 
office.  What  I  have  been  trying  to  get 
over  in  the  state  is  the  simple,  funda¬ 
mental,  democratic  fact  that  public  office 
is  a  public  trust  and  not  a  private  snap. 
If  .American  institutions  are  to  succeed 
in  the  large  sense  there  must  be  absolute 
security  for  every  man  at  the  bar  of  jus¬ 
tice  and  the  officials  of  government  must 


administer  office  honestly  and  efficiently 
for  all  of  the  people.  It  is  silly  to  think 
that  a  newspaper  editor  can  bie  silenced 
by  political  corruptionists  in  this  country 
for  very  long  if  he  means  business.  It 
is  a  fight  that  cannot  be  lost  if  it  is  fear¬ 
lessly  waged  on  principle.  The  people  are 
the  final  court.  They  are  true.  They 
need  only  be  made  to  understand  the 
truth.  Our  paper,  from  small  begin¬ 
nings,  now  has  in  excess  of  10,000  cir¬ 
culation,  by  far  the  largest  in  the  state. 
We  have  had  embarrassments  in  getting 
advertising,  to  be  sure,  owing  to  pres¬ 
sure  from  political  interests,  but  the 
worst  of  all  that  is  now  behind  us.  Our 
work  is  soundly  appreciated  by  business 
meri  and  the  paper  is  on  a  satisfactory 
basis.  It  works  out  all  right.” 

Magee  is  far  from  being  a  wild-eyed 
reformer.  He  plays  no  ism,  but  he  does 
not  prevent  those  who  have  radical  the¬ 
ories  from  getting  space  in  his  paper. 
“There  was  a  Socialist  in  our  town  who 
took  the  attitude  of  a  martyr  because 
he  said  he  could  not  get  any  paper  in 
town  to  use  his  stuff,”  he  said.  “I  told 
him  I  would  print  his  communications 
and  he  sent  two  or  three  in  to  me.  1 
printed  them  and  answered  them.  He 
found  that  when  he  had  an  opportunity 
to  speak  in  print  he  had  nothing  much 
to  say  and  that  ended  it.  There  is  a 
sound  journalistic  principle  in  that  inci¬ 
dent,  I  believe.” 

Magee  was  asked  to  relate  how  he  pro¬ 
ceeded  to  get  the  material  which  precipi¬ 
tated  the  Teapot  Dome  scandals  and  re¬ 
vealed  the  interesting  fact  that  they  were 
originally  the  sheerest  rumors  concern¬ 
ing  the  remarkable  and  sudden  prosperity 
of  former  Secretary  of  the  Interior  Fall. 

From  slight  indications  the  story 
grew  to  the  tremendous  proportions  of  a 
Senate  investigation  and  prosecution. 

DRY  SQUAD  CATCHES  A  TARTAR 

City  Aroused  When  Portland  Oregon¬ 
ian  Man’s  Home  Is  Raided  by  Mistake 

.A  ixilice  raid,  staged  at  the  home  of 
David  Foulkes,  mechanical  superintendent 
of  the  Portland  Oregonian,  has  stirred 
up  a  hornet’s  nest  in  that  city.  The  raid 
was  made  in  search  of  a  still  after  a 
police  informer  became  confused  and 
designated  the  Foulkes*  home  as  one  in 
which  he  saw  moon-shining  in  progress. 

Plain  clothes  policemen  forced  an  en¬ 
trance  and  slugged  David  Foulkes,  Jr.,  a 
student  of  the  University  of  Oregfon. 
They  later  admitted  that  the  entire  raid 
was  a  mistake.  It  was  made  without 
warrant  and  has  caused  a  loud  protest 
from  Portland  citizens  who  are  demand¬ 
ing  that  the  sanctity  of  the  home  be 
recognized  by  the  police. 

The  Foulkes  family  has  lived  more  than 
20  years  in  the  house  that  was  raided. 
Mr.  and  Mrs.  Foulkes  have  been  widely 
known  in  Portland  for  church  work  and 
their  active  support  of  moral  betterment 
in  the  city. 

Newawriters  School  Faila 

William  A.  Heacock,  who  has  been 
operating  the  National  Press  Bureau  and 
the  Newswriters  Training  Bureau  with 
offices  in  Buffalo  filed  a  voluntary  bank¬ 
ruptcy  petition  on  March  31.  Mr.  1  lea- 
cock  listed  liabilities  of  $18,070.70  and  as¬ 
sets  of  $115.06.  The  liabilities  consist 
largely  of  sums  owed  to  newspapers  for 
advertising  the  service  offered  by  the 
press  and  newswriters’  bureaus.  The 
•  firm  offered  a  mail  course  of  training  for 
those  aspiring  to  be  newswriters. 

Florida  Ad  Men  to  Meet  April  20 

Delegates  from  all  Florida  advertising 
clubs  will  meet  in  Orlando,  _  Fla.,  .April 
20,  to  discuss  means  of  bringing  the  next 
convention  of  the  Associated  Advertising 
Gubs  of  the  World  to  St.  Petersburg. 
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NEW  YORK  AD  MEN  BOOM  WOODBRIDGE 
FOR  A.  A.  C.  W.  PRESIDENCY 

Nominated  by  Harry  Tipper  to  Succeed  Lou  Holland,  Who 
Declines  Fourth  Term  —  Jardine  Accepts 
Invitation  to  Speak 


A  BOOM  was  launclicd  by  tlie  Adver- 
tising  Club  of  New  York  this  week 
to  elect  C.  K.  Woodbridge,  president  of 
tlie  Dictaphone  Corporation,  i)resident  of 
the  Associated  Advertising  Clubs  of  the 
World  at  the  Houston  convention.  Mav 
9-14. 

Mr.  Woodbridge  was  nominated  by 
Harry  TipiKT,  of  the  Class  Journal 
Company,  at  a  special  meeting  at  the 
club  March  30,  and  seconded  bv  Grover 
Whalen. 

I.ou  K.  Holland,  present  president,  has 
definitely  announced  he  will  not  accept  a 
fourth  term. 

Other  candidates  who  have  been  men¬ 
tioned  for  the  office  are  Kowe  Stewart, 
vice-president  and  general  manager  of 
the  Philadelphia  Record,  and  jiast  A. 
C.  W.  president,  and  E.  T.  .Meredith  of 
Des  Moines,  publisher  of  Successful 
Farming  and  other  publications. 

Mr.  W'oodbridge  is  at  present  chairman 
of  the  general  program  committee,  pre¬ 
paring  for  the  Houston  meet. 

He  made  several  imixjrtant  announce¬ 
ments  regarding  the  program  this  week. 
They  were : 

Change  in  date  and  name  of  the  Pan- 
.•\merican  Trade  Development  Confer¬ 
ence.  which  is  to  he  jiart  of  this  year's 
meeting.  Originally  set  for  May  15,  the 
conference,  which  has  grown  to  such  im- 
ixirtance  in  preparation,  will  now  be 
known  as  the  International  Trade  Con¬ 
ference  and  will  he  held  May  12  and 
May  13. 

Acceptance  hy  William  M.  Jardine, 
-Secretary  of  .Xgriculture,  of  an  invita¬ 
tion  to  address  the  oiK’iiing  business 
session  May  11. 

Detailed  program  of  the  Public  Utili¬ 
ties  Advertising  .Association,  a  deiKirt- 
ment  of  the  ,\.  .A.  C.  W. 

In  nominating  .Mr.  WiKidbridge  as  a 
candidate  for  the  .A.  .A.  C.  W.  presidency, 
Mr.  Tipper  pointed  out  it  has  been  a  good 
many  years  since  there  has  lieen  a  candi- 
d.'ite  from  Xew  A’ork. 

“We  wish  to  be  sure  we  will  he 
fortunate  in  the  successor  to  Mr.  Hol¬ 
land.”  he  said.  “Xot  one  of  us  in  the 
association  can  allow  any  steps  to  be 
taken  which  might  lead  to  inept  leader¬ 
ship. 

“It  is  well  to  act  early  so  as  to  avoid 
confusion  and  so  that  the  decision  will 
not  be  made  without  due  consideration 
and  therefore  he  made  unwisely.” 

Mr.  Tipper  moved  that  the  Xew  A'ork 
delegates  be  instructed  to  cast  their 
ballots  for  Mr.  WoiKlbridge  unanimously 
and  the  motion  was  carried. 

In  a  speech  of  acceptance.  Mr.  Wood- 
bridge  paid  tribute  to  Mr.  Holland. 

“Xo  one  had  done  more  or  sacriiiced  as 
much  as  he  has.”  he  said.  "He  has 
established  an  organization  that  will 
carry  on.” 

Hacking  Mr.  Woodbridge’s  camiiaign 
are  Frederick  Hume,  .secretary  of  the 
Xational  Publishers  Association  and 
Gilbert  Ho<lges  of  the  Munsey  publica¬ 
tions. 

Meanwhile,  the  program  committee  .Mr. 
Woodbridge  heads  is  rapidly  comiileting 
li•■al  details  of  the  Houston  convention. 

The  biggest  news  announcement  this 
week  concerned  the  International  Trade 
Conference.  Co-operating  with  Mr. 
Woodbridge  in  planning  for  the  confer¬ 
ence  are  W.  G.  Hildebr.iml.  president  of 
tl’e  Gotham  .Advertising  .Agency.  .Xew 
\’ork.  and  S.  S.  CopjK'.  siwcial  repre¬ 
sentative  for  Mexican  and  South  .Ameri¬ 
can  newspaiiers.  with  headipiarters  in 
Xew  A'ork. 

Sneakers  already  named  to  address  the 
conference  include  Dr,  Julius  Klein, 
dirictor  of  Foreign  and  Domestic  Com¬ 
merce.  United  States  Departmimt  of 
Commerce  ;  Senor  Manuel  C.  Tellez,  new 
Mexican  .-Ambassador  to  Washington: 
L.  S.  Rowe,  director  general  of  the  Pan- 
American  Union;  and  Judge  K.  H. 
Parker,  of  Houston  and  Washington. 


The  program  of  the  Public  Utilities 
•Advertisers  .Association  follows  in  full : 

Tuesday  .1  flenwoii 
President’s  .Address : 

E.  Paul  Young,  Illinois  Power  and 
Light  Corporation.  Chicago,  "t-'osts  and 
Results;”  1.  M.  Tuteur.  Mejunkin  .-Ad¬ 
vertising  Company,  Chicago,  “Better 
Copy Discussion,  led  by  Labert  St. 
Clair,  .American  Electric  Railway  .Asso¬ 
ciation.  Xew  A’ork;  Edward  J.  Ciwney, 
Lowell.  Mass.;  "Interesting  Facts  about 
the  Exhibit ;"  Dana  H.  Howard,  Com¬ 
monwealth  Edison  Company,  Chicago, 
"Membership  Campjiign  Results;”  Donald 
M.  Mackie,  Consumers  Power  Company, 
Jackson.  Mich.,  “The  .Association  Bul¬ 
letin;”  Leonard  Ormenxl,  Bell  Telephone 
Company,  Philadelphia,  “Employment 
( Ipportunities.” 

1 1  'ediiesday  Morning 
P.  C.  Staples,  Bell  Telephone  Com¬ 
pany  of  Pennsylvania,  “Keeping  the  Or¬ 
ganization  .Abreast  of  It's  .Advertising”  ; 
C.  R.  AA'inters,  Central  .Advertising 
•Agency,  AVichita,  Kan.,  and  George  .-Ade 
Davis,  (Iklahoma  Gas  and  Electric  Com¬ 
pany.  Oklahoma  City,  discussing  the 
agency  and  the  direct  advertising  sides  of 
the  (luestion,  “Relation  of  .Ailvertising 
Agency  to  I’ublic  Utility  .Advertising." 

-Marshall  E.  Sampsell,  Illinois  Public 
Service  Comp;iny,  Chicago,  “The  Use 
of  Motion  Pictures  hy  Piffilic  Utilities;” 
J.  C.  Jordan,  Paciiic  Gas  and  Electric 
Company,  San  Francisco,  (jeorge  Mc- 
(Jiiaid,  Texas  Public  Utility  Informa¬ 
tion  Bureau,  Dallas,  and  P..  j.  Mullaney, 
People's  Gas,  Light  and  Coke  Company, 
Chicago,  "Good  Will  and  In-titutional 
.Aflvertising.” 

W.  H.  Hodge,  Byllesby  Engineering 
and  Management  Corporation.  Chicago, 
is  president  of  the  -Assficiation.  Frank 
L.  Blanchard,  Cities  Service  C..mpany, 
Xew  A'ork,  is  in  charge  of  the  program 
for  the  two  meetings. 

The  .American  Photo- luigravers  .-Asso¬ 
ciation  also  announced  its  program. 

bb  AA'.  Houser,  Giicago,  is  chairman 
of  the  dep-artment  and  E.  C.  Aliller,  Chi¬ 
cago,  is  in  charge  of  the  program. 
.-Among  the  speakers  will  be  Lou  E.  Hol¬ 


land,  president  of  the  .-Associated  .Adver-^ 
tising  Clubs  of  the  AA'orld  and  head  of 
tile  Holland  lingraving  Company,  Kan¬ 
sas  Cit\. 

The  program  follows ; 

C.  A.  Stinson,  president,  Gatchel  & 
Manning.  Inc.,  Philadelphia,  “The  .Ameri¬ 
can  Photo-Engravers  .Association’s  Con¬ 
tribution  to  Mciderii  .Advertising”;  J.  J. 
Walden,  president.  Southwestern  Engrav¬ 
ing  Company,  Ft.  Worth,  "The  Develop¬ 
ment  of  the  Great  Southwest  Through 
the  .-Aid  of  Pictures" ;  Edward  Epstean, 
Walker  ICiigraving  Company,  Xew  A'ork, 
"The  Photo- Engraving  Process”  (Illus¬ 
trated  )  ;  ( ).  F.  Kwett,  president,  Xorth- 
ern  Engraving  Company.  Canton,  O., 
"Pictures  as  an  .-Aid  to  Distribution  of 
tlie  World’s  Goods";  Lou  E.  Holland, 
“Harnessing  the  Power  of  I’ictures  in 
.-Advertising”;  H.  C.  Campbell,  president 
Western  Engraving  and  Colortype  Com¬ 
pany,  Seattle.  “A'our  Story  in  Pictures 
Leaves  Xothing  Untold” ;  Addresses  by 
President  Houser  and  by  Louis  Flader, 
Giicago,  commissioner  of  the  Photo-En¬ 
gravers  department. 


EDITORS  DIVIDED  ON  BILL 


Wisconsin  Measure  Makes  Printing  of 

Assualt  Victim’s  Name  a  Crime 

.-A  bill,  now  before  the  assembly  of  the 
AA'isconsiii  legislature,  will  make  it  a 
crime  for  a  newspaiicr  to  publish  the 
name  of  any  woman  who  had  been  the 
victim  of  criminal  assault.  The  max¬ 
imum  punishment  for  its  violation  will  be 
a  year  in  jail  or  $500  or  both. 

AA'hile  some  editors  here  are  defending 
the  hill,  declaring  that,  while  no  hone.st 
imblisher  should  want  to  ruin  the  reputa¬ 
tion  of  a  woman  who  had  suffered 
tlirough  no  fault  of  her  own  and  while 
there  is  no  reason  why  he  .should  be  per¬ 
mitted  to  do  so,  still  other  publishers  op- 
]X)se  the  hill,  maintaining  that  it  would 
open  the  diKir  to  blackmail. 

Secure  from  publicity,  a  designing  and 
mercenary  woman,  they  claim,  would  find 
nothing  to  restrain  her  from  pursuing  an 
income  in  this  illegitimate  manner. 

The  latter  ))ubli^hers  arc  urging  that 
the  pnijxised  law  he  amended  in  such  a 
manner  to  provide  secrecy  concerning  the 
names  of  women  in  such  cases  in  criminal 
proceedings,  with  a  proviso  that  in  civil 
suits  growing  out  of  such  allegetl  of¬ 
fenses  the  names  of  women  involved  may 
legally  Ik-  published. 

AA'hat  makes  a  skinny  girl  madder  than 
a  bathing  party? — Columlna  Record. 


OLD  IRONSIDES  ON  THE  JOB 


What  \\ould  a  baseball  season  be  witboiit  “Bill"  Ironson,  veteran  Interna¬ 
tional  Newsreel  photographer'?  He  is  seen  overhauling  his  cameras 
preparing  for  the  opening  games. 


defeni* 


A.  D.  LASKER 

AGENCY  SYSTEM  | 

But  President  of  Lord  &  fhoitJ| 

Attacks  Intensive  Research  lot, ; 

Advertisers’  Business  —  Up. 
holds  Test  of  Copy  Power 

“.Advertising  agents  are  receiving 
much  cretlit  and  yet  their  real  force  ! 
underestimated.”  ' 

.Around  this  paradox,  .Albert  D.  Usk 
president  of  Lord  &  Thomas,  adverii" 
agency,  and  former  chairman  of  • 
United  States  Shipping  Board,  built  up 
defcnce-of  the  modern  agency  system 
at  the  same  time  attacked  the  preia. 
agency  practice  of  extensive  research  ■ 
the  business  of  an  advertiser. 

He  was  speaking  at  the  .Advirti- 
Club  of  Xew  A’ork  on  Alarch  27,  at 
meeting  of  the  Xewspaper  Division, 
which  Edwin  S.  Friendly,  business  ir.; 
ager  of  the  .A'cto  York  Sun,  is  cli.iirr.  ! 

".Advertising  agencies  aid  advertisers  i 
reach  markets  more  ([uickly  and  at  It- 
loss  in  investment  than  would  other*;- 
be  possible,”  he  said. 

“But  1  see  a  d.-inger  of  expecting  t 
much  from  advertising.  I  don't  belk, 
any  agent  ever  won  success  for  an  advc 
tiser  who  didn’t  have  within  his  own  hi;  ^ 
ness  the  elements  of  success. 

“1  lielieve  in  research.  There  is 
cause,  however,  for  an  agency  to  becas 
a  super-advertising  manager  or  a  supr 
sales  manager. 

“The  agency  system  today  is  sotui; 
A’et  in  some  quarters  there  is  a  tetide' 
to  consider  results  insufficient,  and  r. 
investigations  of  advertisers’  liusiness- 
are  made,  leading  many  to  expect  imp 
sible  miracles  from  the  agent. 

“  Agency  re.search  work  should  be  ea 
cernerl  with  the  study  of  trade  conditio: 
the  pulling  jxiwer  of  copy,  and  the  desrr 
«.f  the  consumer.  lj.-t  us  keep  within  r 
confines  of  our  own  business.” 

Mr.  l.asker  began  his  address  by  fr 
cussing  the  changes  which  ha\e  occunr. 
in  advertising  since  he  entered  the  bo- 
ness  with  Lord  &  Thomas  in  Chicago 
1X9S. 

“In  those  days  the  average  banker « 
prejudiced  against  a  manufactun-r  ib 
advertised  his  wares.  .Advertising  i. 
not  understoiKl;  it  lacked  general  oc 
lldence ;  and  became,  therefore,  the  tod 
the  fraud  and  the  faker. 

“Today  all  that  is  different.  If  thert 
anything  tfKlay  that  makes  the  agm 
business  hard,  it  is  that  there  is  too  mn: 
giMKl  advertising. 

“There  is  a  return,  it  seems,  now  ton 
old-fashioned  testimonial  advertising.  Be. 
today,  even  this  is  done  with  respectaY 
itv.” 


herald  tribune  man  dies 


James  V.  Linck,  Assistant  Tele(r<fi|.: 

Editor,  Succumbs  to  Operatios 

'i 

James  A'olney  Linck,  47,  assistant  tdt  l  ■ 
graph  editor  of  the  -Veti’  York  lit' 
Tribune,  died  AA’ednesrlay  morning,  .y 
1,  at  the  French  Hospital,  Xew  A'ori. 
following  an  oix-ration.  Funeral  serricr 
were  held  I-'riday  at  the  home  of  a  ; 
in  Xashville,  Tenn. 

Mr.  Linck  came  to  the  York  F 
hune  in  1920.  In  1922  he  left  the  sO' 
to  become  head  of  the  copy  desk  on  A 
.AV«-  York  Herald,  returning  to  the  Tr 
bune  as  assistant  telegraph  editor  « 
the  Herald  ami  the  'Tribune  were  ci: 
.solidated  in  1924. 

He  began  newspaper  work  at  1/ 
rejiorter  on  the  Columbia  (Tenn.)  Pf* 
erat.  During  his  newspa|K-r  career  » 
worked  at  various  times  on  the  Ck  j 
tioiooga  Times,  Memphis  XeK’s-Scinn<‘ 
-A’lti-  Orleans  Times-l’ieayune.  St. 
(ilobe  Democrat  and  St.  l.ouis 
on  the  latter  two  papers  as  sports  edn 
and  night  editor  respectively. 

AA'hen  the  I’nited  States  entered  tr 
AA'orld  AA'ar,  although  he  was  above  dr 
age,  he  enlisted  in  the  army  and  was  ' 
to  the  first  officers’  training  camp.  “ 
received  a  commission  and  saw  sen»r 
overseas.  On  his  return  he  re-enterr 
newspaper  work. 
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TAKING  THE  TRICKS  OUT  OF  ADVERTISING 

How  One  Newspaper  Adds  Business  to  Its  Columns  by  Rigidly  Elnforcing  Strict  Censorship  Rules — 

Personal  Call  Method  Employed  by  New  York  Sun 


«  ADVERTISING  is 

nrnnerlv  nreoared 


not  a  trick;  if 
properly  prepared  it  is  the  best- 
known  salesman.” 

This  sentence,  with  its  important  pro¬ 
viso,  appears  on  the  censorship  regula¬ 
tions  for  radio  advertising,  prepared  by 
the  York  Sun,  under  the  direction 
of  Edwin  S.  Friendly,  business  manager. 

Taking  the  tricks  out  of  advertising  has 
now  become  a  big  part  of  present  day 
newspaper  making.  An  increasing  num¬ 
ber  of  newspapers  in  this  country  have 
established  rigid  advertising  censorship 
rules,  which,  they  claim,  are  strictly  en¬ 
forced. 

1  wanted  to  see  how  this  promised  en¬ 
forcement  was  accomplished,  and,  since 
the  Sun  had  recently  drawn  up  ten 
stringent  rules  for  its  radio  advertising, 
I  called  on  that  office  this  week  and  fol¬ 
lowed  the  censorship  process  through 
from  beginning  to  end. 

It  was  like  attending  a  concentrated 
course  in  modern  advertising.  Together 
with  H.  L.  Goldman,  classified  advertising 
manager,  and  C.  F.  Colborn,  assistant  ad¬ 
vertising  manager  of  the  censorship 
committee,  I  traced  down  complaints, 
heard  arguments  presented,  and  saw 
merchants  won  over,  to  the  plausibil- 


By  PHILIP  SCHUYLER 


ity  of  the  trite,  simple  truth  that  “honesty  ing  copy 


other  advertising,  but  we  needed  new 
ones  to  curb  the  misleading  statements  of 
the  radio  men. 

“From  complaints  we  received  from 
readers,  we  drew  up  a  set  of  ten  regula¬ 
tions  for  radio  advertisements.” 

The  rules,  as  prepared  for  distribution 
among  agencies  and  advertisers,  follow  : 

1.  Fraudulent  or  misleading  advertise¬ 
ments  are  not  accepted. 

2.  A  sufficient  supply  of  the  article  ad¬ 
vertised  must  be  on  hand  to  satisfy  a  rea¬ 
sonable  demand.  When  only  a  limited 
number  of  the  article  advertised  is  on 
hand  the  .advertisement  must  say  so,  or 
give  the  number  to  be  placed  on  sale. 

3.  When  only  a  limited  number  of  the 
article  advertised  is  to  be  sold  each  cus¬ 
tomer,  the  advertisement  must  say  so. 

4.  .An  accurate  description  of  merchan¬ 
dise  advertised  must  lie  presented  so  that 
the  reader  will  know  the  true  nature  of 
the  article  advertised. 

5.  When  an  article  is  on  sale  tor  a 
limited  time  only,  the  advertising  must 
say  so. 

6.  The  merchandise  described  must  be 
sold  at  the  prices  named  in  the  advertis- 


is  the  best  policy” — that  advertising,  prop¬ 
erly  prepared,  is  the  best-known  sales¬ 
man.  I  found  a  pragmatic  personal  call 
method,  which,  its  backers  declared,  added 
business  to  the  Sun  columns,  instead  of 
ruling  it  out. 

Mr.  Colborn  has  become,  in  addition  to 
his  other  duties  on  the  Sun,  a  sort  of  ad¬ 
vertising  professor  for  radio  dealers  of 
New  York.  His  business  is  to  call  on 
merchants  who  attempt  to  mislead  and 
teach  them  the  right  way  to  present  their 
message  to  possible  prospects,  to  tell 
them  it  is  to  their  advantage  to  take  the 
tricks  out  of  advertising  and  make  their 
copy  an  honest,  dependable  salesman. 

I  went  out  with  him  to  call  on  several 
merchants  who  needed  this  schooling.  He 
talked  to  them  in  a  direct  and  forceful 
manner.  The  arguments  he  used  may  be 
summed  up  briefly. 

“There  is  nothing  so  damning  or  dang¬ 
erous  as  misleading  advertising,”  he  told 
one  man. 

“It  stings  the  customer.  It  is  injurious 
to  you,  because  you  get  a  bad  reputation, 
and  it  hurts  the  newspaper.  We  three, 
you,  the  customer,  and  the  Sun,  are  in 
business  together.  It  is  best  to  be 
friends.” 

“Why,”  the  merchant  wanted  to  know, 
“does  it  hurt  my  business”?  He  had  at¬ 
tempted  to  advertise  a  radio  appliance, 
which,  upon  investigation,  proved  unre¬ 
liable. 

Mr.  Colborn  answered  his  question  and 
the  merchant  was  brought  around  to  the 
newspaper  iwint  of  view. 

dissatisfied  customer,”  Mr.  Colborn 
said,  “is  a  bad  advertisement,  an  adver¬ 
tisement  that  is  given  free,  wide,  and 
powerful  circulation.” 

Before  following  this  educational  pro¬ 
cess  of  the  Sun’s  censorship  department 
through,  I  first  discussed  the  fundamen¬ 
tals  behind  the  idea  with  Mr.  Colborn. 

“Perhaps  no  other  advertiser  is  so 
prone  to  tricks  teday  as  the  radio  store,” 
he  said. 

“Radio  is  so  new  an  industry  that  many 
of  those  in  it  are  inexperienced  in  adver¬ 
tising.  The  radio  public  has  become 
•lazed.  They  have  been  ‘gypped’  so  often 
many  don’t  know  where  to  go  for  reliable 
radio  merchandise. 

“Many  radio  merchants  feel  they  must 
resort  to  tricks  to  bring  people  into  their 
stores.  Competition  is  keen. 

“They  advertise  bargain  prices  on  some 
appliance  and  when  people  come  to  the 
store  to  inquire  for  it,  they  say  they  are 
*11  out  of  that  particular  piece  and  try  to 
sen  them  something  else. 

“Such  a  practice  is  as  damaging  to  the 
newspaper  as  it  is  to  the  advertiser. 

“On  the  Sun  we  had  drawn  up  rules  for 


7.  If  the  article  advertised  is  a  dis¬ 
continued  model  or  a  second,  the  adver¬ 
tisement  must  say  so. 

8.  The  use  of  cuts  and  illustrations 
taken  from  competitive  advertisements 
will  not  be  pennitted. 

9.  No  advertisement  should  reflect  dis¬ 
credit  on  competing  products  or  services. 

10.  Any  advertising  that  in  the  opin¬ 
ion  of  the  Sun’s  Advertising  Censorship 
Committee  would  injure  the  confidence  of 
Sun  readers,  or  be  injurious  to  reputable 
advertising  will  not  be  inserted. 

•Around  these  regulations  as  hub,  the 
wheel  of  Sun  censorship  enforcement  re¬ 
volves. 

All  copy  submitted  for  insertion  in  the 
Sun  is  carefully  read  for  misleading 
statements  and  to  see  whether  or  not  it 
meets  all  censorship  requirements. 

If  there  is  any  doubt  about  it,  Mr.  Col¬ 
born  is  informed.  He  takes  the  matter 
up  personally  with  the  advertiser,  talks  to 
him.  explains  why  the  rules  were  drawn 
up,  both  as  his  own  protection  and  for  the 
protection  of  the  newspaper. 

Nine  times  out  of  ten,  the  advertiser, 
after  argument,  will  see  the  newspaper’s 
point  of  view,  and  change  his  copy,  ac¬ 
cording  to  Mr.  Colborn. 


“We  have  had  our  re,gulations  in  force 
now  about  six  weeks,”  Mr.  Colborn  said. 
“In  that  time  it  has  been  necessary  to  call 
on  about  24  radio  advertisers  and  lecture 
them  on  truth  in  advertising. 

“.And  we  have  barred  only  one 
advertiser  from  our  columns.  This 
case  we  have  turned  over  to  the  New 
York  Better  Business  Bureau  and  the 
X’igilance  Committee  of  the  .Associated 
.\dvertising  Clubs  of  the  World  for  in¬ 
vestigation.  He  has  endeavored  to  get 
kick  into  the  Sun,  promising  to  abide  by 
our  rulings,  and  agreeing  to  post  a  bond 
of  $5,000.  But  we  prefer  to  wait  on  the 
judgment  of  the  A.  A.  C.  W.  and  the 
Better  Business  Bureau. 

“We  have  now  cut  down  complaints 
from  readers  50  per  cent. 

“We  still  have  to  keep  constant  watch, 
of  course.  Radio  solicitors  for  the  Sun 
must  continually  investigate,  must  shop 
bargain  ofifers  and  see  that  they  are  bona 
fide. 

“In  appearance,  some  advertisers  will 
follow  every  regulation,  but  by  some  trick 
method  a  promise  will  be  made  and  not 
kept.  Such  an  advertiser  will  excuse  him¬ 
self  by  saying  he  resorted  to  ‘a  trick’  to 
bring  customers  into  his  store.  Then  we 
have  to  impress  him  with  the  fact  that 
that  is  bad  advertising.” 

Mr.  Colborn  turned  to  his  morning’s 
mail. 

“Here,”  he  said,  “as  an  example  is  a 
complaint  from  a  Sun  reader.  In  our 
columns  we  ask  for  reader  co-operation  in 
■keeping  our  advertising  columns  clean, 
and  we  receive  it.” 

The  letter  told  of  a  loud  speaker  of¬ 
fered  at  the  bargain  price  of  $18.79,  in  an 
advertisement  appearing  March  28. 

-At  the  bottom  of  the  advertisement  the 
•advertiser  stated :  “These  Prices  Are 
Ciood  All  Week.”  But  the  same  after¬ 
noon  the  reader  had  gone  to  the  store, 
he  claimed,  and  had  been  told  the  par¬ 
ticular  loud  speaker  he  wanted  had  been 
all  sold  out. 

Mr.  Colborn  said  he  would  get  in  touch 
with  both  reader  and  advertiser. 

“The  advertiser  must  make  his  offer 
good,”  he  said.  “I  will  go  to  his  store 
with  the  reader  in  person,  if  necessary, 
and  see  that  he  does. 

In  the  same  mail,  another  reader  com¬ 
plained.  He  enclosed  a  radio  advertise¬ 
ment  clipped  from  the  Sun  in  which  a 
store  stated  it  had  2,160  tubes,  of  a  widely 


With  the  co-operation  of  the  Miami  (Fla.)  Chamber  of  Commerce,  the  Better 
Business  Bureau  of  St.  Petersburg,  Fla.,  and  legitimate  realtors  Edward  H. 
Schwab,  representative  of  the  National  Vigilance  Committee  of  the  Associated 
Advertising  Clubs  of  the  World,  spent  five  weeks  iu  Florida  investigating  alleged 
land  frauds.  He  obtained  the  arrest  of  three  former  oil  promoters  termed  real 
estate  dealers,  charged  with  attempt  to  deceive  in  advertised  land  sales.  He  is 
pictured  above  addressing  4,000  people  near  St.  Petersburg  on  “Truth  iu 
Advertising.” 


advertisctl  brand,  for  sale  at  the  startling¬ 
ly  low  price  of  $1.89  each.  The  store 
had  only  allowed  the  reader  to  buy  one 
tube.  At  the  bottom  of  the  copy  which 
offered  other  bargains  was  a  statement  in 
.small  type  to  the  effect  that  the  store 
claimed  the  right  to  limit  the  number  of 
the  article  advertised  to  be  sold  each  cus¬ 
tomer,  technically  complying  with  rule  5 
of  the  Sun’s  regulations. 

“But  his  advertisement  was  nevertheless 
misleading.  He  should  have  stated 
directly  under  the  announcement  offering 
the  tubes  at  $1.89  that  only  one  was  al¬ 
lowed  to  each  customer.” 

This  case  called  for  a  personal  call 
and  a  talk  on  the  folly  of  tricky  copy. 

I  went  with  Mr.  Colborn  and  Mr. 
Goldman  to  call  on  this  merchant.  We 
“shopped”  the  tube  first.  We  were  told 
we  could  buy  one  for  $1.89  and  would 
have  to  pay  $2.10  each  for  any  more  we 
purchased.  Then  Air.  Colborn  called  for 
the  proprietor. 

“You  know  the  radio  business,”  he  told 
him,  “and  I  think  I  know  advertising. 
Now  this  is  misleading,  dishonest  adver¬ 
tising.  It  makes  enemies  for  you  and  also 
hurts  the  newspaper.” 

The  dealer,  truculent  at  first,  soon  saw 
this  point  of  view.  He  was  given  one 
more  chance.  If  he  prepared  any  more 
misleading  copy,  he  was  told,  he  would  be 
ruled  out  of  the  Sun. 

“We  are  simply  trying  to  teach  you 
how  to  make  advertising  pay,”  Mr.  (Tol- 
born  told  him. 

All  the  merchants  visited  appear  keen 
to  know  how  to  use  advertising  space  in 
the  best  way.  And,  as  one  told  Mr.  Col- 
bom,  increased  business  is  resulting, 
while,  at  the  same  time,  fewer  complaints 
are  being  received  from  the  newspaper 
readers. 

Of  course  some  of  these  complaints 
are  unreasonable,  but  the  Sun  is  endeav¬ 
oring  to  give  satisfaction  all  around  to 
the  three  partners  in  business, — the  store, 
the  newspaper,  and  the  customer. 


AGENTS  AND  PUBUSHERS  MEET 


Discuss  Better  Marketing  at  Hotel  Astor 
Joint  Luncheon 

How  business  paper  publishers  and  ad¬ 
vertising  agencies  can  cooperate  to  Ve- 
duce  the  cost  of  marketing  products  was 
the  subject  of  a  joint  luncheon  of  the 
Associaterl  Business  Paper  Publishers 
and  members  of  the  American  Associa¬ 
tion  of  .Advertising  Agencies  held  at  the 
.Astor  Hotel,  New  York,  Thursday, 
April  2. 

Principal  speakers  were  M.  C.  Rob¬ 
bins,  publisher  of  Advertising  Fortnightly 
who  presented  the  business  paper  side  of 
the  question,  and  Robert  J.  Tinsman  of 
the  Federal  .Advertising  Agency  who 
represented  the  agency  viewpoint. 

Mr.  Robbins  emphasized  the  fact  that 
industries  are  so  similarly  organized 
within  the  limits  of  their  own  business 
that  it  is  possible  to  get  from  them  all 
the  data  and  information  necessary  for 
a  concrete  study  of  manufacturing  costs 
and  distribution  in  separate  industrial 
fields. 

Business  paper  editorial  staffs  with 
their  fund  of  accumulated  data  and  sta¬ 
tistics,  knowledge  of  the  buying  habits 
and  traditions  of  the  particular  field  they 
serve,  can  be  of  great  service  to  agencies 
in  the  preparation  of  copy  he  said.  They 
can  advise  agencies  what  message  and 
appeal  should  be  put  into  advertising. 

Mr.  Tinsman  read  a  number  of  letters 
upon  the  subject  from  both  agencies  and 
business  paper  publishers.  A  few  cases 
of  lack  of  cooperation  were  brought  to 
light,  but  the  general  comment  was  that 
better  cooperation  is  the  mle  at  the 
present  time.  New  advertising  _  is  being 
developed  and  better  copy  is  being 
written,  and  better  copy,  Mr.  Tinsman 
pointed  out.  means  more  safes. 
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‘RUN  BY  MORONS” 


RADIO  SECTIONS  TALKING  TECHNIQUE  ":,rk  ‘  PRESS 

LAG  BEHIND  READER’S  NEEDS  Second,  he  must  know  how  to  operate  “RUN  BY  MORONS”  I 

his  own  receiving  set.  v  ery  prominent  - 

and  competent  newspaiKT  publishers  have  At  Least  90  Per  Cent  of  It  U,  jj, 

People  Now  Buy  Complete  Sets  and  Comparatively  Few  Are  IH-rmitted  comments  m  their  radio  col-  States,  Excepting  Only  Countn 

vvnirn  iii  rtf  rariitt  ’ 


Building  as  Formerly,  Says  Advertising  Man — Would 
Play  Up  Human  Interest  in  Program 


By  EDGAR  H.  FEUX 


umiis,  which  in  the  eyes  of  radio  fans.  „  c  u  ^ 

are  ridiculous.  For  instance,  we  have  Papers— Says  He  Measures 

fre(|uently  read  of  “furious  static”  on  an  His  Words” 

ideally  (juiet  night,  simply  because  the  - 

columnist  did  not  know  the  difference  be-  Senator  James  A.  Reed,  speakint 
tween  the  noise  caused  by  static  and  that  March  28,  before  a  group  of  Democrau 
heard  in  the  receiver  as  a  result  of  the  at  the  Madison  Hotel.  St.  Louis,  at  a 


EDITOR'S  NOTE  Mr.  Felix,  who  has  contributed  several  articles  of  mutual  interest  to  electricallv  driven  presses  within  a  few  dinner  given  in  his  honor,  declar^  that 
newspaper  publishers  and  their  raido  advertisers,  gives  his  views  as  one  of  the  latter  class,  llis  .-artls  of  liis  listeninir  onst  flio  nPH  sr.anf.rs  of  tl.p  I'niffd 

experience  in  the  radio  field  has  Iwen  gained  on  the  staff  of  WEAK,  the  New  York  broad-  ..  .  t"*-  new spaj^rs  Ot  tile  Lnited  States  art 

casting  station  of  the  American  Telephone  41:  Telegraph  Company,  and  with  N.  \V.  Ayer  4c  Son,  1  llirtl,  lie  must  know  something  ot  mostly  ruil  by  a  bunch  of  morons*'  wIjq 
advertising  agency.  music  and  radio  artists.  One  daily  de-  do  not  measure  up  to  the  level  of  intel- 

scribed  the  rendition  of  a  lullaby  as  ligence  of  the  average  citizen.  He  made 
TF  the  question  of  the  form  in  which  The  answer  of  the  radio  manufacturer  “vigorous  and  inspiring,"  and  the  fortieth  a  limited  exception  to  this  indictment  in 
radio  news  is  printed  were  put  up  to  and  the  radio  advertiser  is  that  if  you  appearance  of  an  orchestra  as  'its  radio  -so  far  as  country  newspapers  are  coo- 

street  cleaning  and  railway  employes,  sell  the  public  the  attractiveness  of  radio  debut."  cerned. 

they  certainly  would  abolish  radio  tab-  programs  you  create  demand  for  radio  Instead  of  technical  features,  news  of  He  made  this  sweeping  indictment  oi 
loids  by  unanimous  vote.  One  observant  receiving  sets.  The  advertising  available  the  artists  and  broadcasting  station  per-  the  intelligence  of  the  publishers  and  edi- 

Philadelphia  satistician  counted  61  tab-  to  newspapers  in  the  radio  field  over-  sonnel  are  highly  attractive  reading  mat-  tors  of  new  simpers  of  the  United  States 

loids  on  the  floor  of  a  smoker  taking  shadows  that  which  either  the  sports,  ter  to  the  radio  fan.  Features  on  some  while  discussing  the  state  primary  la, 

commuters  home  on  Saturday  afternoon,  society  or  dramatic  sections  offer.  On  of  the  problems  encountered  in  difficult  ^.od  advocating  the  return  to  the  convea- 


eiiormous  expenditure  made  by  the  in-  trend  of  public  interest  in  radio?  of  how  to  build  a  radio  receiver  will  try  is  run  mostly  by  a  bunch  of  morons 

dustry  in  newspaper  advertising  is  ample  Watch  newspaper  readers  on  a  subur-  command  as  mucli  .space  on  the  radio  page  ^ 'S’,/ ^  *  ,,  .®i 

evidence  of  public  interest  in  radio.  What  ban  train.  See  them  turn  to  the  radio  .Aocs  a  story  on  the  appiiratus  used  to  izens,  he  said 

is  the  cause  of  waning  interest  in  radio  programs.  .\n  hour's  observation  will  o”  f*’**  dramatic  page  of 

news  as  now  published  by  the  majority  justify  the  space  devoted  to  radio  pro-  t'ldav.  The  technical  data  will  be  con- 

of  newspapers?  grams.  If  such  observation  does  not  hn«l  to  radio  trade  and  technical  papers,  P  P  •  ?! 

In  the  course  of  the  last  two  years,  bring  conviction,  perhaps  the  experience  broadcast  listeners  will  read  about  AKi.i.t  .1.,.  . 

radio  has  developed  from  an  experimental  of  British  newspajiers  may  offer  conclu-  stars  of  the  air  with  the  same  en-  "i,:,.'’  .  ‘  '  ,i,?" *'****?!? 

liohby  to  a  new  form  of  entertainment,  sive  evidence.  British  publishers  one  day  thusiasiri  that  the  public  reads  news  of  **ecep  e  are  tie  country 

hut  radio  sections  have  remained  static,  decided  that  broadcasting  stations  would  '**  ^seball,  dramatic  and  movie  stars.  u!.,.,!’,.  M,',y,.i.  ,1... 

apparently  observing  no  change  in  the  have  to  buy  the  valuable  space  which  had  83dio  columnists  w-ill  have  larger  follow-  i'  .-am..  ..c*  <„rtiri  <■  tn 

character  of  their  readers.  Two  years  heretofore  been  given  up  to  the  free  pub-  "'8®  'Iraiyi^tic  and  musical  critics  be-  ,11^.^.^,'  *'  -  P  s  an- 

ago,  radio  editors  had  magic  control  over  lication  of  radio  programs.  The  vigorous  radio  is  in  the  reach  of  much  ('..mrrK.ntiiiH 

the  ixicketbooks  of  thousands  of  hypno-  protests  of  readers  was  so  compelling  that  Ri’e^ter  numbers  than  all  the  nations  remarks  the  St’  I  oni-:  Vlnii. 

tized  radiomaniacs.  All  that  was  neces-  they  all  resumed  free  publication  of  pro-  **’e^ters  and  concert  halls  can  ever  hope  Democrat  said  in  part  ’ 

sary  to  came  a  million  dollar  run  on  all  grams  within  a  wxek.  ShicrrSil^so  "Vet  he.’ our  Jim  Reed,  could  say  notls 

the  radio  shops  m  town  was  to  announce  If  the  bare  pub  icat.on  of  programs  is  from  the  s"aX^^  '"8  stronger  about  the  press  than  fht 

a  new  c|rcuit,  better  than  anything  ever  so  amply  just.lied,  are  there  not  other  '  an,  a  erS  r^  tepid,  insipid,  puerile  phrase,  'a  hunch  of 

an'‘^ssiSTuDer7rcrJ"’  Sedf’  °  reader  interest  r  ,Hve  it  a  fair  break  w^^  I'-.r-’*^'  /f 

an  ossihed  super-bunco  coil.  inimedi  .-\bout  a  year  ago  an  hastern  daily  pub-  ,1,.-  n..Hs,>-.ru.r’  win-  ,.  -.-0.  I' '‘ks  and  declared  that  the  press  is  dom- 

ately  every  radio  factory  within  aOO  ]ished  a  column  of  comment  on  the  pre-  vahnhle  snice  uiv.Mi  m  it  w  itb' r,-i,iin<y  inated.  controlled  and  directed  by  pre- 
miles  worked  three  shifts  ttiniing  out  ceiling  night’s  programs.  The  circulation  matter  which  d<!cs  not  meet  the  ne.',k  nf  ’’‘‘"s'le  anthropokls.  compared  with  whom 

the  "ossilied  super-bunco  coil.  Kvery-  department  reported  immediate  gains.  ,i,‘  1..,.--  wi,,.  ,1,  /  .1  the  hunian  imbecile  jiossesses  the  qualities 

IxKly  hut  the  raclio  fan  became  rich-  F.ir  a  long  tinie,  the  column  continued  1' m ;  "Irtho  X^  a^^  of  Rctiius ;  if  he  Ipl  said,  with  his  leonine 

manufacturer,  jobber,  retailer  and  news-  to  hold  reader  interest,  as  evidenced  by  )i!.mrf*iH..nt  nf  ,1,0  h- ,  wi '•  '"oar,  that  the  editors  of  the  country  are 

pajK-r — until  the  merits  of  the  “bunco  hundreds  of  letters  receiveil  daily.  Of-  r,.ai  ,t,  r'  creation’s  chief  examples  of  unmitigated 

coil  had  iK-en  thoroughly  exploited.  Then  tentinies,  its  writer  indulged  in  caustic  in  itu  r-i/lir,  ",,-5  '  ‘‘”*1  unrelieved  asinity,  we  would  have  feh 

the  trick  was  repeated  with  another  new  comments,  which  brought  forth  protests  '  ‘  s  o  s.  jjreat  relief  in  the  assurance 

fandangle  and  the  gold  rush  was  on  nn  the  part  of  broadcasting  stations  and  tl'at  Richard  was  still  himself.  But  a 

again,  .\ftcr  a  long  and  cxiK-nsive  edu-  radio  readers,  .\fter  a  time,  the  policy  Movie  Ad  Abuse  Curbed  biincli  of  morons !’  What  has  Ix-come  of 


Movie  Ad  Abuse  Curbed 


roar,  tnat  tlie  editors  01  the  country  are 
creation’s  chief  examples  of  unmitigated 
and  unrelieved  asinity,  we  would  have  feh 
the  joy  of  great  relief  in  the  assurance 
that  Richar,!  was  still  himself.  But  a 
■bunch  of  morons!’  What  has  Ix-conieof 


cation,  radio  fans  learned  that  you  can  „f  j|,e  column  was  changed.  It  In-carn'e  Accor, lino^  to  order  Jc...,.,!  iv-  ,i,e  '''comparable  and  seemingly  ina- 

get  just  aliout  .so  much  out  of  a  given  soft-hearted  an,l  full  of  praise.  Reader  F..’dcr^1  Tr-.d!.  r  haustihle  v,M:abnlary  of  vituperation  whidi 

nunilK*r  ,if  tubes  and  the  new  circuit  interest  vanished.  The  experience  proved  in  Tmrtion  '  ..Wh« 

craze  ladetl  into  comparatiie  insigmli-  ti,at  a  virile  column  of  comment  on  radi,)  jssiicl  ni,itinii  nictnre  films  hearing  a  title  scathing,  scorching,  blistering 

cance.  ;  „r„grams  does  interest  ra.lio  listeners.  t  T  th^  oriS  Iv  m  l 

Of  course  the  large  numlier  of  experi-  They  want  to  compare  their  own  re-  clearlv  mid  unmistakahlv’  imbeate  thl  dress  his  imprecations?  A  ‘bunch  of 
menters  converted  to  radio  each  month  actiims  with  tluise  ,)f  a  livelv  critic  f  '  .-.i  i  ‘I  -  10  "  .'‘^‘*^8  the  ,n,)rons  I  Oh.  countrvmcn,  what  a  faO 

(wh,.  have  vet  to  learn  their  lesson)  Ma,  ormer  it  e  u.uler  which  the  picm  is  there!" 

justify  considerable  attention  on  the  part  I’lro.mment!  .i^e  wiS  llul^e  1^,7^  cas^'lniflre^l'tomm"  h';: - 

uZi^^iv^:  ,:;!;"redt:“s  sold 

luniing  underwood  &  U„de^ood,  .nc  Cou- 

creasing  proportion.  The  in,hvidual  sale  are  definite  and  they  must  be  met  if  the  “'">•*  Service  Company 

is  beoming  larger  and  larger,  but  the  column  is  to  be  a  success.  California  Daily  Sued  for  $90,000  Merger  of  l'nderw,Kxl  &  I'nderwood, 

number  who  make  weekly  visits  to  the  l-'irst,  he  must  kiuiw  h,nv  a  broad-  The  Anaheim  (Cal.)  Oraiif’c  Coniilv  photographers,  with  the  Elliott 

radio  store  tor  a  new  stock  ot  parts  is  casting  stati,)n  operates.  He  must  know  /'/am  Dealer,  daily  newspaper,  and  its  -‘service  Company,  display  advertisers, 
becoming  almost  insignincant.  1  he  in-  j),p  effect  of  po,ir  placement  of  micro-  piibli.shers  Rollo  II.  Ernest  and  Paul  V.  announcetl  in  Xew  York  this  week 

dustry  is  stabilizing  and  the  high  grade  phenes,  the  balance  of  orchestras,  the  Hester,  have  been  made  defeiulants  in  a  James  E.  Elliott  will  be  presklent  of 
cimplete  radio  set  is  corning  to  its  own.  effect  of  overloading  and  the  result  of  $90,000  libel  suit,  filed  by  Dr.  J.  A.  Geis-  both  companies,  but  tliepliotognaphiccoo- 

I  he  technical  nature  of  rnost  radio  sup-  unskillful  operation  of  input  amplifiers,  singer,  paster  of  a  local  church.  The  suit  "'ill  maintain  its  individuality, 

plements  liad  definitely  liinited  reader  in-  ()„iy  extended  experience  bchiiul  the  is  an  ,,utgrowth  of  the  recent  political  8crt  E.  and  Elmer  I'nderwood,  who 


PICTURE  FIRM  SOLD 

Underwood  &  Underwood,  Inc.,  Com¬ 
bines  with  Elliott  Service  Company 

Merger  of  l'nderw,Kxl  &  I'nderwood 


terest  to  those  interested  in  electrical  ex-  scenes  of  a  broadcasting  station  gives  an  fight  in  which  the  Klan  was  the  issue, 
perimentation.  Many  national  radio  ad¬ 
vertisers  avoid  radio  tabloids  and  _ 

advertise  run-of-paper  because  they  know 

there  are  more  prospects  among  non-  WHAT  IS  RADIO  NFWS  NOW? 

radio  owners  than  amiing  the  technically  VVn/\l  10  1>E.VVD  fNVJW  . 

inclined.  'T'RICK  rearrangements  of  ra,lio  roils,  romlensers,  tubes,  an, I  transformers 

So  a  change  is  needed  in  the  policy  of  -*  have  ha,l  their  ,lay  as  “Page  One  Must”  material  for  the  news|>a|M-r 

most  radio  sections.  People  are  less  and  ra,lio  e,litor,  Mr.  Felix  believes.  He  also  holds  the  opinion  that  ra,lin 

less  interested  in  how  radio  works  and  stores  are  now  ronrentrating  efforts  on  selling  the  customer  a  romplete 

more  and  more  interested  in  the  program  outfit  rather  than  an  assortment  of  cabinets,  wire,  tools  an,l  kits.  iN'ever- 

features.  The  quality  of  what  is  offered  theless,  a  one-,lay  series  of  visits  to  down-town  shops  in  New  York  ,lisrlosed 

to  the  radio  listener  by  the  important  plenty  of  activity  at  the  ra,lio  parts  counters.  Will  this  activity  continue, 

broadcasting  stations  has  improved  to  or  is  it  the  last  phase  of  pioneer  days?  What  ,lo  the  ra,lin  fans  want  now? 

such  an  extraordinary  degree  that  the  The  correct  answer  is  important  to  the  clitors  of  several  hun,lre,l  columns, 

radio  audience  is  hungry  for  news  of  the  pages,  and  sections  given  by  newspapers  to  the  radio  art.  EDITOR  & 

studio.  _  The  human  side  of  the  art  is  Pf  BLISHER  will  present  other  views  in  early  issues.  The  right  ,lirection 

the  subject  of  interest  today.  may  he  indicaleil  in  one,  or  possibly  in  a  composite  of  all.  Get  your  itieas 

Some  publishers  have  rebelled  against  arrangcl  now  an, I  turn  them  into  circulation  an,l  a,lvertising  profit  next 
the  giving  of  too  much  “free  publicity.”  fall  by  rea,ling 

They  derive  no  direct  revenue  from  EDITOR  &  PUBLISHER  EVERY  WEEK 

broadcasting  stations.  Why  give  them  * 

more  publicity? _ _ _ 


founded  the  business  forty-three  yean 
ago,  will  retire  but  will  retain  an  inter¬ 
est  in  the  business,  in  which  their  soi^ 
E.  R.  and  C.  T.  I'nderwood,  will  retnaia 
as  officers  and  directors. 

UnderwocKl  &  I'nderwofxl  is  one  of  the 
leading  pli,,t,>graphic  firm  of  the  worH 
supplying  news  pictures  to  publicatioiis 
and  covering  practically  every  other  phw 
of  ommercial  phot,)graphy.  The  Elliott 
Service  Company  has  been  built  largdy 
around  the  use  of  news  pictures  and  has 
lK‘en  the  largest  customer  of  I'liderwood 
&  Underw,„Kl. 


Wall  Street  Journal  Staff  Dines 

The  staff  of  the  Wall  Street  Journ^ 
held  their  annual  dinner  at  the  Ritz  C!an- 
t,>n  Hotel,  Xew  York,  recently.  Clar¬ 
ence  W.  Barron,  clitor,  although  ill 
the  time,  presided  and  also  delivered  an 
a,ldress. 


Editor  &  Publisher  for  April  4 ,  1925 
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■  { HIGHER  POSTAL  RATES  NEW  LANE  TO  REVENUE 

*•7  liOpportunity  Seen  for  More  Newspaper  Advertising  As  New  Regulations  Force  Direct  Mail  Costs  Up 
\  Virtually  50  Per  Cent — Can  Offer  More  Complete  Coverage  for  Same  or  Less  Cost 


F()R  tht  alert  iic\vsi)aper  puhlislicr 
there  is  a  Inisiiiess  opportunity  in  the 
recent  increase  in  postal  rates.  Perhaps 
I  should  have  said  “sellinR  opportunity,” 


By  WARNER  BATES 

.  itherwise  to  win  increased  patronuse  for  ixuis  and  other  means  of  nettiiijj;  replies 

I  should  have  said  “selling  opportunity,”  the  king  of  all  advertising  media,  lor  in  to  test  results,  and  so  on. 

for  this  article  has  to  do  with  selling  many  cases  the  difference  in  anticipated  Hut  in  main  cases,  the  ncwspatier  rep- 

more  newspaper  advertising  space  because  results  for  certain  products  lietween  di-  .csentative,  thus  gaining  access  to  the  ad- 
of  the  increased  cost  of  direct-hy-mail  ad-  rect  mail  work  and  the  use  of  disp  ay  vertiser’s  plans  and  program,  will  be  able 
vertising.  From  now  on  the  extK-nse  of  sptice  m  the  newsiapers  is  so  slight  that  show  him  where  the  newspaper  will 

advertising  through  folders,  heioklets,  the  increase  of  around  oO  ^-r  cent  in  the  ,i.,  g  betti-r  job  than  the  mailing  piece, 

catalogues,  form  letters  and  any  other  cost  of  ^stage  will  be  the  factor  that  jime  after  time  it  will  be  possible  to 
kinds  0  advertising  done  through  the  will  decide  the  advertiser  in  favor  of  the  show  the  advertiser  that  bv  spending  his 


HIGHER  EXPRESS  RATES 
FOR  PAPERS  PLANNED 

100  Per  Cent  Increese  for  HencUing 
Newspapers  Will  Be  Asked  in  Ten¬ 
nessee,  Texas  and  Arkansas, 
Washington  Report  Says 

By  J.  B.srt  Csmi-beu. 


mail  will  be  greater  than  in  the  past  and  newspaper.  But  representatives  of  other  in,,„ev  on  Hirpct  mail  work  hi  is  crittina  . 

therein  is  the  newspaper’s  chance  to  in-  media  will  see  the  same  opportunity  that  his  message  to  his  prospects  only  fwo  or 

crease  Its  advertising  opportunity.  exists  for  the  newspaper  and  will  he  on  three  times  a  vear,  whereas  the  same  u  v  .  >  xu 

It  is  not  the  intention  of  the  writer  to  the  job  to  seH  their  propositions  to  the  ^ix-nt  in  newspapers  would  get  into  F)  L.,  .April  2.— The 

attack  in  any  way  the  efficiency  of  direct-  advertiser,  and  so  it  l)eh(x>ves  newspa^-r  jhe  homes  of  the  same  prospects  dozens  -'‘'nerican  Railway  Express  Lompany  and 
mail  as  a  medium  for  tlie  advertiser,  and  publishers  to  go  after  the  business  while  „f  ^mes  in  the  same  period  of  time,  ac-  Southeastern  Express  Lomi^ny  will 
few  modern  newspaper  publishers  will  go  the  iron  is  hot  and  to  go  after  it  hard  complishing  bv  its  frequency  of  repetition  Ltihties  Commis- 

so  far  as  to  attempt  to  discredit  this  Those  newspaiier  represe-ntatives  who  n^^fe  than  could  be  hoped  for  ®  of  Arkansas.  Texas 

reo^nized  means  of  getting  the  printed  are  familiar  emiugh  with  the  fundamen-  j,  the  iKcasional  and  far-between  flashes  Tennessee  for  authority  o  increase 

word  before  prospective  customers.  There  <al  laws  governing  successful  advertising  tnajj  the  present  intrastate  rate  on  daily  news- 

room  for  most  established  advertising  practice  to  give  helpful  advice  and  .service  '  ^  pounds,, 

in  this  modern  economic  world  and  to  the  advertiser  will  get  the  lion’s  eviS  jften  ab,«stofl(X),^.rcent  accordingto  m- 

, heir  variety  has  undoubtedly  had  some-  share  of  this  new  hiisines.s  for  their  pub-  P  formation  reaching  Washington  this 


(heir  variety  nas  un  uDxeai>  nau  some-  j-  6  their  aHvire  inH  «;ervire  (»f  direct-by-mail  advertising 

ts'h '  "tv  .W  -nake  much  of  the  fact  that  it  is  an  effec- 


jwpers  from  50  cents  to  $1  pi-r  100  pounds^ 
a  boost  of  100  per  cent,  according  to  in¬ 
formation  reaching  Washington  this 


modem  advertising.  Of  course,  certain  will  be  honest,  and  its  honesty  will  show 
media  are  more  efficient  for  general  use  on  the  surface  and  give  the  advertiser 


the  surface  and  give  the  advertiser  means  of  reaching  specific  classes  of  jxiunds. 

fidence  in  what  thev  have  to  sav.  •  P''osP‘‘C‘s-  any  newspai^r,  if  it  gws  g.  x.  p.  a 


The  interstate  rate  is  now  $1  per  lOO 


oOhe  advertiser  than  others  and  when  it  confidence  in  what  they  have  to  say.  ■  P''oi'^‘cis.  Most  any  newspa^r,  it  it  gws  §  X.  P.  .A.  officials  have  already  taken 
comes  to  this  point  the  newspaper  will  In  few  cases  will  such  publishers’  rep-  Subscribers*^  can  show^She^adver”  situation,  and  is  under- 

not  have  to  concede  supremacy  to  any  resentatives  advise  the  discontinuance  of  1,,,  imnrpssivp  lUt  ..f  rlrvi-tnr«  ^  urging  its  rnemhers  to  regpster 

other  medium,  for  in  its  adaptability  to  all  direct-by-mail  advertising.  They  will  nurses  readers  whose  income  falls  ^inst  the  proposed 

Mtional  or  kwral  coverage  its  freriuency  seek  an  i.pportunity  to  go  over  the  ad-  into ’ certain ’classe.s.  men  readers,  women  ^Uh^taSes  '  <^f"'™ssion  of  each 
flt  issue.  I  S  variety  of  interests  to  suit  yertisers  program  and  make  suggestions  readers,  flappers,  business  men,  serious  An  other  Southern  «ate<  even,  Ar 
any  and  all  classes  of  readers.  Its  hok  on  for  meeting  the  new  situation  brough  „n„k^rs.  light  thinkers-and,  in  addition,  k  u^^as  TeLs  and  T^^es^^^^^ 

the  Home,  and  other  reasons,  the  mociern  about  by  the  postal  increases.  They  will  'iWavc  oil  lexas  ana  lennessee  arc  reported 

newspaper  is  admittedly  first  in  the  con-  make  recommendations  for  altering  the  readers  of  the  nancr  to  add  to  o’  ''3*9 

<ideratioii  of  any  advertising  program.  plans  already  made,  rewriting  some  copy  Hh-  impressK  eness  of  the  ^o^citation  o®  ^  seeking  to  have 

Direct  mail  advertising  has  its  uses,  hut  u^ake  it  shorter  without  destroying  its  so  its  meinl^rs  may  all  have  a 


c^dencV.'Vsing'K-wer  ^  "T  to  attempt  to  cover  all  the  .5(l-cent  rate,  if  possible, 

the  oast  and  in  some  cases  its  cost  is  so  illustrations  in  the  cataloj^ue  or  bMH>klet.  l”>*iits  wherein  the  newsp;i^*r  excels  as  The  situation  has  Income  particularly 
excessive  as  t«»  make  it  prohibitive.  Con-  obtaining?  paper  that  will  give  as  gooci  advertising  medium— the  publisher  acute  in  view  of  the  fact  that  the  ques- 

sider  for  instance  tliat  the  cost  of  pennv  results  and  at  the  same  time  reduce  ts  Mithcieiitly  sold  on  his  own  propo-  turn  of  increased  postal  rates  goes  hand- 

onstage  on  iofl  (KM)  mailings  is  $1  0(K)  .ind  weight,  revising  ifiailing  lists,  throwing  s'*'‘>n  (and  those  who  are  not  ought  to  m-hand  with  that  involving  express  rates, 
'hen  compare  that  with  the  cost  of  a  page  f’ut  deadwood  and  reducing  it  to  worth-  business )  knows  his  selling  as  in  some  quarters  there  is  a  tendency 


efficiency,  using  fewer  and  more  effective 
illustrations  in  the  catalogue  or  b<M>klet. 


laers.  nappers.  .usiness  men,  senous  ^ther  Southern  .states  except  Ar- 

nkers,  light  thinkers-and,  in  addition  kansas,  Texas  and  Tennessee  arc  reported 
•re  is  always  the  background  of  all  j(,  now  have  the  intrastate  rate  of  $1,  hut 
•  other  readers  of  the  pa^r  to  add  to  ,,ie  S.  N.  P.  A.  has  been  seeking  to  have 
impressiveness  ot  the  solicitation.  Hiis  rate  so  its  members  may  all  have  a 
Xo  use  to  attempt  to  cover  all  the  5(l-cent  rate,  if  possible, 
ints  wherein  the  ncwspjiper  excels  as  The  situation  has  become  particularly 


rraching  lfl0,(KK)  homes.  It  is  easily  seen 
that,  leaving  out  of  consideration  the  cost 
of  the  form  letter,  folder,  booklet  or  other 
mailing  piece,  the  cost  of  envelope,  im¬ 
printing.  addressing,  sticking  on  stamps. 


while  prospects  etc  points  far  better  tban  tlie  writer.  My  to  justify  a  boost  of  one  class  of  rates 

will  work  out  new  jilans  for  m.iin  point  in  writing  tliis  article  has  as  jiistilication  for  raising  tbe  rates  of 

Covering  prospects,  dividing  mailing  lists  liceii  to  start  newspaper  men  thinking  on  another  class. 


into  specific  classes,  rotating  by  classes  excellent  advertising  opportunity  of 

to  .accomplish  more  sjx'cilic  results,  in-  present. 

tensifying  mailings  in  some  cases  ami  dis-  Tbe  new  rates  become  effective  this 


Publishers  of  .Arkansas,  Texas  and 
Tennessee  are  said  to  be  planning  or- 
ganizcl  action  in  the  matter,  and  plans 


ii'Iding.  inserting  or  anv  other  of  the  contimiing  them  altogether  in  others  to  month.  .Advertisers  are  struggling  with  are  reported  to  be  under  way  to  have  the 
mechanical  costs  of  mailing  the  iiewspa-  niakc  sure  of  getting  business  rather  than  their  direct  mail  problem  now.  X’ow  is  pnblishcr.s  of  other  Southern  states  join 


MENTORS  OF  THE  MASSES 


mechanical  costs  of  niailiti^,  the  newspa-  niakc  sure  ot  getting?  business  rather  than  their  direct  man  problem  now.  *now  is 
per  has  a  wide  margin  of  superiority  in  jnst  hoping  for  results,  putting  in  coii-  the  time  to  sell  them  the  newsp;iper. 

most  comparative  cases.  Now  add  one-  _ 

half  cent  increased  postage  to  the  exjK'ii.sc  P  ”  — 

of  inO,(KK)  mailings  and  any  publisher  MENTORS  OF  THE  MASSES 

can  see  his  new  selling  opixirtiimty. 

Right  now  is  the  time  to  take  advan-  - 

lage  of  this  chance  to  sell  more  iiewsjwix’r  - - 

advertising — now  while  thousands  of  ad¬ 
vertisers  the  country  over  arc  thinking, 
studying,  wondering  what  they  will  do  to 
meet  the  changed  condition  brought  about 
^  by  the  increase  in  postal  rates.  Many 
advertising  plans  and  appropriations  .start 
January  1.  h'or  the  advertiser  whose 
j  plans  for  1925  include  a  considerable  ex¬ 
penditure  for  direct  mail  advertising, 
k  there  has  arisen  a  serious  problem.  Every 
Izrge  mailing  originally  planned  will  now 
cost  him  approximately  half  as  much 
again,  so  far  as  postage  is  concerned.  If 
the  postage  item  in  the  advertising  pro¬ 
gram  happens  to  run  into  several  thou¬ 
sands  of  dollars,  the  problem  is  a  serious 
one.  for  few  .advertising  appropriations 
are  clastic  enough  to  suddenly  absorb  an 
merwse  of  thousands  of  dollars  in  any 
;  one  item. 

The  situation  will  lie  met  in  a  minilK-r 
I  of  ways.  Booklets  and  catalogs  will  be 
.  revised  by  cutting  out  pages,  the  size  of 
large  folders  will  lie  made  smaller  to  re- 
ouce  the  weight,  lighter  paper  will  he 
ased  in  some  cases,  fewer  words  will  he 
used  in  copy — but  in  many  cases  the  ad- 
rertiser  will  feel  compelled  to  go  over 
his  plans  again,  checking  up  the  efficiency 
of  direct-by-mail  advertising  for  his  prod¬ 
uct  against  results  to  he  obtained  for  the 
cost  in  other  advertising  mclia,  and 
Inwein  lies  the  newspaper  advertising 
salwman’s  opportunity  for  1925. 

r^esffltativcs^wll  he'^honcst  enough'*^to  Arthur  Brisbane,  whose  rolunin  gives  millions  mental  breakfast  food,  and  Carl 
P'e  the  advertiser  unbiased  advice,  and  Laemmle,  who  makes  Universal  movies  for  evening  entertainment,  met  recently 
fanhet  it  will  not  be  necessary  to  do  *•  Hollywood. 


in,  the  fight  contemplated  against  the  ex¬ 
press  companies. 

COOLIDGE  AD  CLUB  MEMBER  ‘ 

Made  Honorary  Member  of  New  York 
Group  at  Special  Meeting 

President  Calvin  Coolidge  was  made 
an  honorary  member  of  the  .Advertising 
Chib  of  New  York  at  a  special  meeting, 
Monday  night,  March  JOth.  at  its  Club¬ 
house,  23  Park  avenue.  He  had  previ¬ 
ously  notified  the  club  of  his  willingness 
to  accept.  The  Prince  of  Wales,  who 
called  at  the  .Advertising  Club  on  his 
visit  to  New  A’ork  last  Fall,  was  unani¬ 
mously  invited  to  accept  an  honorary 
membership. 

Four  other  men,  distinguished  inter¬ 
nationally  in  advertising  and  publishing, 
were  elected  to  honorary  membership. 
They  are :  John  Chesire,  ex-president  of 
the  Thirty  Club  of  London  and  a  direc¬ 
tor  in  Lord  Lcverhulme’s  interest ; 
Harold  C.  Vernon,  chairman  of  the  In¬ 
ternational  .Advertising  Convention  last 
July  in  London,  and  also  an  e.x-president 
of  the  Thirty  Chib ;  Senator  Paul  Dupuy, 
proprietor  of  I.r  Petit  Parisien.  Paris ; 
and  Marcel  Knecht,  one  of  the  Directors 
of  I.c  Matin,  Paris. 

Ink  C'impany  Make*  Appointment* 

Three  important  appointments,  effective 
.•April  1,  were  announced  this  week  by  the 
George  H.  Morrill  Company,  ink  manu¬ 
facturers.  O.  L.  Peabody  has  been  namcti 
assistant  to  the  general  manager,  at  Nor¬ 
wood,  Mass.,  with  charge  of  the  export 
and  carbon  black  dejiartmcnts :  L.  S.  .All¬ 
strum,  to  be  sales  manager  tor  United 
States  and  Canada,  with  heailquarters  at 
Norwood,  and  Edmund  J.  Shattuck,  to 
be  di.strict  manager  at  (Chicago. 


GETTING  THE  300,000  LINES  NEEDED  TO 
PAY  ROTO  SECTION’S  COST 


in  the  Minneap<.>li$  papers,  and  in  the 
opinion  of  Minneapolis  newspaper  men, 
it  is  i^rhaps  the  most  logical  line  of  ad¬ 
vertising  to  be  found  for  rotogravure 
sections. 

Full  pages  of  the  community  type  of 
advertising  are  a  recent  development  with 
us  in  an  endeavoor  to  put  on  a  greater 
volume  of  rotogravure  advertising.  Our 
staff  has  been  quite  successful.  We  have 
sold  a  number  of  pages  in  various  sec¬ 
tions  of  the  city  and  in  surrounding 
towns.  These  pages  have  been  about  one- 
third  illustrations  and  the  balance  adver¬ 
tising.  Included  in  this  group  of  feature 
pages  is  a  dry  cleaners'  page,  beauty 
specialists'  page,  millinery  fashion  page 
and  a  group  real  estate  page. 

Besides  these,  we  instituted  shortly 
after  the  first  of  the  year,  a  fashion  page 
which  carries  five  to  eight  pictures  of  the 
new  ideas  in  dresses,  suits,  coats,  furs  and 
millinery.  This  page  was  sold  on  a  basis 
of  a  flat  charge  to  each  advertiser,  and 
credit  was  given  on  the  i>age  to  the  store 
showing  the  particular  piece  of  wearing 
apparel. 

This  last  Sunday  a  full  page  of  business 
cartoons  was  sold  withe>ut  difficulty.  It 
was  drawn  by  one  of  the  best  cartoonists 
in  the  Xorthwest,  and  in  addition  to  pro¬ 
viding  advertising  revenue,  held  a  great 
deal  of  reader  interest. 

We  believe  that  our  methods  of  han¬ 
dling  the  rotogravure  section  will  largely 
solve  the  problem  of  the  production  cost, 
and  at  the  same  time  these  features  have 
been  handled  in  a  manner  that  maintains 
the  value  of  the  section  and  will  hold 
reader  interest.  Some  of  these  features 
would  be  impossible  in  a  larger  city  where 
far  higher  rates  prevailed,  but  in  the 
smaller  city  with  mo<lerate  advertising 
rates  they  are  entirely  feasible. 


Station  Supported  by  New  York 
Will  Broadcast  Hylan’s  Tale 
Administration  “From  Time 
to  Time” 


Community  Pages,  with  Novel  Copy  Ideas,  Start  St.  Paul 
Daily  News  Gravure  on  Its  Second  Year,  with  First 
Quarter’s  Quota  Practically  Filled 


By  M.  W.  THOMPSON 

.\dvcrtisiiig  M.-in.-'per,  St.  Paul  Daily  News 

■W'HAT  about  rotogravure?  Is  it  a  erage  copy  that  may  be  effective  in  black 
’  problem  for  many  of  the  newspaper  and  white  loses  its  interest  when  pro¬ 
publishers  of  this  countrj-?  Frankly,  yes ; 
as  most  of  these  sections  have  been  taken 
on  during  the  last  few  years,  during 
which  overhead  has  been  showing  an  in¬ 
crease,  and  net  profit  has  been  difficult  to 
obtain.  These  rotogravure  sections  are 
intensely  interesting  to  readers,  build  cir¬ 
culation  and  undoubtedly  will  remain  a 
permanent  part  of  our  larger  newspapers. 

There  are  varying  opinions  on  the 
amount  of  reader  interest  which  this  sec¬ 
tion  holds,  but  most  any  newspaper  ex¬ 
ecutive  is  ready  to  claim  two  times  the 
reader  interest  as  compared  to  black  and 
white,  and  many  well  informed  newspaper 
rm-n  feel  that  these  sections  have  three 
times  the  reader  interest. 

I'ltimately,  an  adequate  amount  of 
advertising  will  be  developed  by  the  bet¬ 
ter  grade  of  rotogravure  sections,  and  it 
will  pay  m<i5t  advertisers  if  properly 
merchandised.  So  it  is  up  to  the  news¬ 
paper  advertising  manager  to  find  an 
early  solution  to  the  problem  of  sufficient 
revenue  with  which  to  cover  production 
costs. 

The  nature  of  this  rotogravure  adver¬ 
tising  problem  is  readily  shown  by  exam¬ 
ining  the  lineage  reports  of  the  ^  news¬ 
papers  for  the  year  1924,  published  in  the 
Gravure  Service  Corporation  lists. 

Of  these  56  newspapers,  10  show  less 
than  lOO.IKX)  lines  for  the  year.  This 
amount  of  lineage  will  not  cover  better 
than  approximately  25  per  cent  of  produc¬ 
tion  costs. 

Thirteen  out  of  this  same  list  show  a 
total  lineage  for  the  year  of  100,060  to 
150,000  lines.  The  best  newsp;ipers  in 
this  group  cannot  cover  more  than  30  per 
cent  to  35  per  cent  of  their  production 
costs. 

Seven  newspapers  out  of  this  group 
show  a  total  lineage  for  the  year  of  150,- 
OOO  to  2W0,(XK)  lines.  A  few  in  this  last 
group  may  cover  50  per  cent  to  ti)  per 
cent  of  their  production  costs. 

Ten  newspapers  show  lineage  totals  be¬ 
tween  200,000  and  300,000  lines  for  the 
year,  and  are  covering  probably  70  iter 
cent  to  100  per  cent  of  their  prinluction 
costs. 

Out  of  the  total  group  of  56  papers,  it 
is  not  likely  that  more  than  12  newspapers 
arc  showing  an  amount  of  profit  worth 
mention. 

La>t  \  ear  the  St.  Paul  Daily  .Yetes  car¬ 
ried  a  total  of  111,902  lines,  divide<l  S2,110 
lines  local  and  29,792  national  advertising. 

It  was  the  first  complete  year  that  the 
Daily  News  published  a  rotogravure  sec¬ 
tion,  and  the  whole  idea  was  rather 
strange  to  the  advertising  department. 

The  year  wasn't  satisfactory. 

This  year  we  revised  our  entire  p<jint 
of  view  on  this  portion  of  our  paper; 
reorganized  our  rotogravure  staff  and 
proceeded  to  sell  it  in  a  larger  way  than 
before.  The  result  is  68.759  lines  of 
rotogravure  advertising  for  the  first  three 
months  of  1925,  and  a  reasonable  expecta¬ 
tion  of  a  tootal  of  30f).000  lines  for  the 
year,  or  an  amount  that  will  carry  this 
section  into  the  class  of  newspapers  where 
pro<luction  costs  do  not  worry  the  pub¬ 
lisher. 

I  l)elieve  that  we  maile  the  same  error 
the  first  year  that  a  great  many  news¬ 
papers  are  today  making  on  rotogravure 
advertising.  We  tried  to  sell  lineage 
without  sufficient  concern  al)out  the  ad¬ 
vertiser’s  side  of  the  question.  This  year 
we  are  endeavoring  to  sell  ideas,  service 
and  high  grade  copy.  \Ve  are  requiring 
our  advertising  men,  in  conjunction  with 
our  art  department,  to  produce  copy  that 
has  real  merit.  'The  fundamental  idea 
of  the  rotogravure  section  is  pictorial,  and 
it  makes  its  appeal  through  the  eye. 

Tlierefore.  rotogravure  advertising  should 
be  pictorial  and  pleasing  to  the  eye.  Av- 


Declaring  tlie  Xew  York  ne.\,pi;, 
had  not  given  fair  treatment  to  his" 
port  to  the  Board  of  .\ldermen  oi|i 
achievements  during  the  seven  yean 
his  administration,  ilayor  Ilylan  onA: 
1  instructed  officials  in  charge  oF 
city’s  radio  broadcasting  station 
to  broadcast  it  from  time  to  time. 

“Papers  like  the  New  York  He. 
Tribune,  the  A'cte  York  World, 
Brooklyn  Daily  Eagle,  and  the  . 
York  Times  print  but  the  smallest  / 
tion  of  the  content  of  this  report,  •>;/ 
away  into  an  obscure  place  and  enct,. 
to  destroy  the  report  by  flippant  ■ 
erences,”  Mayor  Hylan  declared. 

“Vet  these  very  newspapers  will  : 
the  widest  publicity  on  the  from  ;tj 
to  the  misleading  and  lying  propa^ 
of  traction  and  public  utility 
who  seek  to  discredit  the  .\iimini>t-i: 
and  place  it  in  a  false  light  so  tk; 
billion-dollar 


traction  scheme  mat 
put  over  with  a  set  of  public  officials -i 
are  both  new  and  complacent.” 

In  giving  front  page  position  to  M;.| 
Ilylan's  order  to  have  the  report  b-k 
cast  from  WXYC,  the  Times  re;y 
what  Grover  Whalen,  former  C  ej 
sioner  of  Plants  and  Structures,  si: 
year  ago : 

“Editorial  writers  are  now  c  wmj 
themselves  with  the  possible  misuse  of] 
municipal  station.  Xo  Admini>td 
would  be  foolhardy  enough  to  invadil 
sacred  precincts  of  the  home  of  its  pei 


A  NOVEL  GRAVURE  AD  PAGE 


with  any  political  propaganda.  The 
grams  broadcast  from  the  munkipjl 
tion  must,  first  of  all,  be  of  a  very  : 
class  character ;  they  must  be  free 
politics;  they  must  be  educatiorul 
instructive.” 


SLOPE  PAPERS  TO  ORGAMS 


of  representatives  of  Pacific  Coast  a-: 
ial  organizations  in  Portland,  .Apn 
and  18.  Plans  for  the  meeting  weni 
nounced  at  the  annual  Oregon 
per  Conference,  held  at  the  Ur.ivers 
Oregon,  March  13  and  14. 

Every  press  association  on  the  j 
will  be  represented  at  the  Portlands 
ing  by  two  or  more  delegates.  The: 
organization  will  be  composed  of  fei 
sociations — the  Oregon  Editorial 
ciation.  the  Washington  Press  .Y*? 
tion,  the  British  Columbia  Press  .\ss' 
tion,  the  California  Press  .\ssociaWi 
the  Southern  California  Press  .A® 
tion. 

Hal  E.  Hoss,  president  of  the  Os 
association;  Fred  W.  Kennedy,  of' 
University  of  Washington,  reprtsG 
the  Washington  Press  Associatia.' 
Sol  H.  Lewis,  treasurer  of  the  Wssa 
ton  as.sociation,  are  busy  making  phs' 
the  Portland  meeting. 

The  new  group  will  not  exist  sole'i 
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the  discussion  of  journalistic  prt' 
but  will  attempt  to  bring  the  repres 
tives  together  on  questions  that  c" 
the  entire  Pacific  Coast.  At  the  Pw 
meeting  speakers  will  discuss  sndi 
jeets  as  reforestation,  community  ><' 
irrigation,  agricultural  aid.  and  ' 
community  and  development  topics. 
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Vanderbilt,  Jr.,  Sued  for  $80«J 

The  X'anderbilt  Xewspapers.  Int-j 
Cornelius  N’anderbilt,  Jr.,  are  thedt'^ 
ants  in  a  suit  for  $1^,000  (lad 
brought  against  them  by  Louis  T. 
former  manager  of  the  Unit^  p 
Veterans’  Bureau,  Twelfth 
March  21st.  The  complaint  states 
March  23,  1924,  the  Los  ArtgeUs  -^ 
trated  Daily  Nezos  published  an  )• 
attacking  Grant’s  reputation. 


An  artist  with  a  gift  for  caricature  drew  the  ropy  for  this  community  page 
of  St.  Paul  real  estate  advertisers.  While  the  idea  is  not  new,  it  is  by  no  means  trite 
in  rotogravure  advertising  and  when  well  done  is  easily  sold  and  has  a  high 
degree  of  reader-interesL 


Editor  &  Publisher  for  April  4,  1925 


11 


a  fringing  .on  good  will  built  by 

GROUP  ADVERTISING  UNFAIR  results  may  be  obtain^;  also,  that  tlK 

.  ^  rrr  ri  r  1  Pennsylvania  lubricants,  have  a  right  to 

tjonsl  Vigilance  Committee  Member  Asks  That  Reputations  exercise  that  preference  if  they  choose, 

*«ie  »  Built  by  Localized  Industries  Be  Respected  .fo  h^e  oil  sold  them  as  “Mid- 

,  T-  1.  r'  Continent  Oil  if  it  comes  from  that  oil 

'*•  •  Competitors  base  as  “Pennsylvania  Oil,”  if  it  is 

Pennsylvania  oil. 

■  .  .  L.  SHINN  advertisers,  isho  re- 

National  \  igilance  Committee  Staff  Member  spect  the  trade-mark  rights  of  individual 

It  to  hij-  ^pkaK  of  Sun-Maid  Raisins,  and  our  Clara  Valley  prunes  are  preferable.  They  competitors,  utterly  ignore  the  rights^  of 
rmen  o®  -  O  thoughts  fly  to  California.  Mention  have  a  right  to  exercise  that  preference  group  advertisers  in  these  geographical 
■en  yeani  v, Sweet  Grapefruit,  and  we  think,  and  not  have  prunes  protluced  elsewhere  designations.  Why  this  should  be  is 
'■lanonAjl  ^  i  of  Florida.  Why?  Because  sold  them  as  "Santa  Clara.”  hard  to  understand  even  granting  that 

spge  of  :  j.  \(lverlising.  Too  often,  advertisers  are  prone  to  the  theory  of  the  law,  that  all  are  pre- 

tion  \V;\  see  the  words.  Colorado  Potatoes,  overlook  the  rights  of  competitors  in  suined  to  know  it.  is  not  absolutely  ap- 

time.  _  •  e  visualize  the  smooth,  clear-  such  names  and  designations.  You  hear  plicable  in  fact.  If  the  careless  use  of 


!  ork  HiW. 
H'orld,  W 
d  the  .'1  T 


:  .Advertising. 

We  see  the  words.  Colorado  Potatoes, 
we  visualize  the  smooth,  clear- 


plicable  in  fact.  If  the  careless  use  of 


tuber  produced  in  the  irrigated  the  argument  advanced  that  no  one  can  these  terms,  however,  is  due  to  lack  of 


'  of  that  rugged  western  state,  secure  any  right  to  the  exclusive  use  of  a 
.  Limestone.  Oregon  .\pples,  geographical  name.  Therefore,  why 


information,  it  is  high  time  that  this 
knowledge  be  brought  home  to  the  ad- 


mallest  f  \\,s(Jonsin  Cheese,  Cape  Cod  Oysters —  should  not  one  use  the  brand  “Pennsyl-  vertising  fraternity.  Competition  is  to 
port  carries  its  definite  message  and  vania  Oil,”  if  he  wants  to,  even  though  be  desired,  for  that  is  the  life  of  trade, 

ind  end;,  fc .  picture.  Through  advertising,  it  be  made  from  petroleum  drawn  from  but  that  competition  should  be  clean  and 
flippaa  I  pf,^ucts  have  become  known.  Not  the  wells  of  Oklahoma?  Why  not,  in-  open.  Xo  one  should  attempt  to  trade 

ired.  jt  but  several  firms  and  corporations  deed?  But  the  advertiser  has  forgotten  upon  or  capitalize  the  reputation  which 
;rs  win;;  ,-o  responsible  for  their  production  and  that  genuine  Pennsylvania  oil  bears  a  it  has  taken  competitors  many  years  and 
front  I  '  n  -  a  group  working  together  certain  reputation,  because  of  its  merit,  thousands  of  dollars  to  establish.  Both 

propiiV|  .  (be  common  good,  far-sighted  enough  which  has  been  carefully  built  up  through  practically  and  legally,  there  is  no  dif- 


y  JPy“;  f  (jo  realize  that  only  through  reliability  years  of  honest  and  conscientious 

■  ..i.uii-i  I  •  maintenance  of  quality  can  business  merchandising  by  a  group  of  refiners, 

i  so  ths^  be  firmly  established.  - 

i '  Not  only  have  states  gained  such  repu- 
omciaa  f  (jp^ns  for  various  products,  but  smaller 

■  ■  ,,  !  ■  rniits  and  cities  have  become  known  from 

ion  to  k  (Q  coast  as  the  producers  of  cer- 

eport  y,;  things,  due  in  many  instances  to 

(-‘"H  the  reputation  of  concerns  which  origin- 

?ur«  industry  there.  Of  late  SONGS  OF  ' 

^  P  years,  these  groups  have  come  to  realize 
{  more  than  ever  what  a  real  business  Exclusively  fo 

V  cnnct-  ,  ^  jjnd  good  will  is  inherent  in  this 

misuxoi;  'proposition  of  locality  reputation,  and  TH.\T  HOM 

to ‘invi;:  M  em^rk^  ui»n  exten^ve  B  ^ 

r '  campaigns  of  advertising  to  call  public  '  ^ 

attention  to  the  kind,  character  and  Did  you  ever  have  the  feeli 

qiality  of  what  they  have  to  offer.  Touring  in  some  foreign  c< 

lumcipai  A  Coincident  with  this  has  come  group  Of  an  alien?  .  .  .  of  ai 

I* supervision  of  activities  and  mutual  co-  From  his  desert  snatched  in 

^tio^  -  f  ®P*’^h'on  to  bring  about  better  working  Did  you  ever  sense  the  disli 

ica  lonai;  omditions,  more  efficient  operation.  Separating  yon  from  comrai 

higher  quality  production.  Though  hy  surging  crowds 

Possibly,  no  city  is  better  known  for  On  the  boulevards  of  Paris 

RG.V*nZ;  i  the  production  of  any  specific  product  That  aloneness!  ...  hi 

than  is  Pittsburgh,  with  reference  to  When  by  darkness  overtaki 

steel.  Good  steel  is  produced  elsewhere.  In  the  canyons;  or  when  I 

Fonn  -a  ‘i  but  every  erector  and  fabricator  knows  You  have  lost  year  way,  ar 

a  that  Pittsburgh  Steel  is  backed  by  a  Feel  confusion  and  confnsii 

Alt'  ‘  guarantee  of  many  years  of  experience  Then  come  suddenly  to  co 

imnt  E-  ;  in  the  steel  business.  He  may  desire  to  From  the  pushing  crowd  al 

Coast  s;  ^  Pittsburgh  Steel,  because  of  this  con-  Steps  a  single  man !  .  . 

tid  Airi  To  every  producer  located  in  He  is  one  you  hated,  maybe 

insr  "wsT  Pittsburgh  territory,  this  reputation  of  In  the  village  of  your  scho 

ion  N'  Pittsburgh  Steel  is  not  only  a  business  But  you  greet  him  .  .  . 

asset,  but  a  property  right.  As  such,  he  He  is  manna  to  your  hungc 

I  b  entitled  to  have  it  respected,  and  have 

in  the  i  *****  produced  elsewhere  sold  as  and  Or,  out  there  where  bands 

ortland^  ;  •*  "O*  Pittsburgh  Where  the  alien  hordes,  re 

Th-  q  Steel.  Swing  in  stepping  columns 


ference  betweea  trading  upon  the  goc^ 
will  of  a  competitor  by  simulating  his 


Comparable  to  the  reputation  of  Pitts¬ 
burgh  in  the  steel  industry,  is  the  City 
of  Minneapolis,  as  regards  flour.  Min¬ 
neapolis  Flour,  through  advertising,  has 
become  well-nigh  a  household  word. 
Years  ago,  the  courts  recognized  the 
property  right  of  the  Minneapolis  millers 
in  this  designation,  and  restrained  com¬ 
petitors  outside  Minneapolis  from  sell¬ 
ing  their  product  as  “Minneapolis 
Flour.” 

Other  notable  illustrations  are  ex¬ 
emplified  by  the  men’s  clothing  industries 
of  Rochester,  N.  Y'. ;  the  furniture  in¬ 
dustry  of  Grand  Rapids.  Mich.;  the  shoe 
e^ufacturers  of  Lynn,  Brockton  and 
Haverhill.  Mass. ;  the  prune  growers  of 
the  Santa  Clara  Valley  in  .  C.alifomia. 

items  are  extensively  advertised, 
because  their  producers  recognize  the 
roarket  value  of  advertising.  The  result 
>s  that  today,  “Rochester  Clothes,”  to 
nine  out  of  ten  men  on  the  street,  means 
a  suit  manufactured  in  the  modern,  up- 
to^late  clothing  factories  of  Rochester. 
In  the  same  way,  “Grand  Rapids  Furni- 
ftre’l  does  not  mean  to  the  housewife 
lumiture  of  any  particular  style  or  pat¬ 
tern.  but  denotes  origin — that  the  furni¬ 
ture  comes  from  Grand  Rapids,  Mich. 
Lyra  Made  Shoes”  carries  its  message 
of  shoes  produced  in  that  first  promin- 
*"1  shoe  manufacturing  center  of  our 
*<®ttftTr.  Other  prunes  may  be  just  as 
Wet  and  have  just  as  many  wrinkles, 
"tt  many  people  believe  that  Santa 


SONGS  OF  THE  CRAFT 

<11  ritten  Exclusively  for  Editok  &  Pu»lisheii) 

THAT  HOME  FEELING 

By  Henry  Edward  Warner 

Did  you  ever  have  the  feeling. 

Touring  in  some  foreign  country. 

Of  an  alien?  ...  of  an  Arab 
From  his  desert  snatched  in  travel? 

Did  you  ever  sense  the  distance 
Separating  yon  from  comrades. 

Though  by  surging  crowds  surrounded 
On  the  boulevards  of  Paris? 

That  aloneness!  .  .  .  have  you  felt  it 
When  by  darkness  overtaken 
In  the  canyons;  or  when  hiking 
You  have  lost  year  way,  and  turning 
Feel  confusion  and  confusion. 

Then  come  suddenly  to  compass!  .  .  . 

From  the  pushing  crowd  about  yon 

Steps  a  single  man!  .  .  .  yon  know  him!  . 

He  is  one  you  hated,  maybe. 

In  the  village  of  your  school  days; 

But  you  greet  him  .  .  .  you  embrace  him! 
He  is  manna  to  your  hunger! 

Or,  out  there  where  bands  are  playing. 

Where  the  alien  hordes,  rejoicing. 

Swing  in  stepping  columns,  marching 
While  the  understanding  masses 
Cheer  and  cheer!  .  .  .  and  you,  yon  only 
Of  the  thousands,  yon  are  lonely!  .  .  . 
Nothing  is  there  in  the  shouting. 

Nothing  in  the  gala  gathering. 

Nothing  in  the  joyous  tumult 

For  the  stranger  come  to  watch  them! 

Gloomy  is  his  soul,  despondent 

Is  the  spirit  sunk  within  him!  .  .  . 

Then  ...  a  miracle!  .  .  .  unfurling 
From  a  staff  somewhere,  or  swinging 
In  the  column,  show  the  colors 
Of  his  nation's  flag!  .  .  What  is  it 

Lifts  his  spirit,  sends  him  cheering. 

Joins  his  ardor  in  the  clamor, 

Sends  him  shouting  with  the  tumult 
For  the  stars  and  stripes  effulgent? 

So  to  me.  as  are  the  colors 
To  the  patriot,  are  presses!  .  .  , 

So  the  smell  of  ink.  the  clicking 

Of  the  matrices!.  .  .  the  mauling 

Of  the  fonn>!  .  .  .  the  heat  of  metal. 

And  the  presses  spitting  papers!  .  .  . 

Set  me  where  you  will,  though  alien. 

Let  me  smell  the  ink.  and  let  me 
Hear  the  cylinders  roaring  madly 
And  the  newsboys  crying  shrilly!  .  .  . 

There  is  Home,  although  to  reach  it 
I  mav  cross  a  thousand  oceans! 


individual  trade-mark,  or  cashing  in  upon 
the  reputation  he  has  built  up,  as  one  in 
a  group  which  has  become  known  for 
the  production  of  some  definite,  specific 
commodity.  To  employ  a  homely  adage, 
"Let  every  tub  stand  on  its  own  bottom.” 

The  National  Vigilance  Committee  of 
the  Associated  Advertising  Clubs  of  the 
World,  and  the  affiliated  Better  Busi¬ 
ness  Bureaus  and  Commissions,  have,  as 
a  part  of  their  service  to  advertising, 
co-operated  with  advertisers  and  manu¬ 
facturers  in  protecting  their  individual 
trade-marks.  In  the  same  way,  they 
stand  ready  to  assist  in  the  protection 
of  the  trade-mark  of  a  group  when  the 
association  of  one  with  the  other  has 
been  created  through  advertising  and 
the  mark  has  become  known  as  an 
identifying  designation. 

If  you  are  located  in  Chicago,  Mr. 
Manufacturer,  say  so  and  build  your 
own  reputation.  If  you  are  located  in 
San  Francisco,  New  Orleans,  or  New 
A’ork,  do  likewise.  Go<-kI  will  can  be 
built  for  any  industry  in  any  city,  if 
(juality  and  honesty  are  injected  into  the 
gtxids.  Make  your  own  reputation  and, 
while  you  are  doing  it,  respect  that  which 
your  competitor  has  already  established, 
if  only  that  others  may,  in  turn,  respect 
yours. 

INSURANCE  CONTROVERSY  ENDED 

Chicago  Tribune  Travel  Accident  Poli¬ 
cies  Held  Valid  by  State 

Ending  the  insurance  policy  controversy 
between  the  Chicago  Tribune  and  the 
Chicago  Herald  and  Examiner,  .Attorney 
General  Carlstrom  of  Illinois  has  sul^ 
mitted  an  opinion  to  the  state  insurance 
department,  declaring  that  all  Tribune 
travel  accident  policies  issued  are  “good 
and  valid  contracts  of  insurance  in  the 
hands  of  the  insured,”  and  the  department 
had  “no  power  or  authority  to  cause  the 
surrender  and  cancellation  of  paid  pol¬ 
icies.” 

L.  R.  Brooks,  promotion  manager  of 
the  Herald  and  Elxaminer,  which  has 
been  issuing  policies  to  subscribers  for 
several  months,  recently  filed  a  complaint 
at  Springfield,  demanding  such  surrender 
and  cancellation  on  the  contention  that 
the  policies  were  illegal  because  they  are 
issu^  only  to  readers  of  the  Tribune,  and 
discriminate  in  their  favor.  It  was  also 
contended  the  policies  were  illegally 
drawn  since  they  failed  to  specify,  in  ad¬ 
dition  to  the  $1  consideration  paid  by  the 
insured,  the  consideration  paid  by  the 
Tribune  to  the  Federal  Life  Company, 
enabling  it  to  issue  a  policy  for  the  prem¬ 
ium  of  $1.  .Attorney  General  Carlstrom 
included  in  his  opinion  that  the  entire 
consideration  must  be  expressed. 

At  the  hearing  on  the  complaint,  it  de¬ 
veloped  that  “such  other  consideration” 
included  service,  specifically;  advertising, 
securing  of  policy  holders,  and  issuance 
of  policies. 

Motor  Advertisors  to  Meet  in  June 

.Advertising  managers  of  automobile 
manufacturing  concerns  will  meet  next 
June  to  discuss  the  differential  between 
lacal  and  national  advertising  rates  in 
newspapers,  the  Automobile  Chamber  of 
Commerce,  New  York,  announced  this 
week.  The  exact  date  or  the  place  has 
not  vet  been  determined. 


Terre  Haute  Ad  Man  Win*  Prize 

L.  H.  Quinn,  advertising  manager  of 
the  Klvcman  Dry  Goods  Company,  Terre 
Haute,  Ind.,  in  competition  with  adver¬ 
tising  writers  all  over  the  country,  won 
the  first  prize  in  the  Irene  Castle  Corti- 
celli  Fashions  advertising  contest,  for  the 
best  advertisement.  The  copy  appeared 
in  the  Terre  Haute  Tribune  Sunday, 
January  25. 

Six  Papers  Install  Ludlows 

Si.\  newspapers,  the  New  Brunswick 
(N.  J.)  Home  News,  Louisville  Courier- 
Journal.  Pasadena  Star-News,  Danville 
(Ill.)  Commercial-News,  Mansfield  (O.) 
Journal  and  Akron  (O.)  Beacon  Journal, 
recently  installed  new  Ludlow  Typo- 
graphs. 
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NEW  AND  AUTHENTIC  HISTOBY  OF  THE 


By  ALBEIir  EVANDEt  COlEMAN-dlYears  on  ihelkirMBerald  staff 

COWRICHT  1924  8y  EDITOR  I  PueLlSHER  T  ALL  RIGHTS,  inCLUOlHG  rOREICri  RIGHTS,  PROTECTED. 


(Cfliitiiiucd  from  last  week) 

-At  this  time,  a  youiif;  man  who  had  done  j^ood  work  a.s  a  reporter 
under  tlie  e\e>  of  Mr.  Hemiett  as  early  as  1<S75 — I'homas  H.  Hamilton 
was  tlie  tinancial  editor.  He  and  I'alward  .A.  Kane,  hotli  active  and 
zealous  news  gatherers,  had  been  Mr.  Meif^han’s  main  reliance  at  nij;ht 
to  run  to  tires  and  cover  the  iiolice  .stations.  Mr.  Hamilton  at  that  time 
heini^  a  champion  jiedestrian.  Mr.  Kane,  due  to  an  invalid  wife,  was 
forced  to  accept  a  position  in  the  Index  Department,  to  secure  rej^nlar 
hours,  hut  I'om  Hamilton  continued  as  an  all  around  rejiorter.  anti  was 
finally  sent  to  W  all  Street  in  1880.  where  he  achieved  a  line  re|)utation 
and  made  many  lasting  ac(|naintances  amon^'  the  hankers  and  brokers  of 
that  di>trict.  fhere  was  a  sayint^  in  “the  street."  "if  Hamilton  says  so. 
it  is  true." 

Mr.  lay  <  lonld  never  for!:;ave  Bennett  and  Mackay  for  their  daring 
financial  exploit  in  layini^  the  two  Commercml  cables  across  the  .Atlantic 
without  the  aid  of  W  all  Street  or  a  hii^^  IhiikI  issue,  and  which  cut  so 
deeply  into  the  revenues  of  the  Western  L’nion  cables.  It  rankled  in  his 
heart,  and  he  pnrsned  a  systematic  policy  of  hostility  to  Bennett  and  the 
1 lerald. 

'file  (|narrel  culminated  on  March  31.  1888.  with  [ay  Gould’s  ojien 
letter  attackint;  the  personal  character  of  Mr.  Bennett,  and  which  he 
conraueonsly  published  in  full  in  the  Herakl.  coupled  with  a  savaj^e  edi¬ 
torial  reply  Gould  heins^  termed  "the  skunk  of  W'all  Street." 

Mr.  Reich’s  Connection  With  the  Herald 

I  he  late  Mr.  William  (.  harles  Reick.  destined  to  fiitiire  verv  promi¬ 
nently  in  Herald  history,  accordinif  to  his  own  statement  was  horn  in 
]Miila<leli)hia.  on  .September  Jd.  18f).k 

111'  received  a  collei;iate  education  and  entered  journalism  at  the  a^e 
of  niiu'teen.  I'or  a  short  jieriod  he  was  a  reporter  in  Newark,  and  was 
oni’  of  the  lar^ie  nnmher  of  local  corres|)ondents  that  the  Herald  main¬ 
tained  in  the  territory  snrronndin|.f  New  ^'ork  t'itw 

His  work  attracted  the  city  editor's  attention  for  its  accnnicv.  con¬ 
ciseness  and  prompt  dis|)atch,  rendering  it  fresh,  "live”  news,  aiut  in 
this  way  the  ambitions  yonniL;  rejiorter  scored  several  “heats."  'I'he  re¬ 
sult  w;is  that  when  the  sche<lnle  for  resort  news  was  arr:niy[ed  in  the 
summer  of  188,S.  Mr.  Reick  was  calle<l  from  Newark  and  sent  to  l-oni^ 
Branch,  where  Lily  l^anijlry  and  her  friend.  I 'reddie  (iey hard,  were  then 
.staying,  jiart  of  the  time  livins^  in  I'reddie's  private  car.  switched  on  a 
sidetrack.  It  was  the  talk  of  the  town.  I'he  Sun  and  the  Star  j)rintcd 
lively  stories  about  the  sitn.ation.  and  Reick  in  his  corresjiondence  ijave 
the  actual  facts,  which  <hily  appeared,  resnltin^^  in  Mrs.  Langtry  sendinjj 
a  complaint  to  the  office.  Mr.  Reick  was  recalled,  verified  everv  state¬ 
ment  he  had  made,  and  the  fair  Lily  <j;ot  no  retraction. 

Mr.  Reick  at  the  end  of  the  season  returned  to  New  York,  and  was 
assijj^ned  to  general  reportorial  duties.  His  work  was  at  all  times  satis¬ 
factory,  with  the  result  that  Mr.  Ghamhers.  then  in  the  editorial  chair, 
took  a  j^reat  likintf  to  him  and  finally  nuule  him  his  private  secretarv. 

He  continue*!  at  this  post  of  duty  for  a  time,  hut  was  frecjnentlv  sent 
out  on  varion>  assignments. 

<  )n  Decemher  2.  188.s.  a  mad  dot;  hit  four  little  hoys,  sons  of  poor 
people  residing  in  Newark,  and  Mr.  Reick  was  sent  to  report  the  occur¬ 
rence.  Naturally  fond  of  doijs.  he  investij^ated  the  case  from  everv 
anj^Ie.  and  hi'  Ion”  stories  in  the  Herald.  snp])lemented  hv  those  of  the 
papers  III  N»  wark  and  the  .New  ^’ork  .Sun.  roused  the  public  of  that 
city,  as  well  of  New  A'ork.  A  imjininent  physician.  Dr.  G’liorman.  took 
hold  of  tlie  ca'C.  sti-rilized  the  cliildren’s  wounds  and  appealed  to  the  citi- 
zents  tor  ininl>  to  send  the  hoys  to  Paris,  where,  a  sliort  time  before. 
Ptistenr  had  fliscovereil  his  serum,  that  was  a  preventive  to  hydrojihohia. 

A  cahleL^ram  was  sent  to  Pasteur  ;is  follows: 

"l•onr  children  liavi-  lieen  bitten  here  by  a  supposed  mad  <lo,ij^.  Dojj 
killed.  Will  >end  children  if  yon  will  t.ike  chtirife  of  them." 

Pasteur's  reply  by  cable  was:  "Send  the  children  at  once." 

By  thi-  time  a  fund  of  more  than  $L(XX)  had  been  niised.  Mavor 
Hewitt,  of  New  ^’ork,  heinij  a  contributor,  and  on  Dec.  the  chiklren. 
under  the  immedi.ate  cire  of  a  .Mrs.  Ryan,  a  t'.'in.adi.'m  hv  birth,  and 
who  s])oke  h'rench.  s.'iiled  lor  Prance  on  the  S.  S.  "Canada,"  the  partv 
heincT  under  the  jn'isonal  chaiy;e  of  Dr.  Prank  Billinas,  of  Newark. 

Mr.  Reick'.'  stories  lart^elv  aided  the  humanitarian  effort,  and  no 
doubt  attnicted  tiie  attention  of  .Mr.  Bennett,  then  in  Paris. 

The  partv  w;is  ilomiciled  in  a  hotel  near  Pasteur's  l.ahoratorv,  where 
the  liovs  underwent  treatment.  <  In  Jan.  1.  188().  the  children  received 


their  last  inoculation,  and  M.  Pasteur,  as  he  made  them  farewell,  salt ' 
"Vons  etes  contents.  N’est  ce  pas.”  j 

The  hoys  re-emharked  <jn  the  S.  S.  "Canada."  and  arrived  in  Ntii|| 
N'ork  on  Jan.  14.  in  ^ood  health  and  spirits,  and  were  welcomed  homtlj 
to  Newark.  .An  unusual  incident  occurred  on  the  return  voyage,  Mnli 
Ryan  giving  birth  to  a  hahy  hoy.  three  days  after  the  ship  left  Havre,  r 
Mr.  Reick  continued  on  duty  in  the  Herald  office,  until  early  in fi 
1888.  Mr.  Bennett  cabled  to  Mr.  Chambers  to  send  over  immediately j  ; 
gooil  rejxirter  for  the  Paris  Herald.  Mr.  Chambers  promptly  selectee  j' 
young  Reick.  and  the  night  of  the  very  same  day.  he  went  on  Iniardthe^ 
ship  with  his  baggage  and  saileil  next  morning.  I'his  was  the  turnini; 
point  in  his  career.  h 

His  work  on  the  Paris  Herald;  his  i)er.sonal  demeanor  and  markeiijt 
ability  made  a  deej)  imjiression  on  Mr.  Bennett,  so  that  when  he  decided 
to  jnihlish  a  paper  in  London.  Reick  and  the  late  Mr.  .Alexander  Kenealv  I 
were  jilaced  in  charge  of  the  undertaking — Reick  as  reporter  and  outside  t 
man  ;  Kenealy  as  editor.  | 

rite  first  numher  of  the  London  Herald  ( luiropean  h'dition)  ap- E 
jieared  fin  P'eh.  5.  188d,  and  was  an  attractive  paper,  full  of  live  news.  T 
with  special  cables  from  New  York,  and  reflected  great  credit  on  the  | 
staff.  '  |. 


.Mr.  Chambers  having  resigned  as  editor  of  the  Herald  on  Nov.  1, 
1888.  Mr.  Piennett  felt  the  need  of  a  reliable  representative  in  the  Xew  i 
York  ( )ffice.  and  selectefl  Mr.  Reick  as  his  city  editor  and  who  was  in- ; 
vested  with  extended  jiowers.  This  was  in  188*).  Mr.  Reick  succeeding  [ 
"Doc."  Cohen,  who  had  been  apjioiuted  city  editor,  after  Meighan  liad  | 
retired,  and  before  Chambers  resigned  the  news  editorshi]).  | 

It  was  in  November.  1888.  that  Mr.  Meighan  severed  his  conne'etion  I 
with  the  ])a|)er,  after  twenty-one  years  of  active  service.  Later  he  iKYanw  I 
the  associate  editor  of  a  new  magazine.  owne<l  hv  .Mr.  Lorillard  Spencer, 
while  Maurice  .M.  .Minton  was  its  editor-in-chief.  Subsequently  he  be¬ 
came  the  manager  of  the  New  A’ork  City  division  of  the  old  United  Press, 
continuing  with  it  for  over  three  years.  During  this  period  he  also  wmte 
many  sjiecia!  feature  articles  for  the  \Yorld.  Herald  and  other  paix*rs. 

{To  He  Continued  Xe.rt  ll'eek) 


POSTAL  NOTICES  ISSUED 


Local  Postmaiter*  Sending  Out  An¬ 
nouncements  of  Rate  Changes 

Local  postmasters  are  now  sending  out 
notices  of  the  clian^e  in  .second-class  jkis- 
tal  rates,  which  becomes  effective  .April 
15. 

Particular  attention  is  given  the  fact 
that  the  transient  second-class  rate  of  2 
cents  for  each  2  ounces  or  fraction,  for 

ounces  or  less,  and  the  fourth-class 
rates  for  more  than  S  ounces,  will  apply 
to  copies  of  publications  sent  by  publish¬ 
ers  when  the  copies  are  not  entitled  to 
be  mailed  as  su’iscriliers’  copies  or  as 
sample  copies.  Dn  all  such  copies  weigh¬ 
ing  over  8  ounces  the  service  charge  of  2 
cents  must  alsti  he  paid  in  addition  to  the 
postage  at  the  fourth-class  rate. 

Second-class  publications  mailed  by  pub¬ 
lishers  are  subject  to  the  postage  rates 
fixed  by  law.  .All  copies  of  such  publica¬ 
tions  sent  by  the  publishers  thereof  or  by 
registered  news  agents,  should  therefore 
he  mailed  at  the  Weighing  Dejifirtments 
where  publishers’  secoml-class  pound  rate 
mailings  are  accepted. 

N'o  copies  shoulfl  he  mailed,  with  pis- 
tage  stamps  affixetl.  or  otherwise,  with¬ 
out  ascertaining  from  the  Weighing  De¬ 
partments  or  from  the  Classification  Sec¬ 
tion.  (ieneral  Post  Office,  the  postage  to 
which  they  will  be  subject. 

I’ndeliverahle  copies  which  are  re¬ 
turned  to  publishers  in  accordance  with 
a  risiuest  and  guarantee  of  return  post¬ 
age  on  the  wrappers,  will  Ik-  subject  to 
ixistage  for  such  return  at  the  rate  of  2 
cents  for  each  2  ounces  or  fraction  there¬ 
of.  for  Copies  weighing  8  ounces  or  less 
and  to  the  fourth-class  rates  (and  2  cents 
service  charge)  for  copies  weighing  over 
8  ounces.  If  the  return  of  undeliverahle 


copies  at  such  rates  is  not  desired,  ne  tf- 
quest  for  such  return  and  no  pledge  such 
as  ‘‘Keturn  Postage  Guaranteed’  should 
appear  on  the  wrapiKTs.  j 

Undeliverahle  coi>ies  returned  to  pub-  f 
lishers  because  the  sending  of  such  copies 
has  continued  after  notice  of  change  ot 
address  or  non-delivery  has  been  sent, 
will  be  subject  to  postage  at  the  rate  ot  ‘ 
ly.  cents  for  each  2  ounces  or  fraetkw 
thereof. 

Publishers  are  advised  to  take  pronipl 
.action  on  all  notices  received  regarding 
changes  of  addresses  or  undeliverahle 
copies. 


Buys  Interest  in  Salem  Daily 

l-'rcd  J.  Toozc,  of  Oregon  City,  state 
senator  from  Clackamas  county  has 
bought  the  stock  in  the  Salem  (Ore.) 
Statesman,  formerly  owned  by  John  L 
Hrady.  He  will  eelit  that  paper.  Took 
formerly  conducteel  the  Oregon  Cth 
Hanner-Courier.  Mr.  Bra<iy  was  editor 
of  the  Statesman. 

A.N.P.A.  Board  Meet* 

Members  of  the  board  of  directors  of 
the  .American  Newspaper  Publishers  .As- 
siK'iation  held  a  meeting  in  Boston.  March 
.50  and  .51.  Otdy  routine  matters  were 
discussed  according  to  an  announcement 
by  Charles  TI.  Taylor,  of  the  Bosloo 
(ilohe.  numlH.'r  of  the  Ixsard. 

Hearst  Executives  to  Meet 

The  annual  conference  of  Ilearst  husi- 
ness  executives  will  be  held  in  Chicap’ 
.April  Ih-l.st,  it  was  announced  in  V* 
A'ork  this  week.  Business,  advertising, 
and  circulation  managers  of  the  newi'' 
(lapers  owned  by  William  Randolph 
I  learst  w  ill  attend. 
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LINOTYPE 


■TWO 

STANDARD 

AUXILIARY 

MAGAZINES 

interchangeable 
with  other 
fAnotypes 


EASY  MAGAZINE  SHIFT 
Magazines  are  counterbalanced 
so  that  a  light  touch  swings  either 
into  operative  position 


A  TOUCH 
ON  A 

KEYBUTTON 
shifts  the 
keyboard  action 
from  main  to 
auxiliary 
magazines 


A  SINGLE 
POWER-DRIVEN 
KEYBOARD 
operates  both  main 
and  auxiliary 
magazines 


Ask  the  nearest  agency  to  send  you  the  folder  “Suggested  Headletter  Layouts  for  the  Model  26  Linotype 

and  full  information  about  this  machine 


MERGENTHALER  LINOTYPE  COMPANY 

Brookly 


CANADIAN  LINOTYPE  LIMITED 
TORONTO 


SAN  FRANCISCO  CHICAGO 
NEW  ORLEANS 


AGENCIES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


[composed  entirely  on  the  lin«>type  in  bodom  and  bodoni  book] 
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Dean  Williams,  in  his  first  address,  TITUS  XMNS  BROOKLYN  EAGLE 
pointed  out  seven  obligations  of  journal-  _ 

The  foundation  of  journalism  today  is  Named  AdTertising  Dircc. 

truth,  according  to  Dean  Williams,  and  to*" — Cleary  Local  Manager 

on  this  foundation  must  be  built  a  jour-  Brookhn  Eagle  announces  the  as- 

naltsm  of  righteousness,  interest,  sym-  pointment  of  Robert  V.  Titus  as  advert 
pathy,  leadership,  power  and  sacrifice.  A  ■  advancement  of 

I«ss.on  for  accuracy,  abihty  to  w^,  e  bleary  to  local  advertising  man^^ 
cleanly,  .dearly  and  rapidly;  ability  to  Mr.  Cleary,  who  has  been  given  char^ 

see  straight;  ability  to  observe;  svm-  _ u  «  u 

pathy  and  friendliness;  a  belief  in; his  laT  for  14  vears  ’ 

own  job,  alertness;  a  power  of  imagina-  »» '  t,  ^  ‘  j  u- 

tion,  poi^e  and  self  control ;  a  knowledge  resigned  h.s  position  « 

of  news;  individuality  of  expression ;  a  manager  of  the  Harlem  and  Bronx  stc- 

belief  in  journalism  as  a  profession  of  t'""  ^ 

public  service,  and  a  belief  in,  and  a  prac-  Eagle  April  6. 

tice  of.  deniocracv,  were  the  traits  of  an  ,  leaving  college  Mr.  Titus  received 

educated  journalist  stressed  bv  the  emi-  ns  early  business  training  with  Marshal 

nent  Missourian  in  later  talks’before  the  &  Co.  of  Chicago.  Returning  iron 

association.  I- ranee  he  joined  the  advertising  suflf  of 

Distribution  of  the  special  issue  of  the  Angeles  Examiner,  serving  there 

Gainesville  Daily  Sun  by  classes  in  jour-  >ears  as  locM  advertising  manager, 
nalism  at  the  University  of  Florida  was  a  Im  was  brought  East  by  the  Hearst  or- 
feature  of  the  closing.  ganization  and  made  .\dvertising  director 

_ _  _  _  of  the  newlv-launched  Rochester  Journal- 

Joumali.m  School  U.ue.  De.kbook  !!> 

Manhattan  to  work  on  the  New  \ott 

The  School  of  .Tournalism  of  the  Uni-  American. 

versity  of  Missouri  has  issued  a  revised  - - - 

deskbook.  after  a  period  of  four  years  u  i  ki  v  u  u  t  -l 

since  its  last  edition.  It  contains  detailed  tribune 

instructions  on  editing  of  copy,  writing  L.  L.  Heaton,  formerly  classified  man- 
and  other  points  of  accepted  newspaper  ager  of  the  Philadelphia  Bulletin,  wai 
style.  announced  this  week  as  the  new  classiiird 

■ - -  manager  of  the  New  York  HeraU 

Large  Linotype  Order.  Placed  Tribune  He  had  spent  more  than  tw 

years  with  the  Bulletin.  Prior  to  that  ht 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  _ 


‘Get  Names.  Names,  Names!” — W.  A.  Bailey 


ly/f.AKIXG  possible  a  newspaper  in  his  contributed  by  organized  labor  in  Kansas 
city  within  five  days  was  the  feat  City.  Frequently  opinions  expressed  in 
accomplished  by  ,  W.  A.  Bailey,  general  this  column  differ  from  our  paper’s  policy, 
manager  of  the  Kansas  City  (Kan.)  But  the  unions  are  part  of  the  town  and 
Kansan,  who,  with  the  aid  of  Senator  are  entitled  to  a  voice  in  their  own  news- 
Arthur  Capper,  four  years  ago  organized  paj^r.  We  run  their  column  exactly  as 
the  daily  he  now  directs.  written. 

Mr.  Bailey  was  president  of  the  “Ar 
Kansas  City  Chamber  of  Commerce,  seem 
when  certain  leaders  of  that  city  decided  per.’  ” 
they  wanted  their  own  newspaper.  They 
were  then  being  served  by  dailies  in  the 
neighbor  city  in  Missouri. 

“If  the  people  show  me  they  want  to 
read  their  own  paper  and  the  merchants 
show  me  they  are  willing  to  support  it, 

I’ll  help  you’’,  said  Senator  Capper,  when 
sought  for  aid. 

“Get  15.000  subscribers  and  $200,000  in 
advertising  contracts  from  your  mer¬ 
chants.’’ 

On  a  Monday  morning  Mr.  Bailey 
from  his  desk  in  the  Chamber  of  Com¬ 
merce  set  campaign  machinery  in  motion. 

On  Friday  he  was  able  to  show  the  puli- 
lisher-Senator  15.500  subscribers  and 
$210,000  in  advertising  contracts.  were 

Thus  the  new  newspaper  started  Jan. 

31.  1921.  .  .  H”sn 

“In  our  first  issue  and  since  we  have  yice-i 
run  two  slogans,  around  which  we  have 
built  our  newspaper,”  Mr.  Hailey  said. 

“They  are  :  ‘This  is  Our  Newspaper’  and  _ 

‘For  You  and  Your  Town.’  - 

“\Ye  try  to  make  an  independent  and 
strong  local  newspaper.  Local  news  is 
given  the  right  of  way  always.  We  be¬ 
lieve  that  the  success  of  newspapers  in 
cities  the  size  of  ours  must  be  built  upon 
the  foundation  of  efficient  local  coverage. 

“In  consequence  we  aim  to  keep  syn¬ 
dicated  matter  to  the  minimum,  to  rely 
chietly  on  our  local  editorial  staff. 

“.Names,  names,  names!  we  tell  our 
reporters  and  editors,  fiet  local  names 
from  every  section  of  Kansas  City  into 
the  iv'ws  columns! 

“We  have  a  former  local  boy  athlete 
as  sporting  editor,  and  we  try  to  play  up 
local  sports  on  that  page.  We  make  a 
special  point  to  have  the  school  children 
well  represented  in  the  paper,  and  devote 
a  full  page  every  Sunday  to  the  schools. 

“The  proportion  we  aim  at  for  the 
editorial  page  is  two  or  three  strong  local 
editorials  daily,  one  on  a  national  or 
foreign  subject,  and  clippings  from  State 
newspapers. 

“Every  Sunday  we  carry  a  column  II— 


GLENN  HEADS  FLORIDA  PRESS 


When  the  G.  A.  R.  was  about  as  old  as  the  American 
Legion  is  now, — when  railroad  trains  were  even  less 
common  in  the  Ohio  Valley  than  aeroplanes  are 
today, — ^when  Bakers’  four-horse  omnibus  was  the 
only  means  of  transportation  between  the  post  office 
and  Walnut  Hills, — Cincinnati  was  a  morning  news¬ 
paper  town.  But  that  was  way  back  in  the  nineteenth 
century. 

With  the  dawn  of  the  twentieth  century  the  supremacy  of  the 
morning  newspaper  in  Cincinnati  was  wrested  from  them. 
For  the  past  seventeen  years  the  evening  Times-Star,  both 
editorially  and  as  an  advertising  medium,  has  been  the  domi¬ 
nant  newspaper  of  this  field. 

Never  once  in  all  these  years  has  any  other  Cincinnati  news¬ 
paper  carried  an  equal  amount  of  display  advertising.  Never 
once  has  the  leadership  of  the  Times-Star  in  display  adver¬ 
tising,  local  or  national,  been  threatened. 

Today  this  leadership  is  more  pronounced  than  ever  before. 
Local  advertisers,  regardless  of  classifications,  are  not  only 
placing  more  display  lineage  in  the  Times-Star  but  they  are 
placing  a  larger  percentage  of  their  total  lineage  in  this 
medium. 

National  advertisers  are  more  and  more  coming  to  accept  the 
Times-Star  as  the  only  newspaper  necessary  to  tie-up  their 
national  campaigns  with  the  local  Cincinnati  public.  'Two 
years  ago  147  national  advertisers  used  the  Times-Star  exclu¬ 
sively  in  this  field.  Today  the  number  has  increased  to 
nearly  200. 

In  making  up  your  newspaper  schedule  remember  that  the 
Cincinnati  of  1925  is  very  different  from  the  Cincinnati  of  1875. 
For  detailed  information  address  the  merchandising  depart¬ 
ment  of  Cincinnati’s  leading  newspaper. 


OST  of  the  far-sighted 
publishers  who  were 
quick  to  recognize  the  econ¬ 
omies  of  the  Associated 
Press  in  its  infancy  have  again 
shown  their  alertness  by  ob¬ 
taining  the  exclusive  rights  in 
their  respective  cities  to  the 
Consolidated  Press — the  first 
service  designed  to  avoid 
duplication  and  to  furnish 
instead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated 
Press  Assn. 

Executive  Oflteci,  Eveiiiii(  Star 
Building,  WaahingtoB.  D.  C. 


CHARLES  P.  TAPT,  PublUhf  C.  H.  REMBOLD,  Marxagur 
Member  of  Audit  Bureau  of  Circulations 


be  sure  to  see  the  latest  advances  in  newspaper  presses.  Our  rep¬ 
resentatives  will  be  pleased  to  show  you  in  operation  the  following 


64  Page  Folders 


Steel  folding  cylinders,  no  ribbons. 


Heavy-duty  High  Speed  Printing  Units 


Solid  forged  steel  cylinders,  roller  bearings,  steel  and 
fabroil  gears,  greatest  accessibility,  least  space,  strongest 
frames. 


New  Ink  Distribution 


Greatest  distributing  effect  with  fewest  composition 
rollers. 


Automatic  Web  Tension 


Saves  web  breaks,  quick  roll  changes,  absolutely  automatic. 


Solid  forged  steel  printing  cylinders,  better  distribution, 
greater  accessibility,  higher  speed. 

You  are  also  cordially  invited  to  visit  our  plant  at  Plainfield,  N.  J., 
where  we  have  been  building  America’s  finest  presses  for  over  50  years. 

Watcb  tor  our  special  annouacement  in  tbe  April  18tb  issue  of  this  publication. 


WALTER  SCOTT  &  COMPANY 


Main  Office  and  Factory — Plainfielct  New  Jersey,  U.  S.  A. 

NEW  YORK  OFFICE,  Brokaw  Bldg.  Chicago  Office 

1457  Broadway,  at  42nd  Street  Monadnock  Block 
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WIRE  TRANSMISSION  OF  PICTURES 
PLACED  ON  COMMERCIAL  BASIS 


PRICE  RISE  RESULTS 
PLEASE  N.  Y.  WORLD 


A.  T.  &  T.  Opens  New  York,  Chicago,  San  Francisco  Circuit 
April  4 — Other  Cities  to  Be  Added  as  Business 
Grows 


Newspaper  Increased  Subscription  Rate 
from  2  to  3  Cents  in  January  with 
Moderate  Circulation  Decrease 
— Income  Advanced 


American  Telephone  &  Telegraph  ever,  the  bulk  of  the  newspapers  will  con- 


Company  this  week  announced  that 
on  Saturday,  April  4,  it  would  undertake 
the  commercial  transmissitm  »)f  photo¬ 
graphs  by  wire. 

The  announcement  was  hailed  by  news- 
jtaper  editors  and  picture  service  man¬ 
agers  as  a  step  which  will  revolutionize 
news  picture  transmission,  and  a  journal¬ 
istic  development  almost  on  a  par  with 
the  introduction  of  the  teleplione  and 
telegraph. 

At  the  outset  but  three  cities  will  be 
linked  in  the  picture  circuit.  New  York, 
Chicago  and  San  Francisco.  As  the 
service  grows  ttther  cities  at  important 
geographical  centers  will  be  added  until 
wire  pictures  will  be  available  to  new- 
I>apers  in  virtually  all  sections  of  the 
country.  The  company  expects  to  be 
serving  15  cities  in  two  years. 

The  following  charges  for  transmission 
of  a  single  picture,  5  by  7  inches,  have 
been  established  by  the  A.  T.  &  T. : 

1.  N'ew  York  to  Qiicago.  $50. 

2.  Xew  York  to  San  Francisco,  an<l 
Chicago  to  San  Francisco.  $100. 

3.  New  York  to  both  Chicago  and 
San  Francisco,  $150. 

Simultaneously  with  the  A.  T.  &  T.'s 
announcement  th|t  sending  of  pictures  by 
wire  was  now  commercially  feasible.  11. 
II.  Baker,  general  manager  of  Pacific  & 
-Atlantic  Photos,  stated  that  10  daily 
newspapers  were  now  receiving  daily  wire 
picture  service  by  Telepix,  a  methcxl 
developed  by  his  company,  and  that  six 
other  newspapers  which  have  contracted 
for  the  service  will  be  added  to  the  cir¬ 
cuit  as  soon  as  machines  are  available. 

“Telepliotograph  Transmission  is  the 
name  the  A.  T.  &  T.  has  applied  to  their 
picture  service.  In  New  York  pictures 
will  be  received  for  transmission  in  the 
lobby  of  the  A.  T.  &  T.  building,  195 
Broadway,  in  Chicago  at  305  West  Wash¬ 
ington  street,  and  in  San  Franci.sco  at  333 
(irant  avenue. 

.\t  9  o’clock  Saturday  morning  the  A. 
T.  &  T.  will  receive  pictures  for  wire 
transmission,  the  actual  sending  to  take 
place  between  the  hours  of  4  p.  m.  and  11 
p.  m.  A  seven-day  service  will  be  main¬ 
tained.  ( )n  Sunday  pictures  will  be  re¬ 
ceived  between  5  a.  m.  and  11  :30  p.  m. 
Either  undeveloped  films  or  photographs 
will  be  accepted,  according  to  E.  E.  Behr. 
who  will  act  as  receiver  in  Xew  York 
and  i>ass  upon  the  suitability  of  the  pic¬ 
tures  submitted  for  wire  transmission.  In 
case  prints  are  submitted  they  will  be 
photographed  and  brought  down  to  5  by  7 
inches,  the  ideal  sending  size. 

Pictures  will  l>e  sent  during  the  evening 
hours  since  regular  long  distance  tele¬ 
phone  wires  will  Ik  used  and  at  this  time 
the  cross-country  circuits  are  less 
crowded,  according  to  Behr.  Each  ma¬ 
chine  can  Ixith  send  and  receive. 

Although  A.  T.  &  T.  officials  admitted 
that  they  expected  the  bulk  of  their  wire 
I)ictnre  business  would  come  from  news- 
pajH-rs  .and  picture  .services  at  the  outset, 
they  ix)inted  out  that  the  service  has 
many  other  commercial  uses,  a  few  of 
which  arc  the  transmission  of  linger 
prints  for  the  identilication  of  criminals; 
transmission  of  advertising  coi)y.  fashion 
designs,  line  drawings,  graphs  of  business 
ermditions,  imjKKtant  stenograi>hic  notes, 
cartoons,  lace  and  textile  designs.  ])ic- 
t  tires  of  broken  machinery. 

Asked  to  comment  upm  the  .A.  T.  &  T. 
development.  B.  A.  C'ajKirell.  manager  of 
I’nitetl  News  Pictures,  said: 

"The  step  will  revolutionize  news  pic¬ 
ture  transmission  and  bring  iiictnres  to 
the  same  proptrtion  of  value  as  news  to¬ 
day.  It  means  that  we  will  now  be  able 
to  do  with  iticturcs  what  is  done  with 
news,  record  an  e\ent  in  all  pirts  of  the 
country  on  the  same  day  it  cn'cnrs. 

“Only  those  newspai»ers  in  the  vicinity 
of  the  three  transmitting  and  receiving 
piints  will  Ik-  affecteil  at  this  time,  how- 


tinue  to  be  served  as  heretofore. 

Mr.  Caparell  said  the  high  cost  of  send¬ 
ing  would  proltably  keej)  the  A.  T.  &  T. 
service  from  being  widely  used  at  this 
time.  He  pointed  out  that  to  send  but  one 
picture  a  day  from  San  Francisco  to 
Qiicago,  to  New  York,  or  vice  versa,  at 
present  charges  would  cost  a  picture 
service  or  a  newspaper  $1,050  a  week.  He 
also  pointed  out  that  the  bulk  of  pictures 
used  by  newspaiters  are  of  the  feature 
rather  than  the  news  type.  Spot  news 
pictures  with  an  appeal  to  all  sections  of 
the  country  are  rare  and  connected  us¬ 
ually  only  with  extraordinary  events,  he 
said. 

“1  lowcver,  when  the  service  is  brought 
down  to  a  more  reasonable  level  where 
all  services  and  newspapers  can  partici¬ 
pate,  it  will  lie  a  great  thing  for  the  pic¬ 
ture  business  and  newspapers  generally,” 
he  declaretl. 

K.  E.  Boyd,  manager  of  the  pliotograph 
department  of  the  International  News- 
reel  Corptration,  .said : 

"SiiKe  the  invention  of  the  telegraph 
and  telephone,  no  other  invention  is  of 
such  value  to  the  busy  newspaper  editor 
as  the  transmission  of  news  photographs 
by  telephone. 

"It  brings  cities  closer  together.  People 
are  enabled  to  .see  almost  immediately 
actual  photographs  in  their  home  pajKrs 
of  events  that  are  transpiring  thousands 
of  miles  away.  It  will  practically  m<  n 
the  doing  away  of  long  and  costly  at.  - 
plane  flights. 

“It  is  a  great  thing  to  know  that  a  big 
news  story  can  break  in  .San  Francisco 
and  that  a  few  hours  after  photographs 
of  the  event  can  Ik  publishetl  in  New 
A'ork.  Photiigraphically  speaking,  it 
brings  San  Francisco  within  commuting 
distance  of  New  A’ork. 

"VVe  have  made  successful  use  of  the 
transmission  of  photographs  over  the  .A. 
T.  &■  T.  wire  and  certainly  intend  in  the 
future  to  take  advantage  of  this  new 
invention.” 

Telepix.  the  wire  picture  service  of 
P.  .'A.  Photos  has  developed  rapidly  in 
the  past  few  months,  according  to  11.  B. 
Baker,  general  manager.  The  10  news- 
liaiKrs  now  receiving  pictures  daily  by 
this  metluKl  arc  :  Hnstoii  Post,  .AVji*  )'ork 
Duily  .AVrc.r.  Phihulcll'hia  Public  Lciijicr, 
Pittsburgh  Post,  [fetroit  Prcc  Press,  Chi¬ 
cago  Tribune,  .SI.  Louis  Cilohe-Demoerat, 
Hirniinyluiw  .AA’Ti'.v,  Atlanta  Constitution, 
Los  Anyeles  Times. 

The  following  pajx'rs  have  contracted 
for  the  service  and  will  Ik  adtled  to  the 
circuit  as  soon  as  machines  are  available. 
.San  Praneiseo  liullelin,  Portland  (Ore.) 
Journal.  .Seattle  Times,  Deni  er  Post.  Ok¬ 
lahoma  City  'Times  and  Dallas  .\'eies. 

The  Telepix  method  employs  AVotern 
I'nion  leased  wires,  according  t<(  Mr. 
Baker. 
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Satisfaction  over  results  following  three 
months  test  of  the  New  York  U'orld's  in¬ 
crease  in  subscription  price  was  expressed 
this  week  by  J.  F.  Bresnahan,  business 
manager. 

On  Jan.  5,  the  World  increased  its 
price  from  two  to  three  cents  a  copy  in 
Greater  New  York. 

The  seven-day  -April  Post  Office  state¬ 
ment  filed  this  week  gives  the  World’s 
average  circulation  as  .181,536.  A  year 
ago  the  average  was  391,421.  Last  Octo- 
iKr  it  was  404,377. 

“.After  three  months’  experience  with 
the  increased  price  we  have  no  regrets”, 
Mr.  Bresnahan  said:  “We  are  only  sorry 
we  did  not  raise  the  price  a  year  earlier. 

‘‘The  World,  as  we  announced  last 
January,  believes  that  it  is  unsound  for 
any  independent,  aggressive,  uncontrolled 
newspaper  to  have  to  rely  to  so  great  an 
extent  on  support  other  than  that  which 
comes  from  its  own  readers. 

“L’nder  the  new  price  our  income  is  in¬ 
creased  70  cents  on  every  hundred  copies 

sold." 

This  increase  would  figure  at  approxi¬ 
mately  $2.(K)0  a  day. 

“We  showed  declining  circulation  for 
about  10  weeks”,  Mr.  Bresnahan  con¬ 
tinued,  “and  then  struck  static  conditions. 
We  look  for  the  come-back  in  the  fall.” 


was  frequently  a  circulation  di 
between  the  October  and  April  stati 
due  to  the  stormy  season,  and 
there  are  two  holidays  in  February. 

“The  news  dealers  welcomed  the 
in  price,”  Mr.  Bresnahan  said.  “It 
them  the  margin  of  profit  they  thi 
they  were  entitled  to.” 

"There  was  no  change  made  in  the 
mission  to  wholesaler.  The  j 
formerly  paid  90  cents  for  a  1(X) 
and  the  retailer  $1.40.  Now  the  j 
pays  $1.60  for  UX)  copies,  and  the  n 
$2.10. 

Mr.  Bresnahan  described  how  tht 
crease  in  price  was  put  into  operatka. 

“We  granted  newsdealers  full  rt 
privilege  for  two  weeks.  Then  for 
week  we  allowed  five  per  cent 
The  third  week  we  were  back  on  a 
returnable  basife,”  he  said. 


Golf  News  Association 

Golf-News  -Association, 


The 

for  the  purpose  of  furnishing  acm 
an<l  technically  correct  news  matter 
memlKrs  exclusively,  has  ojKned 
at  1.54  Nassau  Street.  New  York.  P 
I’ulver,  dean  of  golf  writers  who 
covered  golf  tournaments  for 
years  for  .A’cti'  York  Evening  Post,  .V, 
York  Sun  and  a  number  of  (rther 
known  dailies,  is  in  charge  of  the 
department.  The  special  features 
edited  by  Wm.  Henry  Beers,  editor 
Coif  Illustrated.  The  .Association 
that  the  chief  service  to  members  willi 
a  weekly  column  rtf  live  golf  new 
general  character  to  be  releaserl  for  S 
day  evening  and  Sunday  morning  pap^^ 


.  reprol 


Sarfls 


Norwegian  Paper 
Mills  Agency 


(INCORPORATED) 


33  West  42nd  Street 
NEW  YORK  CITY 


Telephone:  PENNsylvania  7443 


SELLING  AGENT  IN  THE  U.  S.  FOR 


News  Print 

PAPER 


Representing  Seven  Largest  Norwegian  News  Print 
Mills  with  an  Annual  Capacity  of  20o,cxx5  Tons. 


SOLE  SELLING  AGENT  IN  U.  S.  FOR 


Ankers  Traesliperi  Papirfabrik  A/S 
Bohnsdalen  Mills,  Ltd. 

A  S  Randsfjo  d  Traemasse  6?  Papirfabrik 
A/S  Holmen-Hellefos 
Hunsfos  Fabrikker 
Union  Paper  Co.,  Ltd. 


Agent  for  FOLLUM  TRAESLIPERI 


Prompt  Shipments 


Inquiries  Solicited 
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BOUVERIE 
HOUSE 
FLEET  ST. 
LONDON 


The  Finest  Address 

IN  EUROPE 

In 

The  Very  Centre 
of  London’s 
NEWSPAPER 
AREA 


London  Office  Accommodation 

AVAILABLE  FOR  YOU 


Bouverie  House  isLondon’s  most  recent  land-mark 
situated  in  Fleet  Street  in  the  very  centre  of  Lon¬ 
don’s  newspaper  area.  In  construction,  general 
planningjlighting, ventilation, lift  accommodation 
and  sanitation,  Bouverie  House  represents  the  latest 
practice,  and  the  form  ot  flooring  used  does  away 
with  the  necessity  for  expenditure  on  the  part  ofthe 
tenant  on  lin«  leum  or  other  door  covering.  The 
latest  type  of  central  heating  is  installed.  The 
fa9ade  of  Portland  stone  with  its  fine  proportions 
suggeststhatenergy  and  dignity  which  characterise 
business  enterprise  in  the  Citv  of  London.  The 


environs  of  Bouverie  House  are  rich  in  literary 
associations.  Charles  Dickens  was  intimately 
associated  with  the  area.  Samuel  Johnson  also 
lived  close  to  the  site, andOliver  Goldsmith  earned 
a  precarious  living  in  Wine  Office  Court.  To  this 
day  at  the  “Cheshire  Cheese,”  a  few  doors  away, 
the  favourite  seats  of  Johnson  and  Goldsmith  are 
still  pointed  out.  A  limited  amount  of  accommo¬ 
dation  will  be  available  in  this  magnificent  office 
building  now  being  erected.  Application  for 
further  particulars  should  be  made  to  Benn 
Brothers,  Limited,  8  Bouverie  Street,  London. 


rrrrrrrrr 


rrrrrrrrr. 


ftcer  street 


Bouverie  HOU5C 


jjfflrnlii  .litii  fi 

Fleet  Street 

St  Pauls 
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FINDS  EUROPEAN  DAILIES  ON  SOUNDER  on  the  volume  of  business  handled.  I  base  equipment  in  the  main  fully  equal  to  that 

this  operation  on  examination  of  the  op-  of  American  newspaper  offices.  There  is 
orations  of  two  papers  over  a  period  of  a  marked  difference,  however,  in  the  size 
several  years.  of  the  mechanical  departments.  Some  of 

English  circulation  methods  are  cer-  the  papers  with  the  largest  circulations 
tainly  aggressive  and  thorough.  The  lead-  are  produced  from  plants  half  the  size  of 
ing  English  papers  as  well  as  the  leading  the  average  American  newspaper  plant 
continental  papers  have  a  very  wide  dis-  _ 


BUSINESS  BASIS  THAN  AMERICAN 

Profit  from  Circulation,  and  Rates  on  Advertising,  Rather  Than 
Lineage,  the  Rule  Abroad — Great  Plant  Economy  Noted 
As  Result  of  Limit  On  Pages 


By  S.  P.  WESTON 

Editor's  Note. — Mr.  Weston,  who  reeently  returned  from  Europe,  has 
been  assoeiated  in  the  design  of  several  model  Aiiu'rican  newspaper  plants 
and  is  a  recognised  authority  on  newspaper  production.  His  impressions  set 
forth  below  are  in  response  to  a  suggestion  by  Editor  &  Publisher  that  a 
comparison  of  American  with  European  methods  from  a  quasi-engineering 
viewpoint  zvould  be  of  interest  to  executives  on  both  sides  of  the  Atlantic. 

Any  comparison  between  American  and  peared  to  be  exactly  the  opposite  of  the 

TT'iit-z-vrvA'vn  rw  ri  y-v««  o  t  «r  Klirr^rW^On  TMlttl  i  cIt  P  r  C  *  tlmz-vrir  O  C/-k1«nf^ 


European  newspapers  must  obviously 
take  into  consideration  the  difference  in 
the  forms  of  government,  the  fields  and  the 
newspaper  readers.  To  attempt  to  an¬ 
alyze  and  contrast  the  newspaper  methods 
of  the  United  States  and  Europe  on  this 
basis  is  obviously  a  very  large  subject.  A 
comparison  of  the  mechanical  operation 
methods  and  the  difference  in  administra¬ 
tion  is  more  nearly  possible.  My  recent 
trip  to  France,  Germany  and  England  was 
for  the  purpose  of  investigating  certain 
mechanical  printing  processes.  This  took 
me  into  the  mechanical  departments  of 
several  of  the  leading  European  daily 
newspapers  and  also  brought  me  in  touch 
with  the  administrative  heads  of  papers  in 
Paris,  in  Germany  and  in  England. 

The  outstanding  difference  between  the 
American  and  Eurojican  daily  newspaper 
theory  is  that  quantity  production  is  prac¬ 
ticed  by  American  newspapers,  while 
minimum  size  and  maximum  rates  seem 
to  be  the  rule  with  European  publishers. 
I  think  it  is  generally  recognized  that  the 
American  theory  is  for  bulk  circulation 
and  bulk  advertising.  The  Continental, 
and  especially  the  English,  theory  seems 
to  be  to  obtain  a  profit  on  circulation 


European  publishers’  theory  of  a  sound 
business  basis. 

Methods  of  handling  advertising  are 
also  quite  different  from  the  American 
system,  the  orders  usually  going  through 
agents,  rather  than  direct  to  the  paper, 
b'rom  an  American  standpoint  advertising 
in  the  Continental  newspapers  is  not  very 
highly  developed.  In  Germany  and 
France,  especially,  the  main  thought  with 
tlje  advertiser  seems  to  be  to  affi.x  atten¬ 
tion  to  trade  marks  and  names,  rather 
than  to  create  a  buying  interest  on  the 
part  of  the  reader. 

The  enormous  circulations  of  the  Eng¬ 
lish  and  French  papers  is  a  surprise  when 
a  comparison  is  made  between  what 
.\merican  papeis  and  European  papers 
offer  the  readers,  on  the  quantity  basis. 
This,  of  course,  in  a  large  part  is  ex¬ 
plained  by  the  difference  in  the  interest  of 
the  readers  in  the  United  States  and  in 
Europe.  I  am  not  dogmatic  enough  to  say 
which  method  of  news  presentation  is  the 
best,  but  with  the  Daily  Mail  proving 
nearly  2,000,000  paid  circulation  and  the 
Petit  Parisicn  2,000,tXX)  circulation  and  a 
number  of  other  papers  with  more  than  a 
million  circulation  and  with  selling  prices 


tribution,  not  only  in  their  immediate  ter¬ 
ritory  but  throughout  the  continent.  The 
English  papers  offer  a  continued  and 
varied  list  of  prizes  running  into  very 
substantial  sums  for  contests,  etc. 

The  cross-word  puzzle  was  at  its  height 
in  London  and  Paris.  In  Ixmdon  the 
papers  were  offering  very  liberal  prizes 
for  solutions,  amounting,  in  some  in¬ 
stances,  to  several  thousarxl  pounds.  I 
was  told  that  this  form  of  circulation  de¬ 
velopment  was  very  satisfactory. 

In  a  talk  with  one  of  the  leading  Eng¬ 
lish  publishers  he  expressed  the  thought 
that  the  English  and  European  papers 
consider  the  subscriber  more  on  an  indi¬ 
vidual  basis  rather  than  from  the  stand¬ 
point  of  bulk  circulation.  .As  nearly  as  I 
can  remember  his  statements  were  as  fol¬ 
lows  : 

“It  is  my  opinion  that  the  fundamental 
basis  of  a  successful  newspaper  lies  in  the 
confidence  of  the  subscriber  in  the  news¬ 
paper.  We  never  adopt  a  new  policy  with 
regard  to  features  or  news  without 
thoroughly  considering  it  from  the  read¬ 
er’s  standpoint.  We  try  to  determine 
whether  it  will  be  interesting  and  val¬ 
uable  to  the  reader.  It  is  our  theory 
that  the  news  which  is  interesting  to  a 
man  in  London  should  be  interesting  to  a 
reader  outside  of  London.  Our  papers 
are  not  as  local  as  the  American  papers, 
our  theory  being  to  print  news  that  is  of 
interest  and  value  to  the  Englishman 
wherever  he  may  be  located.” 

Hriefly,  as  I  said  at  the  start,  I  think 
the  outstanding  difference  between  the 
the  European  and  the  .American  news¬ 
papers  is  that  we,  in  this  country,  work 


DAILY  ROTO  SECTION 
IN  NEW  YORK 


Evening  Poit  Start*  Publication  of  Four. 
Page  Rotogravure  Pictures  With 
Each  Issue — Ad  Rates 
Announced 


Publication  of  a  daily  rotogravure  sec¬ 
tion  by  the  New  York  Evening  Post,  1*. 
gan,  according  to  schedule,  April  1. 

Distribution  of  the  daily,  with  its  added 
four-page  picture  section,  proceeded  witt 
out  any  difficulty,  according  to  J.  M. 
Annenberg,  circulation  manager. 

The  Evening  Post  claims  to  be  the  first 
newspaper  in  the  country  to  print  a  regu¬ 
lar  daily  rotogravure  section.  The  Satur¬ 
day  8-page  Graphic  issued  by  the  same 
newspajxr,  continues  unaffected  by  the 
innovation. 

Thomas  McVeigh,  remains  as  editor  of 
the  Saturday  Graphic,  while  John  Thorpe, 
formerly  assistant  make-up  editor,  has 
been  transferred  to  take  charge  of  the 
daily  rotogravure.  Several  photographers 
have  been  added  to  the  staff. 

The  daily  roto  section  is  folded  over 
the  main  news  sheets,  hiding  the  front 
page  headlines.  It  is  well  printed  in  ink 
of  greenish  tint. 

C.  C.  Lane,  business  manager,  when  he 
first  announced  the  plan  for  the  journal¬ 
istic  innovation,  called  attention  to  the 
fact  the  Evening  Post  was  the  ffist  news¬ 
paper  to  print  a  Saturday  Grajffiic,  and 
it  was  therefore  “entirely  appropriate 


■first ;  next  to  get  rates  on  advertising  averaging  nearly  double  .American  news-  on  a  theory  of  quantity  production  and  that  it  should  t^e  the  first  step  to  dail; 


rather  than  an  amount  of  space. 

Possibly  this  might  be  illustrated  by 
the  London  Times  or  the  London  Mail. 
The  Mail  for  instance,  is  ordinarily  a  16- 
page  paper,  selling  at  two  pence  or  four 
cents  a  copy.  At  the  time  1  was  in  oLn- 
don,  the  net  daily  circulation  was  1,853,000 
copies.  Any  American  publisher  can  ap¬ 
proximate  what  the  circulation  net  should 
be  per  day  on  a  16-page  paper,  with  paper 


paper  circulation  rates,  it  would  seem 
fair  assumption  that  the  English  and  Con¬ 
tinental  newspapers  are  meeting  the  de¬ 
sires  of  the  readers  very  satisfactorily. 

In  the  mechanical  operations  of  the 
paper  both  in  England,  France  and 
Germany  more  consideration  is  given  to 
careful  production  in  contrast  to  the 
speed  production  methods  of  American 
papers.  In  many  particulars,  their  meth- 


wholesale  rates  while  the  European 
papers  work  on  the  theory  of  minimum 
size  and  maximum  rates.  In  the  plants 
that  I  visited  I  found  that  the  mechanical 


costing  approximately  the  same  as  in  the  9*^®  ^re  as  fast  as,  and  faster  than  Anver 


United  States.  The  advertising  rate  for 
the  Mail  is  a  minimum  of  £6  per 
inch  per  insertion.  The  position  charges 
added  bring  the  page  rate  up  to  the  max¬ 
imum  of  £1,750  or  approximately  $7,500 
an  issue.  No  discounts  are  given  for 
quantity  or  continued  insertions.  Ob¬ 
viously  this  rate  would  not  encourage  the 
use  of  daily  page  and  two-page  advertise¬ 
ments  by  department  stores,  yet  the  re¬ 
sults  from  smaller  space  seem  to  be  sur¬ 
prisingly  good. 

In  looking  over  the  I.ondon  papers  I 
noted  that  the  largest  department  store, 
one  which  is  said  to  be  the  largest  in  the 
world,  was  using  a  10-inch  double  column 
space,  or  280  lines.  In  this  limited  space, 
were  several  brief  announcements  of 
special  values  in  various  departments. 
One  in  particular  occupied  a  space  of 
about  14  lines.  I  took  the  trouble  that 
day  to  go  to  this  store  and  get  in  touch 
with  the  head  .salesman  of  this  depart¬ 
ment.  It  was  evident  that  they  were  quite 
busy  and  in  answer  to  my  inquiry  as  to 
whether  he  found  that  the  advertisement 
brought  results,  he  said ; 

“Certainly,  any  time  I  have  space  in  our 
advertisements  I  always  put  on  extra 
sales  people.” 

The  advertisement  in  question  was  one 
of  a  numlier  on  a  solid  page  of  advertise¬ 
ments.  Ilarrods,  one  of  the  largest  Eng¬ 
lish  department  stores.  I  am  told,  spends 
approximately  $3,000,000  a  year  in  news¬ 
paper  advertising,  and  while  undoubtedly 
they  use  page  space  from  time  to  time, 
their  advertisements  that  I  .saw  in  the 
Ixindon  papers  were  less  than  a  quarter 
of  a  page. 

One  of  the  questions  that  I  was  most 
frequently  askeil  by  European  publishers 
was  how  it  is  possible  for  the  .American 
publishers  to  print  such  large  newspapers 
and  at  the  same  time  have  such  low  rates 
for  bulk  advertising  contracts.  It  ap- 


ican  methods.  But  as  a  whole,  economy 
in  operation  is  the  first  consideration  and 
the  speed  element  secondary. 

-An  interesting  circulation  angle,  es¬ 
pecially  in  London,  was  the  high  point 
which  circulation  appeared  to  reach  dur¬ 
ing  June,  July  and  August,  the  months 
when  .American  newspaper  circulation  is 
usually  at  its  lowest.  An  outstanding 
fact  which  might  indicate  that  the  Euro¬ 
pean  papers  are  on  a  sounder  operation 
theory'  is  that  there  does  not  appear  to 
be  as  wide  a  fluctuation  in  the  gross  vol¬ 
ume  of  business  and  the  net  returns  from 
year  to  year  as  that  of  American  papers. 
Newspaper  property  values  abroad  seem 
to  be  very  much  more  stable  and  I  am 
inclined  to  think  they  make  a  larger  profit 


3,108,287  LINES 

JANUARY  lit  to  FEBRUARY  ZStb,  192S 
The  Dispatch  published  during:  the 
hrst  two  months  approximately  53% 
of  all  Columbus  newspaper  advertis¬ 
ing  and  447.195  lines  more  than 
all  other  Columbus  newspapers 
combined. 

In  1924  it  exceeded  the  next  largest 
Ohio  newspaper  by  2,500,909  lines. 

NET  PAJD  CTRCUl-ATIWI 

City  .  52,891 

Suburban  . 23,839 

Country  . 

GRAND  TOTAl _ 'hjSB 

'.LARGEST  IN  CENTRAL  OHIO 


The  Cleveland  Times 


And  COMMERCIAL 
Cleveland 


•obruary  I9C5* 

Ur.  0«o.  A.  Kubler, 

Cartiflad  Dry  Uat  Corporatlsa. 

342  Uadlson  AVtt*, 

New  York  City. 

Dst&r  Ur.  Kubl«r; 

As  you  kno«»  ^  haw  started  a  Suatfsy  tabloid  nsvssepsr 
sr.ich  is  a  splendid  s’lccees.  9s  are  printing  a  largo  nunber  of 
pioturea  and  we  have  been  nuking  man'*  expsrl.*iuats  to  dsteralns 
hoe  to  ret  the  best  results. 

We  have  boon  usinfr  your  certified  dry  note  for  work  oo 
cur  dally  and  also  on  the  Sunday,  including  the  picture  pages. 

To  ascertain  if  \te  could  do  better  work  with  other  mate  we  have 
experinented  eith  evory  foreign  nat  nade^wlth  doneetlc  dry  mats 
ami  With  wet  mats,  but  we  have  found  nothing  that  is  better  than 
y,'ur  certified. 

Xn  view  of  the  promises  you  aside  to  me  about  tho  quality 


sure  you  will  be  interested  in  our  experiosats 


Very  truly  yours. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 

“Made  in  America" 


X* 


! 
i 

__ji 

iiili 


publication.” 

Advertising  rates  were  announced  thij 
week  as  10  cents  above  the  advertiser's 
black  and  white  contract. 


A  Publisher  Writes —  I 
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COMEDY  AND  PATHOS  IN  QUESTIONS 

asked  newspaper  librarians 

“When  Does  a  Woman  Become  an  Old  Maid”  Is  One  Poser 
Asked  Milwaukee  Journal — 50,000  Questions 
Received  by  Paper  Last  Year 


w 


The  folloti-ing  account  of  the  questions  proportion  of  the  questions  asked  are 
n/hich  newspaper  librarians  are  asked  to  funny,  or  ridiculous. 
ansvfcr  U'os  run  as  a  feature  recently  in  Some  contain  the  element  of  tragedy. 
the  Milwaukee  Journal.  Not  long  ago  a  woman  called,  a  very 

HAT  becomes  of  the  fire  when  it  definite  note  of  supersitious  terror  in  her 
i  \\/u„  u  \A7k,e  voice,  and  told  of  a  white  dove  (perhaps 

.  of  arS  »  which  had  come  to  herhoi^ 

isn  t  the  snow  blue  or  pink  or  green .  |.prpn*jy  and  refused  to  leave  She  was 

MTiv  don  t  the  stars  shine  in  the  day  recently  ana  retusea  to  leave,  srre  was 

time’  VVhat  makes  roses  red?  How  ‘’"len  of  death  and 

d^rthat  great  big  fellow,  Santa  Claus,  sought  information  as  to  how  she  could 
S  down  such  a  sLll  chir;mey  with  that  unwelcoipe  bird  away. 

^g  pack  on  his  back?  decorate  the  house  for 

•5-*”  .  ...  a  funeral?  is  another  question  which  has 


Have  you  been  amused,  and  perhaps 
stumped,  by  some  4-year -old’s  incessant 
flow  of  questions,  as  the  budding  mind 
started  to  explore  this  puzzling  universe? 


WMt  to  know  should  I  wear  the  pants 
with  the  narrow  stripes  or  the  ones  with 
the  wide’stripes.” 

“Is  it  formal  or  informal?” 

“Don’t  know.” 

“Then  you’d  better  take  both  with  you, 
and  find  out  before  you  dress  for  the 
party.” 

“Thanks.  Goodbv.” 


at  the  Marquette  prom. 


“When  does  a  woman  become  an  old  What  is  the  acreage  of  Washington 
inaid?”  a  feminine  voice  inquired  on  an-  park?  Has  Wisconsin  a  motto  and  what 


other  occasion. 

“When  she  feels  like  one,”  was  the 
answer. 


“Oh.  thank  you  so  much!”  came  the  elevator  fire  in  Bay  View?  W^hat  is  the 


been  asked  more  than  once. 

Sometimes  the  inquiriers  come  in  person 

. .  library  instead  of  using  the  tele- 

Certainly.  And  perhaps  you  have  glowed  A  woman  recently  came  seeking 

with  a  slightly  superior  feeling  at  your  mformation  regarding  her  husband,  from 
intelligence  and  cleverness  in  side-track-  whom  she  had  bwn  divorced  for  several 
ing  the  questions  which  you  really  couldn’t  years.  She  had  heard  that  he  was  m  the 

slate  penitentiary  for  a  long  term  for  a 
Mayhap,  too.  you  have  breathed  a  revolting  crime.  The  clippings  were  laid 
prayer  of  thanksgiving  that  you  have  ^f“re  her  and  she_  read  tearfully,  finajly 
reached  that  adult  stage  where  reason  has"  bursting  into  a  veritable  typhoon  of  grief 
taken  the  place  of  frank  questioning  and  which  attracted  persons  in  other  rooms, 
blind  credulity.  But  is  that  adult  stage  to  “Oh,  if  I  had  only  stayed  by  him  and 
which  you  have  attained,  through  no  par-  good  to  him,  he  would  never  have 

ticular  effort  on  your  part,  so  very  dif-  done  this,”  she  wailed,  as  she  took  upon 
ferent  from  childhood?  herself  the  blame  for  the  terrible  crime. 

Sit  in  for  a  few  hours  at  the  telephone  A  story  with  a  real  heart  throb  in  it 
of  a  metropolitan  newspaper  library,  test  was  brought  into  The  Journal  library  one 
vour  own  fund  of  knowledge,  and  then  afternoon  by  a  young  man  scarcely  20. 
answer  th.at  question.  He  was  one  of  five  children.  The  father 

One  of  more  than  50,(KX)  queries  which  and  an  uncle,  who  had  supported  the 
were  hurled  at  the  Miki-aukee  Jourttal  family,  were  killed  in  an  accident  when 
librarians  last  year  came  from  a  mother  fbe  children  were  young.  The  mother 
at  8:30  one  morning.  It  was  this:  soon  died  of  grief  over  the  future. 

“How  can  I  get  my  daughter  out  of  “We  just  grew  up,”  the  youth  ex¬ 
bed?”  plained.  “We  took  care  of  each  other 

\  youth,  who  confessed  to  29  years,  and  have  made  our  own  way  ever  since, 
telephoned  to  get  aid  in  curing  himself  of  We’re  making  pretty  good  money  now 
the  embarrassing  habit  of  blushing  in  the  and  we  got  to  thinking^  it  over  the  other 
presence  of  young  women.  night  and  decided  we’d  like  to  put  a 

“What  shall  we  name  our  twins?”  in-  memorial  notice  for  them  in  the  paper.” 
quired  a  flustered  father  of  the  comely  .\fter  a  painstaking  scrutiny,  the  files 
young  miss  who  answcretl  his  call  in  the  of  the  paper  finally  gave  up  the  record  of 
library.  “You  see.”  he  went  on  to  ex-  the  deaths  of  the  father  and  uncle  and  the 
plain,  “we  had  decide<l  beforehand  to  call  date  of  the  mother’s  death  was  established, 
the  baby  Ijuincelot,  but  we  hadn’t  counted  It  is  no  uncommon  experience  for  the 
on  a  girl  tiaby,  too.  Is  there  anything  young  women  of  The  Journal  library  to 
that’ll  fit  with  1-auncelot  for  a  girl,  or  be^  asked :  “How  can  I  get  home  ?” 
must  we  rename  the  boy  and  save  Laun-  W’omen  particularly,  and  sometimes  men, 
celot  for  another  occasion?”  drive  out  into  the  country  or  the  suburbs 

.\t  10:.30  one  Saturday  night  an  excited  to  get  some  fresh  air  and  see  the  scenery- 
youth  called  to  inquire  if  it  would  be  and  suddenly  realize  that  they  are  lost, 
possible  for  him  to  get  married  that  night  Their  first  thought,  apparently,  is  to  call 
at  Waukegan  if  he  and  his  girl  hurried  Grand  6000,  give  their  home  address,  tell 
down  on  the  next  train  and  if  the  mar-  where  they  are  and  ask  what  route  to 
riage  would  be  legal  if  it  happened  to  be  take  to  get  to  their  homes, 
performed  after  midnight.  “I  just  got  a  new  peach  colored  evening 

In  contrast  to  this  query  are  any  num-  gown,”  one  woman  exulted  over  the 
ber  of  questions  from  both  men  and  phone  one  day.  "What  kind  of  a  scarf 
women  seeking  information  as  to  how  to  should  I  get  to  wear  with  it?” 
start  proceedings  for  a  divorce.  “I  am  18  years  old.”  a  girl  said  over 

“What  pants  shall  I  wear?”  a  male  the  phone,  again.  “Do  I  have  to  give 
voice  sliouted  into  the  phone  at  the  young  all  my  pay  to  my  parents?” 
lady  who  received  the  call.  Who  was  the  hero  of  the  Newhall 

“I  beg  your  pardon?”  <he  librarian  house  fire?  Where  can  I  rent  chairs? 
parried.  How  do  you  spell  “succinct”?  What  does 

“What  I  mean  to  say  is :  I’ve  only  got  “vicariously”  mean  and  how  do  you  spell 
10  minutes  to  catch  a  train.  I’ve  got  to  it?  What  day  of  the  week  was  Dec.  12, 
attend  a  social  function  tonight  and  I  1895?  Who  is  the  justice  of  the  peace  at 


Bessemer,  Mich.  ?  What  is  the  clavilux  ? 
What’s  the  name  of  a  newspaper  in 
Moosehaven,  Fla.?  When  was  Hiram 
Bingham  elected  senator?  Can  you  give 
me  the  weather  report  of  October,  1923? 

What’s  the  difference  between  a  torte 
and  a  tart?  How  do  you  pronounce 
“Worcester"?  What  should  I  do  to 
remove  ink  stains?  WTiat’s  the  difference 


.Another  youth  called  to  inquire  if  he  between  Buddhism  and  Mohammedanism? 
would  “feel  all  right”  wearing  oxfords  Is  it  Broadway  "street”  or  “avenue”? 


What  is  the  population  of  Wisconsin? 


it?  Is  there  a  home  for  a  male  deer? 
How  does  one  go  about  getting  a 
Carnegie  medal?  \\Tien  was  the  grain 


heartfelt  response. 

Extreme  tact  must  be  exercised  by 


highest  point  in  Milwaukee?  How  much 
older  is  Chicago  than  Milwaukee?  What  • 


those  who  answer  questions  for  fear  of  do  I  bid  if  I  have  the  ace,  queen,  ten  of 
offending  racial,  religious,  political  or  hearts,  jack,  10? — bridge  questions  that 
superstitious  prejudices.  A  very  small  the  experts  never  thought  of. 


387,934 


The  net  paid  circulation  of 
The  New  York  Times,  aver¬ 
age  daily  and  Sunday  for  the  six 
months  ended  March  31,  1925, 
as  reported  to  the  Post  Office 
Department,  is  387,934.'  This 
represents  actual  sales;  The 
Times  accepts  no  returns.  The 
circulation  for  the  corresponding 
period  of  1924  was  378,174. 

t 

Never  before  has  a  newspaper 
which  makes  its  appeal  to 
thoughtful,  intelligent  people 
attained  this  volume  of  circula¬ 
tion. 

Without  comics,  without  puz¬ 
zles,  without  any  other  matter 
extraneous  to  the  news.  The 
New  York  Times  is  strictly  a 
newspaper. 

Its  news  service  is  unequaled 
in  quality,  accuracy  and  com¬ 
pleteness.  Its  advertising  col¬ 
umns  are  informative,  clean  and 
trustworthy. 

The  circulation  record  for 
twenty-nine  years  shows  a 
steady  increase : 

1896  .  . .  21,516 

1900  82,206 

1905  120,710 

1910 . 191,981 

1915  *298,248 

1920  *351,939 

1924  *378,174 

1925  *387,934 

*  Average  net  paid  daily  and  Sunday  circulation  reported  to  the 
Post  0£Sce  Department  for  the  six  months  ended  March  31,  id 
accordance  with  act  of  Congress,  August  24, 1912. 

SlfE  fork  aJonra 

Read  The  New  York  Times— it’s  a  liberal  education 
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Supremacy 


The  Pittsburgh  Press  long  has  been  the  strongly  dominant  paper 
in  the  great  Pittsburgh  market — one  of  the  outstanding  and  leading 
papers  in  America. 

And  Pittsburgh  Press  circulation  figures  continue  to  CLIMB! 

April  1,  1925  sworn  net  paid  figures,  Government  Statement 
(and  A.  B.  C.)  are 

Daily  -  -  -  172,102 
Sunday  -  -  235,934 


This  is  an  increase,  daily,  of 


9,115 


— and  an  increase,  Sunday,  of 


13,504 


— over  the  preceding  six  month  period. 


THE  PITTS' 


A  SCRIPPS-H 


MEMB 


New  York 


Represented  in  the  National  Advei 
Chicago  Cleveland 


I 
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Pittsbur  g  h! 


Press  Circulation  lor  MARCH 

(A.  B.  C.  basis) 


Daily  ■ 
Sunday 


179.164 

246.164 


During  March,  The  Pittsburgh  Press  led  the  next  two  Pittsburgh 
papers  COMBINED  by  more  than  287,000  lines  of  advertising. 

And  during  March,  The  Press  carried  1 8,586  more  classified  ads 
than  ALL  OTHER  Pittsburgh  papers  COMBINED. 

Few  papers  show  so  overwhelming  a  leader.'hip  in  both  circulation 
and  advertising  volume  as  does  this  “giant  of  the  newspaper  world.” 
Only  two  evening  and  Sunday  newspapers,  besides  The  Press — 
in  the  entire  United  States — carried  23,000,000  lines  or  more 
of  advertising  during  1924. 

The  Press  is  first  in  everything  in  Pittsburgh — total  circulation — 
city  circulation — total  adveitising — local  display  advertising — 
classified  advertising — national  advertising;  and  The  Press  has  no 
near  competitor. 

RGH  PRESS 

NEWSPAPER 

A.B.C. 

dve¥  Allied  Newspapers,  Inc. 

n  Francisco  Los  Angeles  Cincinnati 


SUPREME 


The  circulation  of  the  Cleveland  Press,  sworn 
statement  to  the  Government  for  the  six 
months  ending  March  31,  1925,  is: 


201,364 


This  is  a  circulation  increase  over  the  preced¬ 
ing  six  months’  period  of 


6,549 


The  Press  is  absolutely  supreme  in  Cleveland 
— FIRST  in  total  circulation;  FIRST  in  city 
circulation;  FIRST  in  Cleveland  advertising. 


THE  CLEV 
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The  Cleveland  Press  is  repreJtht 

Allied  if 


NEW  YORK:  52  Vanderbilt  Avenue 
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CLEVELAND 

The  Press,  as  compared  with  the  second  paper, 
has  a  circulation  lead  of 

10,194 

And  Press  circulation  gains  still  continue! 


Press  net  paid  circulation  for  March,  1925 


was 


213,855 


AND  PRESS 

0  NEWSPAPER 

A  B.  C. 

the  national  advertising  field  by 

rpers,  Inc. 

CHICAGO:  Wrigley  Building 
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Editor  &  Publisher  for  April  4 ,  1925 


I 


Again  and  Always — FIRST ! 


FIRST 


IN  CINCINNATI 


The  Cincinnati  Post’s  net  paid  daily 
average  circulation  for  MARCH  was 


1 74,838 


The  net  paid  circulation  of  The  Post 
for  the  six  months  period  ending  March 
3 1  (sworn  Government  statement)  was 


1 67,983 


THE  CINCI 


NEW  YORK 


A  SCRIPPS-HOWI 

Member  of  the  Audit  Bureau  of  Circulw  Re 

ALUED IV] 

CHICAGO  CLEVELAlJsAl 


I 


Again  and  Always — FIRST! 


The  Cincinnati  Post 


— has  continuously  held  the  largest  circulation  of  any 
newspaper  in  Cincinnati,  daily  or  Sunday,  with  more 
than  fifteen  consecutive  years  of  leadership. 

— at 

One  Cost 


— you  can  thoroughly  cover  Cincinnati  and  blanket 
Southern  Ohio,  Northern  Kentucky  and  parts  of 
•  Indiana  and  West  Virginia. 

List  the  SUPREME  paper — again 
and  always  FIRST  in  Cincinnati 

I^ATI  POST 

lOVilEWSPAPER 

^ircuW*  Represented  in  the  National  Advertising  Field  by 

ED  4peRS,  Inc. 
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AGENCIES  SEEK  CONTROL  OF  RADIOED  NEW 


Twenty-Five  European  Services  Combine  In  Movement  and  Ask  That  Berne  Resolutions  Be  Ms 
Agenda  to  Wzishington  Conference — U.  S.  Wire  Services  Approve  Action 


REEKING  to  make  wider  use  of  wire- 
less  for  news  dispatches  possible,  an 
international  movement  by  press  associa¬ 
tions  to  adopt  universal  radio  regulations 
is  under  way. 

Illicit  picking  up  of  wirelessed  news  is 
the  evil,  authorities  behind  the  move  hope 
to  kill. 

Announcement  to  this  affect  was  made 
this  week  in  New  York  by  F.  Douglas 
Williams,  .American  general  manager  for 
Reuters  Limited. 

Mr.  Williams  informed  Editor  &  Pub¬ 
lisher  he  had  been  appointed  by  Sir 
Roderick  Jones,  managing  director  of 
Reuters,  to  take  the  matter  up  before  the 
International  Radio-Telegraph  Conven¬ 
tion  to  be  held  in  Washington  next  fall. 

.At  this  convention  the  Associated  Press, 
the  United  Press  Associations,  Inter¬ 
national  News  Service,  and  Universal 
Service  will  be  represented. 

Mr.  Williams  will  submit  a  set  of  reso¬ 
lutions  regarding  the  regulation  of  wire¬ 
less  telegraphy  which  was  adopted  last 
June  by  25  European  news  agencies  at  a 
:onvention  fathered  by  Reuters  held  at 
Berne,  Switzerland. 

These  resolutions,  Mr.  Williams  said, 
will  shortly  be  presented  to  Secretary  of 
State  Kellogg  with  the  suggestion  that 
they  be  accepted  as  far  as  possible  as 
part  of  the  agenda  to  the  Washington 
ronvention. 

“This  is  a  splendid  move,”  Karl  Bickel, 
president  of  the  I’nited  Press  Associa¬ 
tions.  declared.  “We  are  entirely  in  ac¬ 
cord  with  it.  We  have  long  been  com¬ 
bating  wireless  news  theft,  especially  in 
the  Far  I^ast.” 

Measures  proposed  for  press  news  pro- 
lecticn  hy  the  Berne  convention,  signed 
by  25  news  agencies  headed  by  Reuters, 
make  the  following  points ; 

1.  Means  of  secret  transmission  for 
news. 

2.  Limiting  receiving  range  of  all  pri¬ 
vate  stations. 

3.  Adoption  by  all  administrations  and 
companies  of  a  sure  but  rapid  means  of 
ciphering,  including  as  far  as  possible, 
general  adoption  of  ciphering  machines. 

4.  Provision  of  penalties,  including 
payment  of  damages,  confiscation  of  ap¬ 
paratus  and  forfeiture  of  license  for  vio¬ 
lation  of  secrecy  of  radio  messages. 

5.  Provision  for  delivery  to  addresses 
only  of  press  messages  broadcast  to  col¬ 
lective  or  circular,  but  nevertheless  defi¬ 
nite,  addresses. 

6.  Fixing  of  a  word  rate  for  press 
broadcasts,  irrespective  of  number  of  ad¬ 
dresses  included  in  the  collective  artificial 
address. 

7.  Reduction  of  present  telegraphic 
press  rates. 

8.  Extension  of  press  rates  to  all  hours 
and  not  just  to  limited  hours  of  trans¬ 
mission. 

The  conference  adopted  a  resolution  re¬ 
garding  radio  telephony,  based  on  the  as¬ 
sertion  that  the  radiotelephone  is  a  menace 
to  the  news  agencies  by  depriving  them 
of  their  means  of  livlihood,  and  a  menace 
to  the  public  through  the  easy  spreading 
of  “uncontrolled"  press  news.  The  reso¬ 
lution  reipiires  the  license  to  stipulate 
that  the  broadcaster  will  not  spread 
'“political,  commercial,  financial  or  other 
news"  except  when  furnished  by  a  "recog¬ 
nized”  news  agency. 

.A  further  resolution  was  passed  re¬ 
garding  the  copyright  of  press  news.  It 
nroposes  uniform  legislation  in  this  mat¬ 
ter.  and  argues  presenting  to  the  public 
a  new'  item  constitutes  a  personnel  or- 
rranization.  effort  and  labor  which  should 
be  protected.  The  resolution  proposes 
that  the  copyright  on  all  news  obtained 
bv  a  paper  or  news  agency  will  be  con¬ 
sidered  the  property  of  the  paper  or 
agency  so  long  as  the  commercial  value  of 
the  news  lasts.  It  proposes,  further,  to 
include  in  the  next  Hague  convention 
fhased  on  the  Washington-Paris  Conven¬ 
tion.  1911  for  the  protection  of  . in¬ 

dustrial  copvrights)  among  the  unfair 
acts  for  which  penalties  arc  provided,  the 


unauthorized  reproduction  and  use,  for 
gain,  of  news,  especially  political,  com¬ 
mercial,  economic  and  imancial  news. 

From  W  ashington  Editor  &  Pubushe 
learned  this  week,  that  the  United  States 
Government  would  shortly  issue  invita¬ 
tions  to  some  50  governments  to  send 
delegates  to  the  International  Radio-Tele¬ 
graph  Convention  at  which  this  press 
wireless  subject  will  be  given  considera¬ 
tion  together  with  radio  broadcasting, 
radio  telephony  and  other  developments 
of  the  radio  science. 

Washington  officials  believe  sessions  of 
the  conference  will  last  about  three 
months  before  a  convention  supplanting 
that  agreed  upon  at  the  London  con¬ 
ference  in  1912  is  negotiated  and  signed. 

Great  developments  have  taken  place 
since  1912  in  radio  communication,  and  it 
is  necessary  to  consider  the  regulation  of 
communications  by  radio  between  shore 
stations  located  in  different  countries  and 
also  to  deal  with  the  subject  of  radio 
broadcasting,  radio  telephony  and  other 
radio  developments. 

It  is  thought  likely  that  the  foreign 
governments  who  participate  may  send  on 
an  average  three  delegates  each,  accom¬ 
panied  by  technical  advisers. 

The  United  States  Congress  at  its  last 
session  appropriated  $75,000  to  meet  the 
expenses  of  the  conference  and  an  ad¬ 
ditional  $9,000  unexpended  from  the  ap¬ 
propriations  to  meet  the  expenses  of  the 
.American  delegates  at  the  Inter-American 
Committee  on  Electrical  Communications 
held  at  Mexico  City  in  1924  will  be  de¬ 
voted  to  the  expenses  of  the  conference, 
making  a  total  of  $84,000  available. 

The  text  of  the  resolutions  signed  hy 
the  25  European  news  agencies  at  the  con¬ 
ference  held  in  Berne  June  6-11,  1924, 
follows  in  full : 


First  Resolution- 


IkCK^ 

Times 


Evening 

*170.000 


Sundi^ 

2<0.000 


crimes  which  are  punishable  by  fine  and 
a  prison  term,  or  both,  and  to  specify 
clearly  by  legislative  action,  violations  of 
secrecy  of  radio  communication,  and  the 
illicit  employ  of  radio,  and  to  add  to  the 
above  penalties  the  seizure  of  the  set  and 
the  withdrawal  of  permit,  as  is  now  being 
done  in  a  certain  number  of  countries. 


Third  Resolution 


To  adopt  an  international  regulation 
governing  radio  message  service  in  the 
case  where  a  message  with  a  common 
addri;ss  is  sent  to  receivers  in  different 
countries  which  as  a  rule  do  not  deliver 
notice  of  the  receipt  of  such  messages. 
Such  radio  messages  should  be  delivered 
only  to  the  addresses,  and  should  be  re¬ 
ceived  only  by  them. 

Fourth  Resolution 


the  time  limits  now  existing  for  ptj 
messages  sent  by  way  of  telepbom  t 
telegraph  radio. 

To  have  discussed  at  the  next  ijs; 
national  radio  conference  the  forego 
resolutions  in  so  far  as  there  hu  | 
already  been  adopted  or  considered  a  m 
gram  permitting  the  execution  of  » 
resolutions  in  the  countries  participij 
in  the  conference. 

Signers  of  the  resolutions  are: 


To  have  adopted  and  put  into  effect, 
by  the  Administration  and  wireless  com¬ 
panies  in  the  different  countries,  of  the 
principle  already  adopted  by  some  of 
them,  of  multiple  or  circular  radio  mes¬ 
sages  upon  wiiich  an  average  tax  per 
word  is  charged  at  the  sending  point, 
whatever  mav  be  the  number  of  addresses. 


Fifth  Resolution 


(a)  To  reduce  the  press  rate  actually 
in  existence  in  international  tariffs. 

(bj  To  extend  the  press  rate  beyond 


Continental  Telegraphen  Compr 
Germany ;  Amtliche  Telegraphen  0* 
pany,  Austria;  Agence  Telegra 
Beige,  Belgium ;  Bulgarska  Tele, 
.Agentzia,  Bulgaria ;  Ritzaus  Bureau'  Dj. 
mark;  Agencie  Telegrafica  Fabras,S;^j 
Eesti  Telegraafi  Agentuur,  Esthed 
Suomen  Tietotoimisto,  Finland; 
Havas,  France;  Reuters  Limited,  (d 
Britain ;  .Agence  d‘  Athenes,  Grid 
Magyar  Tavirati  Iroda,  Hungary; 
zia  Stefani,  Italy;  Latiijas  TelerJ 
.Agentura,  Lativia ;  Lietivos  Teleg-J 
.\gentura,  Lithuania;  Norks  Telewa 
byran.  Norway  ;  Nederlandsch  Telegd 
.Agentschap,  Holland;  Polska  .\m 
Telegraficzna,  Poland;  .Agence  Hid 
Portland  branch;  Orient-Radio  Rad 
Rumania;  .Agence  Rosta,  Russia;  tJ 
nigarnas  Telegrambyra,  Sweden; 
Telegraphique  Suisse,  Switzerland;  3 
koslovenska  Tiskova  Kancelar,  Czral 
Slovakia;  .Agence  .Avala,  Jugoslavia. 


To  seek  out  and  put  into  effect,  all  pos¬ 
sible  technical  means  or  devices  to  pre¬ 
vent  the  unauthorized  picking  up  of  news, 
especially : 

1.  By  the  adoption  by  the  agencies  of 
such  methods  of  emission  as  would  pre¬ 
vent  outsiders  from  receiving  the  agen¬ 
cies’  wireless  material. 

2.  By  authorizing  the  installation  or 
maintenance  of  private  receiving  sets  only 
after  having  taken  all  necessary  measures 
to  limit  receiving  capacity  of  the  sets. 

3.  (a)  By  the  putting  into  use  by 
the  .Administrations  of  simple,  although 
reliable  codes,  thus  permitting  rapid  de¬ 
coding. 

(  b )  Especially  by  the  adoption  as  gen¬ 
erally  as  possible,  of  standardized  auto¬ 
matic  coding  and  decoding  machines,  for 
which  patents  have  already  been  taken 
out  hy  certain  commercial  firms. 

Second  Resolution 


You  Can  Produce 
a  Better  Newspaper 


Without  Increasing  Your  Costs 


IF  working  conditions  in  your  ad  alleys  have 
forced  you  to  make  expensive  single-type  re- 


To  put  on  the  same  footing  as  those 


JL  forced  you  to  make  expensive  single-type  re¬ 
placements  recently,  — investigate  the  Ludlowl 

If  you  have  been  forced  t(i  use  old,  worn, 
battered  or  broken  type  along  side  of  new  type 
tmd  thus  lower  the  typographic  quality  of  your 
paper,  — Investigate  the  Ludlow! 

If  you  would  be  rid  of  all  single-type  worries 
such  as  hunting  sorts,  picking  from  live  ads  and 
standing  forms,  — Investigate  the  Ludlosv! 

If  you  would  save  the  time  now  used  for  dis¬ 
tributing  dead  forms,  -investigate  the  Ludlow! 

If  you  wish  to  print  every  issue  of  your  paper 
from  new,  sharp  display  faces,  and  all  without  in¬ 
creasing  printing  costs,  -investigate  the  Ludhw! 


With  the  Ludlow  in  your  plant,  you  will  banish  these 
time-worn  handicaps,  and  in  their  place  have  an  all-slug 
composing  room  system  that  will  supply  you  at  will  with 
an  abundance  of  new, clear-cut  printing  faces  in  slug  lines 
always  instantly  available  as  needed  in  any  size  up  to  60 
point  including  bold  and  extended,  and  without 
machine  changes  of  any  kind. 


Ludlow  Typograph  Co. 


2032  Clybourn  Avenue,  Chicago,  IlL 

San  Francisco  Boston  Atlanta  New  York 
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Times-Press 


Is  Now  Akron’s 

DOMINANT 

NEWSPAPER! 


There’s  a  NEW  story  in  Akron!  The  consolidation  of  two  papers 
has  changed  the  situation!  The  Times-Press  is  now 
iron’s  DOMINANT  newspaper!! 

The  Akron  Press  purchased  the  Akron  Times,  the  con¬ 
solidation  being  effective  March  16,  1925. 

Before  the  consolidation,  the  two  separate  papers  had  a 
combined  circulation  of  48,332  and  a  combined  advertis¬ 
ing  rate  amounting  to  14c  a  line. 

For  the  present ^  the  new  rate  for  the  consolidated  Times~Press, 
daily  and  Sunday,  is  only  8c  a  line 

All  the  editorial  features  of  both  papers  have  been 
retained.  The  two  staffs  of  local  and  suburban  reporters 
have  been  combined.  The  famous  editorials  of  W.  Kee 
Maxwell,  former  editor  of  the  Akron  Times  will  be  con¬ 
tinued.  No  feature  or  news  service  of  either  paper  has 
been  omitted.  The  two  papers  were  of  similar  editorial 
policy  and  the  new  Times-Press  is  meeting  with  a  highly 
enthusiastic  reception  by  former  readers  of  both  papers. 

The  Times-Press  is  giving  Akron  readers  one  of  the  finest 
newspapers  ever  published. 

At  the  present  rate  of  only  8c  a  line.  The  Times-Press, 
dominant  in  circulation,  is  a  particularly  attractive  **buy” 
for  advertisers. 


THE  AKRON  TIMES-PRESS 


NEW  YORK 

CHICAGO 

CLEVELAND 


A  Scripps-H award  Newspaper 

Represented  in  the  National  Adrertising  field  bjr 

ALLIED  NEWSPAPERS,  INC. 


SAN  FRANCISCO 
LOS  ANGELES 
CINCINNATI 


WHAT  THEY  ARE  SAYING 


ABSOLUTE  TRUTH  NECESSARY 
*«1^0DERN  journalism  is  constantly  striving  toward  a  higher  ethical 
standard.  Absolute  truth,  concise  and  definite  statement  of  fact  and 
fjerfect  integrity  are  the  qualities  desired  and  necessarj'  for  success  in  he  news¬ 
paper  field  today.” — ^Julian  S.  Mason,  Managing  Editor,  Ner»  York  Herald 
T ribune. 

*  *  * 

DEFINING  THE  EDITORIAL  PAGE 

<<IN  a  spiritual  sense  the  editorial  page  of  a  newspaper  is  its  soul.  In  a 
*  material  sense  the  editorial  page  is  its  backbone.  Everything  about  a 
newspaper  can  be  largely  determined  by  an  examination  of  the  regular  product 
appearing  on  its  editorial  page.” — Frank  O.  Edgecombe,  Editor,  Geneva 
(Neb.)  Signal. 

*  *  * 

WASTE  IN  ADVERTISING 

*<CROM  the  background  of  an  experience  of  18  years  in  observing  and 
^  handling  advertising,  I  am  convinced  that  many  and  probably  most  of  the 
charges  of  waste  in  advertising  are  unfounded  at  the  present  time.  Unques¬ 
tionably  there  is  waste,  just  as  there  is  some  waste  in  every  process  of  produc¬ 
tion  or  distribution.  There  is  a  good  deal  of  apparent  waste  in  the  processes 
of  nature.  Our  concern  must  be  to  reduce  the  proportion  of  waste  to  the 
minimum.” — W.  H.  Hodge,  President,  Public  Utilities  Advertising  Assn. 

»  »  » 

WHAT  IS  NEWS? 

“"^HERE  is  no  greater  moral  and  ethical  questicn  before  the  newspaper 
^  makers  today  than  the  one,  ‘What  is  News?’  *  I  cannot  refrain 

here  and  now  from  saying  that  I  hope  we  shall  some  time  define  news  as 
‘information  or  opinions  that  have*for  their  purpose  the  betterment  of  humanity 
and  the  mitigation  of  its  ills.’  To  say  it  in  another  way,  news  should  be  that 
the  publication  of  which  would  make  men  and  the  conditions  under  which  they 
live  better.” — Joseph  G.  Alden,  Editor.  York  (Neb.)  Republican. 

*  *  * 

THE  FLAW  IN  COPY  WRITING 
4*  A  DVERTISING  men  differ  in  their  powers  as  much  as  writers  of  any 
other  kind;  some  men  can  write  one  thing,  some  another.  It  is  one  of  the 
curses  of  the  advertising  business,  however,  to  believe  that  a  man  who  has  shown 
a  masterly  of  one  kind  of  a  public  thus  understands  all  kinds.  *  *  *  If 

there  is  any  indictment  that  can  be  made  in  a  general  way  of  advertising,  it  is 
that  it  betrays  in  too  many  cases  a  lack  of  comprehension  of  ihe  consumer  it 
is  endeavoring  to  influence. — E.  St.  Elmo  Lewis,  Vice-President,  Campbell- 
Ewald  Company,  Detroit. 


SIX  PRIZES  FOR 
ADVERTISING 
TYPOGRAPHY 

The  Advertising  Department  of  The  New 
York  Times  offers  six  prizes  for  the  best 
typography  for  an  advertisement  100  agate 
lines  deep  by  3  columns  wide. 


WEEK’S  AD  TIPS 


Acom  Agency,  Inc^  56  West  45th  street, 
New  York.  Pl.Tcuig  orders  with  some  New 
York  \ewsi)Qf«rs  fw  J.  A.  Finn  Company, 
“Ming  silk.  New  York. 

N.  W.  Ayer  A  Son,  300  Chestnut  street, 
l*hil.'idel|>l.ia.  Placing  orders  with  newspai)ers 
generally  for  the  Jrwiit  Coffee  Trade  Publicity 
(  Dimmit  tee.  New  York. 

Brennan-Eley  Company,  922  Republic  Build¬ 
ing,  Cliicago.  nacing  orders  with  newspapers 
in  various  sections  for  J.  Kraft  &  Bros. 
Company,  Kraft  Cheese,  (liicago. 

Chambers  Agency,  614  Matson  Blanche  Build¬ 
ing,  New'  Orleans.  Has  secured  the  accoimt 
of  the  Chanilicrlain  Hunt  Academy,  Port 
(lihsr.n. 

Nelson  Chesman  A  Company,  1127  Pine 
street.  St.  Ixniis.  Has  secured  the  aceixint 
t>f  the  Val  Rlatz  Brewing  r.<3mt>any,  Milwaukee. 

Maxton  R.  ^vies  Compcuiy,  Keith  BuiMing, 
(‘le\<)and.  Now*  handling  account  of  the  Star 
Ruldier  Cnmpany,  Inc.,  Star  tires,  Akron. ^ 
John  F.  Delaney  Company,  326  West  Madison 
street,  Chicago.  'Hie  ('onI<>n  Corporati«m.  (!hi- 
cag<»,  manufacturers  of  washuig  machines, 
ad\ertising  in  a  few  t4>wns  where  they  can 
secure  ilealers  anti  cooperation. 

Dorrance,  Sullivan  A  Company,  130  West 
42n(l  street.  New  York.  Mas  secured  the 
acctmnt  of  the  American  Cigar  Onnpany,  New 
York. 

Federal  Advertising  Agency,  6  East  39th 
«ireet,  New  York.  Now  haiidling  acctuint  ♦>( 
Win.  M.  Crane  A  Ounpany,  smooth  ti»p 
ranges,  gas  ranges.  New  S'ork. 

Paul  Florian  Company,  122  South  Michigan 
axenue.  Chicago.  Newspa|H’rs  in  six  nictro- 
]»»litan  cities  will  receive  copy  on  Clinton 
Can»et  ('ompany.  Ozite  Carpets,  (liicago.  Ill- 
Richard  A.  Foley  Advertising  Agency.  219 
North  Kniati  street,  l^il.tdelphia.  Placing 
(»rders  with  s«mie  Smtheni  newspaTxrs  hw 
(leo.  I>.  W<*therill  &  ('oinpany,  paints,  Phila¬ 
delphia. 

Charles  C.  Green  Advertising  Agency,  4s0 
4th  avenue.  New  ^  ork.  H.as  seeuret!  the  ac- 
couiits  of  the  Pickwick  Candy  (‘tmiiviny  ami 
Tarrant's  S«dtzer  At>rrient. 

F.  H.  Greene  Agency,  Parsons  Building. 
Buffalo.  Reported  will  shortly  place  orders 
bn*  the  Markeen  Hotel.  Buffalo. 

Guenther- Bradford  A  Company,  7  S<.uth 
Dearborn  street,  Chicago.  Re]>orted  to  have 


secured  account  of  A.  J..  Kasper  Company, 
“Turkey”  coffee,  Chicago. 

E.  T.  Howard  Coenvany,  33  West  42tid  street, 
New’  York.  Placing  orders  with  some  Elastem 
newspapers  for  Carbona  Products  Ctwipany, 
New  York. 

H.  W,  Kastor  A  Sons  Company,  14  East 
Jackson  lioulevard,  Chicago,  (^anailian  papers 
receivuig  schedules  on  the  Wal>ash  Railway. 
St.  I>niis,  Mo.  Papers  in  the  southwest  re¬ 
ceiving  orders  on  the  Puritan  Malt  Extract 
(  <mipany,  Chicago. 

Klau-Van  Pieterson -Dunlap- Youngreen,  417 
Sycamore  street.  Milwaukee.  Now'  handling 
account  of  the  Western  .Metal  Specialty  C'lm- 
pany.  Milw’aukee. 

Lord  A  Thomas,  724  South  Spring  street, 
D»s  Angeles.  Has  lieen  retained  to  c‘»nduct 
a  sjiecial  institutional  advertisuig  campaign  for 
the  Pacific  Electric  Railway. 

C.  P.  McDonald  Company,  Fisk  BuiMing. 
New  1  ork.  Placing  orders  with  newspaper.s 
generally  for  the  Cycle  Trades  of  America, 
!)i<  yeJes,  New*  York. 

Bruce  Morgan  Company,  30  North  Michigan 
avenue.  (Tiicago.  Reported  will  place  western 
advertising  account  of  Hanan  &  Son,  shoes, 
(hiegao. 

Peck  Advertising  Agency,  6  East  39th  street. 
New'  York.^  Has  secured  the  following  ac- 
ecunts:  ('adet  Knitting  (\mipanv,  hosierx*. 

Philadelphia  and  the  /\rt  Metal  Construction 
(otrpany.  Jamestown.  N.  Y. 

William  H.  Rankin  Company,  342  Madison 
avenue.  New’  York.  Placing  orders  with  s<ime 
Pennsylvania  new'spapers  for  the  Manhattan 
Rome  Company,  T^ong  Island  City. 

Stack  Advertising  Agency,  29  East  Madison 
street,  Chicago.  Copy  being  distributed  to  a 
general  li«:t  of  newspapers  on  the  S,ante  Fe 
Railway,  fhicago. 

Stewart-Davis  Advertising  Agency,  40f)  North 
Michigan  avenue,  (Tiicago.  Reported  to  l>e 
placing  orders  with  newspapers  for  the 
Steams  Electric  Paste  ComtKiny,  (hicago. 

J.  Walter  Thompson  Company,  410  North 
Michigan  avenue.  Oiicago,  North  ('an  lina 
papers  receiving  copy  r>n  the  Richardson  Rof>f. 
inr  (Txnpany.  I»ckland.  O. 

Turner- Wagener  Company,  400  NT^rth  Michi¬ 
gan  avenue.  Oiicngo.  Repr»rted  to  have  se 
cured  the  accmints  of  Rum  lev- Robbins  ('oni  - 
p.any.  threshers.  Sycamore.  HI.,  .and  Russell 
Water  S«iftener  Company.  Cliimgo. 

W^iams  A  Curnvngham.  6  Nixih  Michigan 
avenue,  Chicago.  Flmida  newspapers  receiv¬ 
ing  Cf^iv  on  the  Phelps-Hendrickson  Chmpnny. 

small  li«t  of  paj>ers  in  the  ''^outhwestem  ter¬ 
ritory-  receiving  crmtracts  on  the  Sun  Gil  Com¬ 
pany,  Philadelphia.  Pa. 


First  Prize  $100 
Second  Prize  $50 
Third  Prize  $25 


Fourth  Prize  $25 
Fifth  Prize  $25 
Sixth  Prize  $25 


Entries  in  proof  form  must  be  received  by 
Saturday,  April  25,  1925,  addressed 

Typographical  Contest 
Advertising  Department 

(illfr  Nrm  fork  0tmrH 


TIMES  SQUARE 


NEW  YORK 


Text  of  the  advertisement: 


Strictly  a  Newspaper— 

For  Intelligent,  Thoughtful  People 

®l)r  Nrm  fork  Simra 

“All  the  News  That's  Fit  to  Print" 

Without  Comics  Without  Puzzles 


Without  Equal  in  Completeness  and  Quality 
of  News 

Daily,  Over  350,000 
Sunday,  Over  600,000 

Its  Advertising  Columns  are  Informative — 
Clean — Trustworthy 

The  New  York  Times  accepts  no  returns 
Newsdealers  can  supply  only  the  regular  demand. 
Order  in  advance. 

The  Best  Is  Not  Too  Good  for  You 
Read  The  New  York  Times — 

It*s  a  Liberal  Education 
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Youngstown  Telegram 

FIRST 

2igam,  ag2iin  and — again! 

The  growth  of  the  Youngstown  Telegram  continues — the 
supremacy  of  the  Youngstown  Telegram  continues! 

Sworn  statements  of  net  paid  circulation  to  the  Govern¬ 
ment  follow: 

April  1,1925  ....  31,311 

October  1, 1924  ....  30,029 
April  1,  1924  ....  28,285 

The  Telegram  carries  more  Youngstown  advertising  than 
any  other  Youngstown  daily.  Dominant  in  circulation 
and  advertising! 

The  Telegram  offers  the  best  home  contact  with  metro¬ 
politan  Youngstown  which  includes  Niles,  Warren, 

Poland,  Girard,  Mineral  Ridge,  Hubbard,  Blast  Youngs¬ 
town,  Struthers,  Lowelville,  Newton  Falls  with  a  com¬ 
bined  population  exceeding  200,000. 


The  Youngstown  Telegram 

A  Scrip ps-H award  Newspaper 
REPRESENTED  IN  THE  NATIONAL  ADVERTISING  HELD  BY 

ALUED  NEWSPAPERS,  INC. 

CHICAGO  CLEVELAND  SAN  FRANCISCO 


NEW  YORK 


LOS  ANGELES 


CINCINNATI 
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BRITISH  ADVERTISING  RATES 

WHEN  the  talk  is  of  British  newspaper  methods, 
as  compared  with  those  in  general  American 
application,  the  premise  upon  which  all  usually 
agree  is  that  the  British  publishers  levy  a  far  higher 
tariff  on  their  advertisers  than  do  the  metropolitan 
dailies  of  the  United  States.  The  English  newspaper 
man  accepts  the  situation  complacently ;  the  American 
sighs  for  a  similar  formula.  Never,  to  our  knowl¬ 
edge.  has  anyone  attempted  to  reduce  the  apparently 
contrasting  systems  to  a  comparable  basis. 

British  newspaper  advertising  space  is  ordinarily 
sold  by  the  inch,  occasionally  by  the  page,  and  in  a 
few  cases  by  the  “square” — the  vertical  dimension  of 
which  equals  the  column  width.  Its  price  is,  of 
course,  quoted  in  pounds,  shillings  and  pence.  The 
flat  rate  basis  prevails  to  a  greater  extent  on  the 
larger  dailies  of  Great  Britain  than  in  the  United 
States,  where  complicated  schedules  are  still  the  rule 
for  local  retail  advertising.  The  London  publisher 
concerns  himself  little  with  the  elaborate  distinctions 
between  local  and  general  advertising  that  American 
publishers  have  found  necessary.  All  of  these  condi¬ 
tions  tend  to  minimize  the  overhead  carried  by  the 
British  publisher  as  compared  with  that  of  his  Ameri¬ 
can  colleague,  and  therefore  to  increase  his  net  return. 

But.  passing  that,  and  reducing  the  British  rate 
cards  to  dollars  and  cents  and  their  inch  rates  to  an 
agate  line  basis,  it  appears  that  the  British  advertiser 
pays  little  more,  if  any,  than  does  the  American,  for 
the  privilege  of  reaching  so  many  thousand  or  million 
readers.  Taken  at  random  from  the  latest  statistics 
available  and  translated  into  American  units,  here  are 
some  interesting  statistics  on  the  London  dailies: 


Newspaper 
Daily  Mail. . .  • 


Rate  Per 
Apate  Line  Per 
Line  Million 
Rate  Circulation 


.  1,745,853 

•$2.40 

$1.37 

.  761,311 

1.37 

1.79 

.  980.508 

1.54 

1.57 

.  850,000 

1.11 

1.31 

.  1,000,000 

1.55 

1.55 

.  615,755 

.77 

1.25 

.  728,460 

1.20 

1.64 

.  3,500,000 

4.28 

1.22 

Here  are  some  corresponding  figures  from  dailies 
of  .\merican  cities ; 

Rate  Per 
Agate  Ijne  Per 
Line  Million 

Newspaper  Circulation  Rate  Circulation 


New  York  Herald-Tribune... 

270,159 

$0,516 

$1.91 

Sunday  edition . 

316,585 

.559 

1.77 

New  York  EveninR  Journal.. 

666,686 

1.25 

1.87 

New  York  Daily  News . 

786,398 

1.10 

1.40 

New  York  Sunday  News . 

807.279 

■  1.00 

1.24 

New  York  Times . 

352,100 

.66 

1.87 

New  York  Sunday  Times.... 
New  York  World . 

569,623 

.792 

1.39 

378,912 

.44 

1.16 

New  York  Sunday  World... 

559,875 

.44 

.95 

New  York  American . 

297,420 

.60 

2.02 

New  York  Sunday  American. 

1,054,933 

1.75 

1.42 

Chicago  Daily  News . 

392,731 

.65 

1.66 

Chicago  Herald-Examiner _ 

348,005 

.55 

1.58 

Chicago  Sunday  Herald-Ex¬ 
aminer  . 

1,018,917 

1.10 

1.08 

C'hicaiio  Tribune . 

608,130 

.90 

1.48 

C'hicago  Sunday  Tribune . 

920,638 

1.25 

1.36 

Philadelphia  Bulletin . 

516,609 

.60 

1.16 

RIAL 


BRANCHES  OF  PALM  TREES 
ST.  JOHN,  XII— 12  to  14 
^N  the  next  day  much  people  that  were  come 
to  the  feast,  when  they  heard  that  Jesus 
was  coming  to  Jerusalem, 

Took  branches  of  palm  trees,  and  went  forth 
to  meet  Him.  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  cometh  in  the  name 
of  the  Lord. 


DECLARE  THE  PUBLIC  IN 

ST.  PAUL  DISPATCH  is  running  a  sensible 
local  feature  on  its  first  page,  which  deserves 
imitation.  The  city  is  planning  a  new  city  hall. 
Each  day  the  Dispatch  asks  citizens  where  the  city 
hall  should  be  located,  with  amplified  reasons. 

The  people  of  a  city  often  need  to  be  reminded  that 
public  affairs  are  their  business.  The  newspaper  is 
the  mouthpiece  of  the  citizenship. 

Pure  cyTiicism  underlies  the  common  notion  that  the 
public  is  not  interested  in  the  affairs  of  city,  state  and 
nation,  as  may  be  demonstrated  by  any  enterprising 
editor  who  proceeds  to  “declare  the  public  in,”  by  the 
simple  process  of  interviewing  and  the  publication  of 
letters  on  public  questions. 

The  cross-word  pusde  is  now  flourishing  in 
England,  Japan  and  Germany,  but  France  re¬ 
mains  calm  and  disinterested. 

WRONG  PRINCIPLE 

IF  a  newspaper  is  not  to  function  in  such  matters  as 
giving  to  its  readers  the  news  of  the  actions  of  the 
community’s  law-making  bodies,  its  mission  is  small 
indeed.  The  Michigan  proposal  that  the  proceedings 
of  village  councils  be  published  in  local  weekly  news¬ 
papers  as  legal  advertising,  is  a  wholly  unjustified  im¬ 
position  upon  taxpayers,  completely  out  of  tune  with 
the  enduring  principles  of  journalism.  No  institution 
has  a  greater  sympathy  with  the  struggles  of  the  coun¬ 
try  press  to  gain  material  success  than  has  Editor  & 
Pi'BLiSHER,  no  one  could  have  higher  appreciation  of 
the  sacrifices  made  by  weekly  editors  in  the  name  of 
good  journalism  than  this  paper,  but  the  way  out  is  not 
to  restrict  such  natural  news  as  the  proceedings  of  a 
village  council  by  making  it  an  advertising  form. 


The  comparison  is  evident.  The  British  rates  per 
inch  or  line  are  high  only  because  their  circulations 
are  miKh  larger  than  is  possible  in  America  today. 
London's  dailies  have  at  their  doorstep  an  area  the 
size  of  New  York  State,  all  of  it  within  a  day’s  ride, 
and  living  within  it,  45,000,000  people.  Their  tariffs 
are  not  exorbitant  by  American  standards ;  they  are 
not  even  high,  and  with  the  movement  toward  certified 
circulations  gaining  adherents,  it  is  not  unreasonable 
to  expect  that  rates  will  be  higher.  And  speaking  of 
circulations,  it  should  be  mentioned  here  that  this  com¬ 
parison  brought  to  light  a  typographical  error  in  the 
listing  of  British  newspaix;rs  in  the  1925  International 
Year  Book.  The  Et’cning  Standard,  which  is  one  of 
several  London  dailies  that  do  not  state  their  circula¬ 
tion  figures,  is  listed  as  having  a  daily  average  sale 
of  1,. 500.000  copies.  No  official  of  the  Evening  Stand¬ 
ard  has  ever  made  any  such  claim  and  Editor  & 
Pt  ni.iSHKR  regrets  this  error  in  .an  otherwise  correct 
pre-entation  of  important  facts. 

British  circulations  are  large  by  our  standards  and 
they  are  expected  to  bring  a  profit  to  the  newspaper, 
irrespective  of  the  volume  of  advertising  that  comes 
in  their  wake.  Cost  of  white  paper,  ink,  and  circula¬ 
tion  promotion,  it  may  be  assumed,  are  covered  and 
a  handsome  margin  left  over  when  the  newsdealers 
make  their  returns  to  the  publisher. 


April  4,  1925 


Volume  57,  No.  45 


EDITOR  &  PUBLISHER 
Published  Weekly  by 
The  Editor  &  Publisher  Co., 

1115  World  Building,  63  Park  Row,  New  York 

Marten  E.  Pew,  Editor 
Arthur  T.  Robb,  Jr.,  Managing  Editor 
Associate  Editors 

li’arren  L.  Bassett  Philip  N.  Schuyler 

James  Wright  Brown,  Publisher. 

J.  B.  Keeney,  Business  and  Advertising  Manager. 
Fentou  Dosvliug.  Promotion  Manager. 

Ceorge  Strate,  Circulation  Manager. 


Washington :  J.  Bart  Campbell,  Homer  Building. 

St.  Louis:  Roy  M.  Edmonds,  1332  Syndicate  Trust 
Building. 

Chicago:  L.  B.  Gilmore,  30  North  Dearborn  Street. 

London:  The  Advertising  World  represents  Editor  & 
Publisher  for  the  British  Isles,  14  King  Street, 
Covent  Garden,  London,  W.  C.  2. 

Paris:  G.  Langelaan,  34  rue  Thiers,  Boulogne-sur-Seine 
(Seine). 

Tokio:  John  R.  Morris,  Japan  Advertiser. 

Toronto:  W.  A.  Craick,  60  Lympstone  Avenue,  Law¬ 
rence  Park. 

10  cents  a  copy;  $4  a  year;  foreign  $5;  Canadian  $4.50. 


THE  PINCH  HITTER 

There  is  nothing  in  commercial  life  comparablt 
to  the  newspaper  in  opportunity  to  serve  all 
classes  at  all  times,  in  fair  weather  and  foul,  ig 
season  and  out  of  season,  up  and  down  the  grades  of 
fluctuating  prosperity.  In  times  of  healthy  readjust¬ 
ment,  following  abnormal  bursts  of  trade,  the  news¬ 
paper  serves  its  finest  business  cause.  It  facilitata 
the  action  of  the  positive  spirits  in  business  who  push 
most  aggressively  when  the  sledge  is  moving  uphill 
When  commerce  is  driving  the  daily  press’  business 
columns  are  first  to  respond.  Sometimes  we  wonder 
if  all  business  men  really  understand  and  appreciate 
the  365-day  per  year  flexibility  of  the  daily  press  and 
its  power  to  pinch  hit  when  the  game  requires  that  the  ] 
ball  shall  be  lifted  to  safe  quarters.  We  know  d 
numerous  national  advertising  accounts  that  should  be  ■ 
running  this  Spring  in  newspapers,  rather  than  a 
media  where  sales  processes  are  necessarily  slow. 

Senator  Jim  Reed,  of  Missouri,  last  week 
declared  that  ninety  per  cent  of  the  newspapers 
of  the  land  are  run  by  morons,  for  revenue 
only,  thereby  re.een-ing  for  himself  a  ten  per 
cent  hole  to  crazvl  through  in  case  of  emergency. 

ANOTHER  FALSE  IMAGE 

The  picture  that  some  of  the  correspondents  in 
attendance  upon  the  trial  of  the  criminal  Chap¬ 
man  have  drawn  of  that  man  have  justified  the 
common  criticism  that  in  its  treatment  of  crime  news 
the  so-called  sensational  newspaper  glorifies'  desperate 
characters  and  makes  infamy  attractive. 

Chapman  is  called  “arch  criminal”  and  described  as 
of  superior  intellect,  magnificent  courage,  marvelous 
ability  and  a  true  genius  in  evading  the  consequew* 
of  evil  toward  his  fellow  man.  F.  P.  A.  in  his  “Co#- 
ning  Tower”  described  a  court  scene  as  depicted  a 
the  press  accounts  and  declared:  “Anybody  who 
doesn’t  envy  Chapman  the  feeling  that  must  have  been 
his  at  that  moment  isn’t  human.”  And  that’s  the  fact 
An  editorial  writer  for  the  Hearst  newspapen  a 
New  York  took  the  romance  out  of  the  telegraph 
accounts  of  the  Chapman  murder  trial  by  comparing 
the  criminal  to  a  rat  that  has  slipped  out  of  a  trap, 
only  to  be  caught  again,  and  showing  that  this  criinisal 
is  really  a  weak,  miserable,  hunted  wretch  whose  life 
is  a  complete  failure.  This  was  the  true  picture,  B 
course,  and  was  sorely  needed  to  offset  a  false  image 
of  heroism. 


D.  P.  R.  Paid. — No.  57S9463T.  Hon.  Jim 
Reed,  Kansas  City,  Mo.  Please  ivire  P.  R. 
Collect  names  and  addresses  ten  per  cent 
American  editors  and  publishers  zvho  are  not 
commercial  morons.  Than.v.  A.  Moron. 


SCHOOL  NEWS 

Twenty  to  thirty  per  cent  of  the  populatioBof 
the  normal  American  city  is  composed  of  schod 
children.  On  every  side  we  see  editors  ateritg 
to  this  important  class  of  readers.  Children  demaal 
entertainment  in  newspapers  and  get  it  in  full  measure, 
but  a  newspaper’s  function  does  not  end  there  b; 
any  means.  News  of  school  affairs  is  not  only  d* 
to  children  but  to  their  parents,  and  it  sells  veXr 
papers  and  makes  valuable  friends. 

We  have  been  noticing  interesting  work  along  tht 
line  by  the  Lowell  (Mass.)  Evening  Ledger,  k 
weekly  page  of  news  from  the  public  schoob  s 
written  by  selected  scholars  from  each  school  in  lb* 
city.  The  page  is  smartly  edited  by  E.  A.  Btmc 
of  the  Ledger  staff,  who  organized  the  departmol 
The  feature  has  added  circulation  and  has  brough 
to  the  paper  many  evidences  of  appreciation  fr* 
children,  their  parents  and  school  authorities  *bt 
have  co-operated  in  the  enterprise  and  have  acknc*'' 
edged  the  educational  advantage  in  having 
youngsters  doing  practical  newspaper  writing. 
is  keen  competition  among  the  children  for  * 
honored  post  of  class  correspondent. 

It  is  suggested  that  in  cities  where  there 
flourishing  organizations  of  boy  and  girl  s®* 
weekly  news  pages  can  also  be  operated  with  pwX® 
of  success.  When  you  forget  to  serve  children  P 
forget  a  quarter  of  your  people. 
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ifORNELIUS  \ 

^  has  been  made  an  honorary  member 
of  the  International  Printing  Pressmen 
-and  Assistants  Union  of  North  America. 
Robert  P.  Scripps  of  the  Scripps- 


of  the  Marshfield  Chamber  of  Commerce. 

B.  S.  Griffith,  state  editor  of  the  Char¬ 
lotte  (N.  C.)  News  has  been  made  man¬ 
aging  editor  succeeding  J.  A.  Daly  who 
takes  the  post  of  city  editor.  A.  D. 
Jones,  reporter  becomes  state  editor. 

Miss  Sara  Ross,  for  the  past  year  tele¬ 
graph  editor  of  the  St.  Petersburg  (Fla.) 
Independent,  has  left  for  New  York 

_ _  where  she  will  sail  for  abroad  to  be  mar- 

Howard  newspapers  was  entertained  in  ried  in  Antwerp  to  Harry  L.  Porter,  Jr., 
Paris,  .April  1,  as  guest  of  honor  of  the  a  mining  engineer. 

.Anglo- .American  Prc.ss  .Association.  Fol-  Mrs.  Louis  Love,  who  has  been  broad- 
lowing  the  luncheon  Mr.  Scripps  made  a  casting  through  a  Philadelphia  station  for 
brief  address  upon  .American  interpreta-  years,  has  joined  the  staff  of 

lion  of  European  nows  and  outlmed  the  sjxxial  writers  of  the  Phihidelphia  Record. 

Garence  S.  Martin,  telegraph  editor 
of  the  Oszivgo  (N.  A'.)  Palladium,  has 
resigned  to  join  the  New  York  state 
comtroller’s  office  at  .Albany. 

John  G.  Dickson  has  resigned  as  news 
editor  of  the  Greensboro  (N.  C.)  Daily 
News  to  do  feature  writing  and  special 
correspondence. 

H.  F.  C.  Duberg,  for  several  years  edi¬ 
tor  of  the  Bridgeport  (Conn.)  Telegram 
has  resigned.  Jack  Gardiner,  recently 
with  Montreal  newspapers  has  undertak¬ 
en  editorial  direction  of  the  Bridgeport 


general  policies  of  the  Scripps-Howard 
newspapers  in  connection  with  the  amount 
and  display  of  European  news. 

Major  Lew  B.  Brown,  editor  and 
proprietor  of  the  St.  Petersburg  (Fla.) 

Independent,  the  famous  “Sun- 
shine  Paper”  of  St.  Petersburg,  and  Mrs. 
®  5  Brown  have  made  reservations  to  sail 
^irom  Xew  York  on  the  Mauretania,  May 
»'l3,  to  spend  three  or  four  months  in 
.  I  Europe. 

:  }  John  .A.  Park,  publisher  of  the  Raleigh 
M(X.  C.)  Times,  AY.  C.  Dowd,  Sr.,  pub- 


JOHN  H.  CASEY,  assistant  professor 
in  the  School  of  Journalism,  Univers¬ 
ity  of  Missouri,  was  raised  on  printer’s 
ink  in  the  plant 
of  the  Knoxville 
(la.)  Express 
which  his  father, 
\V.  J.  Casey  has 
been  publishing 
for  the  past  40 
years. 

Upon  being 
graduated  from 
the  school  in 
which  he  now 
teaches  in  1920, 
Mr.  Casey  be¬ 
came  editor  of  the 
farm  and  market 
pages  of  the 
Nashville 
under  the  well 
Before  the  vear 


John  H.  Casey 


(Tenn.)  Tennessean, 
known  Col.  Luke  Lea. 
was  up.  he  went  to  the  Orient  to  join  the 
B.  \\’.  Fleisher  publications  of  Tokio, 
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„g  Star  recently  returned  from  a  ten  assistants. 

)  trip  o  erinu  a.  ....  ,  ..  Richard  L.  Young  resigned  April  1, 

I  Jens  K  Grondahl  publisher  and  edi-  Cf^lotte 

1  tor  of  the  Red  mg  (Minn.)  Daily  q)  f\fews 
Rt publican,  is  taking  his  vacation  in  ‘ 


Florida. 

Phillips  P.  Merrill,  vice-president  and 
general  manager  of  the  Ludlow  Typo- 
graph  Company,  Chicago,  has  returned 
with  Mrs.  Merrill  from  an  extended 
trip  to  the  Pacific  coast. 

F.  .A.  Miller,  editor.  South  Bend 
Tribune,  returned  recently  from  a  trip 
to  California. 

AVilliard  E.  Carpenter,  of  Carpenter  & 
Co,  national  advertising  representatives, 
who  has  been  in  ill  health  for  three  years, 
has  announced  his  intention  of  remaining 
in  Florida  for  the  spring  months  where 
he  is  slowly  regaining  his  strength. 

IN  THE  BUSINESS  OFTICE 


Lewis  Yeager,  for  15  years  court  house 
reporter  of  the  Spokane  (Wash.)  Spokes- 
man-Rerie'w  has  resigned  to  enter  the 
technical  end  of  the  moving  picture  in¬ 
dustry  in  Los  Angeles. 

Mason  Hood,  Chirlotte  (N.  C.)  Neu’s 
reporter  and  L.  J.  Hampton  of  the  staff 
of  the  IVinston-Salem  (N.  C.)  Journal, 
returned  recently  from  a  10-day  trip  to 
Bermuda. 

Frank  Smith,  formerly  of  the  Butler 
(Okla.)  Herald,  and  recently  of  the 
I.awton  (Okla.)  Bee  staff,  will  succeed 
the  late  J.  L.  I.awton  as  editor  of  the 
.drapaho  (Okla.)  Bee. 

J.  Garke  Waldron,  formerly  with  the 
Chicago  Tribune,  St.  Louis  Star  and  St. 
I.ouis  Times  is  enrolled  as  a  student  in 


P  S.  LEVY  has  resigned  as  circula-  the  School  of  Journalism  of  the  Uni- 
•  tion  manager  of  the  Neiv  York  versity  of  Missouri. 


Evening  Bulletin. 

Lyman  G.  Barrett,  advertising  man¬ 
ager  of  the  Raleigh  (W.  Va.)  Register, 
and  Mrs.  Barrett  are  parents  of  twins,  a 
boy  and  girl,  born  March  23. 

Mr  and  Mrs.  Frank  Dancy  Caruthers 
of  New  York  will  sail  April  7  for 
Paris,  France,  via  Cherbourg,  for  a  va- 
1  ation  on  the  Continent.  Mr.  Caruthers 
is  a  member  of  the  Nesv  York  lYorld 
business  staff. 

il.  B.  Grabhorn,  formerly  with  the 
Los  Angeles  Evening  H erald  has  suc¬ 
ceeded  E.  A.  ~ 


W.  R.  Beaumeir  has  resigned  from  the 
San  Antonio  Express  reportorial  staff. 

Claude  Carmichael,  graduate  of  the 
School  of  Journalism,  University  of  Mis¬ 
souri,  has  been  appointed  editor  and 
manager  of  the  Okeman  (Okla.)  Ok¬ 
fuskee  County  Nesvs. 

Harry  Ferguson,  formerly  on  the  staff 
of  the  Chieago  Herald-E.eaminer,  is  now 
in  the  School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri. 

AV^illard  Williams,  reporter  for  the 
lYestport  (Conn.)  Standard  is  recover¬ 
ing  from  a  recent  severe  illness. 

Ray  Humphreys  of  the  Denver  Post 
reportorial  staff  has  been  ordered 


T rans-PaciAc  Magazine. 
in  Tokio  two  years. 

.After  returning  by  way  of  China,  the 
Suez  Canal  and  Europe,  Mr.  Casey  cov¬ 
ered  the  state  capitol  for  the  Des  Moines 
(la.)  Register  during  the  summer  of 
1923.  In  the  fall,  he  was  appointed  as¬ 
sistant  professor  in  his  Alma  Mater 
where  he  is  in  charge  of  courses  in  The 
Country  Newspaper,  Trade  and  Technical 
Journalism.  The  Agricultural  Press,  Ty¬ 
pography,  Newspaper  Office  Management 
and  Country  Newspaper  Production. 

NIr.  Casey’s  12  students  in  Country 
Newspaper  Production  publish  an  eight 
page  typical  country  weekly  for  Boone 
County,  Mo.,  the  Herald-Statesman,  the 
first  attempt  of  its  kind  by  any  School  of 
Journalism.  This  paper  was  started  this 
year  in  addition  to  the  Columbia  Evening 
Missourian,  the  daily  newspaper  published 
by  all  the  students  in  the  School. 

Frank  Mallon  has  been  promoted  to 
editor  of  the  lobster  trick  of  the  Nerv 
York  Evening  Graphic. 

Leonard  Smith,  .Albany  correspondent 
of  the  New  York  Evening  Post,  is 
spending  a  week’s  vacation  at  his  home, 
Montclair,  N.  J. 

Gene  Flack,  feature  writer  for  several 
years  for  the  Chieago  Herald  and  Exam- 


United  Press  at  Lima,  arrivetl  Thursday 
aboard  the  .Aconcagua  for  a  brief  vacation. 
Griffis,  in  addition  to  representing  the 
United  Press,  is  editor  and  principal 
owner  of  the  Lima  H'est  Coast  Leader, 
an  F'nglish  language  weekly,  and  recently 
founded  a  new  weekly  in  English  at 
Panama. 

Floyd  Williamson,  former  night  city 
editor  of  the  .Assixiated  Press  New  A’ork 
office,  more  recently  correspondent  in 
Pittsburgh,  Pa.,  has  been  appointed  cor- 
resptiiident  in  Boston.  Mass.  He  is  suc¬ 
ceeded  by  P.  P.  Cronin,  Jr. 

WITH  THE  SPECIALS 

\TERWIN  R.  CRAWFORD,  for  the 
^  past  ten  years  with  national  adver¬ 
tising  metliums  in  the  New  A’ork  and 
Chicago  territories,  has  joined  the  New 
Aork  office  of  Wm.  J.  Morton  Company, 
publishers’  representatives. 

John  Budd  Company’s  Pacific  Coast 
offices  are  now  located  in  the  Sharon 
Building.  55  New  Montgomery  street, 
San  Francisco.  Walter  L.  Doty  is  in 
charge.  .Associated  with  him  is  C. 
Gabriel  Payne. 

John  M.  Branhan  Company,  publishers’ 
representative,  after  April  10,  will  occupy 
new  and  larger  offices  in  the  London 
Guarantee  &  Accident  Building,  360 
North  Michigan  Boulevard,  Chicago. 

MARRIED 

TAMES  R.  AARON,  formerly  con- 
Y  nected  with  the  Trenton  Times  ad¬ 
vertising  department,  to  Miss  Helen 
Keephart  of  the  Times  business  office. 


SPECIAL  EDITIONS 

PETERSBURG  (Fla.)  TIMES, 


CT 

^  172-page  Festival 
March  22. 


of  State  edition, 


Mexieo  City  Exeelsior,  8th  anniversary 
edition,  March  18. 

London  (O.)  Madison  Press,  32-page 
Spring  edition. 

WITH  THE  ADVERTISERS 

T  T.  SAV’ .ALLOW  has  resigned  as 
•  advertising  manager  of  the  Wayne 
Tank  and  Pump  Company,  of  Fort 
AA’ayne,  Ind.  Air.  Swallow  has  been 
associated  with  the  AVayne  company  for 
the  past  year. 


NEW  PLANTS  AND  EQUIPMENT 

T>RECKENRIDGE  (MINN.)  GA- 

_ _ _ _  _  ZETTE  TELECjRAM  has  installed 

iner,  recently  left  that  newspaper  to  enter  3  Chandler  &  Price  jobber,  with  a  latest 
the  advertising  field. 

Miss  Betty  Martin  Snyder,  former  po¬ 
lice  court  reporter  on  the  Hagerstoum 
(Md.)  Daily  Mail,  has  resigned  because 
of  ill  health. 


,  ,  .  Barrymore  on  the  Los 

1  Daily  Nezvs  advertising  staff. 

reporroriai  sian  nas  ueeu  orocrcu  u 
rs  catant  Publishing  Company  succeeds  M.  Antonio,  Tex.,  for  two  weeks  train 

en  deni»[,  •  tote.  Officers  Reserve  Corps. 

AA’.  B  Gatewood,  formerly  with  Uni¬ 
versal  Service  at  Fort  AA^orth,  is  now  on 
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JT^sing,  has  l^en  appointed  Philadel- 
jnpresentative  of  the  Camden  (N. 
M  Post-Telegram. 

Harry  E.  Anderson,  for  the  last  sev- 
fral  years  manager  of  national  advertis- 
‘"^or  the  Lincoln  (Neb.)  Star,  has 
•y”]™  advertising  department  of  the 
e^aska  Farmer,  Lincoln. 

,  ^11?  Margaret  J.  Sines,  of  the  Tren- 
jW  limes  business  office,  is  convalescing 
rnm  a  serious  operation  performed  at 
a  Irenton  hospital. 

IN  ’THE  EDITORIAL  ROOMS 

BOB  HOLL.AND  has  been  pro- 


the  staff  of  the  San  Antonio  Light. 

H.  G.  Head  has  returned  to  the  San 
Antonio  Evening  Ncti’s  copy  desk  from 
the  Kansas  City  bureau  of  the  Interna¬ 
tional  News  Service. 

Cliff  AA’esselmann.  formerly  cartoonist 
on  the  I.exington  (Ky.)  Herald,  is  draw¬ 
ing  a  weekly  feature  for  The  Billboard 
entitled  “Celebrities  in  Caricature.” 

Thomas  J.  Cullen  and  George  Rein¬ 
hardt,  have  joined  the  Bridgeport 
(Conn.)  Post  staff. 

Ted  Brewer  has  resigned  from  the  Sa>t 
Antonio  Evening  Nexi's  reportorial  staff. 
Miss  l.aura  Schmitz,  former  city  edi- 


HOLDING  NEW  POSTS 

.to  "piX.AR  HANSON  from  editor  and 
^  manager  Madelia  (Minn.)  Rural 
Nt-ws  to  advertising  manager,  Chippewa 
Falls  (AVis.)  Herald. 

Harry  Tarvin,  from  Denver  Rocky 
Mountain  Nnvs  to  reportorial  force, 
Denver  Post. 

H.  Conrad  Harvey,  from  classified  ad¬ 
vertising  department.  Cedar  Rapids 
(la.)  Ez'cning  Gasette,  to  advertising 
staff,  St.  Joseph  (Mo.)  Gasette. 

P.  B.  AA'illett,  from  Los  .dngcles 
Times,  to  art  department,  San  Antonio 
Express  and  Ei’cning  News. 

John  P.  Ferguson,  from  telegraph  etli- 
tor,  Buffalo  Times,  to  copy  desk,  Neio 
York  World. 


fci  Hay  editor.  Miami  - . 

(ria.)  Herald,  to  editorial  writer.  He  tor  of  the  Chilltcothe  (Mo.)  Tribune, 
the  place  of  Dr.  J.  Delman  Kuy-  Has  been  appointe<l  a  member  of  the 
*^jl  who  has  for  three  years  written  Board  of  Regents  of  the  Northwest  Mis- 
'®torials  for  the  Herald  and  also  served  State  Teachers  College  at  Mary- 

“  pastor  of  the  Union  Congrega-  '  ’He.  Mo.,  the  first  woman  to  be  so  hon- 
church  of  Coconut  Grove,  a  Miami  ored. 

Paul  Dollman.  formerly  of  Philadel- 
(kU  rn.’  ^“''Pbyt  editor  of  the  Marsh-  phia,  Milwaukee  and  .Albany  newspapers, 
Vfjp'h  Oregon  Daily  h'js  joined  the  copy  desk  staff  of  the 

*  has  resigned  to  become  secretary  New  York  American. 


PRESS  ASSOCIA’nON  NOTES 

^F.NT  COOPER,  assistant  general 
manager  of  the  .Associated  Press, 
left  this  week  on  a  week’s  business  trip 
through  the  Southern  states. 

AVilliam  Turner,  far  eastern  man¬ 
ager  for  Reuters,  Limited,  in  Shanghai, 
China,  is  on  his  way  to  England  on  va¬ 
cation.  He  will  be  in  New  York  next 
week,  sailing  for  England,  April  13. 

C.  N.  Griffis,  correspondent  of  the 


series  Kluge  automatic  feeder  and 
Cheshire  &  Greenfield  trimmer. 

Edgerton  (Minn.)  Enterprise  has  put 
in  a  Johnsonized  (jordon  press,  11x17. 

Kenyon  (Minn.)  Leader  has  purchased 
a  Johnsonized  26-inch  Oswego  Lever 
cutter. 

Tracy  (Minn.)  Headlight-Herald,  has 
installed  an  Addressograph  machine  and 
plates  for  mailing  list. 

.Marshall  (Minn.)  News-Messinger, 
has  a  new  34-inch  Diamond  power  cut¬ 
ter. 

LeRoy  (N.  Y.)  Gasette-News,  has 
purchased  a  site  in  Bank  street  oi  that 
village  with  a  frontage  of  122  feet  on 
which  a  modern  newspaper  publishing 
plant  will  be  erected. 

CHANGES  OF  OWNERSHIP 

CTRUTHERS  (O.)  TRIBUNE,  week- 
^  ly,  recently  purchased  the  Hub- 
biird  (O.)  Enterprise  and  will  continue 
separate  publication  of  the  paper  as  the 
Hubbard  Enterprise-Tribune.  The  Stru- 
thers  Tribune  FAiblishing  Company  also 
publishes  the  East  Youngstown  Tribune, 
\\  eekly. 

Sault  St.  Marie  (Mich.)  Times,  issued 
Sundays,  has  been  sold  to  local  interests 
and  will  henceforth  be  known  as  the 
Cloverland  Telegram.  The  fomier 
owners  were  Thomas  J.  Green.  Lansing; 
Merlin  AA'iley,  Detroit;  and  Edward 
Thompson  and  Samuel  C.  Taylor,  of 
Sault  St.  Marie.  The  names  of  the 
new  owners  have  not  been  made  public. 
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but  L.  F.  \'an  Allen  is  to  be  editor. 

Harry  K.  Vnunn.  formerly  of  the  ad- 
vertisiiiK  department  of  the  Toledo 
.W'ti's-Iiee,  has  purchased  the  Genoa 
(O.)  Gazette  from  William  Soliooler. 

K.  Honey,  former  Kansas  newspaper 
publisher,  now  a  resident  of  Vorba 
Linda,  Cal.,  has  taken  over  the  newly 
organized  Olive  (Cal.)  Sentinel,  which 
has  been  publishing  for  three  weeks. 

Robert  H.  Thomas  and  Douglas  F. 
Hardesty  have  purchased  from  I.  E. 
Aucker,  the  Kimersburg  (Pa.)  Record. 
Mr.  Thomas  who  is  the  new  editor,  was 
formerly  employed  by  the  Hagerstown 
(Md.)  .Morning  Herald,  and  has  also 
worked  on  newsitapers  in  Baltimore, 
Washington  and  Xew  York.  J.  Reed 
Aucker,  son  of  the  former  owner  will 
continue  with  the  Record. 


L.  Mencken  have  signified  their  inten-  .KRt  iiiH.VLD  McN’ee,  80,  veteran  C_an- 
tion  of  being  present.  adian  newspaper  man  and  at  one  time 

“Lou  Holland  Chapter,”  of  Alpha  president  of  the  Canadian  Press  Asso- 
Delta  Sijfma,  national  advertising  fra-  Ont.,  March 

ternity.  was  installed  in  the  University  years  he  was  a  mem- 

of  Kansas  at  Lawrence,  Kan.,  last  week  ber  of  the  I  arliamentary  I  ress  Gallery 
by  E.  K.  Johnston,  professor  of  adver-  at  Ottawa  and  wrote  political  articles  for 


nal  and  Louis  D.  Kornlield  of  the  Pan, 
Bureau  of  the  Nnv  York  Times  riw 
March  30  in  Nyack,  N.  Y. 


tising  in  the  Scluxil  of  Journalism  of 
the  University  of  Missouri. 

The  department  of  journalism  of 
Tulane  University,  Xew  (Orleans,  is  pro¬ 
viding  regular  work  in  laboratory  methods 
in  connection  with  the  New  Orleans 
Times-Picayutte.  Students  in  advance  re¬ 
porting  are  turned  over  by  Dr.  H.  M. 
Blain,  head  of  the  department,  to  the  city 
editor  who  sends  them  out  on  regular  as¬ 
signments. 

Marc  X.  Goodnow,  head  of  the  Uni¬ 
versity  of  Southern  California  journalism 
department,  recently  made  a  trip  to  San 
Pedro  with  his  class,  where  they  took 
complete  charge  of  the  editorial  work  on 
the  San  Pedro  Pilot  for  one  dav. 


ASSOCIATIONS 

TXXER  CIRCLE,  Xew  York  organi- 
zation  of  political  writers  past  and 
present,  held  its  annual  dinner  and  re¬ 
vue  March  28,  at  t(ie  Hotel  .\stor,  Xew 
York.  The  revue  this  year  was  entitled 

“Cross  Words”  and  as  usual  {loked  fun  t-'iimi'vi-,  \  i-i  i 

at  city  and  state  politicians.  More  than 
1,(XX)  attended.  Charles  S.  Hand,  of  the 


H^bituarg 


Netv  York  Ameriean,  and  president  of 
the  Inner  Circle,  presided. 

Pacific  Northwest  Newspaper  Asso¬ 
ciation  will  hold  its  spring  meeting  in 
X'ancouver,  B.  C.,  -April  11.  The  invi¬ 
tation  was  extended  by  R.  J.  Cromie. 
publisher,  Yancouver  Sun.  The  sessions 
will  be  held  in  the  new  Province  build¬ 
ing.  J.  F.  Young,  manager  of  the 
S pokesman-Revietv.  of  Spokane,  is  i>resi- 
dent  of  the  association.  Harvey  J.  Kelly 
of  Spokane  is  secretary. 

Oklahoma  Press  Association  will 
hold  its  annual  spring  convention  at  Sul¬ 
phur.  May  8  and  9.  Entertainment  fea¬ 
tures  will  include  a  gridiron  banciuet. 
etlitorial  ball,  golf  tournament,  trip^ 
through  Platt  Xational  Park  and  an  out¬ 
door  >upper  at  Turner  balls,  scenic  va¬ 
cation  center  in  the  .Krbuckle  mountains. 

Greater  Buffalo  Advertising  club 
will  conduct  a  cruiNC  to  .Montreal  this 
year.  .\  four  day  itinerary  is  planned. 
C.  \  .  -Merlau  is  chairman  of  the  cruise 
c<  luimittee. 

Advertising  Club  of  Dubuque,  la., 

has  become  alfdiated  with  the  .Associated 
.Adverti>ing  Cluhs  of  the  World.  John 
Rifler  Wallis  is  presi<lent.  and  .Alina  M. 
Reiner,  secretary. 


when  he  retired  in  1915,  had  been 
.38  years  on  the  staff  of  the  .Vcii’  York 
Tribune,  died  in  Xew’  Jersey  State  Hos¬ 
pital,  Trenton,  March  28.  .At  the  time 
i>f  his  retirement,  he  was  the  Tribune’s 
night  editor. 

Mrs.  Gr.xce  V.\n  Br.\.\.m  Gr.xy.  wife 
of  Reynolds  C.  Moorhead,  city  editor  of 
the  Pliiladelfiliia  Inquirer,  died  Saturday, 
March  28,  from  the  effects  of  an  opera¬ 
tion.  Mrs.  M(X)rhcad  Itegan  her  news¬ 
paper  career  on  the  now  defunct  Phila- 
delf'hia  Press  about  20  \ears  ago,  later 
going  t<i  the  Munsey  paper,  the  livening 
Times,  where  she  held  the  posts  of  dra- 


many  Canadian  newspapers.  He  then 
became  editor  and  part  proprietor  of  the 
ll'indsor  (Ont.)  Reeord.  holding  this 
position  until  his  retirement  several  years 
ago. 

Sidney  Ostraniier,  owner  of  the  San 
Franeiseo  Xnos  Bureau,  a  linancial  pub¬ 
lication,  was  killed  almost  instantly 
March  24,  near  Santa  Barbara,  Cal.,  in 
an  automobile  accident. 

LfTHER  S.  L.vke,  60.  repre.sentative  at 
Lyons.  X.  Y.,  of  many  newspapers,  died 
at  his  home  in  that  village.  He  had 
.served  some  newspapers  as  their  Lyons 
correspondent  for  40  years. 

J.XMEs  E.  Doyle,  publisher  of  the 
Syraeu.se  Catbolie  .Sun  and  formerlv  m.tn- 
aging  editor  of  the  .Syraeiise  Herald.  w;is 
buried  at  Syracuse  March  17,  following 
his  death  from  heart  disease  March  1.3. 

J.  -A.  Tyler,  57,  owner  and  publisher 
of  the  Miles  (Tex.)  Messenger,  die<l  re¬ 
cently  at  Miles.  He  had  long  been  in  ill 
health. 

P.\iL  \Yall.\ct-;  Hanna,  well-known 
journalist  and  former  Washington  cor¬ 
respondent  for  the  Federated  Press  died 
suddenly  in  Xew  York  last  week.  He 
worked  at  various  times  on  the  lYasli- 
ington  Herald,  Oakland  Tribune,  San 
Franei.seo  Call,  before  going  on  the  New 
York  Call,  which  he  later  served  at  the 
Peace  Conference  at  \’ersaillcs. 

Driry  Kingsi.ey  Underwood,  for  3(> 
years  a  prominent  tigure  in  newspaper  and 
theatrical  circles  of  Chicago,  died  on 
March  29,  at  .Alexian  Brothers  hospital. 


SCHOOLS 


tor.  .After  the  Times  was  discontinued 
she  served  in  variiius  capacities  on  the 
North  .lineriean.  the  Inquirer,  and  the 
Public  Ledger. 

l-KRDi.s'AND  Pii-Erii.  one  of  the  pioneer 
printers  of  Los  .Angeles,  one  time  busi¬ 
ness  manager  of  the  San  Franeiseo  Eve¬ 
ning  Post,  and  father-in-law  of  S.  b'red 
Hogue,  chief  editorial  writer  of  the  I.os 
.Ingetes  Times,  died  recently  at  the 
home  of  his  son  Charles  F.  Blech  in 
Los  .Angeles. 

Ai.kx.wdkr  Ha.mii.ton  Seats,  former 
city  editor  of  the  Columbia  ( S.  C.3 
State  and  the  Columbia  Reeord.  died 
March  26.  in  a  hosiiital  at  lacksonville, 
ITa. 


(iKoRc.K  11.  b'lTi  H.  72.  retired  news- 

4F()UR-P.AGE  comic  supplement  in  paper  man.  dropped  (lead  recently  at  .Ar- 
colors  has  been  added  as  a  regular  radia.  Cal.  Fitch  was  for  many  years 
feature  of  the  Co/iimhi.i  (Mo.)  Herald-  editorial  writer  for  the  .San  Fran- 

Statesman.  labiiratory  product  of  the  Chronicle. 

class  in  the  country  newspaix’r  making  Edward  G.  Ingalls.  64.  for  more  than 
at  the  School  of  Journalism  of  the  Uni-  40  years  employed  as  stereotyiK-r  on  Bos- 

versity  of  Missouri.  The  pajK'r  is  a  Ion  and  Xew  York  papers,  died  March 

typical  eight  page  country  weekly  which  26  at  his  summer  home  at  Salislniry 

circulates  in  Boone  County.  It  is  pub-  Beach,  Mass.  He  was  employed  on  the 


lished  under  the  supervision  of  Prof. 
John  H.  Casey. 

Edwin  Denhy,  of  Detroit,  former  sec¬ 
retary  of  the  navy,  will  be  the  principal 
siieaker  at  the  annual  Gridiron  Banquet 
at  the  University  of  Michigan.  .Ann 
.Xrlmr.  .April  7th.  under  the  auspices  of 
Sigma  Delta  Chi.  national  professional 
journalistic  fraternity. 

Rollo  Ogden,  editor  of  the  .Y<tc  York 
'Times,  and  Eilward  S.  Beck,  editor  of 
the  Chicago  'Tribune,  are  expected  to 
attend,  and  Irvin  S.  Cobh  and  Henry 


.Yen'  York  Journal  for  many  years  as 
foreman  of  the  stereotyiiers.  and  on  the 
Boston  Post  and  Globe.  .At  one  time  he 
was  head  of  the  Boston  Stereotypers’ 
union. 


CONCENTRATE 

SELLING  PRESSURE 


GM/c  of  the  circulation  of  the 
Xew  York  Kveniti};  Journal 
is  concentrated  rif^ht  in 
Xew  York  City  and  its  sub¬ 
urbs  where  advertisers  look 
for  the  sales  against  which 
Xew  York  advertising  ap- 
liropriations  are  charged. 


NEWYORl 


LargegtEveningCirculation  in  America 


Murad  Cigarettes 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


test 


It  covers  an  ideal 
market  used  by 

National  Advertisers 


TRfNTON(N.).)TIMfS 


KELLY-SMITH  CO. 

Natkaial  Reprswetativea 


Marbridfe  Bldf. 
Naw  York 


Litton  Bldf . 
CbJcafo 


The 

Washington 

Times 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  City — Boston 

G.  LOGAN  PAYNE  CO.’ 

Chicaso  •  Detroit  •  St.  L(xii«  -  Los  Angoles 


“F/RSr  IN  PUBLIC  SERVICE" 


TTie  World  and  the  Ere- 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750.000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 


Cbe  nhirio 


Pulitzer  Buildings  New  Y<wk 
Mailers  Bldgr*  General  Motors  Bldg. 
Chicago  Detroit 


Railroad  Bans  News  Vendors 


Officials  of  the  Xorfolk  &  Westot 
Railway  announced  April  1  that  thtre 
after  no  news  vendors  would  be  allots 
on  the  company’s  passenger  trains.  Ij. 
convenience  caused  passengers  outweigb^ 
service  rendered,  they  said. 


Rockford  Daily  Sued  for  $100,00() 


Suit  for  $100,(K)0  damages  has  bte 
filed  by  Fred  T.  PetersotL  labor  cand;. 
date  for  Mayor,  against  the  Rocifm 
( Ill.)  Republic  as  the  result  of  a  caa 
paign  story,  which  Peterson  claims  b 
"false  in  implication  and  libelous.” 


The  patent  office  at  Washington  took  a 
more  than  ^.(X)0,(KX)  in  fees  last  yo.- 
Still,  there  is  no  substitute  for  work.-  ■ 
Buffalo  Evening  Post.  I 


niatic  editor  and  later  woman's  page  edi-  Uhicago.  In  his  earlier  days,  he  w.is  a 

CO- worker  of  George  .Ade.  Peter  Finley 
Dunne,  and  Brand  Whitlock.  L'nder- 
woikI's  last  newspaper  work  was  with  tlie 
Chicago  Herald. 

David  M.  Kornfiei.d.  father  of  Benja¬ 
min  B.  Kornficld  of  the  Wall  Street  Jonr- 


DURING  1924 


The 


Plain  Dealer 

published 


51% 


of  .4LL  the  National  lineage  tp> 
pearing  in 


ALL  Cleveland  Newspapers 


QkPLain 

:)NE  e'Medium  -  ONE  Cost 


J.  B.  Woodward 
no  E.  42d  Sli 
New  York 


'“J'HE  First  thought  of 
those  who  advertise 


to  Texans  is  usually 


Ballaa  iIIornttt9 

^ruia 


ii 


— the  papa  •/ 
Prosperit])  Zm 
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P.-\A  ING  circulation 
determines  the  logi¬ 
cal  ehoice  of  an  adver¬ 
tising  medium.  In  San 
Franeiseo  and  North¬ 
ern  California  it  is  a 
recognized  fact  that 
The  Chronicle  follow- 
inti  bas  the  buying 


N4ti4iN]i|  Revrc$rntat««rs 

W  till. mis,  l.awrcncc  tV  ('rc>nier^'® 
f(K  K  Mirhiq-n  Asf.,  CtixaO 
lij  Filth  A>r  .  Nt«  Yarik 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 

Etiith  O’Dell  on  Trip  to  London  —  Rupert  Hughes  Writes  on  Modern 
Femininity — Bernstein  Returning  in  III  Health 


editor-in- 


MISS 

chief  aiul  vice-president  of  the 


Syndicate,  Xew 


er 


EDITH  ODELL, 

chief 

McOure  Newspaper 
York,  will  leave 
next  week  on  a 
trip  to  England, 
combining  busi¬ 
ness  and  pleasure. 

She  plans  to  be 
away  about  two 
nxmths. 

While  abroad 
she  will  make  her 
liead<iiiarters  at 
t  h  e  syndicate’s 
London  office 
where  she  will 
arrange  for  new 
newspaper  f  e  a  - 
Hires  by  British 
authors,  and 

discuss  future  contributions  from  writers 
already  under  contract,  including  Ruby 
M.  .\yres,  H.  Cl.  Wells.  Sir  Philip  Gibbs, 
and  Shaw  Desmond. 

Miss  O’Dell  has  been  editor-in-chief 
and  vice-president  since  January.  1924. 
when  a  profit  sharing  system  was  in¬ 
augurated  by  the  syndicate.  Prior  to  that 
she  was  assistant  treasurer  of  the  same 
organization  for  seven  years. 


George  Ade  is  writing  an  entirely  new 
series  of  “Fables  in  Slang’’  for  the  Bell 
Syndicate.  New  York. 


“Monguito.”  a  comic  strip  in  Spanish, 
by  .-Vbril  Lamarque.  has  been  added  to 
the  list  of  the  United  Features  Syndicate. 
New  York  for  Cuban.  Mexican,  and 
South  American  newspapers.  Mr. 
I^marcpic  is  on  the  staff  of  the  Nctv 
Y’ork  Telegram  and  Evening  Mail. 


Miss  Edith  O’Dell 


The  Bell  Syndicate.  Inc..  New  York, 
this  week  announced  a  new  weekly  fea¬ 
ture  under  the  title  T“rub’s  Diary,”  a 
series  of  dog  stories  by  John  Taintor 
Foote,  dog  expert.  The  story  is  told  in 
the  first  person  by  the  hero  of  the  yarn, 
u  hard-lwilcd  bull  pup. 


The  McClure  Newspaper  Syndicate  has 
a  new  series  weekly,  illustrated,  page 
stories  to  start  May  3.  They  are  stories 
of  the  American  desert  in  the  days  of  the 
prospectors  written  by  H.  C.  Wire. 


Kuiiert  Hughes  is  writing  a  new  week¬ 
ly  feature  for  Bell  Syndicate.  Inc.,  New 
York,  treating  on  the  woman  iiuestion  in 
general. 


The  Metropolitan  Newspaiier  Service, 
New  York,  this  week  announced  new 
illustrated  .short  stories  for  April  and 
May  by  BiKith  Tarkington.  .\rthur 
Somers  Roche,  P.  G.  W’odehouse,  Henry 
C.  Rowlaiul,  Sophie  Kerr,  .\lbert  Payson 
Terhune,  and  E.  Phillips  Gppenheim. 
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Herman  Bernstein,  etlitor  and  former 
war  correspondent,  who  has  lieen  writing 
articles  from  luirope  for  the  Federal 
Feature  Syndicate,  New  \  ork.  has  been 
forceil  to  cut  his  trip  .short  due  to  ill 
health,  and  is  returning  to  this  country 
.Kpril  6,  on  the  S.  S.  Cleveland. 

Ixen  abroad  since  last  November 
England.  France.  Germany. 

F-gypt  and  Palestine. 


He  has 
visiting 
Polaiul. 


Donald  Lowrie,  author  of  the  “My 
Life  in  Prison,”  serial,  is  writing  a  new 
story.  "Back  in  Prison — Why!”  for 
syndication  by  King  I'eatures  Syndicate, 
Inc..  New  York.  Lowrie  is  dying  of 
tulHTculosis  in  the  .\rizona  State  Peni¬ 
tentiary.  b'lorence,  .Vri/ona,  after  having 
inilled  himself  out  of  pri.son  by  sheer 
ability  and  grit  twice.  Fremont  Older, 
tslitur  of  the  San  T'raiieiseo  Call,  visiteil 
Lowrie  in  prison  and  persuaded  him  to 
race  with  death  and  write  bis  final  storv. 


ADVERTISING  AGENCY  AFFAIRS 


Rankin  Agency  Celebrates  Ninth  Year  in  New  York — Creske-Everett,  Inc., 
In  New  Offices — Prert-o-Lite  Executive  Joins  Hammel  Sutphen  &.  Co. 


W  ILLIAM  H.  RANKIN  COMPANY 
celebrates  its  ninth  year  in  New 
York,  .'kpril  4,  with  a  formal  opening  of 
its  new  New  York  office  in  the  Cana¬ 
dian  Pacific  Building. 

On  .\pril  15.  the  (."hicago  offices  will 
be  moved  to  new  quarters  in  the  Tribune 
Building. 

H.  .A  Groth,  bead  of  the  tliicago  or- 
ttanization  will  celebrate  the  iK-ginning  of 
his  27th  year  with  the  one  organization. 
He  started  his  advertising  career  with 
the  Mahin  .Advertising  Company  in  IfW 
and  with  the  other  present  owners  of  the 
business  changed  its  name  nine  years  ago 
to  the  Wm.  H.  Rankin  t'ompanv. 

Roliert  W.  Rinehart.  vice-president, 
opened  the  New  York  office  in  .April. 
1916.  Complete  organizations  are  main¬ 
tained  in  both  Chicago  and  New  York, 
with  brMches  in  Philadelphia  and  .Akron, 
and  affiliated  comiwnies  in  San  Francisco 
and  in  Toronto,  Canada. 


•A.  C.  Harrell  has  joincil  the  copy  staff 
of  Frank  Seaman,  Inc.,  .New  York 
agenev. 


A'aughn  Weidel  has  lieen  appointed 
promotion  manager  of  the  Uniterl  .Ad¬ 
vertising  .Agency,  Sioux  City,  la. 

O.  S.  Tyson  &  Co..  Inc.,  New  A'ork 
advertising  agency,  has  moved  to  16  E. 
41st  street. 


George  L.  Sawyer,  formerly  New  York 
manager  of  the  Barber-Greene  Company, 
has  joined  the  David  C.  Thomas  Com- 
l>any,  Chica.go,  as  vice-president. 


Creske-Everett.  Inc.,  moved  their  offi¬ 
ces  March  .10.  from  19-25  West  44th 
street.  New  A’ork  to  .3(K)  Madison  ave¬ 
nue,  where  thev  will  occupv  an  entire 
floor. 


The  Crawford-Harris  advertising 
agency,  A'ancouver.  B.  C.,  has  been  re- 
organizetl.  Josepli  Burgess,  former  man¬ 
ager  of  the  firm’s  office  in  Edmonton. 
.Alta.,  has  been  taken  into  the  firm  and 
the  name  changetl  to  Crawford,  Harris  & 
Burgess  .Advertising  Service.  F'nlarged 
quarters  for  the  business  have  been  taken 
in  the  Province  Building,  while  the  branch 
offices  in  Edmonton  and  A’ictoria  will  be 
retained. 


k  ^‘tcrill  has  joined  the  staff 

r  "t  Hammel  Sutphen  &  Co..  Inc..  Los 
F  -Aiigeles,  Cal.  Mr.  Parrill  was  formerly 
t  ^ .  Pcomotion  manager  of  the  Prest- 
p  '-t-Ute  Company.  He  was  also  on  the 
^'*'^*-™ndising  and  advertising  staff  of 
4  Chilton  Company.  Philailelpbia,  ad- 
manager  of  the  Cole  \Iotor  Car 
^wpaip,  Indianapolis,  and  has  served 
■’n  the  Homer  McKee  .Advertising 
'-''tnpany  of  the  same  citv. 


Joseph  N.  Sandfield,  advertising,  308 
North  Michigan  avenue.  Chicago,  has 
filed  a  petition  in  bankruptcy  in  the 
Unite<l  States  district  court  at  Chicago. 
.Assets  of  $924.75  and  liabilities  of  $10, 
130.85  are  listed. 

I  loward  \’.  Kennington,  for  the  past  10 
years  assiwiated  with  the  Chicago  Her 
ald-E.raminer,  has  left  newspaper  work 
to  join  the  Chicago  office  of  .Albert  Frank 
&  Co. 


Experience 
The  Best  Teacher 


Has  taught  American  exporters  that  the  best 
advertising  medium  in  Japan  is 

THE  JIJI  SHIMPO 


The  explanation  is  readily  apparent  to  all  who 
have  examined  carefully  the  comparative  status 
of  newspapers  in  Japan.  There  are  joumeJs 
which  cater  to  one  political  party,  to  the  literati, 
to  gay  circles  and  even  to  the  rikisha  men  and 
coolies.  But  The  Jiji  Shimpo  is  known  through¬ 
out  Japan  as  the  Empire’s  foremost  NEWSpaper 
and  the  favorite  in  business  circles.  The  Jiji’s 
circulation  is  greatest  among  prosperous  Japan¬ 
ese.  Its  typical  readers  are  found  among  those 
progressive  Japanese  who  lead  the  ■way  in  the 
introduction  of  foreign  goods  in  our  country. 
To  interest  them  is  the  foreign  salesman’s  first 
requirement. 

J.  P.  Barry,  an  authority  on  Far  Eastern  ad¬ 
vertising,  represents  the  Jiji  in  the  American 
field.  Mr.  Barry  is  thoroughly  equipp>ed  to  assist 
you  in  planning  your  advertising  C2unp>2ugn  in 
Japan,  and  will  take  pleasure  in  serving  you  in 
every  pjossible  way.  Communicate  with  him  at 

JAPAN  ADVERTISER  SUITE 

342  MadiEon  ATenue  Naw  York  City 

THE  JIJI  SHIMPO 

Tokyot 

“In  Japan,  the  Buyere  Read  The  JijP* 
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CIRCULATION  PROGRESS 
Carrier  Welfare  Work  One  Way  to 
Buikd  Sale* — Newell 


Frank  S.  Newell 


FLASHES 


Love  may  be  blind,  but  it  can  see  an 
expensive  auto. — Columbia  Record. 


The  cannibals  are  said  to  love  their 
fellow  men. — IVcstport  Standard. 


It  is  quite  likely  that  a  lot  of  parents 
had  entertained  higher  hopes  for  their 
sons  than  balloon  trousers. — Detroit 
Xcu's. 


Doctors  report  finding  a  sewing  needle 
in  a  girl’s  arm,  but  don’t  let  them  try 
to  tell  us  of  finding  a  sewing  needle  in  a 
girl’s  hand. — St.  Louis  Post-Dispatch. 


The  world  is  improving.  Years  ago 
there  was  a  dreary  interval  between  sport 
seasons. — Xasin'ille  T enncsscan. 


Birds  of  a  feather  knock  together. — 
Columbia  Record. 


The  pioneer  who  blazed  a  trail  through 
the  wilderness  to  build  a  home  had  a 
grandson  who  is  now  looking  for  15(1 
vacant  acres  to  set  up  a  golf  course. — 
Detroit  News. 


'C'(  )R  promoting  and  maintaining  circu- 
lation,  carrier  welfare  work  rather 
than  the  use  of  premiums  or  contests, 
often  proves  most  successful,  in  the  opin¬ 
ion  of  Frank  S.  Newell,  circulation  di¬ 
rector  of  the  Memphis  (Tenn.)  News 
Scimitar. 

Newell,  although  he  cannot  boast  of 
having  carried  papers  himself  or  sold 
them  on  the  streets,  keeps  his  own  carrier 
force  intact  and  hard  working,  by  con¬ 
stantly  watching  out  for  their  interest 
and  benefit.  He  was  one  of  the  first  cir¬ 
culation  managers  to  see  the  possibilities 
behind  such  work,  and  has  been  continu¬ 
ally  active  in  its  direction. 

He  started  newspaper  work  in  the  cir¬ 
culation  department  of  the  Milwaukee 
(Wis.)  Sentinel  in  1913  as  traveling  rep¬ 
resentative.  Later  he  became  country 
circulator  and  in  1916  joined  the  Cincin¬ 
nati  Post  as  country  circulation  manager. 
Remaining  with  the  Scripps-Howard 
newspapers,  he  was  sent  in  1919  by  that 
organization  to  take  charge  of  the  circu¬ 
lation  department  of  the  Houston  Press. 
Two  years  later  he  was  moved  to  Nor¬ 
folk  to  start  the  Norfolk  Post,  where  he 
remained  for  three  years  as  business  man¬ 
ager.  He  came  to  his  present  position 
from  the  IVashington  Daily  News,  where 
he  worked  last  year. 


HOPE  FOR  DARLING’S  RECOVERY 


But  Famous  Cartoonist’s  Condition  Still 
Critical,  Doctors  Report 

The  condition  of  Jay  N.  Darling,  car¬ 
toonist  for  the  New  York  Herald  Tribune 
Syndicate  and  the  Des  Moines  Register 
remained  unchanged  at  the  time  Editor 
&  Publisher  went  to  press  this  week. 
He  has  been  critically  ill  in  a  Des  Moines 
hospital  since  March  12. 

Physicians  reported  Thursday  morning 
that  Mr.  Darling  had  passed  a  restful 
night  and  his  temperature  had  receded 
somewhat,  but  there  is  little  change. 
Early  this  week  an  operation  minor  in 
nature  was  performed  to  drain  the  pleural 
cavity.  This  relieved  the  pain  and  caused 
a  slight  change  for  the  better. 


ANOTHER  RAZOR  CAMPAIGN 


Gem  Safety  Razor  Corporation  Con¬ 
ducting  National  Bargain  Drive 

.\nothcr  razor  cut  across  the  advertis¬ 
ing  horizon  this  week. 

In  addition  to  the  Auto  Strop  Safety 
Razor  Company’s  $100,000  test  campaign 
in  New  York,  promoting  a  bargain  offer, 
first  word  came  of  a  national  drive  being 
engineered  by  the  Gem  Safety  Razor 
Corporation  of  Brooklyn.  Both  com¬ 
panies  are  featuring  49  cents  as  the  bar¬ 
gain  price  for  their  razors.  Both  are 
relying  largely  on  newspapers. 

"rhe  Auto  Strop  account  is  being 
handled  by  Ijord  &  Thomas,  while  the 
Federal  .Advertising  Agency  has  charge 
for  Gem. 


•About  all  the  use  some  men  have  for 
the  Golden  Rule  is  to  measure  the  con¬ 
duct  of  others. — Bridgeport  Post. 


However,  cross-word  puzzles  don’t  call 
for  as  big  a  vocabulary  as  trying  to  raise 
a  window  on  a  railroad  train. — Clei'cland 
Times. 


If  you  think  business  is  poor,  think  of 
the  hairpin  maker. — IVestport  .Standard. 


Fools  rush  in  where  wise  men  fear  to 
wed. — Columbia  Record. 


The  Anti-iMosquito  Association  has 
held  its  annual  meeting.  May  it  succeed 
in  pouring  oil  on  stagnant  waters! — 
Boston  Transcript. 


The  prayer  of  the  bigot  is,  O  Lord, 
bless  us  and  give  our  neighbors  what  is 
good  for  them. — San  Antonio  News. 


Unless  one  wants  to  lose  half  a  cent 
by  the  transaction  he  will  be  obliged  to 
buy  two  of  these  new  l}4-cent  stamps. 
.An  Eastern  editor  protests  against  tying 
up  all  this  capital. — Detroit  News. 


Tact  is  just  the  art  of  making  the  other 
fellow  feel  more  important  than  yourself. 
— Rochester  Times  Union. 


Wonder  which  muscles  those  electric 
hobby  horses  exercise  that  a  flivver 
doesn’t? — Des  Moines  Tribune. 


Egotism  is  the  anesthetic  Nature  gives 
to  deaden  the  pain  of  being  a  fool. — 
.-lltoona  Mirror. 


“Don’t  worry’’  makes  a  better  motto 
when  you  add  “Others.” — Columbia 
Record. 


•A  village  is  a  place  where  people  sing 
“Sweet  Adeline”  without  being  drunk. — 
Baltimore  Sun. 


Although  some  manage  to  get  by  with 
an  oily  tongue,  the  surest  dependence  is 
elbow  grease. — Little  Rock  Arkansas 
Gazette. 


All  wild  flowers  fade  quickly,  except 
the  blooming  idiots. — Columbia  Record. 

The  last  word  has  been  said.  An  in¬ 
vincible  navy,  according  to  The  Fondu 
Lac  Commonwealth ,  is  necessary  because 
we  import  the  raw  materials  for  chewing 
gum. — Loiiisi’ille  Times. 

For  variety  we  should  like  to  hear 
some  good  reporter  write  his  memoirs 
by  interviewing  himself.  —  Cleveland 
Times. 


The  same  son  in  the  family  who  thinks 
it  should  own  two  automobiles  is  often 
pretty  quiet  when  it  comes  to  that  many 
snow  shovels. — Detroit  News. 


We  don’t  know  who  lost  the  war,  but 
Europe  seems  to  be  hunting  for  it.— k^ol- 
umbia  Record. 


Two  things  that  are  difficult  to  determine 
are  when  a  pair  of  galoshes  are  a  perfect 
fit  and  when  a  ukulele  is  tuned. — Detroit 
News. 


Only  way  to  prune  the  national  budget 
is  to  pull  off  a  few  plums. — Columbia 
Record. 


TOKIO  DAILY  APPOINTS  TANAKA 


Former  Vice-Minister  of  Foreign  Affairs 
Heads  Japan  Times 

Tokichi  Tanaka,  former  vice-minister 
of  foreign  affairs,  has  been  appointed 
president  of  the  Tokio  Japan  Times.  He 
.served  in  the  caliinet  of  the  late  .Admiral 
Kato  and  has  spent  his  life  as  a  govern¬ 
ment  official  and  diplomat. 

The  Times  akso  announced  this  week 
it  has  begun  publishing  actual  circulation 
ligures,  giving  iiercentagcs,  classifying  its 
subscribers  as  foreigners,  Japanese,  mer¬ 
cantile  firms  and  students. 


GOOD  WILL  WORTH  50  MILLIONS 


Value  Shown  in  Dodge  Brother*  Sale — 
Big  Advertiser  in  Dailies 

Value  of  good  will,  in  the  building  of 
which  advertising  is  an  important  instru¬ 
ment,  was  disclosed  this  week  in  the  pur¬ 
chase  of  Dodge  Brothers,  Inc.,  automo¬ 
bile  manufacturers,  for  slightly  less  than 
$175,000,000  in  cash  by  a  banking  syndi¬ 
cate,  headed  by  Dillon,  Read  &  Co. 

Of  the  total  sum,  it  was  said  more 
than  $50,000,000  was  paid  for  good  will. 

.According  to  figures  made  public  re¬ 
cently  by  the  Bureau  of  Advertising  of 
the  .American  Newspaper  Publishers’ 
.Association,  Dodge  Brothers  spent  more 
than  $1,200,000  in  newspaper  advertising 
during  1924. 


J.  J.  SPURGEON  QUITS 
WASHINGTON  POST 


Managing  Editor  Abruptly  Sever*  Co^ 
nection  with  E.  B.  McLean’s  Daily 
— Reason*  for  Resignation 
Withheld 


(By  Telegrafh  to  Editor  &  Publishei) 

Washi.ngton,  D.  C.,  April  1.— Joij 
J.  Spurgeon  on  Tuesday,  March  31,  ab. 
ruptly  terminated  his  connection  as  man¬ 
aging  editor  of  the  IPashington  (D.  C) 
Post. 

Edward  B.  McLean,  publisher,  decliaeii 
to  issue  a  statement  regarding  Mr.  Sp®. 
geon’s  sudden  resignation.  Mr.  Spuigtoj 
said  he  had  no  immediate  futon 
plans. 

Mr.  Spurgeon  has  been  with  the  Post 
since  November,  1922.  He  started  news- 
paper  work  in  Philadelphia  when  16  yean 
old.  Then  he  was  heralded  as  the  Iw 
reporter,”  on  the  Philadelphia  Press. 

.After  six  years  on  the  Press,  he  cant 
to  New  York  and  joined  the  staff  of  tin 
old  .Mail  and  Express.  When  he  was  24. 
he  became  managing  editor  of  the  Clea- 
land  (O.)  World.  He  was  appointtc 
managing  editor  of  the  Netv  York  IFofii 
in  1913,  serving  for  two  years.  Prior  to 
joining  the  Washington  Post  he  was  nas 
aging  editor  of  the  Philadelphia  Pubk 
Ledger  from  1915  to  1922. 


Daily  Did  Not  Sway  Jury 

The  Flushing  (N.  Y.)  Evem; 

Journal  was  cleared  of  a  charge  of  in¬ 
fluencing  by  a  printed  story  a  jury  in  i 
damage  case  which  resulted  in  an  awart 
of  $27,500  to  the  plaintiff  last  week  whe 
the  Supreme  court  rulc-d  that  the  artide 
in  question  had  not  affected  the  jury  ani 
that  the  verdict  must  stand.  Lawyoi 
for  the  defendant,  the  Interborough  Rafic 
Transit  Company  asked  that  the  venfc 
be  set  aside  on  the  grounds  that  ik 
story  had  influenced  the  jury’s  deciskni 
the  case. 


Why  should  a  publisher  send  out 
complete  copies  as  “proof  of  insertion” 
when  a  tear-page  showing  the  advertise¬ 
ment  is  all  that  is  needed  and  which  is 
much  preferred  by  the  great  majority  of 
Agencies  and  Advertisers? 


We  hold  subscribers  on  “good  service" —  not  contracts 


Hotaungs  News  Stand 


Broadway  AND  43rd  St. 

North  End  The  Times  Building- 


“Perhaps  th*  most  oosmopditaa  spot  fat  New  Yoric  Oty  is  Forty-third  Susit  — ^ 
Broadway  ...  Hsrs  is  a  mammoth  news  stand  widdt  srils  nswvBpsn  troa 
dty  in  tfas  vrorliL  .  .  Evsty  eoirn  has  shnilar  stands,  but  nans  as  bugs  ss 
ind  nons  as  varied  and  as  pictureequs  k>  its  patronage.” 

—BoUan  Trmueript,  Oc*.  P.  ■”*' 

HOTAUNG’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YOtf 
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Editor  &  Publisher  / 

SCRANTON  TIMES  BEGINS  CONSTRUCTION 
ON  NEW  FOUR-STORY  HOME 


nounced  that  it  will  meet  in  Richmond, 
June  1,  2  and  3,  following  which  it  will 
tour  Virginia  for  15  days. 

In  Richmond  the  convention  will  be 
shown  the  place  where  .^aron  Burr  was 
tried  for  treason,  the  historic  capitol 
building,  plans  for  which  were  drawn  by 
Thomas  Jefferson,  the  statue  of  Wash¬ 
ington  by  Houdon,  and  old  St.  John’s 


WHAT  IS 
THE  MATTER 
WITH  THE 
SCHOOLS? 


t  Section  of  New  Plant  Will  Be  Occupied  in  Fall,  When 
Rest  of  Structure  Will  Rise  on  Site  of  Present  Quarters 
— Floor  Space  of  72,000  Square  Feet 


176  feet  deep,  to  be  built  at 
Penn  avenue  and  Spruce  street.  The 
new  home,  an  architect's  perspective  of 
which  is  shown  at  the  right,  will  extend 
on  Spruce  street  back  to  Raymond  court, 
including  the  site  of  the  present  quarters 
which  will  be  demolished  after  temtwrary 
operation  has  been  begun  next  fall  in  the 
first  hundred  feet  of  the  new  plant. 
Necessity  for  continuous  operation  torces 
construction  of  the  building  in  two  sec¬ 
tions,  the  first  extending  from  Penn 
avenue  to  the  present  building,  affording 
temporary  quarters  approximately  80  x 
115  feet  and  the  second  virtually  coincid¬ 
ing  with  the  present  building. 

Exterior  trim  will  be  terra  cotta  tile, 
with  ornamental  metal  work  in  bronze 
and  iron.  Steel  structure  is  so  designed 
as  to  permit  addition  of  four  stories  when¬ 
ever  they  are  needed. 

Mechanical  layout  of  the  plant,  which 
was  designed  with  the  advice  of  S.  P. 
Weston  of  Xew  York,  provid,..-  f-. 
paper 


Is  there  any  subject  under  the 
sun  in  which  your  readers  are 
more  interested? 


A  series  of 

FIVE  BIG  INTERVIEWS 
with  FIVE  of  the  GREATEST 
AMERICAN  EDUCATORS 

will  answer  these  questions; 


_ _  _  _  _ ides  for 

paper  and  ink  storage,  ink  tanks  reels, 
transformers  and  other  electrical  equip¬ 
ment  in  the  basement,  to  be  excavated 
beneath  the  sidewalks  and  affording  about 
16,000  square  feet  of  floor  space.  The 
general  business  office  on  the  Penn  avenue 
side  of  the  ground  floor,  will  have  about 
1,6W  square  feet  of  lobby  space,  a  counter 
60  feet  long,  3,000  square  feet  of  clerical 
work  space,  and  will  be  finished  in  tile 
and  .\merican  Walnut.  Behind  the  busi¬ 
ness  office  on  the  dead  side  of  the  building 
will  be  the  mailing  room  and  paralleling 

it  on  the  Spruce  street  side,  the  press  rwm  . . 

with  two  Hoe  octuple  superspeed  machines 
arranged  in  line,  equipped  with  Stone 
magazine  reels  and  Cutler-Hammer  drive 
and  conveyors.  The  presses  will  be  vis¬ 
ible  from  the  street. 

Two  passenger  elevators  and  a  freight 
lift  will  serve  tlie  upper  floors.  The  com¬ 
posing  room  with  22  type-setting  machines 
and  supplementary  equipment  will  be  on 
the  second  floor.  Sufficient  reserve  space  Plan*  for  Entertaining  Delegate*  to 
is  allowed  to  more  than  double  the  me¬ 
chanical  equipment.  The  stereotype  de¬ 
partment  at  the  rear  of  the  building  will 
adjoin  the  composing  room,  and  will  be 
< .  ■  ■  ■  _  _  ■  „  ■  ■  ■ 
at  a  plate  drop  going  to  the  center  of  the 
press  line  on  the  ground  floor. 

The  third  floor  will  house  the  executive 
offices,  editorial,  news  and  specialty  de¬ 
partments,  and  the  Times  radio  station, 

WQAX.  .\  central  copy  desk  on  the 
editorial  floor  will  serve  news  copy  by 
gravity  chute  to  the  composing  room,  and 
copy  will  reach  editorial  and  composing 
rooms  from  the  ground  floor  by  electric 
lifts,  eliminating  pneumatic  tubes. 

The  fourth  floor,  not  at  present  to  be 
used  for  newspaper  purposes,  will  provide 
expansion  space  temporarily  to  be  rented 
as  offices. 


Are  petting  parties  and 
pocket  flasks  degrading  the 
students  in  our  colleges^ 

Is  religion  being  driven 
away  from  our  youth! 

Are  the  boys  and  girls  of 
today  worse  than  those  of 
the  last  generation? 

Are  big  endowments  limit¬ 
ing  the  independence  of  our 
colleges? 

IVho  is  to  blame  for  the 
shortcomings  of  the  colleges? 

And  a  score  of  equally  im¬ 
portant  questions. 


Magnificent  plant  in  course  of  construction  for  Scranton  Times 


presses  which  turn  out  three  editions  Church,  where  Patrick  Henry  made  his 
daily.  famous  “Liberty  or  Death”  speech. 

La  Razon  is  a  seven  column  paper.  The  battlefields  of  Seven  Pines, 

.  '  1  in  Spanish  and  frequently  run-  Drewry’s  Bluff,  and  a  hundred  other 

ning  24  pages.  It  has  three  editions  daily,  places,  will  all  be  visited,  and  a  social 
Iieginning  at  noon.  It  prints  foreign  news  excursion  will  be  taken  to  Petersburg, 
from  the  United  Press,  the  .Associated  where  the  delegates  will  visit  the  Battle 
Press,  the  Havas  .Agency  and  its  own  of  the  Crater  and  the  defenses  of  General 
correspondents.  Lee  around  the  city. 

Dr.  Angel  Sojo  is  present  director  of  Williamsburg.  Jamestown  and  York- 
I.a  Razon.  town,  will  be  visited. 

- -  —  -  At  Norfolk  and  Newport  News  the 

N.  E.  A.  TO  TOUR  VIRGINIA  delegates  will  see  the  site  of  the  battle 

between  the  Monitor  and  the  Merrimac. 

Monticello,  home  of  Thomas  Jefferson, 
and  the  birthplace  of  George  Rogers 
Clark,  Monroe’s  home  at  Charlottesville; 
Plans  for  entertaining  delegates  to  the  Danville,  last  capital  of  the  Confederacy, 

. .  . . ^ _ _ ^ .  . . National  Elditorial  .Association’s  conven-  Lynchburg,  Roanoke,  “Black  Horse  Tav- 

equipped  with  casting  machines  dumping  tion  in  Virginia  June  1  to  18  were  an-  ern,”  the  Natural  Bridge  of  Virginia,  and 
■  ■  ■  ■  '  ■  nounced  this  week  by  the  Virginia  State  Lexington,  where  General  Robert  E.  Lee, 

Chamber  of  Commerce,  Richmond,  Va.  and  Stonewall  Jackson,  both  lay  buried, 
The  association  has  definitely  an-  all  are  to  be  visited. 


The  interviews  are  with  PrAs. 
E.  M.  HOPKINS  of  Dartmouth, 
Pres.  RAY  LYMAN  WILBUR 
of  Leland  Stanford,  Pres.  LIV¬ 
INGSTON  FARRAND  of  Cor¬ 
nell,  Pres.  WALTER  DILL 
SCOTT  of  Northwestern  and 
Supt.  of  Schools  WILLIAM 
Me  AN  DREW  of  Chicago. 


Directory  of  Leading  Features 


Radio 


Elditorials 


XniELT  TOPICS.  DAIIY  8EBVICE 
ExcIualTc  Territory 
Three  Day*’  Service  and  Rate* 
madly  Sent 
Reid  Editorial  SeiTioe 
Harriabury,  Pa. 


This  is  a  sample  of  the  inter¬ 
views  running  in  THE  U.P.C. 
BIG  INTERVIEW  SERVICE. 


CURRENT  RADIO 

Dally  Service,  reliable  and  timely,  that  makes 
radio  fans  regular  newspaper  reader*.  A  com¬ 
plete  department. 

American  Radio  Relay  League,  Hartford,  Conn. 


NEW  HOME  FOR  LA  RAZON 


New  Structure  of  Buenos  Aires  Daily 
Ready  for  Occupancy 

Brf.xos  .Aires,  .April  2. — Final  touches 
being  put  on  the  new  home  of  the 
oacMoy  Aires  La  Raaon,  preparatory  to 
the  official  opening. 

The  building  has  been  constructed  es- 
P^lly  to  house  the  plant  and  offices  of 
the  newspaper,  and  contains  all  the  mod- 
conveniences  that  make  towards  more 
fffiaent  publication  of  an  afternoon  itaper. 
It  IS  located  on  the  Avenida  de  Mayo,  the 
^ncipal  street  of  Buenos  Aires,  two 
Nocks  from  the  home  of  La  Prensa.  The 
opposing  room  is  placed  in  the  top  or 
ntth  floor, _  together  with  the  engraving 
plant.  Editorial  and  executive  offices  oc- 
taipy  the  other  floors,  while  the  basement 
contains  foundations  for  the  five  big 


Fiction 


FOR  LAROE  AND  SHALL  PAPERS 
A  non-technlctl,  weekly  rtdlo  rtrlew 
By  CARL  H.  BUTMAN 
Wftshinrton  Radio  Newt  Berriee 
F  St.  Washiafton,  D.  0. 


They  will  be  released  weekly 
beginning  April  11. 


DON'T  FAIL  TO  BAG 
"Big  name,"  by  Louis  Lacy  Stevenson. 
Service  for  Authors,  33  West  42d  St.,  New  York. 


“8  T  0  R  I  E  8" 

Lewis  Wilson  Appleton,  Jr., 

8044  Hargaret  St.,  Philadalpbla,  Pa. 


Wire  your  order  to 


Religious  Features 


Fashions 


A  "DHTERENT"  SUNDAY  SCHOOL  LESSON 
The  Staadtrd  Religion*  Feature  of  American 
Newipeperdom.  Twenty-flve  yeere  of  eontlnaona 
pnbllcatloa.  Non-Cootroverelal,  Readable,  Timely 
The  EUia  lea  i  lee,  Swnrthmcre,  Pn. 


WEEKLY  STYLE  PHOTO  SERVICE. 

20  lateat  faahlona  and  captiona  weekly. 
More  than  100  papers  use  It.  Write  for  low  rate. 
Styles  Smvioa  Syndicate,  353  5th  Ava.,  N.  Y, 


243  West  39th  Street 
New  York  City 
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FREE  PUBLICITY  IN  DAILIES  HURTS  MORE 
THAN  HELPS,  AD  MAN  BELIEVES 

Only  Seven  Advertised  Products  Out  of  48  Are  Benefitted  by 
Editorial  Notice,  Pancoast’s  Survey  of 
Large  Daily  Reveals 

By  CHALMERS  L.  PANCOAST 


(  lassitications  such  as; 

iMiiiK  Materials  1,  .\:u>.cal  Iii^tru* 


A  NEWSPAPER  is  published  primar- 
ily  for  the  subscribers  and  it  is 
unfair  to  them  to  fool  them  with  news 
matter  that  is  not  news. 

Paid  for  advertising  has  its  place  in  a 
newspaper  and  readers  find  advertising 
they  know  as  advertising  beneficial. 
They  appreciate  the  newspaper  that  car¬ 
ries  a  big  volume  of  advertising — be¬ 
cause  this  appreciation  is  expressed  in 
lar-^e  circulation. 

An  analysis  of  the  various  advertising 
classifications  of  the  average  large  city- 
newspaper  on  the  basis  of  publicity  sup¬ 
port.  proves  a  most  interesting  study. 
This  newspaper  is  very  strict  in  its  clas¬ 
sification  of  news  and  leans  away  from 
the  advertisers  rather  than  towards 
them. 

Out  of  a  total  of  48  classifications  only- 
seven  were  directly  benefitted  by  pub¬ 
licity  or  editorial  departments.  They 
were ; 

1.  .Amusements. 

2.  .Automobiles. 

.L  Book  Publishers. 

4.  Financial. 

3.  Motion  Pictures. 

6.  Resorts. 

7.  Sporting  Goods  and  Events. 

Perhaps  amusements  received  the 
greatest  amount  of  free  editorial  sup¬ 
port.  Tliis  was  not  given  to  get  adver¬ 
tising  but  because  dramatic  criticism, 
news  of  the  theater,  is  news  which  the 
public  enjoys,  appreciates  and  demands. 

The  amount  of  advertising  lineage  re¬ 
ceived  by  this  newspaper  from  amuse¬ 
ments  was  small  in  comparison  to  the 
lineage  from  other  classifications  which 
received  no  publicity  or  editorial  support. 

The  editorial  space  for  amusements 
was  not  purchased  with  liberal  advertis¬ 
ing.  It  was  devoted  to  amusements  be¬ 
cause  the  readers  demanded  amustment 
news.  Of  course,  some  newspapers  are 
more  liberal  in  amusement  space  than 
others,  hut  if  it  resolves  down  to  the 
(luestion  “Is  it  news?”  then  a  new-spaper 
cannot  Ik-  accused  of  giving  free  space 
for  advertising. 

In  relation  to  automobiles  it  was  found 
that  the  nevv-spaper  was  giving  space  to 
legitimate  news  of  the  motor  world,  in- 
.struction  on  engines,  advice  and  infor¬ 
mation  of  a  technical  nature,  road  maps, 
routes  of  travel  and  news  of  various 
sorts. 

It  is  very  easy  for  a  newsiiaix-r  to  step 
over  the  line  in  automobile  news,  and 
resort  to  personal  puffs,  free  write-ups 
of  certain  cars  and  a  lot  of  publicity- 
junk  in  which  the  reader  is  not  inter¬ 
ested.  It  is  known  that  some  news- 
iwpers  get  automobile  advertising  on  the 
basis  of  a  generous  use  of  space  in  free 
publicity.  The  only-  people  who  read  this 
sort  of  junk  is  the  poor  duped  adver¬ 
tiser  w-ho  thinks  he  is  getting  something 
fi)r  nothing.  He  is  really  getting  noth¬ 
ing  for  something. 

Books  was  a  classification  which  re¬ 
ceived  the  direct  benefit  of  good  book 
reviews,  news  of  the  best  sellers  in 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems. 

S.  P.  WESTON  ' 

Nevspaper  Buildings 
Plant  Layouts 
Production,  Operation 


bookstores.  Btxik  news  written  for  the 
reader  is  always  Ix-neficial  and  eagerly- 
read,  but  reviews  written  to  boost  some 
unworthy  book  or  IxxDst  some  author 
who  should  not  be  boosted,  soon  dis¬ 
gusts  the  reader,  and  the  newspaper  loses 
the  confidence  of  its  readers  and  it  enjoys 
a  small  circulation. 

It  is  quality-  of  book  reviews  rather 
than  quantity  that  makes  a  valuable 
book  medium.  The  publisher  who  is  in¬ 
duced  to  advertise  in  some  medium 
through  a  generous  offer  of  free  space 
gets  just  what  he  buys.  If  the  medium 
was  worth  anything  or  had  the  confi¬ 
dence  of  its  readers  it  w-ould  not  liave  to 
resort  to  free  donations  of  editorial 
space  in  order  to  get  a  few  advertise¬ 
ments. 

Banks  and  financial  advertisers  are 
naturally-  benefitted  by  financial  and 
market  news,  stock  transactions,  au¬ 
thentic  information  to  investors,  etc. 
This  comes  under  the  head  of  essential 
news. 

Resorts,  hotels,  railroads  are  benefitted 
by  society  news,  summer  and  winter  re¬ 
sort  notes  and  special  articles  on  travel. 
Such  news  is  seldom  used  to  influence 
advertising,  or  at  least  it  should  not  be. 
However  there  is  a  danger  of  newspapers 
falling  for  news  articles  which  bring  in 
advertising.  But  articles  or  stories  writ¬ 
ten  for  the  purpose  of  advertising  .some¬ 
thing  do  not  ring  true  and  although  they 
may  fill  space  and  help  land  an  advertis¬ 
ing  contract  the  average  reader  soon 
loses  conlidence  in  the  new-spaper  that 
has  so  little  real  vital  new-s  to  put  into 
its  columns. 

.•V  further  analysis  shows  that  about 
five  classifications  receive  some  benefits 
from  the  editorial  departments : 

1.  -Art  and  Art  Materials — receive 
benefit  from  art  criticisms,  art  club  new-s 
and  the  activities  of  art  societies,  exhi¬ 
bitions,  etc. 

2.  Clothing  and  Department  Stores — 
benefitted  by  new-s  of  styles  and  fashions, 
patterns,  style-show-  exhibits,  etc. 

3.  Furniture — new-s  of  decorations, 
household  hints,  new  ideas  in  home 
planning. 

4.  Churches — report  of  sermons — re¬ 
ligious  propaganda,  news  reform  move¬ 
ments  and  religious  world. 

5.  Real  estate — news  of  real  estate 
transactions,  building,  etc. 

The  remaining  thirty -one  classifica¬ 
tions  received  no  benefit  directly  or  in¬ 
directly  from  editorial  departments  of 
features. 
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1  liuiMtiiK  Materials 
J  and  Pol-  nients 

i<her:<  IS  ( l  t.ct  nunt 

I’ttal  ()}>ticians 

4  I'onfectitnery  20  Pauiit  and  Wall- 

5  I>cntal  paper 

6  Disinfectants  21  Pens 

7  Educational  22  Physical  Culture 

8  Food  products  2^  Pouniry  and  Live 

9  Florists  Stock 

10  F^oreiRn  Goods  24  IVinting  and  Sta* 

1 1  Gas  and  Electrical  tionery 

Fixtures  25  Public  Utilities 

12  Hardware  26  Song  Publishers 

13  Heating  Apparatus  27  Sporting  Gkwds 

14  Laundries  28  Toilet  (k>ods 

15  Magazines  and  29  Trunks — Bags 

Newspapers  30  Undertakers 

16  Medical  31  Warehouse — Mov¬ 

ing; 

Some  newspapers  have  special  depart¬ 
ments  to  encourage  advertising,  such  as ; 

1  Pure  Food  Section  4  Electrical  Depart- 

2  Radio  Pages  ment 

.1  (larden  and  Florists 

Pages 

It  is  a  question  how-  much  the  aver¬ 
age  subscriber  cares  about  these  forced 
departments  w-ritten  and  arranged  to 
obtain  the  support  of  advertisers.  They- 
are  simply-  a  throw--back  to  a  trade- 
paper  age,  and  have  no  really  important 
place  in  a  live,  w-ide-awake  newspaper 
w-hose  only-  interest  is  giving  its  sub¬ 
scribers  the  kind  of  news  that  is  real 
news. 

The  newspaper  that  finds  it  necessary 
to  resort  to  the  editorial  pages  to  help 
get  advertising  or  to  support  its  adver¬ 
tising  is  only-  cheapening  itself  in  the 
eyes  of  the  advertisers. 

He  buys  its  advertising  space  not  be¬ 
cause  it  is  worth  the  rate  charged,  but 
because  he  is  getting  something  thrown 
in  for  nothing. 

The  advertiser  who  does  pay  the  regu¬ 
lar  rate  w-ithout  the  editorial  graft  is 
getting  cheated.  Every  adverti.ser  is  en¬ 
titled  to  the  same  rates  and  the  same 
Santa  Claus  treatment. 

Daily  Itsuei  Home  Building  Weekly 

The  Loii'cU  (Mass.)  Evening  Lender 
has  started  publication  of  a  Saturday- 
tabloid  supplement,  devoted  to  home 
iniilding. 


THE  PEORIA 


JOURNAL 

aransrript 

~  Puts  Tryouts  Ouor/ ~ 


Freak  Newspaper  Bill  Killed 

The  Ohio  senate  has  defeated  a  bj- 
which  would  comix’l  every  newspape 
writer  covering  the  legislature  to  com^ 
to  memory  the  Ten  Commandments. 
proposal  was  tacked  on  to  a  bill  providij, 
for  the  reading  of  the  Bible  in  the  ouht'. 
.schools. 

InatalU  Printer  Service 

The  Stevens  Point  (Wis.)  Daily  Joss, 
nal  is  now-  receiving  the  full  leased  win 
service  of  the  United  Press  by-  printed 
telegraph.  The  Journal’s  plant  was  re 
cently-  completely-  remodeled  and  enlargel 
and  considerable  new  equipment  installel 
including  a  new  Model  14  linotype. 

Aibury  Recovering  from  lUneu 

llerlsert  Asbury,  widely  known  re 
write  man  on  the  staff  of  the  Sew  I’m 
Herald  Tribune,  is  recovering  from  a  re 
cent  illness  at  his  sister’s  home  in  Fane 
ington.  Mo. 


120  West  42d  Street 


New  York 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Beaumont  and 
20 -mile  area 
Population  over  150,000 

Ranks  in  importance  to  the  other 
four  large  Texas  markets.  Sales 
managers  cannot  cover  Texas 
with  only  four  papers. 

The  BEAUMONT 
ENTERPRISE 

"=  AND  ■ 

The  BEAUMONT 
JOURNAL 

cover  the  Fifth  Market  in  Texas  and 
the  Third  Market  in  Louisiana. 

"Ask  Beckipilhr-H e  Knon>s'' 


Over  50,000  workers  are  em¬ 
ployed  in  Akron’s  25  Rub¬ 
ber  factories ;  not  to  mention 
the  thousands  employed  in 
other  industries. 

These  employes  are  well 
paid.  They  are  able  to  buy 
luxuries  as  well  as  the  ne¬ 
cessities  of  life.  Their  wants 
are  largely  supplied  through 
the  columns  of 


Charles  H.  Eddy  Co. 

Boston  New  York  Chicago 


Hos  9lngeles  Cftntfl 

The  only  great  morning  s 
newspaper  in  the  PaciHc  1 
Southwest  whose  owner-  i 
ship,  control,  direction  j 
and  whole  interests  are  in  j 
the  territory  which  it'  ■ 
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Norristomn 
Simea  l^rrald 

Delivered  and  READ  in 
the  HOMES  on  R.  F.  D. 
routes  and  small  towns  in 

Montgomery  County 

Pennsylvania 

the  same  day  it  is  printed 
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tHOW  INTELLIGENT  PUBLICITY  SAVED 

THE  MILLINERY  INDUSTRY 

— 

Strategic  Style  Propaganda  Warded  Off  Disastrous  Shift  to 
Felt  Hats — Artists  and  Style  Authorities  Aided 
Campaign 

1  By  JUSTINE  MANSFIELD 
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ut  a  maid  with  a  liat  is 

,  devious. 

In  fact,  it  was  so  devious  this  season 
that  a  breath-taking  annihilation  of  al- 
‘  niost  the  entire  millinery  trades  was 
1  imminent.  Milady  was  preferritig  felt 
'hats,  simply  trimmed  or  trimmerl  not  at 
^all!  The  inakers  of  ribbons,  flowers, 
braids,  straws,  etc.,  were  compelled  to 
gaze  upon  the  whole  feminine  world 
nearing  something  on  their  bobbed  heads 
that  wasn’t  made  by  millinery  manufac¬ 
turers  at  all !  For  the  first  time  in  any¬ 
body’s  remembrance  a  whole  industry  was 
deserted  by  the  fickle  Janes,  almost  with¬ 
out  wanting.  It  is  a  fact  that  one  milli- 
lery  man,  unable  to  stand  the  strain,  was 
ioind  one  mortiing.  hanging  to  a  rope, 
dead,  in  his  show-roms,  resplendent  with 
the  feathers  and  flowers  nobody  was  buy- 

inffl  .  . 

Obviously  some  strong  medicine  was 
needed,  and  at  once.  The  methods  of 
display  advertising  were  scarcely  possible 
in  such  an  emergency,  which  had  already 
reached  to  the  stage  of  established  style. 
There  was  only  one  emergency  tool  which 
could  do  the  job — the  indirect  tool  of 
publicity,  validly  based  on  news-creation, 
ii  society  women  and  artists  could  initi- 
a  counter-current  of  style,  then  all 
mieht  not  be  lost.  Ortainly  mere  trade 
Tort  had  been  unvailing.  Style  is  like  a 
ircat  tidal  wave ;  dykes  can’t  hold  it,  but 
he  powerful  pull  of  the  gravitational 
force  which  induces  it  to  flow  west  can 
make  it  flow  east. 

The  big  task  was  undertaken,  beginning 
»i;h  the  semi-anual  Style  Show  in  New 
lork  in  February.  For  the  lirst  time  in 
he  history  of  millinery  in  .Xmerica,  coti- 
.h'U'  effort  was  applied  to  stem  the  tide 
:  style  trend  and  redirect  it.  The  method 
■  fully  familiar  in  Paris,  but  .-Kmerica  has 
■'.•.all,',  rather  supinely  accepted  whatever 
.:me  along.  This  time  the  thing  was 
nt  re  than  a  .shift  from  one  color  or  one 
'  .qx  to  another ;  it  was  a  wholesale  mi- 
.'iii  ii  from  one  industry  to  another.  It 
i:;d  not  be  endured. 

The  basic  idea  applied  as  a  remedy  was 
interest  key  leaders  of  art  and  society 
1  trade  in  higher  millinery  standards  of 
iuty.  Two  groups  were  used  for  the 
(1)  artists,  who  definitely  gave 
he  millinery  displayed  artistic  standing. 

(2)  society  women,  representative  of 
e  wearers  of  the  millinery,  who  spon- 
c(i  the  “artistic  movement’’  back 
■»ard  the  standard  millinery  materials. 
Through  the  cooperation  of  these  two 
■•up>.  the  beautiful  and  chic  millinery 
thibitid  at  the  show,  procured  from  the 
f  uth  .Avenue  and  Fifty-Seventh  street 
IliiKTs.  received  a  decided  impulse  of 
-thcritv  in  its  association  with  these 
■oup^.  .At  the  same  time  the  millinery 
I'tde  as  a  whole  realized  the  importance 
:  linking  up  in  the  public  mind  with  au- 
tity  of  style,  authority  of  beauty  and 
thiirity  of  leadership  of  those  who  wear 
'ht'.  It  was  a  subtle  built  plan,  and  it 
■tkol. 

Heyworth  Campbell,  art  director  of  the 
i-t  publications,  headed  this  committee 
''  artists  of  national  repute,  including 
Jrank  Alva  Parsons,  who  has  always 
<1  for  the  advancement  of  art  in  in- 
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dustry,  and  who  is  heatl  of  one  of  the 
most  important  applied  art  academies  in 
this  country,  Charles  Dana  Gibson,  Leo 
Ix’iitelli,  well  known  sculptor,  Henri 
Creange,  winner  of  the  Art  in  Industry 
•Medal,  Gifford  Beals,  president  of  the 
-Art  Students’  League,  and  others.  The 
functions  of  the  committee  were  two-fold 
in  connection  with  this  Style  Show.  The 
first  function  of  the  committee  was  to 
select  the  beautiful  live  models  who  wore 
the  hats,  on  the  basis  of  carriage,  pose, 
grace  and  entire  form  as  well  as  facial 
beauty.  Their  second  function  on  the 
night  of  the  event,  was  to  judge  one  of 
each  class  of  hats  represented,  on  the  basis 
of  the  beauty  of  the  mode,  her  hat  and  her 
entire  ensemble  costume. 

The  stylistic  authority  of  the  model 
hats  to  be  displayed  was  to  be  vouched 
for  by  a  committee  on  arrangements  headed 
by  Mine.  Volka,  well-known  fashion  au¬ 
thority.  The  Duchess  de  Richelieu  and 
Carmel  White,  fashion  editor  of  I'ogur, 
headed  the  group  of  important  society 
women,  sponsoring  this  new  movement 
to  inject  higher  artistic  standards  into 
millinery. 

The  artist  committee  judgetl,  according 
to  p«)ints,  one  imxlcl  from  each  class  in 
the  millinery  groups :  Ribbons,  fabrics, 
strjiw  braids,  ornaments,  fancy  shapes, 
flowers,  ostrich  feathers,  lace,  etc.  .After 
one  mcxlel  in  each  group  had  been  judged, 
photographs  of  all  of  the  winning  models 
were  taken  by  a  leading  New  York  photo- 
graither.  Public  approval  was  then  bid 
for  through  these  photographs,  which 
were  used  in  traveling  exhibits  to  retail 
establishments  as  well  as  by  their  publi¬ 
cation  throughout  the  country.  Hundreds 
of  itictures  appeared  in  rotogravure  and 
otherwise,  and  the  counter-current  began 
to  work. 

The  authority  given  to  each  one  of  these 
models,  first  from  the  standpoint  of  style, 
by  having  been  selected  for  the  show ;  and 
second  from  the  standpoint  of  beauty  by 
having  been  selected  by  a  committee  of 
arti.sts,  could  not  Ite  ignored  in  the  mer¬ 
chandising  efforts  of  retailers.  They  be¬ 
gan  to  shape  their  millinery  purchases, 
window  displays  and  publicity  along  the 
new  lines.  The  e.xclusion,  so  noticeable 
before,  of  the  millinery  of  standard  types, 
was  broken  down. 

Xo  advertising  man  need  be  told  all  the 
details  of  such  a  campaign,  for  he  can 
visualize  them  readily :  the  news  reports 
of  the  style  show,  with  photos  of  the 
mmlels  selected,  the  articles,  the  inter¬ 
views,  the  special  illustrated  stories  ob- 
tainetl  in  all  parts  of  the  country — merited 
by  the  creation  of  authentic  news. 

Then  the  work  upon  merchandise  man¬ 
agers  and  millinery  stores,  coordinating 
with  the  salesman  of  the  millinery  houses 
so  that  the  goods  was  available  in  the 
stores.  And  next  the  store  advertising 


A  Security  Market 

with  complete  newspaper  financial 
sers-ice. 

Buffalo  offers  a  promising  market  for 
high  grade  securities^  The  Buffalo 
Evening  News  financial  at.A  business 
pages  are  complete,  interesting,  prompt; 
carrying  'TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30.  1»4,  *124,468  total 
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Cover  the  Buffalo  Market  with  the 
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which  featured  and  listetl  millinery  not 
only  of  felt,  but  the  newly  authenticated 
.-tyles. 

In  JO  days’  time  the  millinery  trades 
were  humming  again  with  activity,  even 
though  the  felt  hat  is  by  no  means  yet 
tlriven  off  the  millinery  preserves!  The 
millinery  trades  feel  that  a  serious  casu¬ 
alty  has  been  avertetl  by  the  skillful  appli¬ 
cation  of  the  publicity  idea,  worked  out 
by  Edward  L.  Bernays. 

-American  apparel  groups  are  becoming 
more  and  more  bold  in  their  endea%'ors  to 
shape  their  own  style  destinies  rather  than 
permit  a  semi-mythical  Parisian  style 
leadership  to  do  it  for  them.  .As  against 
the  use  of  demi-mondes.  horse  shows  and 
gambling  centers  abroad  as  fa.shion- 
makers.  there  is  a  tendency  to  apply  direct 
artistic  analysis  and  leadership.  The  move¬ 
ment  developed  a  short  time  ago  by  the 
makers  and  .sellers  of  feminine  apparel, 
headed  by  Franklin  Simon,  for  self-con¬ 
scious  .American  style  and  artistry  in 
textiles,  is  a  movement  which  is  now 
rightly  sponsored  and  certain  to  grow  in 
power  each  year.  There  is  not  only  the 
interest  of  national  pride  at  work,  but  also 
the  tvpically  .American  antipathy  to  waste 
in  industry  and  merchandising. 


Minnesota  Merger  Announced 

-Announcement  was  made  March  30,  of 
the  consolidation  of  the  Rochester 
(Minn.)  Post  ami  Record  and  tlie  Roches¬ 
ter  Daily  Pullet  ill  to  the  Rochester  Post- 
Bulletin,  which  will  be  published  every 
evening  except  Sunday.  C.  J.  .Anderson 
Special  .-Agency,  Chicago,  and  Ralph  R. 
Mulligan,  N’ew  York,  represent  the  com¬ 
bined  daily  in  the  national  field. 


Percy  Hammond  on  Trip  Abroad 

I’ercy  Hammond,  dramatic  critic  of  the 
-Yiti’  York  Herald  Tribune,  and  Mrs. 
H.tmmond  sailed  from  Xew  York  .April 
1  on  a  six  weeks’  trip  to  Euroi>e.  IXiring 
his  ab.sence,  Mr.  Hammond’s  work  will 
be  handled  by  Charles  Belmont  Davis, 
dramatic  editor  of  the  Herald  Tribune. 
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A  Superior 
Paste  for 
the 

Newspaper 

Quick  Stick  is  the 
stickiest  all  around 
newspaper  paste 
on  the  market. 

Can  be  used  efficiently  in  every 
department  of  a  newspaper  or¬ 
ganization.  Mixes  in  a  minute — 
just  add  cold  water — dries  in¬ 
stantly  and  sticks  like  glue.  Bun¬ 
dles  will  never  pulf  open  and 
webs  once  spliced  will  hold  for 
good.  -A  little  Quick  Stick  goes 
a  long  wa.v — see  for  yourself — 
mail  the  coupon. 


7  0'5 

for  the 
Mailing 
Machine 

Xo.  705  is  made 
expressly  to  meet 
the  need  for  an 
easy  flowing  paste 
— it  speeds  up  labeling.  It  is 
positivel.v  free  from  lumps — will 
not  clog — gum  or  harden  in  the 
fountain — will  not  sour  or  mould 
— and  works  perfectly  in  any 
standard  make  of  mailing  ma¬ 
chine.  L’se  70.^  in  your  mailing 
machine — labels  go  on  in  rapid 
succession — and  stay  stuck. 


COPASCO 

O  I"  ' . 

forlthef  boys 
at  thef desks 

When  once  the 
men  on  the  desks 
use  Copasco 
they  will  demand 
it.  Never  needs  water — contains 
just  enough  moisture — will  not 
soak  through,  wrinkle  or  curl  the 
thinnest  paper  or  card.  The 
self-closing  stopper  on  the  handy 
desk  container  was  made  pur¬ 
posely  for  the  newspaper  office 
— keeps  in  the  moisture — keeps 
out  the  dust  and  dirt — economi¬ 
cal  as  well  as  efficient.  May  we 
send  .vou  a  trial  order? — use  the 
attached  coupon. 

THE  COMMERCIAL  PASTE  CO. 

MaJeers  ol  the  Largeat  Lhse  of  Adhesives 
PFPT.  SI  COLUMDUS.  OHIO 

CLTp~COin^N~AND~MlCfL'~~ 

The  Commercial  Paste  Companj, 

Dept.  51.  Columbus.  Ohio. 
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PERFORMS  STATE  SERVICE 

Milwaukee  Journal’*  Bureau  Issues 

3 1 ,7 1 1  State  Automobile  Licenses 

Permits  for  automobile  licenses  to  the 
number  of  31,711  were  issued  by  the  Tour 
Bureau  of  the  Milwaukee  Journal  be¬ 
tween  Dec.  1  and  March  13,  inclusive. 
The  total  fees  collected  amounted  to 
$447,706.75. 

The  Tour  Bureau  opened  its  license  di¬ 
vision  Dec.  1,  in  co-operation  with  the 
Secretary  of  State,  who  assigned  a  repre¬ 
sentative  of  his  department  to  the  bureau 
as  part  of  the  campaign  to  get  autoists  to 
take  out  their  licenses  early  in  the  year. 
In  previous  years  all  licenses  have  been 
issued  directly  from  the  office  of  the  Sec¬ 
retary  of  State  at  Madison. 

The  Journal  handled  approximately 
one-third  of  all  the  license  applications 
originating  in  Milwaukee  county. 

Start  Work  on  Press  Club  Home 

The  first  step  toward  the  erection  of 
the  new  $25,000  home  of  the  Denver 
Press  Club  was  taken  this  week  with  the 
razing  of  the  building  which  has  “loused 
the  organization  for  several  years.  'I'he 
new  structure  will  be  a  two-story  fire¬ 
proof  affair,  in  the  heart  of  Denver’s 
business  area.  A  celebration  marked  the 
removal  from  the  old  building  to  the 
Navarre  Hotel,  which  will  be  used  tem¬ 
porarily  by  the  club. 

$2,000  Damage  Verdict  Affirmed 

The  supreme  court  of  Nebraska  has 
entered  an  order  affirming  the  judgment 
for  $2,000  obtained  by  Thomas  B.  Murray, 
former  city  prosecutor  of  Omaha,  Neb., 
igainst  the  Omaha  IVorld- Herald  for  por¬ 
traying  him  as  having  attempted  to  fright¬ 
en  voters  from  the  polls  at  an  Omaha 
city  election.  The  court  merely  enter^ 
an  order  of  affirmation  and  gave  no  writ¬ 
ten  opinion  on  the  case.  The  principal 
argument  was  over  the  question  of 
whether  the  truth  alone  is  a  sufficient 
defense  for  a  published  statement  or 


whether  it  must  also  be  shown  that  it  was 
published  for  justifiable  ends  and  with 
good  motives. 

A.  E.  Dale  Takes  State  Job 

.\lbert  E.  Dale,  city  editor  of  the 
Albany  Ez'ening  Neivs,  has  been  appointed 
by  Governor  Smith  a  member  of  the  com¬ 
mission  of  the  port  of  Albany,  which 
will  have  charge  of  the  w'ork  of  organ¬ 
izing  terminal  facilities  in  preparation  of 
the  Deeper  Hudson  project.  The  salary 
is  $5,000  a  year.  Mr.  Dale  began  his 
newspaper  work  on  the  Albany  Knicker¬ 
bocker  Press  of  which  he  became  city 
editor  and  later  was  manager  of  the 
Albany  bureau  of  the  New  York  Sun  and 
on  the  staff  of  the  Associated  Press. 

Harwood  on  A.  N.  A.  Committee 

Frank  Harwood,  advertising  manager 
of  the  .\merican  Tobacco  Company,  Inc., 
New  York,  is  now  chairman  of  the 
Committee  of  New.spapcr  Relations  of 
the  Association  of  National  .Advertisers, 
Robert  K.  Leavitt,  secretary,  announced 
this  week.  Mr.  Harwood  succeeds  S.  E. 
Conybear,  of  the  Armstrong  Cork  Com¬ 
pany.  resigned. 

Agence  Havas  Profits  Increase 

From  8,898,000  francs  in  1922,  the 
profits  of  the  Agence  Havas  have  risen 
to  9,806,000  francs  in  1923,  and  the  bal¬ 
ance  sheet  for  1924  when  issued  is  ex¬ 
pected  to  show  a  corresponding  increase. 
Its  capital  has  been  increased  from 
37,000,000  to  50,000,000  francs.  While 
the  Agence  Havas  is  best  known  through¬ 
out  the  world  as  a  news  agency  it  is  to  its 
advertising  branch  that  the  greater  part 
of  its  prosperity  is  due. 


Sir  Charles  Returns  to  London 

Sir  Charles  Higham,  British  advertis¬ 
ing  agent,  completed  his  trip  to  this  coun¬ 
try  in  the  interest  of  the  India  Tea 
Growers  .Association’s  advertising  cam¬ 
paign  and  returned  to  London,  April  4 
on  the  Homeric. 


Do  You  Understand  the  Relation 
ot  Chemistry  to  Your  Business? 

This  Book  Will  Inform  You — 

“Chemistry  in  Industry”  Price  $1.00 

Distributed  at  Cost  by 

The  Chemical  Foundation,  Inc. 

To  “advance  chemical  and  allied  science  and  industry  in 
the  United  States,”  we  are  publishing  the  last  word  from 
acknowledged  national  authorities  in  the  following 
industries : 

Abrasives,  Alcohol,  Coal  and  Coke,  Cotton,  Electricity, 
Fertilizers,  Gas,  Glass,  Iron  and  Steel,  Leather,  Non- 
Ferrous  Metallurgy,  Packing  House,  Paper  and  Pulp, 
Perfumes  and  Flavors,  Petroleum,  Photography,  Resin, 
Rubber  and  Textiles. 

21  chapters  donated  by  these  authorities,  written  in  con¬ 
cise.  every-day  language  every  individual  can  easily 
understand. 

The  edition  is  large,  the  publishing  cost  small  and 
The  Chemical  F oioidation  can  seek  no  frofit. 

This  372  page  illustrated  book  on  Chemistry — its  vital 
relation  to  the  industries  of  the  world,  is  making  a  tre¬ 
mendous  appeal  to  executives,  industrialists,  financiers, 
factory  owners,  managers,  superintendents,  buyers,  fore¬ 
men,  workers,  chemists,  students  and  teachers. 

Send  $1.00  {check,  money  order  or  currency)  to  Dept.42 
The  Chemical  Foundation,  Inc. 

8S  Beaver  St.,  New  York] 


EVERY  READER 
A  PROSPECT 

IOWA— 1st  IN  LITERACY 


No  sane  advertiser  would  advertise  to 
a  people  incapable  of  reading.  Such 
money  e.xpended  would  be  a  total  loss. 

In  this  case,  therefore,  an  area  possessing 
the  greatest  number  of  readers  would  be 
most  receptive  to  advertising.  Iowa  is 
an  ideal  try-out  territory  because  it  is 
just  such  an  area. 

There  are  600,000  persons  at  school  in 
Iowa,  or  one-fourth  of  the  total  popula¬ 
tion.  The  public  school  system  is  highly 
advanced  in  method  and  provides  for  the 
people  of  all  classes.  Approximately  76 
per  cent  of  the  total  population  have 
completed  the  course  in  the  grammar 
schools  and  14  per  cent  have  gone 
through  high  schools. 

IOWA  SPENDS  $14.05  Per  Capita 
ANNUALLY  FOR  EDUCATIONAL 
PURPOSES 

A  people  is  judged  by  its  attitude  toward  educa¬ 
tion — and  its  newspapers. 

loua  Excels  in  Both 


Rato  for 

Qrcuhtion 

*Barlington  Gazette  . 

..(E) 

10,164 

iMS 

*Cedar  Rapids  Gazette  . 

..(E) 

21,481 

$7 

•Davenport  Democrat  &  Leader.. 

..(E) 

14464 

X6 

•Davenport  Democrat  &  Leader  . 

..(S) 

17495 

.06 

fDavenport  Times  . 

..(E) 

24,676 

$7 

•Iowa  City  Press-Citizen  . 

..(E) 

6487 

JOi 

•Mason  City  Globe  Gazette  . 

..(E) 

12.622 

M 

•Muscatine  Journal  . 

..(E) 

7,762 

JOii 

•Ottumwa  Courier  . 

..(E) 

12.852 

.OS 

•Waterloo  Evening  Courier . 

..(E) 

17,071 

M 

•A.  B.  C.  Statement,  Sept. 

30,  1924. 

tGovemment  Statement,  Sept.  30,  1924. 
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_ SENATOR  COUZENS  ADAMANT 

WHAT  OUR  READERS  SAY 

Be  Reported 

niJ  You  Ca»h  in  On  “Cro8«  Word*”?  '>iit  to  the  niana^emem  of  the  newsirapers  as  \V \SHI VGTOX,  D.  C.  April  2.— Stub- 

r  *  P.-.LISHE*-  I  noticed  in  a  re-  born  refusal  bv  United  States  Senator 

To  Editor  &  ilblisher.  i  noiicca  m  •»  a^er  of  the  tremendous  interest  in  this  feature.  i 

(tissue  of  Editor  &  Pvbusher  that  the  Wi-  xiie  circulation  manageV  in  turn  visualize.1  this  Couzens  to  J^rmit  newspaper  men 

tonal  Department  of  the  New  \ork  State  Pub-  c.irriers  and  agents  and  vitalizeil  their  minds  aCCCSS  to  the  hearings  being  COIlGUCtea 
lishers  Association  went  on  record  that  cross  |,y  |x,intinR  out  ways  and  means  for  them  to  by  the  special  senate  commiltee  invcsti- 
word  have  l)een  of  no  particular  ser\'ice  utilize  this  interest  in  increasing  sales  and  gating  tax  and  prohibition  conditions,  of 

in  building  circulation,  althouch  cross  word  puz-  therefore  in  increasing  profits.  which  he  is  chairman.  costing  both 

lies  themselves  had  been  of  splendid  service  to  Never  in  previous  years  have  so  many  die-  news  services  and  newspapers  real  money, 
the  ,  ...  |ionarics  l)«n  wld.  Xo»  since  the  puhlic  ha,  Q^der  to  obtain  a  transcript  of  tlie 

This  brmight  to  my  mind  a  very  interesting  been  buying  dictionaries  hy  the  hundreds  of  j  each  day  behind  the 

fmf«tion —  thousands  because  of  its  interest  in  stdvmg  ,  ,  *  °  r 

^  What,  if  any.  coonlination  or  c'M>iieration  ex-  puzzles  it  naturally  follows  that  the  etlitors  bxked  doors  of  the  committee  room  ne\VS- 
isW  between  the  news  department  and  circula-  v\ho  have  given  some  thought  to  presenting  paper  correspondents  whose  papers  cart 
tion  department  to  insure  immediate  circulation  their  puzzles  in  the  mo>t  fascinating  way  and  tO  pay  the  bill  have  been  compelled  tO 
growth  in  matters  of  interest  to  the  puhlic?  circulation  managers  who  have  cooperated  with  pay  as  high  as  $29  per  COpy. 

For  years  I  have  watched  newspapers  compla-  the  news  and  editorial  departments  have  cashed  111  Other  words,  it  has  been  Costing 
cpntlv  intriMluce  features  into  their  columns  in  on  this  interest  by  greatly  increasing  sales  both  nCWS  services  and  newspajicrs  $29 
Irithout  prevmus  promotion,  although  m^chant,  and  ,uI.,criptions.  legitimate  IiewS  which 

.fcroiighout  the  country  have  lound  .  highly  If  you  can  get  a  reader  to  take  a  ne»,„a,ier  y  ^  gathered  for  nothing  if  news- 

jdrantageous  to  herald  the  owning  of  a  new  for  6.t  days  it  Iiecomes  a  habit.  couiu  uc  gauiticu  .1,,. 

gore  or  a  new  department  by  consistent  and  jier-  There  will  follow  in  the  wake  of  the  present  "Cre  not  barred  tri  m  tilt 

sistent  advertising,  entertainingly  and  attrac-  cross  word  puzzles  others  of  an  educational  mittee  room  while  the  hearings  arc  111 
lively  presented.  nature.  In  fact  several  universities  are  even  progress.  ^ 

I  hold  no  brief  for  the  cross  word  puzzle.  I  now  .at  work  on  this  problem.  Therefore,  theie  It  is  Ullderstoixl  the  .\sSoCiated  Press 
tort  neier  workcil  one.  I’.iit  I  have  seen  iny  is  still  opportunity  for  team  work  Iwtween  the  has  been  compelled.  aS  well  as  the  "spe- 
»i(e.  mother,  sister  .an.l  the  'ii.ys  at  home,  to  editor  .and  the  circiil.ation  manager  which  will  cials.”  tO  hire  stenographers,  ill  order  to 
MV  nothing  of  our  office  associates,  chasing  .an  m.ake  for  increased  reader  interest  and  added  furnish  clients  with  a  Storv  of  each  dav’s 
dudve  eft  to  newt  and  then  to  ^"1-^nder  crcnl.at.on  growth.  hearings.  The  transcript  i’s  seldom  avail- 

“  '^f'e  rir;rus';;e'’rs.“"  aWe  mnil  Umg  after  the  committee  re- 


tirtlr  presented. 

I  hold  no  brief  for  the  cross  word  puzzle.  I 
tort  never  workcil  one.  Put  I  have  seen  iny 


jnd  enthusiasm  of  early  crusaders. 


I  have  observed,  gratifyingly  I  might  say.  that  -  -  —  - —  cesscs  late  each  afteriiiKin,  SO  afternoon 

the  hoys  h.ave  iiicre-aseil  their  voc.alnilary.  es-  Higher  Copy  Prices  newspapers  arc  not  only  dented  any  news 

lanilri  their  knowledge  of  liter.atiire.  history.  of  tllC  hearings  at  all  except  wliat  they 

art,  the  P.ihle.  and  f-acts  wairth  knowing  in  a  .  Editor  &•  Pcrlisiier:  I  have  re.ad  with  niav  pick  up  from  their  morning  com- 
I^hich  his  lieen  nothing  short  of  .amazing^  preibceil^  t.y'  the' su“te.IiU'*lhat  'know ’of  petitors.  but  tile  morning  newspapers  are 
Tbis  cnnvmccfl  me  that  the  intrittuin?  fe.iture  „„  instance  where  a  newspaper  of  estahlishetl  kite  in  getting  each  (lays  story,  tor  it  IS 
«urt«!  by  tlic  newspapers  pnnwrily  as  ar  cn-  <|uality  has  raised  its  retail  copy  price  ami  nightfall  l)efore  Correspondent  buving  the 
tmainment  has  a  decidetl  clucatior.a!  v.alue.  swnereil  a  severe  circulation  reversal/’  Your  ahlo  tn  heirin  wiirk’on  it. 

The  rrovinoe  of  a  newspa|>er  is  iisuallv  hrietly  eilitorial  was  evidently  kased  on  the  experiences  transcript  ^  ^  K  i  I 

fxiOamed;  to  enlishien.  to  instruct  and  to  iti-  largest  iKii>ers.  hut  the  statement  is  just  Senator  Louzens  was  appealed  to 

tertain.  I  do  iv>t  recall  a  teature  which  in  the  r^arding  the  smaller  publications.  Thursday  by  a  group  ot  indignant  Corre- 

rBt  quztter  of  a  century  ha>  «.  iinivcr,.nlly  Bl'm^wr^e^.rom«lgatcd  Slioildents  to  lighten  their  duties,  which 

caapht  the  con  ciouMiess  of  the  vountr>  as  cross  immediately  ailvanced  its  single  copy  prici  to  bis  Secrecy  has  rendered  increasingly  dll* 
word  puzzles.  5  cents,  cleanetl  up  its  circul.ition  list  and  bcult  and  irksome,  blit  hc  remained 

In  the  circumstances  it  has  Wen  a  source  of  aflopte«j  the  i*a>  in  advance  policy  for  mail  uil  imailt  against  what  hc  termed  “btdher- 
■y5ter>.  or  at  least  failure  to  understaml,  why  Mi!»scril>crs  and  advanceil  its  carrier  price  to  *  *.  r,>yvi^rtoio' 

editors  and  circulation  managers  have  imt  com-  cents  |»er  week,  ^ipce  then  no  |»;i|>ers  have  , _ '  .  .v„i,. 


<iuality  has  raised  its  retail  copy  price  ami  nightfall  l)efore  Correspondent  buving  the 

Ta-crip,  abk-  ,o  b,pi„  ""rk 

..f  .u..  1 - -  -  ....  Senator  Louzens  was  appealed  to 


of  the  largest  iMjiers.  hut  the  statement 


as  true  regariling  the  smaller  imMieations.  Thursday  hy  a  group  of  indignant  Corre- 

immediately  advancetl  its  single  copy  price  to  secrecv  has  rendered  mcrtaslllglx  ul* 

.s  cents,  cleaneil  up  its  circiilatioii  list  ami  ticult  and  irksome,  hut  he  remained 


■yslerj.  ov  Rt  least  failure  to  unilerstaml.  why  - -  ......  ..amer  jinee  ro  rorwirtinp 

tditor,  ami  circulation  managers  have  not  com-  r?  I’V  have  ^  if*  ^  1...  n,,t  milv 

tool  to  cash  in  on  simiething  of  such  universal  '.TaneT'  an.l  the  ’^7/ne’  l""'"'  '  '""i.'" 

.  adxance,  and  the  advanced  carrier  price  has  ^\y^\  ,i,>t  want  them  around  while  the  hear- 

nuTintained  ever  since.  .  ,  ....a  ,x...R.4a,c.wl  »<% 

It  is  true  that  many  newspa|»ers  have  put  We  Iielieve  the  Eafiic-Star  is  the  (piily  ilaily  were  in  progress,  and  pro|Rist<l  I  ^ 

9  various  kimls  of  not  too  carefully  thought  new.’Rjaper  in  Wi>consin  that  gets  nu»re  than  Continue  to  bar  them  from  the  committee 

oat  cro**s  word  jHizzle  contests.  Since  the  w»ird  fifteen  cents  |ier  week  for  carrier  ilelivery.  Ilow  room,  hut  hc  did  not  believe  the  presence 


interest. 

It  is  true  that  many  newspa|»ers  have  put 


contest”  is  talMK)  in  many  ne\vsp;ii*er  t»ftices, 
let  us  call  them  campaigns. 


it  alTects  mir  circulation  may  lie  known  from 


the  fact  that  in  a  city  of  ncwsi«pcr  rcixirtcrs  at 

carrier  lioys  are  t.aking  out  each  day  only  a  few  hel\H,*d  a  committee  tO  examine  \MtlHSM 


It  is  alv)  true  that  circulation  has  licen  jumpr.l  lhan'j.SOO  copies,  exclusive  of  street  or 


thought  some  senators  were 


os  ^arts  of  the  country  from  5.IH>i)  to  transient  sales.  That  is  certainly  pretty  full  ♦*  ..r*  dilTrrentl v  if  newsiwuer  rc- 

in  a  single  week.  But  generally  at  the  coverage  for  the  size  of  the  city.  I  Irt-lieVe  the  ‘HtHrintly  It  IKWSlMlier 


in  a  single  wrek.  Hut  generally  at  the  coverage  for  the  size  of  the  city.  I  lielieve  the 

nhl  of  a  month  tlie  hysterical  effort  which  •V/cr/iM>'  (111.)^  can  rejMirt  equally  as 

caused  this  splurge  «agge<i  an<l  circulation  drop-  K<hmI  results  in  its  field.  There  have  I»een 

rnl  hack  nearly  to  normal.  Vf"  R'tvR'>«.l  pr.ee  went  into  effect 

I,  .  ,,  ...  .  ,  when  the  newspa|»er  woiihl  have  reitorletl 

From  oliservation  it  would  seem  that  a  numlier  Imt  fi»r  the  increasetl  receipts  ,li,e  to 


piirtzrs  were  listening  to  them. 


»Tn  Of  .er>.iTi  n  ii  wf  uni  eem  tnat  a  numoer  profit  Imt  f«»r  the  increasetl  receipts  <hie  t*»  the 

of  newsiiai»ers  have  done  a  lot  of  work,  m;n!c  a  difference  l•etween  15  and  20  cents  per  week, 

lot  (if  motions,  received  a  h»t  of  letters  and  \twsi»a]>ers  generally  arc  sold  too  cheap, 
found  in  the  final  analysis  (if  thev  made  one,  f  lielieve  if  the  most  of  the  better  class  of 

mbich  I  seriously  doubt)  that  the*  outcome  in  ««?vi>papers.  both  in  the  smaller  and  in  the 

cirnilation  growth  was  practicallv  nil.  '’V''*-  ‘ncrease  delivery  ,, rices 

Tk-  f  I  .  •  *»\\\.  c  1  cents  per  week  for  six  issues,  there  would 

The  pent  I  hring  out  WTty?  Surely.  ii„lc  decrease  in  circulation  to  start  with, 

me  intense  interest  brought  alxnit  hy  the  cross  and  none  after  the  |>eoplc  became  accustomeil 
»ord  puzzle  is  cashable  from  a  circulation  stand-  to  the  price. 

I«nt.  Frank  E.  Noyes. 

Many  editors  the  smart  ones,  at  least —now  Manager  .Uoruicffc  (Wis.)  Eagle-Star. 


Los  Angeles,  Calif. 

C;amesl  «.«l  Daily  Average  Cuxulation. 

Sworn  (Jovernmvnt  Statement.  Six  M'*nths 
Pndlng  Sep*.  .10.  192^.  167.049  Daily.  Six 
Months  Endinif  Sept.  30.  1924.  174. 2S0  Drflly. 
Increase  In  Daily  Average  rirculatlon.  6.631. 


Imperial 

Selected  by 
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Tm.  M^NCIB  MoRNINO  ST^-=-  j 
S'  1  '  . — .4. 

Ti|k  Terre  jl At  x/sT-yR  . 


IX  the  past  year  you  have  seen 
pictured  in  this  column  ad¬ 
vertisement,  many  of  the 
leading  newspapers  of  the  coun¬ 
try  who  depend  on  the  Imperial 
Plus  Plan.  You  have  read  about 
cities  in  which  every  newspaper 
has  selected  Imperial  as  its  type 
metal  mainstay.  .\nd  now  comes 
a  group  of  newspapers,  all  meni- 
hers  of  which  relv  on  the  Plus 
.  Plan. 

The  Star  League  of  Indiana 
comprises  three  splendid  papers, 
the  Indianapolis  Star,  the  Terre 
Haute  Star  and  the  Minneapolis 
Star,  which  serve  over  15(),0(X) 
readers  in  25,000  square  miles  of 
the  Hoosier  Corn  Belt.  .The 
publishers  of  these  three  scintil¬ 
lating  Stars  recognized  the  ne¬ 
cessity  of  keeping  type  metal  up 
to  its  highest  efficiency  and 
thereby  adding  many  years  of 
life  to  their  metal.  That’s  why 
they  chose  the  Imperial  Plus 
Plan. 


Many  editors  the  smart  ones,  at  least— now  Manager  .t/oriiifttf  (Wis.)  Eagle-Star. 

Iwk  upon  the  circulation  department  as  their 

•ales  organizaik  n.  Ouite  a  ntimlier  of  men  who  Editor  St  Publisher;  Noticing  the  recent 

-aVr  newspapers  ha«  come  to  realize  th.at  they  '‘■"'.'’“J?  magazine  headed  “Dr.  I  lorn- 

L.  I _ 1  —  .  i-V  ■  L  aday  s  .Mistake,  and  referring  to  the  fact  tluit 

■  .  'kred  great  cilitofA  unless  the  llomaday  had  nientiuned  only  two  news 

prod’jct  they  prrKtuce  is  readily  sold.  There  has  |>ai>ers  in  America  who  were  printing  weekly  a 
itry  wi^ly  grown  up  in  the  |»ast  few  years  a  stH'cial  page  devoted  to  game,  fish  and  forests, 
woferation  and  understanding  among  editors  and  I  cannot  allow  the  occasion  to  go  l>y  without 
orcuhtion  managers  which  have  lieen  veiy  hene-  rtvniiuling  you  that  the  St.  Paul  Sunday 
fcttl  to  the  newsi.ai»er8,  esiwcially  when  c.«»rdina-  has  published  such  a  p;i>,e  for 

.f  effi  r.  in  tliese  two  im.Ririan,  branches  l^fi Jr'«r,'ire’“sn=  "w";'  .'.iTin  L’’'p.a7r'a1 
01  newspaiier  desrtlin«mcnt  has  rcache.!  the  K..ist  twice  a  week  aside  from  the  .Siiiidav  pide 
lirtrst  jioint  of  {(erfcction.  R.  J.  UuxLAr. 


biriirst  point  of  perfection. 

It  would  seem,  therefore,  that  the  present 
word  puzzle  craze  and  its  relation  to  cir- 
^tioT  liuilding  could  l>e  utilized  to  advantage 
^  conferenc**s  lietween  the  editorial  and  circu- 
olion  det^rtments.  as  to  how  to  ciwirdinate  the 
»urk  «f  their  deixirtments  and  reader  interest 
mihi.  new  feature  j.nd  turn  all  of  this  into  an 
•W’weliate  cashalde  asset. 

!  know  of  several  instances  where  this  has 
tb.ne.  The  returns  have  been  most  grati- 
DRf  not  only  to  the  heads  of  the  department 


Assistant  Manairing  Editor. 
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“  To  r„d  ,h.  Plo.  Pkn  i.  to  be 

-  convinced  of  its  advantages  for 

_ _  -  your  shop.  It  answers  a  need  for 

a  reliable,  efficient  and  economi¬ 
cal  plan  for  getting  more  and 
better  work  from  type  metal. 
Send  for  the  Ilan  today. 
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Sold  to  Nktionol  Adsrertiaora  At  a 
combinAtion  rate  15c  a  line 
week-daya  and  18c  a  line  Sun- 
«Uya. 


Have  you  heard 
of  Theophilus 
Brown?  Well 
.  .  .  you  will! 


THE  BASIL  L  SMITH  SYSTEM,  lac. 

laleraatieoal  Qastiffed  AdvertUiaf 

CeMseUert 

Packard  Building,  Philadelphia 


(JouriCT -Sourual 

The  Louisville  Times 

MOKMXG-.Uj'TKKXOON-SVXDAY 
’Represented  nationally  by  the' 

S.  O.  Beckwith  Special  Agency 


M  E  T  AL 


Linotype— Mofuotype  Intei'type 
Stereotypo 

Elrod— Ludlow— Unograpis—Thatapaoa 

Imperial  Type 
Metal  Co. 


Phil>Makia-Clcy*lud-N*w  T,rk  CUena* 


BAST  BY  ACIO  TtST 


40 


Editor  &  Publisher  for  April  4 ,  1925 


'UR  OVN  Voi5!£> 

‘or  Letters 


A  ' 


■N 


By  JAMES  MELVIN  LEE 


A  BOOK  about  a  newspaper  man,  writ¬ 
ten  by  a  newspaper  man,  and  prin¬ 
cipally  for  newspaper  people — such  is 
■‘l  iugene  Field’s  Creative  Years”  (Double¬ 
day,  Page  &  Co.)  by  Charles  H.  Dennis. 
The  volume  stresses  Field,  not  so  much 
as  a  man  of  letters  as  a  daily  worker  in 
a  newspaper  office.  Its  author  is  the 
managing  editor  of  the  Chicago  Daily 
Xcu's  and  incidentally,  the  man  who  edi¬ 
ted  Field’s  copy.  Newspaper  friends  have 
been  urging  Mr.  Dennis  for  years  to 
prepare  such  a  volume. 

’The  chief  charm  will  be  found  in  the 
intimate  and  sympathetic  glimpses  of 
Field._  For  e.xample,  Mr.  Dennis  says 
that  Field  would  arrive  at  the  office  about 
eleven  each  day,  remove  his  coat,  get  out 
a  rusty  pair  of  shears  and  an  old  cigar 
Ikjx,  and  then  go  to  the  room  of  the  ex¬ 
change  editor  where  he  would  scan  his 
favorite  newspapers.  Field  would  then 
gouge  the  pages  with  his  scissors  to  clip 
out  bits  of  articles,  headlines,  printed 
names,  or  any  fragment  that  would  sug¬ 
gest  a  paragraph  for  his  column.  VVith 
his  box  full  of  such  clippings  he  would 
then  go  to  his  own  room.  He  would 
seldom  settle  down  to  work,  however, 
until  he  had  lunched  with  some  member 
of  the  staff. 

Field  usually  wrote  in  his  shirt  sleeves, 
but  not  until  he  had  removed  his  shoes 
and  put  on  a  pair  of  disreputable  slippers 
which  dangled  from  his  toes  when  he 
elevated  his  feet,  as  was  his  custom,  to 
the  top  of  the  desk.  He  would  not  use 
his  desk,  but  rather  a  piece  of  stiff  card- 
hfiard  on  which  he  placed  a  sheet  of  paper 
with  ruled  black  lines  and  a  blank  sheet 
of  i)aper  over  that.  He  always  kept  on 
hand  a  collection  of  colored  inks  and 
generally  began  his  copy  by  drawing  an 
elaborate  initial  letter — strikingly  illumi¬ 
nated.  Onlv  one  who  knew  Field  ex¬ 
tremely  well  could  go  into  such  details 
as  Mr.  Dennis  gives  in  this  volume. 

To  a  young  man  who  wrote  to  find  out 
how  he  might  become  a  reporter  Field 
replied  in  a  letter  from  which  the  follow¬ 
ing  is  taken : 

To  be  a  Rood  reporter  these  qualifications 
are  necessary:  Health,  the  news  instinct,  a 
scn«e  of  humour,  the  ability  to  write  a  simple 
style  in  a  leRihle  hand,  eternal  viRilance.  fem* 
T»erance,  amiability,  patience,  determination  and 
ambition.  Then,  furthermore,  it  behooves  the 
retiorter  to  be  a  constant  student  and  reader, 
informitiR  himself  fully  upon  every  variety  of 
vubject  that  interests  mankind. 

(){  Field’s  big  following  in  newspaper 
circles  no  better  expression  can  be  found 
th.-in  the  parody  “An  Editorial  Lullaby”, 
which  originally  appeared  in  the  Phila- 
delphia  Times.  It  begins  as  follows : 

Wynken,  Blynken  and  Nod  one  ni^ht 
.'‘'at  in  a  room  sky-high. 

S.-it  in  a  blaze  of  electric  light 
Rubbing  each  weary  eye. 

“Where  sh.Tll  I  put  them  and  what  do  you 
choose  ?’* 

The  fjiffice  boy  asked  the  three. 

“Rick  us  out  the  Chicago  Neus 
If  that  it  has  come.  iKrrdie; 
rire<l  of  other  exchanges  .are  we,** 

Said  Wynken. 

Blvnken, 

And  Nod. 


Amoria'i  Lar^«it  Circulat  ioi\ 
Building  Organization 

ResultjCount 

6\fioor  OcCIDEMTitLBLD 
INDimPOLIS  INO 


Ray  Stannard  Baker  covered  Field’s 
death  for  the  Chicago  Record.  It  is  a 
wonderful  "obit”,  as  the  reprinted  parts  i 
given  toward  the  close  of  the  volume 
show. 

Field  showed  his  remarkable  newspa-  | 
per  instinct  when  he  wrote  his  story 
about  the  Custer  massacre  on  the  Little 
Big  Horn  from  extremely  meager  in¬ 
formation.  This  story  was  originally 
printed  in  the  St.  Joseph  (Mo.)  Gazette 
in  the  early  summer  of  1876  and  gave  the 
world  the  first  news  of  that  terrible- 
disaster  to  Custer  (see  page  24). 

Of  the  strong  professional  interest  that 
Field  took  at  all  times  in  the  work  of 
making  a  newspaper  the  following  quota¬ 
tion,  which  appeared  in  his  column  little 
more  than  a  year  before  his  death,  and 
at  the  time  of  the  strike  of  railroad 
workers  in  Chicago,  is  given  by  Mr. 
Dennis : 

The  Chicago  press  is  covering  the  strike 
admirably.  It  is  a  business  involving  labor, 
danger,  patience,  discretion,  discrimination,  inge¬ 
nuity,  skill  and  expeditiousness.  The  qualities 
answering  these  demands  are  being  exhibited 
to  a  degree  by  the  Chicago  newspaper  reporters 
at  this  time;  the  excellence  of  their  work  has 
been  sustained  through  a  period  of  exceptional 
excitement  and  fatigue.  Never  before  have  re- 
IKirters  resp.;nded  with  such  promptness  to  the 
demands  of  duty,  and  never  before  have  such 
even  and  well-sustained  results  been  wrought 
out  amid  confusion,  tumult  and  danger.  \Ve 
have  always  been  proud  of  our  Chicago  re¬ 
porters;  as  a  class  they  are  a  manly,  dutiful, 
ambitious,  courageous,  keen  lot  of  fellows.  \Ve 
are  prouder  of  them  now  than  ever  before.  We 
ho|ie  that  no  evil  will  befall  them  in  these 
trying  times  and  that  there  will  soon  come  a 
siisiKmsion  of  this  terrific  strain  upon  their 
energies. 

“Eugene  Field’s  Creative  Years,”  pos¬ 
sesses  a  distinct  literary  charm  and  will 
enlarge  that  already  wide  circle  of  readers 
who  find  delight  in  the  works  of  the 
author  of  “Little  Boy  Blue”.  But  a 
formal  review  of  the  volume  as  a  piece 
of  literature  belongs  to  some  other  neri- 
odical.  I  am  giving  the  book  a  rather 
extended  mention,  not  only  because  Field 
belongs  to  “Our  Own  World  of  Let¬ 
ters”,  but  also  because  the  author  is  one 
of  the  finest  types  of  newspaper  execu¬ 
tives  which  American  journalism  affords. 

*  *  * 

TN -the  London  Spectator,  edited  by  J. 

St.  Loe  Strachey,  an  article  recently 
appeared  entitled  “As  I  See  the  British 
Press”.  In  an  editorial  note  Mr. 
Strachey  says  that  the  author  is  the 
London  correspondent  of  a  famous  .Amer¬ 
ican  newspaper,  but  warns  his  readers 
that  opinions  expressed  in  the  article  are 
not  necessarily  those  held  by  him. 

London  newspapers,  according  to  the 
article,  are  either  intentionally  long- 
winded  and  dull  or  they  are  intentionally 
breathless  and  bright.  By  way  of  an 
illustration  the  Times  is  given  for  the 
former  and  the  Daily  H.rpress  for  the 


latter.  Amazement  is  expressed  that  no 
newspaper  appears  in  tile  twilight  zone 
between  the  dullness  on  one  hand  and  the 
dazzle  on  the  other. 

Mention  is  made  that  the  .Manchester 
Guardian,  though  not  a  l^ndon  news- 
pajter,  is  the  world’s  pre-eminent  journal 
of  opinion — though  not  strictly  speaking, 
a  newspaper.  The  Washington  cor¬ 
respondent  of  the  London  Times  is  re¬ 
garded  as  probably  the  ablest  political 
foreign  correspondent  alive. 

Of  our  own  newspapers  the  article 
Comments  as  follows : 

.■\merican  newspapers  try  to  be  -‘bright’*  and 
-‘snappy’*  and  to  "get  down  to  the  level  of  their 
public,'*  but  they  are  as  children  in  compari- 
-1)11  with  the  Ixtndon  popular  iiress. 

Unfortunately,  the  writer  in  the  London 
.Spectator  dismisses  the  subject  with  the 
passing  mention  just  quoted  and  docs  not 
go  into  detail  to  prove  his  point. 


Bound  and  indexed  reports  for 
January,  Mareh  and  February  avail¬ 
able  to  new  rlienis.  They  cover 
the  following  subjects: — 

Stork  tnarkri  boom  and  public  invc'lmcnl 
I^lr  of  Pine  Treaty 
I'aiy  politir«  in  Kiiropr 

(irltl  (luurt  and  C*rne\a  Protocol 
Slattiw  «»r  child  labor  antcndincnl 
K«Mir  >rar>>  under  ibe  biidiccl 
Parliainentarv  hrerdarie-s*  ftrolilw  and  wace* 
bince 

Ten  mnnlh»  under  I)a%»e'  plan 
Kerord  of  the  68lh  ('ongrewo 
Filibubterk  and  Senate  rule« 

The  PrebidentN  power  of  appointment 
Shiftinii  of  wealth  in  the  1.*.  S. 

EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street  Washington,  D.  C. 


W/'ITH  apologies  to  the  old-fashioned 
”  country  weekly  a  good  time  will  be 
had  by  all  who  read  tlie  pamphlet  con¬ 
taining  the  addresses  on  journalism  de¬ 
livered  at  the  University  of  Nebraska 
when  the  State  Press  .Association  held 
its  fifty-second  annual  convention  at  that 
institution.  Copies  may  be  obtained  upitii 
application  to  M.  M.  Fogg,  Director. 
School  of  Journalism,  University  of 
Nebraska,  Lincoln.  Nebraska. 

Joseph  (1.  -Aldcn,  editor  of  the  York 
Republican  and  president  of  the  Nebraska 
Press  .Association  opens  the  pamphlet 
with  “A  Profession  of  Power  and  Pur- 
Itosc”.  1  like  what  he  says  about  the  op- 
I>ortunities  iu  rural  fields  and  smaller 
cities.  The  paper  that  I  like  to  run  in 
my  pipe  dream  is  not  a  metropolitan 
daily  but  a  community  weekly.  1  have 
goiKl  company  in  this  respect,  even  iu  the 
New.sp:ipi‘r  Club  of  New  York  City 

M.  .A.  Brown,  editor  of  the  Kearney 
Daily  Hub,  is  the  author  of  “Newspaper- 
ing  in  Nebraska.  1870-1925” — an  interest¬ 
ing  chat  about  numerous  Nebraska  papers 
with  close-ups  of  several  editors.  This 
article  is  rich  in  historical  data. 


Newspaper 

Features 

Intelligently  Selected — Properly 
Prepared 

Comics,  Fiction,  Cross- 
AVord  Puzzles,  Weekly 
Features,  Daily  Fillers 
and  Blanket  Services. 

Write  for  Sample  Sheets 

BtaJms*  Spnhicatt.  3nc. 

799  Broadway  New  York 


ASSOCIATED  EDITORS 
SERVICE 

DAILY 

Layon  McDufFer — Comic  by  Payne. 
“Kids**  Pantomime— Comic  by  Striebet. 
Quillen's  Paragraphs. 

'*Aunt  Het,"  by  Quillen. 

**Willie  WUlis/*  by  Quillen. 

Mothers  and  Their  Children. 

Golf  as  Champions  Play  It. 

Color  Cut'Outs. 

A1  Demaree's  Sport  Cartoons. 

Word  of  Comfort. 


Boys’  and  Girls*  Page. 

Economists*  Forum. 

Auto  Sense— Williamson. 

SEMLWEEKLY 

Barrie  Payne  on  Golf  (Humor). 
Individuality  of  Dress. 

ASSOCIATED  EDITORS,  Inc 

440  S.  Dearborn  St.*  Chicago 


Real  human  interest  will  be  found 
the  article  “The  ‘Colyum’  ”  by  Ole  B'jc. 
lield  manager  of  the  Nebraska  Press  ■ 
sociation.  He  preaches  a  good  sermon 
this  paragraph : 

In  the  first  place,  a  column  must  alwayi 
clean.  It  is  true  that  some  folks  appear  Uft 
joy  suggestive  stuff.  But  my  opinion  it  •> 
most  people  don’t.  Where  you  can  make 
]>erson  smile  with  something  suggestive, 
will  disgust  a  dozen  w'ho  don’t  like  it 
always  regret  it  when  I  read  so-called 
stuff  that  depends  upon  its  dirt  for  the  *. 
Writers  should  have  higher  ideals  than  iL 
1  always  go  over  my  column  carefully  ^ 
week  before  1  send  it  to  the  printer,  and 
out  everything  that  appears  to  have  a  doib 
meaning,  or  that  has  any  tendency  to  sutfr 
tiveness. 

J.  P.  O’Furey,  editor  of  the  Ctit 
County  Neios,  contributes  the  article  ‘j. 
ought  to  have  the  widest  reading-, 
paper  on  scientific  management  for  co*. 
inunity  weeklies.  Mrs.  Marie 

editor  the  Norf  olk  Press,  represents  & 
women  and  their  opportunity  in  the  co* 
munity  field  with  a  very  practical  p|r 
in  which  she  outlines  ".A  Woman’s  0). 
portunity  for  Service”  in  journalism 
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and  desiring  large  immediate 
paid-in-advance  circulation  gaini 
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STORY 

Intimate  diary  recollections  of  , 
the  man  who  dominated  British  . 
politics  in  1914  and  issued  the  j 
famous  “White  Papers” — As  Sir  i 
Edward  Grey,  premier,  he  elec-  | 
trifled  the  world  with  his  cham-  | 
pionship  of  the  Allied  cause,  after  i 
having  done  his  best  to  prevent  , 
war. 

These  memoirs  form  a  new 
record  of  modern  history,  by  a 
brilliant  writer  and  one  of  the 
world’s  great  men. 
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36  PLAN  HAWAIIAN  TRIP 


Editor*,  Publisher*  and  Correspondent* 
to  Make  Navy  Trip 

Thirty-six  editors,  publishers  and 
newspapef  correspondents  have  accepted 
mvitations  extended  by  the  Navy  de¬ 
partment  to  accompany  the  Pacific  fleet 
on  its  maneuvers  in  Hawaiian  waters 
\pr3  IS  to  27. 

Following  is  the  list  of  editors  who 
hart  signified  their  intention  to  make  the 

'Frederick  I.  Thompson,  Birmingham 
Age-Herald;  Chas.  S.  Osborn,  Jr.,  Fres¬ 


no  (Cal.)  Republican:  Frank  F.  Bar¬ 
ham,  Los  Angeles  (Cal.)  Herald;  W. 
H.  B.  Fowler,  San  I'rancisco  Gironicle ; 
F'rank  S.  Hoag,  Pueblo  (Col.)  Star- 
Journal  ;  Paul  F.  Mueller,  Chicago 
.Abendpost;  J.  M.  Stephenson,  South 
Bend  (Ind.)  News-Times;  B.  F.  Forgey, 
Ashland  (Ky.)  Independent;  Ernest  L. 
Peterson,  Dickinson  (N.  D.)  Press;  J. 
S.  Leach,  Bartlesville  (Okla.)  Enter¬ 
prise. 

J.  T.  Cushing,  St.  .Albans  (Vt.)  Daily 
Messenger ;  J.  E.  Hanway,  Casper 
(VVyo.)  Casper  Tribune;  W.  D.  .Adams, 
Charlotte  (N.  C.)  Observer;  S.  G.  Gold- 
thwaite,  Boone  (la.)  News-Republican; 


H.  E.  Montgomery,  Junction  City  (Kan.) 
L'nion;  !•'.  K.  Boal,  Washington  Corres- 
ixjiident,  Pittsburgh  Sun ;  T.  R.  Williams, 
Talladega  (.Ala.)  Talladega  Home;  Karl 
Bickel,  president.  United  Press  .Associa¬ 
tions ;  J.  E.  I.angdon,  Sacramento  (Cal.) 
Bee;  V.  A’.  Dallman,  Springfield  (Ill.) 
State  Register. 

Verne  E.  Joy,  Centralia  (Ill.)  Sentinel; 
D.  W.  Stevick,  Chamjiaign  (Ill.)  News- 
Gazette;  R.  C.  Harbison,  San  Bernar¬ 
dino  (Cal.)  Daily  Sun;  R.  G.  Brecken- 
ridge,  Pueblo  (Col.)  Star-Journal ;  R. 
F.  R.  Huntsman,  Brooklyn  Standard 
Union;  M.  M.  Harris,  San  .Antonio  Ex¬ 
press  and  News ;  W.  'F.  Wiley,  Cincin¬ 


nati  (O.)  Elnquirer;  Hilton  V.  Brown, 
Indianapolis  (Ind.)  News. 

J.  Vance,  New  Britain  (Conn.)  Daily 
Herald:  C.  F.  Renich,  Woodstock  (Ill.) 
Daily  Sentinel ;  J.  E.  Brimblecom,  Na¬ 
tional  FMitorial  .Association,  St.  Paul, 
Minn;  J.  E.  Chamberlain,  Boston  Eve¬ 
ning  Transcript;  F.  P.  Glass,  Jr.,  St. 
Louis  (Mo.)  Star;  Carter  Field,  Wash¬ 
ington  Correspondent,  New  York  Herald 
Tribune;  Robert  G.  Armstrong,  Los  .An¬ 
geles  Times. 

Labor  Paper  Incorporated 

The  liah'sburj:  (Ill.)  Labor  Site's  has 
been  incorporated  with  $1,1*011  capital. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


For  Sale. 

One  Cioss  “StraiKhtline**  newsnaiKT  printiiiK  and 
fiMinf  press.  Two-plate  wide.  4  to  12  pages 
uiMt.  24  pages  collected;  eight  columns  13  ems. 
Folders  for  either  two  or  three  folds.  Samples 
product  furnished  upon  request,  together  with 
anT  other  information  sought  by  any  |)erson  in- 
This  press  is  now  taking  care  in 
cfjkirs  of  the  Comic  and  Magarine  Sections  of 
the  St.  Paul  Sunday  Pioneer  Press,  and  can 
be  released  al)out  July  1,  1925.  Price  and 
terms  on  application  to  Comptroller.  Dispatch 
Printing  Co..  St.  Paul.  Minn. 

Flitters*  Outfitter* 

IVinting  Plant.s  and  business  }>ought  and  soM. 
•American  Typefounders*  products,  printers*  and 
birkhinders*  machinery  of  every  description. 
Conner.  Fendler  &  Co..  96  Ileekman  St.,  New 
York  City. 


We  can  increase  ycAir  business— you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
dippings  can  be  made  a  business 
builder  for  you. 


BURRELLE 

145  Lafayette  St,  N.  Y.  City 

EtUbIMied  ■  Quarter  of  a  Centurv 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  stecL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  WU. 

For  tale  hy  all  prominent  Type 
Fotnders  and  I>ea]ers  everywhere. 


“Sellegrams** 

When  you  want  to  save  time  in 
>ending  a  message,  you  use  a 
U'loRrani. 

Its  quick;  it  your  messaKt^ 
there  in  the  shortest  i)ossil)le 
lime. 

When  you  want  to  make  quick  s-iles  of 
new  or  usctl  machinery  use  Kd:tob  St 
IfiMLisHFh  Cftui  >mrnt  ads.  They're 
J^llcgranis."  qu  ck  and  rfficimt. 


For  Sale. 

Practically  new  (ms.s  ('omet  flat  lied  web 
press — has  run  less  than  three  mtviths — new 
•  mner  of  pai*er  will  install  16  page  web  press 
latter  part  of  May— $i3.7<O.fl0  of  the  purchase 
price  is  in  notes  at  S100,0l>  ]>er  month  which 
may  I'e  assumed,  iMl.ance  cash.  .\sk  for  de¬ 
tails  No.  fi57.  Baker  Sales  Co..  2^0  Fifth  Ave.. 
New  York. 

Wanted  To  Buy. 

There  are  scores  of  goo«l  second-hand,  stereo¬ 
typing  news|»aper  i>resses  in  storage.  One  rea¬ 
son  they  remain  in  storage  is  that  the  owners 
a«k  first  hand  prices.  If  anybody  has  a  real 
liargain  in  a  24-page  press,  write  full  particu¬ 
lars.  C-I^fil,  F.ditor  it  Publisher. 


dino-Westinghovse  Double  Motor-Drive 
with  full  automatic  push  button  control. 


USED  BY  THE 


CLEAN  TIMES 

Olean,  N.  Y. 

We  refer  you  to  them  for  their 


MAIN  OmCK  EASTERN  OmCE 

Connj  Bldg.  Marbrldfe  Bldf. 

Ill  W.  Wuhlncton  St.  Broidva.  at  34th  St. 
CHICAGO  NEIT  TOBK 


GQSR 

^STEREOTYPING^ 
aMACHINERYi 


Some  outstanding  and  exclusive 
features  of  The  Goss  Combinatiou 
f^ei  and  Dry  Matrix  Roller:  Pat¬ 
ented  stretching  roller  produces 
dry  mats  without  a  wrinkle.  Both 
ends  of  cylinder  are  set  at  same 
time.  Heavy  cast-iron  cylinders 
with  forged  steel  shafts.  Extra 
heavy  bed— no  racks— largeenough 
to  run  chase  with  columns  cross¬ 
wise.  Rolls  wet  macs  in  11 sec¬ 
onds;  dry  mats  in  2214  seconds. 
Write  for  complete  catalog  of 
Goaa  Stereotyping  Machinery. 


THE  GOSS  PRINTING 
>RESS  CO..  CHICAGO 


N.Y.  DAILY  NEWS 


HALF-TONES 


Best  in  the  World 


Made  by 

POWERS 

NEW  PROCESS 


Write  for  Information 
Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Company 

Hammond,  Indiana 
Warehouses  in  Principal  Cities 


Don’tTigMetal 

It  Wastes  Money 

Don't  melt  your  metal  twiee  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  ‘'Single  Melting  Sys¬ 
tem.”  References  gladly  famished. 


Si  y^sLiiG  f^ede^ 


EliminaSes  the  Metal  Fmrnmte 

Printers  Manufacturing  Co. 

417  South  Dearborn  St. 
Chicago  III. 


For  All  Newspapers 


DUPLEX 
S 

“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  FLAT  BED 

“The  fart  that  The  Recorder  won 
the  Booth  Cup  for  the  best  front 
page  among  Mirhigan  dailies 
under  7.700  cireulntion  indirates 
the  kind  of  work  the  Duplex  Flat 
Bed  does.” 

Albion,  Michigan,  Recorder 
Duplex  Printing;  Press  Co. 

BATTLE  CREEK.  MICH. 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 

With  Independent 

m  ()  s  t  economical 
Dresses  for  the  mould-  I 
in^  drying  of 

•Matrices. 

More  than  800  in  use 


R.  HOE  &  CO.,  I^C.  ,504-.520  Grand  St..  New  York  Citv 


7  Sooth  Dearborn  Straet 
CHICAGO,  ILL. 


alio  at 

DUNELLEN,  N.  3. 


7  Water  Scrvel 
BOSTON,  MASS. 


'wr.' 
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Editor  &  Publisher  for  April  4 ,  1925 


per  word  per  insertion,  cash  urith  order, 
for  advertisements  under  the  cUsaifica* 
lion  of  **Situations  Wanted.** 

1  per  line  per  insertion,  cash  with  order, 

IOC  II  space  is  used  at  top  and  bot> 

tom  of  advertisement. 

per  word  per  insertion,  cash  with  order. 


Situations  Wanted 


Situations  Wanted 


tor  advertisements  under  any  other 
classification. 

per  line  per  insertion,  cash  with  order, 
OOC  n  %rhite  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 


Qrculation  Manager. 

First  class  workinj?  ciiculation  manager  of 
proven  ability  wants  job  May  first.  Exit's  good 
•street  and  suburban  salesman,  (lood  organizer. 
Well  acquainted  with  other  departments.  Gcod 
paper  in  territory  not  less  than  100.000.  West 
or  Mississippi  Valley,  Address  C*865,  Editor 
St  Ihiblisher. 


Reporter. 

Young  man,  30,  desires  position  as  reporter 
on  daily  paper  in  East.  9  years*  experience 
(m  some  leading  dailies.  Address  C-893,  Editor 
&  Publisher. 


SITUATIONS  WANTED 


Advertising  Boedekeeper. 

Expericnc^;  capable;  A1  references.  Now 
employed  Pacific  Slope.  Available  reasonable 
time.  Write  or  wire  Box  0872,  Editor  & 
Publisher. 


Editor. 

Opable  of  taking  entire  charge  of  news  and 
editorial  pages.  Knows  news  and  can  write 
strong  editorials;  age  45;  w'ide  experience  West. 
North  and  Soith;  hard  conscientious  worker. 
Looking  for  opportunity  to  serve  appreciative 
employer  ratljcr  than  fancy  salary  at  the  start. 
C-867,  ^itor  &  ^Wisher. 


Superinietident  or  Foreman. 

Of  newspaper  composing  room  wishes  perma¬ 
nent  position  with  newspaper  where  efficiency 
and  good  work  is  required;  have  had  practical 
and  executive  experience  in  large  and  small 
plants;  in  charge  of  one  composing  room  over 
twelve  years.  Arthur  Heath,  108  Malvern 
place,  Gncinnati,  Ohio. 


Advertising  Man 

for  newspaper  or  agency  office  work.  Age  35. 
Seven  years*  eastern  experience,  nine  years  on 
Pacific  Coast.  Qualified  to  take  full  charge 
National  Advertising  Department.  References. 
Box  C-873,  Editor  &  Publisher. 


EdtiorUd  Man. 

Rewrite  man,  news  executive,  editorial  writer, 
desk  man,  thirty«one,  capable,  experienced  on 
leading  dailies.  C-842,  Editor  &  Publisher. 


Syndicate  Executive 

with  a  good  sales  record.  Is  well  known  to 
Managing  Editors  and  Business  Managers, 
having  been  connected  wnth  a  nationally 
known  newspaper  syndicate.  Has  produced 
for  years  and  directed  campaigns  that  made 
some  of  the  greatest  of  newspaper  syndicate 
features.  C-882,  Editor  &  Publi.sher. 


Advertising  Man. 

12  years*  experience,  scJicitor,  copywriter,  man¬ 
ager.  Permanent  position  with  greater  pos¬ 
sibilities  where  ability  will  be  rewarded  and 
g«»od  constructive  work  appreciated  is  desired. 
Employed,  age  35,  married.  A  producer  who 
nefds  little  supervision.  Good  address,  ap- 
l*earance,  record  and  references.  Initial  salary 
secondary  to  real  opportunity.  Address  C-891, 
E-litor  &  Publisher. 


Editorial  Writer. 

Forceful  WTiter,  enthusiastic,  tireless  worker, 
thoroughly  dependable,  age  44:  life-time  of 
varied  newspaper  experience;  15  years  New 
York  City.  Highest  references  and  samples  of 
work  on  request.  Ready  to  go  anywhere. 
C-8fi6,  Editor  &  Publisher. 


Young  Man. 

Experienced  circulation  work  desires  connection 
Eastern  newspaper.  Capable  of  organizing, 
ojierating  Branch  System.  C-883,  ^itor  & 
Ihihlisher. 


HELP  WANTED 


Advertising  Manager. 

18  years’  experience  leading  Metropolitan  news¬ 
papers.  Capable  executive;  convincing  sales¬ 
man.  Thoroughly  experienced  building  and 
promoting  general  retail  advertising;  well 
acquainted  national  field.  Now  employed;  age 
36.  married.  Address  C-763,  care  Editor  & 
Publisher. 


Advertiskig  Manager. 

^  iiung  married  man  with  eight  years*  experi¬ 
ence  in  newspaper  advertising  wishes  to  make 
connection  as  Advertising  Manager  on  good 
live  newspaper  in  city  of  25,000  to  50,000.  Can 
vTite  and  sell  copy,  plan  campaigns  and  know 
the  classified  and  foreign  field.  Have  been 
employed  in  present  position  seven  years. 
.\vailable  after  April  15th.  C-880,  Editor  & 

PuNisher. 


Advertising  Salesnuui, 

experienced  as  manager,  capable  of  rendering 
copy  service  to  advertisers.  Have  worked  in 
cities  and  small  towns.  Can  furnish  excellent 
references  from  advertiser  as  w’ell  as  publisher. 
.Address  C-892,  Editor  &  Publisher. 


Classified  Manager. 

Thoroughly  experienced  with  excellent  record. 
Have  outgro\Mi  present  connections.  For  fur¬ 
ther  details  address  Box  C-887,  Editor  .  & 
Publisher. 


General  Manager-Publisher. 

I  know  a  newspaper  doctor— a  publisher  of  rare 
experience  and  proven  successful  record  who 
has  never  become  connected  with  a  really  suc¬ 
cessful  newspaper  and  has  never  left  an  un¬ 
successful  one.  His  experience  has  been  East, 
West  and  South.  He  is  neither  too  young 
nor  too  old.  He  knows  newspaper  organiza¬ 
tion  and  operation  as  a  human  should.  He 
gets  the  maximum  out  of  the  force  and  tools 
at  hand.  His  character  is  established  and 
leaders  in  each  city  where  he  has  been  publisher 
or  manager  will  testify  to  his  ability  and  his 
personality  making  lasting,  worth-while  im¬ 
pression  on  those  communities.  He  has  been 
owner  or  part  owner  of  several  newspapers — 
Morning,  Evening,  Sunday — but  it  is  not  abso¬ 
lutely  essential  to  let  him  have  a  stock  interest  to 
get  his  services  as  publisher  or  general  manager, 
though,  having  sold  for  associated  owner  the 
property  he  last  brought  to  success,  he  wishes  a 
connection  as  publisher  or  general  manager 
with  a  bonus  arrangement  and  merely  nominal 
salary.  He  is  no  glad  hand  artist,  but  a  man 
of  education  and  refinement  capable  of  making 
and  holding  real  friends.  His  thorough  ex¬ 
perience  and  his  personal  integrity  mark  him  as 
a  worthy  associate  by  other  publishers.  He  is 
a  Christian  and  is  married.  If  you  know  where 
such  a  man  is  needed  let  nje  put  you  in  touch 
with  this  man.  Box  C-875,  Editor  &  Publisher. 


Advertiahig  Solicitor  WantedL 


By  national  weekly  newspaper  with  third  of  a 
million  circulation  and  very  low  milline  rate. 
Must  know  agencies  and  large  national  adver¬ 
tisers.  Give  experience,  age  and  salary  ex¬ 
pected.  No  triflers  or  flashes,  please.  C-856, 
Editor  &  Publisher. 


Canvassing  Crew  Manager. 


Classified  Manner  Solicitor. 

Young.  Experienced  in  organization,  selling, 
and  writing  copy.  Good  personality,  initiative, 
reliable.  Fine  recommendations.  Prefer  live 
Real  Estate  town  in  Middle  West.  Record  for 
new  business.  Adress  Box  C-859,  Editor  & 
Publisher. 


Mechanical  Engineer  for  Publisher. 

Will  assume  entire  responsibility  for  mechani¬ 
cal  operations,  labor  and  production  of  large 
publishing  organization.  Young,  practical, 
technical  and  all-around  executive;  member 
Typographical  Fnion.  Now  wdth  largest  news¬ 
paper  corporation  in  .America,  but  desire  con¬ 
nection  where  initiative,  ability,  reliabilty, 
energy,  loyalty,  honesty  and  Merits  mean 
something  to  employer.  C-886,  care  Fxlitor  & 
Publisher. 


Circulation  Manager. 

Now  Circulation  Matiager  in  to>%*n  of  300.000 
wishes  to  make  change.  Has  had  experience 
on  both  morning  and  evening  daily  and  Sun¬ 
day,  Can  furnish  the  very  best  of  reference. 
C-879.  Editor  &  Publisher, 


Circulation  Manager. 

Capable,  aggressive,  experienced.  Unquestion¬ 
able  record  as  to  ability  and  character  and 
particularly  strong  in  increase  at  minimum 
cost.  Knows  system.  Also  a  thorough  under¬ 
standing  in  every  department.  For  full  par¬ 
ticulars,  write  C-888,  Editor  &  Publisher. 


Newspaper  Executive. 

A  thorough  knowledge  and  experience  in  all 
phases  of  newspaper  work.  Can  qualify  from 
experience  and  ability  as  advertising  manager, 
classified  manager,  auditor,  or  business  man¬ 
ager.  Fond  of  detail  and  could  relieve  pub¬ 
lisher  desiring  to  devote  more  time  to  other 
activities.  Yoong,  single,  hut  not  a  floater. 
Best  referei'ces  as  to  character  and  ability. 
Prefer  Central  States  or  Pacific  Coast.  Ad¬ 
dress  Box  C-890,  care  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


The  Key  to  the 
Publisher’s  Office 


YOU  want  to  locate  a  good 
position.  You  have  excel¬ 
lent  qualifications.  You  want  to 
let  publishers  know  of  your  abil¬ 
ity.  You  want  to  get  your  story 
through  the  door  marked  “Pri¬ 
vate”. 


A  Situations  Wanted  adver¬ 
tisement  will  open  that  door.  It 
is  the  key  to  the  publisher’s  office. 


Newspaperman. 

Magazine,  trade  paper,  daily  experience,  desk 
and  street,  seeks  permanent  place  on  New 
York  Gty  publication.  Can  handle  reporting, 
rewrite,  editorials,  make-up.  and  do  publicity. 
Married,  oollegre  graduate.  Now  in  New  A'ork. 
C-885,  ^itor  &  Publisher. 


FEATURE  ARTICLES 


An  experienced  result-producing  house-to-house 
canvassing  crew  manager;  one  who  knows  the 
block  system  of  canvassing  for  daily  and 
Sunday  home  delivered  circulation  in  connec¬ 
tion  with  travel  and  pedestrian  accident  in¬ 
surance.  To  the  man  who  can  qualify  and 
produce,  the  position  would  be  permanent  with 
worth  while  compensation  with  a  well  known 
daily  and  Sunday  paper  in  a  city  of  fine  climate 
of  population  more  than  250,000.  State  ex¬ 
perience,  give  reference,  and  address  C-870 
c/o  the  Editor  8t  Publisher. 


First  Class  Manager 

for  Department  of  Advertising  of  Select  Month¬ 
ly  Magazine.  Must  be  well  acquainted  with 
national  field.  $50  to  start,  with  healthy  bonus 
on  producing  the  goods.  Excellent,  permanent 
future  for  right  man.  Give  references,  re¬ 
ligious  and  fraternal  connections,  and  enclose 
recent  photograph.  Box  C-876,  Editor  &  Pub¬ 
lisher. 


Wanted. 

High  grade  man  to  take  charge  of  circulation 
and  local  advertising.  Massachusetts  daily. 
Town  18,000.  A  backgrmmd  of  newspaper  ex¬ 
perience  necessary.  Position  affords  steady 
en  ployment  and  excellent  prospects.  Webster 
Evening  Times,  Webster,  Mass. 


Wanted. 

A  daily  paper  in  a  city  of  about  25.000.  Pre¬ 
fer  exclusive  field.  Can  pay  $100,000  as  initial 
payment.  C-889,  Editor  &  Publisher. 


Publishers^Attention ! 

We  furnish  MSS  on  all  subjects  by  competent 
authors.  Will  take  advertising  in  exebann 
for  all  or  part  of  our  service.  Reasonable 
rates.  Write  up  your  wants.  Literary  Bureau 
Pub.  Dept.  MOJ4,  Hannibal,  Mo. 


Publisher  or  General  Monatger. 

I  would  like  a  connection  in  about  sixty  days 
as  publisher  or  general  manager  of  either 
morning,  evening,  or  combination  and  Sunday 
newspaper,  and  would  like  to  make  appointmet 
for  conference  during  A.  N.  P.  A.  meeting  with 
owner  who  needs  man  of  highest  character, 
with  proven  successful  career,  who  loves  work 
and  anout  whom,  as  an  associate,  he  could  feel 
absolutely  satisfied  in  advance.  Sale  of  my 
newspaper  for  profit  causes  me  to  seek  a  new 
location.  I  am  willing  to  buy  an  interest  or 
make  a  contract  on  salary  and  bonus  basis. 
Address  Box  C-874,  Editor  &  Publisher. 


Johnston  Returns  from  Cruise 


SALES— APPRAISALS 
Newspaper  Propertiei 


You  have  a  newspaper  proptrh 
which  you  wish  to  sell  profitably? 

Your  newspaper  property  is  not 
making  enough  money? 

You  wish  to  make  a  sound  invest¬ 
ment  in  a  newspaper  property? 

You  wish  to  know  the  scientiic 
value  of  any  newspaper  property? 


WE  HAVE  BEEN  SUCCESSFULLY  EK. 
CINEERING  NEWSPAPER  SALES  AND 
APPRAISALS  AND  PURCHASES  AND 
CONSOUDATIONS  FOR  THE  PAST 
THIRTY  YEARS. 


Palmer,  DeWitt  &  Palmer 

3S0  MADISON  AVENUE,  NEW  YOU 

Telephone:  Murray  Hill  8237 


Successful 

Performance 


This  firm  has  a  record  of  almoil 
15  years  of  successful  performance  ia 
the  difficult  work  of 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 


of  newspaper  and  magazine  properties 
throufthout  the  U.  S. 


HARWELL  &  CANNON 


Times  Bldg.  New  York 


?  WE  CONNECT  THE  WIRES  1 


A  GRICULTURAL  WRITES 
»•  AND  EDITOR  seeks  posi¬ 
tion  with  newspaper,  farm  jour¬ 
nal  or  house  orffan.  Knows 
farming,  livestock  and  poultry; 
well  up  in  cooperative  market¬ 
ing;  expert  in  organization  and 
publicity.  Possesses  writing, 
executive  and  protnotive  ability, 
backed  by  Iowa  college  degree 
and  a  dozen  years  in  two  re¬ 
sponsible  positions.  Would  add 
the  prestige  of  authority  to  your 
farm  pages.  Our  No.  1039. 


Fernald's  Exchange, Inc 

Third  NatX  B'ld'g.,  -  Springfield.  Mass. 


INTERNATIONAL  PAPER  COMPABT. 

New  York.  March  2S,  ItX 
The  Board  of  Directors  have  declared  a  retd 
quarterly  dividend  of  one  and  one-half  |ier  cm 
(H4%)  on  the  preferred  capital  stock  of  tki 
company,  payable  April  15th,  1925,  to  pteftiiH 
stockholders  of  record  at  the  close  of  boilws 
.\pril  7th,  1925.  Checks  will  be  mailed.  Tn* 
fer  books  will  not  close. 

OWE.N’  SnEI’nERD,  Tresinrer 


CHANGES  ON  DAILY  TAB 


•  leg 


Publics 

ilica 


William  Johnston,  suggestion  editor  of 
the  AVk’  York  World,  returned  this  week 
from  a  10  weeks’  Mediterranean  cruise  on 
the  liner  Homeric.  He  sailed  Jan.  24,  and 
visited  Tunis,  Algiers,  Cairo,  Constan¬ 
tinople,  and  Monte  Carlo. 


Publisher  or  Business  Manager, 

43.  Capable  of  assuming  entire  respoiisifWlity 
of  daily  paper  ten  thousand  or  more  circula¬ 
tion.  Successful  record  but  no  capital.  C .RRl, 
Editor  Si  Publisher, 


Kobbe  Agency  Appoints  Staff 

Alfred  Biggs,  Walter  P.  Mount  and  C. 
Curtiss  Main  have  joined  the  staff  of 
Philip  Kobbe  Company,  Inc.,  of  New 
York,  as  account  executives.  L.  Wester 
has  been  made  assistant  treasurer. 


Eight  New  Men  Join  Staff  of  Vaader 
bilt’a  Miami  Paper 

Many  changes  have  recently  been  nadt 
in  the  staff  of  the  Miami  Illustrated  DiS) 
Tab,  the  third  tabloid  paper  to  be  starts 
by  Cornelius  Vanderbilt,  Jr. 

Kent  Watson,  former  “swing  man"  ta 
the  I. os  Angeles  Illustrated  Daily  Uns. 
has  been  transferred  to  Miami  to  becoa 
news  and  picture  editor  of  the  Tat 
Lindsay  McKenna,  moving  picture  write. 
has  been  made  dramatic  editor. 

The  following  have  joined  the  sta^ 
the  Tab:  Vernon  Arnold,  formerly*® 
the  St.  Louis  Star,  copy  desk;  MarW 
Luther,  formerly  with  the  Miami 
make-up  editor  ;  William  Wolfe,  forniffly 
with  Atlanta  Constitution,  slot  n® 
Walter  B.  Ratliff,  former  city  ^itorS 
the  Fort  Worth  (Tex.)  Press,  city  stw 
Warren  W.  Wheaton,  former  Washini' 
ton  press  association  correspondent,  w 
editor ;  Seth  Oarkson,  formerly  with  W 
Florida  Times-Union,  copy  desk. 


Sphinx  Invite  the  Ladiea 

Sphinx  Club,  New  York,  will 
annual  “Ladies’  Night”  at  the 
Astoria  Hotel,  New  York.  April  10' 
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•legal  rate  BILL”  NOW  LAW 

PuWicmtion  of  State,  County  and  Pol¬ 
itical  Adrertisinc  Linked  in  Texas 

{Bj  Tiltgrafh  to  Editor  &  PuiLisati) 
AusHN,  Tex.,  April  1. — Publication  of 
official  state  and  county  notices  in  Texas 
newspapers,  and  poKtical  advertising 
were  linked  together  in  the  same  law 
when  Gov.  Miriam  A.  Ferguson  approved 
the  ’‘legal  publication  rate”  measure 
pj5sed  by  the  thirty-ninth  legislature. 
The  law  is  effective  June  18. 

This  bill  provides  the  rate  for  official 
notices  such  as  delinquent  tax  lists,  shall 
be  the  lowest  classified  advertising  rate 
of  a  newspaper ;  and  that  the  schedule  of 
rates  that  the  paper  must  be  filed  with 
the  official  inserting  the  notices. 

The  same  law  provides  that  political 
advertising  shall  not  be  chargcfl  more 
than  charged  for  classified  advertising 
"for  a  like  class  of  advertising  matter.” 
This  law  provides  official  notices  shall  be 
printd  in  newspapers  unless  the  papers 
refuse  to  accept  them,  when  they  may  be 
posted  in  the  old  way  by  handbills  or 
circulars. 

HAWAII  TO  RADIO  U.  S. 

Profram  Will  Be  Broadcast  April  10 
from  Honolulu  Advertiaer 

The  Honolulu  Advertiser  on  April  10, 
will  broadcast  Hawaii's  first  radio  pro- 
pam  to  all  .America. 

Gov.  Wallace  R.  Farrington,  will  ad¬ 
dress  Governors  of  the  various  States. 
The  wave  will  be  270  meters,  500  watts. 


FORESHADOWED  EVENTS 

April  11 — Pacific  Northwest  News¬ 
paper  Assn.,  spring  meeting, 
Vancouver,  B.  C. 

April  13 — Tax  Publication  Case, 
before  Supreme  Court,  Washing¬ 
ton,  D.  C. 

April  15-27 — Navy  Department  Trip 
for  Newspaper  men  from  San 
Francisco  to  Hawaii. 

April  16 — Sphinx  Club,  “Ladies’ 
Night,”  Waldorf-Astoria  Hotel, 
New  York. 

April  17-18 — Pacific  Slope  News¬ 
paper  Conference,  meeting,  Port¬ 
land,  Ore. 

April  20-21 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  22-23 — American  Newspaper 
Publishers  .Assn.,  annual  conven¬ 
tion,  Waldorf-Astoria  Hotel,  New 
York. 

April  22  Bureau  of  Advertising 
A.  N.  P.  A.,  annual  dinner,  Wal¬ 
dorf-Astoria  Hotel,  New  York. 

Printers  Face  Assessment  Rise 

Vote  will  be  taken  on  May  25  by  the 
International  Typographical  Union  on  a 
proposal  to  increase  the  per  capita  as¬ 
sessment  to  40  cents  a  month  permanent¬ 
ly  to  complete  and  maintain  the  annex 
to  the  new  home  now  being  built  at  Colo¬ 
rado  Springs,  Col.  The  present  assess¬ 
ment  is  30  cents.  Work  on  the  annex, 
which  is  for  tubercular  patients  and  will 
cost  $200,000,  is  now  suspended,  owing  to 
lack  of  funds. 


Moved  to 
A.  A,  C.  W. 
Headquarters 


Arrangements  have  been  made  to  answer 
from  headquarters  of  the  A.  A.  C.  W.  in  New 
York  City  requests  concerning  church  adver¬ 
tising  copy  which  previously  had  been 
answered  from  the  Witherspoon  Building, 
Philadelphia. 

For  the  past  three  years,  Mr.  Herbert  H. 
Smith  has  volunteered  his  services  to  help 
papers  obtain  advertising  material  designed  to 
assist  churches  to  increase  their  attendance. 
Stenographic  assistemce  for  the  Church  Adver¬ 
tising  Department  has  now  been  afforded  in 
the  Educational  Department  of  the  New  York 
headquarters.  Hereafter,  inquiries  regarding 
copy  formerly  furnished  by  Mr.  Smith  will 
now  be  directed  to  383  Madison  Ave.,  New 
York,  N.  Y. 

Change  Your  Records 

For  church  advertising  copy  and  sugges¬ 
tions  write  Church  Advertising  Depart¬ 
ment,  care  Earle  Pearson,  Associated 
Advertising  Clubs  of  the  World, 

383  Madison  Averme,  New  York,  N.  Y. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  MadSson  Ave.,  New  York,  N.  Y. 

DR.  C.  F.  REISNER.  Preti<lent 


Here  are  presented  facts  and 
figures  regarding  Indiana  which 
will  be  of  real  help  to  the  general 
advertiser  in  planning  an  advertis¬ 
ing  campaign  to  cover  this 
prosperous  state. 

— There  are  nearly  3,000,000  men, 
women  and  children,  which  ranks 
Indiana  eleventh  in  the  United 
States. 

— It  has  the  highest  percentage  of 
native  whites  in  the  country  with 
over  92%. 

— The  state  is  nearly  divided  in  half 
between  rural  and  urban  popula¬ 
tion  with  49.4%  rural  and  50.6% 
urban. 

— Over  47%  of  the  entire  population 
is  employed  in  gainful  occupa¬ 
tions. 

— Indiana  has  over  650,000  automo¬ 
biles. 

— Indiana  ranks  sixth  in  coal  pro¬ 
ductions.  The  state  also  ranks 
twelfth  in  production  of  petro¬ 
leum. 

\\  ith  needs  to  supply,  money 
with  which  to  pay  for  things 
needed,  Indiana  offers  a  market 
equal  to  any  in  the  country. 

The  papers  listed  here  are 
leaders.  They  serve  an  immense, 
intelligent,  wealthy,  family  of 
buyers. 

^  lUttolar 

CkcuUlkn 

tDecatnr  Democrat  . (E)  3,106  .025 

*Evansville  Courier  end  Journal . (S)  32,840  .06 

•Fort  Wayne  Joumal-Gaxette  . (M)  31,502  J)8 

•Fort  Wayne  Journal-Gazette  . (S)  34,520  .08 

•Fort  Wayne  Newa-Sentinel  . (E)  41,938  .09 

•Gary  Evening  Poet-Tribune  . (E)  14,196  J)55 

Hammond  Times  . (E)  16,553  .06 

•Huntington  Press  . (M&S)  3,797  .025 

•Lafayette  Journal  &  Courier . 12^  '®® 

Porte  Herald-Argus  . (E)  6,000  .025 

•South  Bend  News-Times . 12*^  } 

•South  Bend  Newa-Times . (S)  21498  46 

tSouth  Bend  Tribune  . (S)  19,388 . (E)  20,627  .06 

•Terre  Haute  Tribune . (E&S)  22,830  .06 

•A.  B.  C  Statement,  Sept.  30,  1924. 

tCovemment  Statement,  Sept.  30,  1924. 

tttGovemment  Statement,  April  1,  1924. 
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DOLLAR  *  * 
**  PULLERS 


BUSINESS  TICKLER 


A.  N.  P.  A.,  annual  ciinvenlion  at  New 
\  ork,  April  20  to  25. 

AsfiociatefI  Press,  annual  nieeling.  New 
York.  April  20  anil  21. 

IJL'GS  and  cariK-ts  are  taken  up,  stored 
and  cleaned,  during  tlie  spring,  or 
early  summer  and  companies  who  per¬ 
form  this  service  may  Ik‘  induced  to  call 
attention  to  it  as  spring  advances. — C. 
.M.  1.. 


Husiness,  professional  and  industrial  of¬ 
fices  in  your  city  are  always  heavy  buyers 
of  equipment  and  supplies.  W  hy  nut  a 
couple  of  pages  devoted  to  oliice  devices, 
stationery,  etc.  Two  jobbers  might  co¬ 
operate  in  a  special  campaign  of  this  char¬ 
acter,  as  will  the  dealers  if  you  go  after 
them  in  the  right  manner. — B.  T. 


industries  to  a  city’s  growth,  the  title  of 
this  week's  article  being,  ‘‘Where  Mills 
and  Factories  Prosper,  Stores  and  Peo¬ 
ple  Do  -Also.” — L.  J.  Jellison,  Duhiiqtu' 
( la. )  Tinu's-J otimal. 


The  Moline  (Ill.)  Doily  Dispatch  re¬ 
cently  used  a  page  of  its  own  paiter  to 
promote  advertising,  using  an  eight- 
column  line  “The  Moline  Daily  Dispatcli 
Progressive  .Advertisers’  Page"  citing  in 
a  series  of  four  bo.xes  arranged  below 
numerous  national  advertised  prixlucts 
that  have  established  trade  names  through 
consistent  and  e.xtensive  advertising.  The 
remaining  three-quarters  of  the  page  was 
devoted  to  more  than  a  score  of  brief 
sketches  of  businesses  of  its  principal  ad¬ 
vertisers.  It  was  an  impressive  ad  and 
considered  b)'  the  advertising  department 
e.\cellent  “opener”  for  a  campaign  to 
bring  in  further  accounts. — Louis  S.w- 

.tDGK. 


-A  Massachusetts  publication  presents 
a  novel  idea  for  selling  space  to  the  indi¬ 
vidual  advertiser.  Under  the  caption, 
“What  Store'”  appears  a  cut  of  the  in¬ 
terior  of  some  mercliant’s  establishment. 
The  itlea  was  for  the  public  to  discover 
which  local  merchant  was  advertising  in 
that  manner.  The  answer  was  sealed  and 
locked  in  the  City  Hall  safe  by  His 
Honor  the  Mayor,  thus  insuring  absolute 
secrecy.  This  was  a  clever  idea,  not  only 
to  arouse  local  curiosity,  but  also  to  bring 
trade  into  the  merchant’s  establishment. — 
(ieorge  C.  Marcley. 


Doctors  say  that  the  best  way  to  cure 
"Spring  l-ever’’  is  by  eating  plenty  of 
fresh  vegetables  and  fresh  fruit.  Since 
this  is  the  case  it  would  be  a  good  propo¬ 
sition  for  the  paper  to  run  a  big  story 
to  this  effect  and  to  group  around  the 
story  the  ads  of  numerous  local  concerns 
handling  fresh  vegetables  and  fruits.  It 
should'be  ixissihlc  to  get  extra  advertis¬ 
ing  by  means  of  this  stunt. — Frank  H. 
Williams. 


Put  on  a  Ford  spread  in  your  paper, 
for  a  proifitable  run. 

Have  ads  on  the  two  pages  of  all  the 
stores,  dealers  and  repairmen  who  liandle 
Ford  products  or  who  handle  goods  ap¬ 
pealing  to  F'ord  owners.  This  would  be 
something  new  in  many  cities  and  not 
very  hard  to  get  up.— Frank  H.  W’illiams, 
Santa  Ana,  Cal. 


The  Hoston  Advertiser  recently  worked 
this  idea  in  connection  with  attracting 
sitecial  attention  to  their  advertising  sec¬ 
tions.  Names  were  picked  at  random 
from  the  city  directory  and  inserted 
among  the  advertisements,  esix.'cially  the 
want  ads  and  a  prize  of  two  tickets  to  a 
local  theater  given  to  each  person  who 
called  at  the  office  proving  that  his  or  her 
name  had  been  among  the  ones  printed. 
This  is  a  line  method  to  stimulate  interest. 
— C.  E.  Peli.issikr,  Boston,  Mass. 


.A  page  of  ads  can  be  grotiped  under  the 
heading,  “Are  you  ready  for  .April 
Showers?”  Umbrellas,  raincoats,  slick¬ 
ers,  and  rub'uers  are  among  the  iK)Ssibil- 
ities  of  the  ads.  Weather  reports  indicat¬ 
ing  rain  can  be  added  to  the  heading. — 
Theodore  F.  Koof. 


Greeting  card  dealers,  stationers,  and 
novelty  merchants  are  particularly  good 
prospects  at  this  pre- Easter  .season. — C. 
M.  L.,  Washington,  D.  C. 


The  Richtnond  (Va.)  Timcs-Dispatcli 
on  every  Kiwanis  Club  meeting  day  car¬ 
ries  a  page  of  Kiwanians’  ads  under  the 
heading  “The  Richmond  Kiwanian.” 
Officers  of  the  club  are  printed  at  the 
top  of  the  page  directly  under  the  head¬ 
ing  and  the  Kiwanis  emblem  is  gener¬ 
ously  scattered  throughout  the  layout. 
In  the  center  of  the  ads  apjiears  weekly 
the  picture  of  a  member  of  the  club  with 
a  brief  sketch.  Various  club  notices  also 
appear. — George  Lemon  Sugg,  Jackson 
(Miss.)  Daily  News. 


In  an  effort  to  promote  by  publicity 
and  education,  the  increased  support  of 
Sioux  Falls  industries,  the  Argus-Lcader 
is  now  running  each  week  a  page  devoted 
to  products  made  in  Sioux  F'alls,  con¬ 
taining  advertisements  of  various  manu¬ 
facturers  and  other  industries,  together 
with  one  article  each  week  on  one  of  the 
firms.  There  is  also  a  feature  article  on 
the  page  concerning  the  relation  of  home 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


'T'HE  Feribault  (Minn.)  Daily  News 
recently  ran  an  interesting  feature 
hinging  upon  the  election  of  “Ma” 
Ferguson  as  governor  of  Texas,  entitlwl 
“If  I  Were  Governor.”  Ijjcal  club  and 
business  women  contributed  to  the  series 
which  ran  three  times  a  week. — H.vrriett 
Hilliboe. 

The  sjxjrts  page  of  the  Cedar  Rapids 
(la.)  Republican  has  lieen  carrying  a 
daily  box  feature  headed.  “Cedar  Rapids 
Business  Men  Who  1  lave  Been  College 
.\thletes.”  Each  day  the  past  athletic 
achievements  of  one  man,  together  with 
his  cut,  are  printed.  The  cuts  add  ma¬ 
terially  to  the  paper's  morgue.— Theoih ire 
F.  Kt)Oi>. 

-An  interesting  regular  Sunday  feature 
is  the  best  short  story  written  by  local 
high  school  students  the  previous  week. 
The  Miami  (Okla.)  News-Record  finds 
the  high  school  l-jiglish  department  glad 
to  cixiperate. — John  B.  t)wEX,  Miami 
Ncies-Record. 


The  Dcs  Moines  (la.)  Tribunc-Xezt’s 
this  spring  invited  its  women  readers  to 
submit  dexigns  for  spring  hats  holding  an 


I-'.aster  hat  design  competition  for  which  it 
engaged  milliners  to  make  up  the  chapeau. 
1  designers  were  to  submit  descriptions  and 
models  for  materials  costing  less  than  $5 
and  the  contest  closed  a  week  ahead  of 


Prunes  assPrisi 

3' _ 

Percival  Prim, 

The  Perfect  Speaker: 


■  A.  Daily  Lesson 

■ 

,  GRAMIVIAR 

Written  in 

*  Lilting  Verse 

■  for 

■  Old  and  Young 

B  H'rife  for  Option 

*  The  McClure  Newspaper  Syudicale 

I  373  Fourth  Avenue,  New  York  Qty 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


Easter,  so  that  the  paper  might  havt  J 
bonnet  made  up  and  ready  for  prestj 
tion  Easter  time.  Pictures  of  the 
ning  design  and  hat  and  of  other  merifrl 
ions  designs  were  printed.— L.  J.  Sava  J 


-A  goAxl  lead  for  a  feature  story  « i, 
work  of  the  student  R.  O.  T.  C.  N 
branch  of  military  work  is  an  import 
part  of  most  of  our  college  work.  J(a, 
people  have  but  a  vague  idea  of  ig 
what  its  work  really  is  and  just  whjti 
accomplished.  Look  up  your  local  o' 
lege  outfit  and  give  it  a  write-up.— Q; 
Pei.i.issier,  Boston,  Mass. 


Decoration  Day  is  just  around  a 
corner.  Do  you  know  who  was  thefc 
white  man  in  your  country  and 
his  grave  was  dug?  We’ve  “dug”* 
a  crackin’  gixxl  story  about  our  h; 
white  -settler’s  grave,  its  location,  (,. 
dition  of  marker,  etc.  Mighty  goodfc 
a  pre-Decoration  Dav  article.— Di^ 
().  Ross.  ■ 


GUSandGUSSIE 

By  JACK  LAIT 

Great  new  daily  comic  strip  will 
amuse  millions.  Don’t  wa'tch  it 
grow — grow  with  it! 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  58th  St.  New  York  Gty 


“If  I  Were  A  Woman” 

By 

IRVIN  COBB 

For  Release  April  5 

The  First  of  the  New 
Illustrated 

Series  of  Our 

PRE-EMINENT  ARTICLE 
SERVICE 

“A  Lustrous  Name  »  An  Arresting 
Idea  '  Every  Week” 

Metropolitan  Newspaper 
Service 

Maximilian  Elsar,  Jr.,  Ganl,  Ugf. 
150  Nassau  Street,  New  York  City 

The  Worlds  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comica 
Magazine  Feature  Page*. 
Write  for  tmiplet  and  ratti 
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The  CHRISTY  WALSH  SYNDICATE  dominated  the  last  World  Series  for  its  clients  by  securing  these  seven  famous  stars 
Frederick  Lieb,  Nick  Altrock,  Ty  Cobb,  Babe  Ruth,  John  McGraw,  Walter  Johnson,  George  Sisler  (Christy  Walsh) 


I  SHARP-SHOOTER  passes  up  the  ordinary  run  of  targets  to  specialize  on  BIG  stuff.  The 

V  Sharp-shooter  differs  radically  from  the  Shot-spreader  who  blazes  away  at  the  entire  field  and 

invariably  nets  the  same  miscellaneous  results  as  all  who  generalize. 

The  Sharp-shooter  reflects  distinctiveness.  The  Shot-spreader  lacks  it. 

For  the  past  five  years  The  CHRISTY  WALSH  SYNDICATE  has  been  sharp-shooting  for  BIG 
stuff  only — BIG  sport  stuff  in  particular.  Keep  them  BIG,  keep  them  GOOD  and  limit  the  number. 
That’s  our  system  for  holding  down  features,  holding  down  expenses  and  HOLDING  DOWN  PRICES! 


Babe  Ruth 
John  McGraw 
Ty  Cobb 
Nick  Altrock 


Hendrik  Van  Loon 
Frederick  Lieb 
Charley  Paddock 
Jack  Kearns 
Ray  McNamara 


Knute  Rockne 
Tad  Jones 
Glenn  Warner 
“Hurry  Up”  Yost 


It  is  gratifying  to  state  that  in  nearly  every  instance — especially  the  life  stories  of  John  McGraw,  Miller  Huggins, 
Walter  Johnson  and  Ty  Cobb,  and  the  football  articles  of  Knute  Rockne — were  obtained  after  prolonged  competition 
with  leading  syndicates,  associations  and  alliances.  When  we  make  a  drive  for  a  new  feature,  the  purpose  is  two-fold, 
to  protect  our  clients  and  protect  the  reputation  of  our  syndicate.  Ty  Cobb’s  life  story  is  a  strong  example.  Had  we 
failed,  many  of  our  clients  would  have  been  denied  as  much  as  an  offer.  But  we  were  successful  and  Ty  Cobb  will  teii 
HIS  OWN  life  story  immediately  after  the  1925  World  Series. 


The  CHRISTY  WALSH  SYNDICATE 

17  Ea*t  42d  St.,  New  York 

The  1924  Babe  Ruth  ALL  AMERICAN  TEAM  CONTEST  drew  over  ONE  MILUON  letters  in  30  days.  1925  Contest  starts  soon. 
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PHILADELPHIA’S  NEWSPAPER 

518,357 

Average  Daily  Net  Circulation  for  Year  Ending  Dec.  31,  1924 


Philadelphia 

nearly  everybody  reads 

JheBuIletiiC 


THK  Bulletin  Reader  believes  in  cleanliness 
and  spends  money  on  his  belief.  But  the 
great  market  here  for  brushes  and  brooms  is 
also  an  index  of  the  great  market  for  soaps  and 
other  house-keeping  supplies. 

The  reader  confidence  enjoyed  by  The 
Fvening  Bulletin  is  attested  by  the  fact  that 
The  Bulletin’s  circulation  is  the  largest  in 
Philadelphia  and  one  of  the  largest  in  the 
United  States. 

The  Bulletin  goes  into  practically  every 
home  in  and  around  the  great  city  of  Phila¬ 
delphia  and  makes  it  possible  to  reach  this  huge 
market  of  nearly  three  million  people — third 
largest  in  America — through  one  newspaper 
at  one  cost. 

With  a  circulation  of  over  half  a  million  cop¬ 
ies  daily  The  Bulletin  dominates  Philadelphia. 


XCopyrifht  192S,  Bulletin  Company) 


